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WORLD  /  LEADERSHIP 


in  general  grocery  linage! 


.  *) 


The  first  10  months  placed  the 
Tribune  tops  in  the  newspaper 
world  with  1,529,949  lines  of 
general  grocery  advertising— the 
equivalent  of  617  full  size  news¬ 
paper  pages. 

Leadership  in  this  competitive 
grocery  classification  doesn’t  just 


* — and  a  14^i»  lead  over  Chicago's 
second  newspaper,  the  Daily  Sews. 


happen.  Advertisers  make  the 
Tribune  their  first  choice  because 
it  reaches  the  most  people . . .  and 
sells  the  most  goods. 

To  move  more  merchandise  in 
the  important  Chicago  market, 
put  the  full  force  of  the  Tribune 
to  work  for  you. 


More  readers... more  advertising. ..more  results— 

THE  TRIBUNE  GETS  ’EM  IN  CHICAGO! 
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DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Plonf  Plainfield,  N  J 


MAKE  ALL  OF  1960 


MERRY 


FOR  ALL 


LI'L  ABNER 

by  Al  Copp 


OF  YOUR 


PEANUTS 

by  ChorUl  M.  S<bulx 


NANCY 

by  Ern!*  Buthmillcr 


READERS  WITH 


FERD'NAND 

by  Mik 


EMMY  LOU 

by  Marty  links 


THESE  MIRTHFUL 


COMICS  ALL 


GORDO 

by  Gus  Arriola 


THROUGH 


REVEREND 

by  Bill  O'Mollty 


THE 


ALL-STARS 

by  Al  Liedermart 


YEAR! 


PHONE.  WIRE  OR  WRITE  FOR  SAMPLE  PROOFS.  RATES.  AND  AVAILABILITY  IN  YOUR  AREA. 


EDITOR  &  PUBLISHER  CALENDAR 

DECEMBER 

7- 18 — American  Press  Institute,  City  Editors,  Columbia  University. 

JANUARY— 1960 

8- 9 — Virginia  Press  Association,  Jefferson  Hotel,  Richmond,  Va, 

10- 12 — Northeastern  Classified  Advertising  Managers  Association,  Sharatofi. 
Plaza.  Boston. 

11- 22 — American  Press  Institute,  Circulation  Managers  seminar.  Columbis 
University.  New  York. 

14-15 — Allied  Daily  Newspapers  of  Washington,  Washington  Athletic  Club, 
Seattle. 

14- 16 — Arizona  Newspapers  Association,  Ramada  Inn,  Phoenix 

17-19 — Great  Lakes  Newspaper  Mechanical  Conference,  Hotel  Schroedtr, 
Milwaukee,  Wis. 

17— 20 — Newspaper  Advertising  Executives  Association,  Edgewater  BmcIi 
Hotel,  Chicago. 

18 —  National  Association  of  Real  Estate  Editors,  Conrad  Hilton  Hotel, 
Chicago. 

19 —  New  England  Daily  Newspaper  Association,  Sheraton-Piaza  Hotel, 
Boston. 

19-21 — New  England  Association  of  Circulation  Managers,  Hotel  Kenmore, 
Boston. 

21- 23 — North  Carolina  Press  Institute.  Chapel  Hill. 

22- 23 — New  Mexico  Press  Association,  Alvarado  Hotel,  Albuquerqu*. 

23- 25— Texas  Associated  Press  Managing  Editors  Association,  Caprock 
Hotel,  Lubbock,  Texas. 

24- 27 — Southern  Classified  Advertising  Managers,  White  Plaza  Hotel, 
Corpus  Christi,  Texas. 

27 — Association  of  National  Advertisers,  Advertising  Research  Workshop, 
Hotel  Sheraton  East,  New  York. 

29- 30 — Newspaper  Purchasing  Executives  Conference,  Netherland-Hilton, 
Cincinnati.  Ohio. 

30 -  Hudson  County  (N.J.)  Press  Club  Awards  Night,  Union  Club,  Hoboken, 

3 1 - Feb.  2 — New  York  State  Society  of  Newspaper  Editors,  Hotel  Syracuse, 
Syracuse,  N.  Y. 

FEBRUARY 

4-6 — Ohio  Newspaper  Association,  Deshler  Hilton  Hotel,  Columbus,  Ohio. 
4-7 — California  Newspaper  Publishers  Association,  Hotel  Statler,  Los 
Angeles. 

8-19 — American  Press  Institute,  Advertising  Executives  seminar  (newspapers 
under  75  000) . 

15- 17 — New  York  State  Publishers  Association,  Buffalo. 

18- 20 — PNPA-IAMA  Display  Advertising  Conference,  Penn  Harris  Hotel, 
Harrisburg,  Pa. 

19- 21 — College  Editors'  Conference.  Overseas  Press  Club,  New  York  Cty. 
19-21 — Mississippi  Valley  Classified  Advertising  Managers  Association 

Hotel  LaSalle  Chicago,  III. 

21-23 — Inland  Daily  Press  Association,  Diamond  Jubilee  meeting,  Drake 
Hotel,  Chicago. 

27-29 — Northwest  Mechanical  Conference,  Hotel  Leamington,  Minn. 

27- 29 — Midwest  Newspaper  Advertising  Executives  Association,  Little 
Rock.  Ark. 

MARCH 

6- 8 — SNPA  Mechanical  Conference  (Western  Division),  Hotel  h^arion 

Little  Rock,  Ark. 

7- 8 — New  England  Newspaper  Advertising  Executives  Association,  Parke' 

House,  Boston. 

7-18 — American  Press  Institute  seminar  for  managing  editors  and  ne»i 
editors,  Columbia  University,  New  York. 

10-12 — Southwestern  Journalism  Congress,  Bellemont  Motor  Hotel,  Bate’ 
Rouge,  La. 

17- 19 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Bellevue-Stratfcrs 
Hotel,  Philadelphia,  Pa. 

18- 20 — Inter  American  Press  Association,  Montego  Bay. 

21-April  I — American  Press  Institute  seminar  for  city  editors,  Columbi 
University,  New  York. 

24-26 — International  Press  Institute  assembly.  Tokyo. 

28- 30 — Science  Writers  Institute,  University  of  North  Carolina.  Chapel 
N.  C. 

3 1 -April  2 — Pennsylvania  Society  of  Newspaper  Editors  Seminar,  NIttarv 
Lion  Inn,  University  Park,  Pa. 

APRIL 

3-5 — Interstate  Circulation  Managers  Association,  Penn-Harrls  Hole 
Harrisburg,  Pa. 


The  Houston  Chronicle 


Prom  baby  foods  to  low  calorie  salad 
dressing  .  .  ,  whatever  the  food  product, 
chances  are  you'll  find  it  advertised  in 
The  Chronicle,  the  supermarket  of  grocery 
advertising.  Dominating  the  food  picture 
in  Houston,  The  Chronicle  published  more 
general  grocery  advertising  linage  than 
both  other  Houston  newspapers  combined 
during  the  first  9  months  of  1959. 


Retail  grocers  in  Houston  also  know  the 
score  •  .  .  and  much  more.  This  advertising 
group  .  .  .  seeking  direct  results  day  in 
and  day  out  .  .  .  has  consistently  shown 
an  overwhelming  preference  for  The 
Chronicle  over  both  other  Houston 
newspapers.  This  same  realistic  yardstick 
.  .  .  results  ...  is  the  reason  why  The 
Chronicle  dominates  all  three  advertising 
classifications  .  .  .  general,  retail  and 
classified. 


Use  The  Chronicle! 


SOURCE:  Media  Records 
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Read  by  More  Houstonians 
Than  Any  Other  Newspaper! 


THE  BRANHAM  COMPANY 
Nationaf  Representatives 


Evtnin9 


The  Atlas  Intercontinental  Ballistic  Missile. 

Range:  5500  miles 


It’s 

Loaded 

with  buying  power  . . . 


THE  INDIANAPOLIS  AREA 

•  More  than  2  million  people,  with  almost  4 
billion  spendable  income,  make  this  compact 
45-county  market  one  of  your  primary  sales  tar¬ 
gets. 

For  the  selling  power  you  need  in  this  pros¬ 
perous  area,  concentrate  your  advertising  in  the 
Indianapolis  News  and  the  Indianapolis  Star. 

This  powerful  combination  guides  your  ads 
straight  to  54.9%  of  all  households— qualified, 
selective  coverage  of  the  most  able-to-buy,  high- 
estincomefamilies!  Here’s  advertising  coverage 
that’s  geared  to  your  distribution  channels,  in 
this  rich  area  where  retail  sales  per  family  are 
15.9%*  above  the  national  average. 

•Sales  Management,  Survey  of  Buying  Power,  1959 


GET  THE  FACTS! 

Write  for  your  free 
copy  of  "FACTS," 
a  condensed  report 
of  the  booming 
economic  picture 
of  Metropolitan 
Indianapolis. 


Morning  &  Sunday 


n.smu  NEWS 


KELLY-SMITH  COMPANY 
NATIONAL  REPRESENTATIVES 
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hoiv  to  dig  an  oil  well 

Drill  down  a  single  inch.  Then  another 
inch  and  another  and  another.  Then 
you’ll  have  an  oil  well  ...  a  continuity 
of  inches.  You  need  continuity  for 
successful  advertising,  too.  It’s  particularly 
effective  with  newspapers.  Newspapers 
go  into  the  same  homes  day  after  day, 
week  after  week.  To  tell,  to  sell,  to  keep 
sold.  Because  we  believe  so  strongly  in 
the  value  of  continuity  in  advertising,  we 
have  pioneered  a  new'  frequency-volume 
discount  plan  to  encourage  advertisers  to 
take  advantage  of  the  impact  of  continuity. 

It  offers  discounts  with  no  increase  in 
existing  rates.  The  Continuity-Impaot- 
Discount  plan  makes  possible  the  most 
effective  use  of  newspapers. 

Let  your  Branham  re|)resentative  show  you 
how  C-I-D  will  get  increased  advertising 
impact  for  you  in  the  Louisville  market. 

(Courier -Journal 
The  Louisville  Times 


Cof, 


umn 


Heady  Headlines 

Readers  have  remembered  many  headlines  from  the  Act 
York  Daily  News  in  their  contributions  to  the  column’! 
current  series.  Perhaps  the  brightness  and  lightness  of  Dailv 
News  headlines  is  due  in  part  to  the  fact  the  paper  has  given 
weekly  cash  awards  to  its  copy  editors  for  more  than  30  years. 
Prizes  have  increased  from  $5  a  week  in  the  beginning  to  toD 
(and  sometimes  more)  now. 

Mechanics  of  the  successful  system:  Copy  readers  clip  their 
entries,  put  them  in  an  envelope  without  their  names  and  give 
them  on  Mondays  to  William  (Bill)  Murphy,  veteran  copydesk 
chief.  (Heizer  Wright  is  his  assistant  and  Gene  LeuchtmanB 
night  slotman.)  Mr.  Murphy  goes  through  them  and  weds 
them  down  to  20  or  30  likely  prospects  and  suggests  six  or 
eight  he  believes  best.  Then  they  go  to  Managing  Editor  R.  G. 
Shand,  who  makes  final  selections  and  designates  the  amouit 
(usually  $5  to  $25)  each  is  to  receive. 

Winning  heads  are  posted  on  the  bulletin  board  and  their 
writers  sign  them.  Vouchers  are  sent  to  the  auditor  on  Fridavs 
and  the  amounts  are  added  to  pay  checks.  In  recent  weeks, 
prizes  have  reached  as  high  as  $70  a  week  and  they  dwindle 
as  low  as  $25  in  dull  Summer  weeks. 

“We  find  the  awards  are  a  real  morale-builder,”  obsened 
Mr.  Murphy.  “However,  some  papers  don’t  like  the  idea  be 
cause  they  feel  it  distracts  copyreaders  from  editing  copy 
properly.  We  have  not  found  that  objection  is  valid  hert. 
Some  copyreaders  happily  have  a  combination  of  the  t*o 
skills — head  writing  and  copy  editing.” 

Mr.  Murphy  reported  that  Sydney  Penner,  on  the  desk  10 
years  and  formerly  on  other  newspapers,  has  led  in  cash  awanh 
in  recent  years  with  Harry  J.  Mott,  a  20-year  veteran,  a  close 
runner-up.  Mr.  Mott  has  been  ahead  some  years.  Other  frequent 
winners  include  Earl  King,  Max  Hawkins  and  Ralph  Beren-. 
All  of  the  14  men  on  the  desk  have  won  cash  prizes. 

Here  are  some  of  the  winning  Daily  News  headlines,  ex¬ 
tending  from  this  month  back  throughout  this  year: 


Sad  and  Sacked  Van  D  Confesses,  Tells  How  ‘21’  Was  All  in  theBa; 
Nehru  Shakes  A  Neutral  Fist  At  Chinese  Reds 
Cops  Use  Ax  To  X  Three  Game  Rooms 
Good-by  Charley  .  .  .  With  Love  .  .  .  Garroway 
Blinders  Off,  NBC  Fires  Van 

Reds  Show  Fotos  of  Moon's  Back  Side— and  It’s  Bare 
A  Foaminft  Fidel  Told  By  U.  S.  He’s  All  Wet 
Khrush  Is  Faring:  Ike  On  a  Peak  of  History 
K  in  Tall  Com;  Would  Chew  Ike’s  Ear  Often 
Rocky  Runninfc?  Hark  to  His  Puffs 
Fuzz  Nab  Beats,  Pot,  Heat;  Translated:  A  Village  Raid 
We  All  Disarm  in  Plain  View  Or  We  Plain  Won’t,  K  Is  Told 
Council  Votes  to  Visit  Sins  of  Kids  on  Their  Parents 
2  Gals  in  One  Antique  Bed;  Guy,  70,  Made  It  a  Crowd 
Unwrap  New  Museum,  Find  It’s  All  Wright 
City  (iool,  but  Fair  to  Khrashy 

Pitchers  in  Today’s  World  Serious  Talks:  Ike  vs.  K 
‘Drowned’  Cop  Netted  With  Mermaid  in  Chi 
Jelke  &  Bitter  Half  Make  Up  at  Oadle 
Shady  Ladies’  Aid  Society  Shakes  Down  Sin  Sisters 
Now  How  Do  You  Tell  Queen  Liz  She’s  a  Hot  Rodder? 

Out  of  Sand  Hopper,  He  Sure  Has  a  Lot  of  Grit 
House  Falls  In  on  Labor;  Bill  Approved,  303  to  123 
Ike  to  Let  the  Other  Big  Boy  Feel  His  Muscle,  If  He  Likes 
Queen  of  Nudists  Calls  Tax  More’n  She  Could  Bare 
Liz  Will  Give  Birth  To  a  Small  Subject,  No.  3,  in  February 
Accuse  Hoffa  of  Infidelity  To  His  Own  Union  Family 
Liz  Sails  With  Nose  In  a  10-Ton  Bandage 
Paris  Designer  Belts  His  Girls 

Sane  &  Sober,  Some  Still  See  Saucers  . 

Colin  3d  Quickly  Gets  the  Point— Hero’s  Son  Is  Now  Ju-t  AnotW 
Plebe 

Liz  Is  All  Set  to  Knock  Excited  Chi  for  a  Loop 
2  Days  of  Relief,  They  Say,  To  Be  Followed  by  Fry-Day 
Just-Wed  BB  Having  A  Ba-Bee 

{Continued  on  page  41) 
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PENNSYLVANIA 


[Editor  ac  publisher  for  December  5,  1959 


Reach  This  Retail  Vacuum  Througrh  the  Columns  of 

The  PATRIOT  — The  EVENING  NEWS 
SUNDAY  PATRIOT-NEWS 

daily  116,137  HARRISBURG,  PENNA.  Sunday  147,032 

Represented  Nationally  by  Moloney,  Regan  &  Schmitt 


This  15%  Increase  in  5  years  continues 
to  make  THE  HARRISBURG  AREA 

PENNSYLVANIA'S  3rd  MARKET 
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editorial 


Newspapers  and  ‘‘Payola’’ 


I  ^HE  word  “pavola”  has  moved  into  common  usage  as  a  gift  from 

the  entertainment  business — more  ])articularly  from  the  record, 
radio  and  disk  jockey  business  where  it  lias  been  understood  and  ap¬ 
parently  practiced  for  years. 

Its  original  meaning,  however,  is  being  distorted  and  mis-used.  You 
hear  references  from  radio  ami  TV  jieople  about  “payola  iu  the 
newspaper  business.”  And  some  misguided  newspapermen  are  being 
trapjied  into  discussing  that  subject  as  if  it  exists.  They  couldn’t  make 
a  worse  mistake  because  thev  tend  to  give  creilence  to  what  some 
disk  jockeys  would  like  to  have  everyone  believe — that  “jiayola” 
exists  in  all  media,  which  it  does  not. 

Here  is  a  word  that  means  someone  has  been  paid  suh  rosa  to  pro¬ 
mote  a  product  or  a  service  on  the  air  waves  hoodwinking  the  public 
into  thinking  it  has  all  been  done  honestly  and  objectively. 

There  may  have  been  instances  where  a  re|)orter  has  been  paid  by 
an  outside  source  to  put  something  in  or  keep  something  out  of  a 
newspaper.  But  as  a  general  rule  the  practice  does  not  exist.  \o 
editor  that  we  know  of  wouhl  tolerate  such  shenanigans  and  any  re¬ 
porter  knows  he  would  be  jeopardizing  his  future  to  trv  it.  I'his 
is  a  matter  of  principle  completely  contrary  to  the  broadcasting  busi¬ 
ness  where  “payola”  has  been  an  open  secret  and  nothing  was  done 
about  it  until  a  Congressional  committee  started  asking  questions. 

There  is  a  lot  of  soul-searching  in  the  newspaper  business  today 
about  the  wisdom  of  sending  reporters  on  junkets  or  letting  them 
accept  gifts  from  public  relations  an<l  publicity  men.  This  is  as  it 
should  be.  Kach  editor  and  publisher  will  have  to  examine  his  own 
policies  on  these  matters.  To  some  people  there  is  an  apfiearance  of 
evil  in  the  jnactices  even  though  few  if  any  newsmen  or  newspa|x;rs 
can  be  “bought”  in  this  way. 

The  point  is,  however,  that  while  newspa|x?rmen  are  undergoing 
their  self-analysis  in  these  matters  they  should  not  make  the  mistake 
of  applying  a  dirty  word  like  “payola”  to  their  own  business.  If  shoddy 
practices  do  exist  they  should  be  uncovered  and  corrected — and  news¬ 
papermen  have  done  a  pretty  good  job  of  keeping  their  own  house 
in  order  through  the  years.  But  there  is  no  reason  why  the  newspa|>er 
business  should  tar  itself  with  the  same  brush  as  the  broadcasting  in¬ 
dustry  just  because  the  broadcasters  see  an  advantage  in  trying  to  prove 
that  other  media  conduct  themselves  on  the  same  low  level. 


Subscriptions  for  GI’s 

^  I  ^HE  TSO  has  just  completed  a  survey  through  its  22  clubs  overseas 
to  find  out  what  GIs  want  in  the  way  of  Christmas  gifts.  Topping 
the  list  were  more  photographs  of  family  and  more  mail  from  home. 

Following  closely  were  requests  for  subscriptions  to  home-town 
newspapers,  according  to  U.SO  overseas  directors.  This  is  an  im¬ 
portant  testimonial  to  the  value  of  local  news  and  the  home-town 
paper. 

During  the  war  many  newspapers  supplied  free  copies  to  local 
boys  overseas.  It  is  financially  imjxissible  for  them  to  do  .so  today. 
But  the  USO  survey  might  prompt  relatives  and  friends  to  buy  a  gift 
subscription.  Or  it  would  be  a  good  public  relations  and  advertising 
stunt  for  a  Uxal  advertiser  to  send  copies  to  his  potential  customers. 
Any  way  it  is  done  it  is  wortlivvhile  for  a  newspaper  to  foster  the 
home-town-pa|>er-reading-habit  looking  towards  the  day  when  GI 
Jones  might  be  an  im|x)rtant  subscriber  living  on  UpjK*r  Main  Street. 
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Editor  &  Publisher 

•  THE  FOURTH  BTATE 

The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 
With  which  has  been  merged:  The  Jourtwiis* 
established  March  22.  1884;  Newspaperdor 
established  March.  1892;  The  Fourth  Estrte 
March  I,  1894;  Editor  &  Publisher,  June 
I  1901 ;  Advertising,  January  22,  1925. 

I  James  Wright  Brown 

Publisher,  Chairman  of  Board,  1912-1959 

Publisher  and  Editor 
Robert  U.  Brown 

General  Manager 
James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walker;  Fethiris 
I  James  L.  Collings,  Ray  Erwin,  Richard  Fried- 

i  man,  Philip  N.  Schuyler;  Advertising  Nin 

Robert  B.  McIntyre,  Marketing  and  Reseircli 
:  Manager,  Albert  E.  Weis;  Marketing  Con¬ 

sultant,  Ray  B.  Prescott;  Librarian,  Janet 
Haslett. 

Treasurer,  Arline  Demar;  Advertising  Maneger. 
Leach  Laney;  Advertising  Production  Man¬ 
ager,  Bernadette  Borries;  Promotion  Mae- 
ager,  George  Wilt;  Circulation  Director 
George  S.  McBride;  Circulation  Manager 
George  H.  Strate;  Classified  Advertising 
Manager,  J.  C.  H.  Bollinger. 

General  Offices — Suite  1700,  Times  Tows' 
1475  Broadway,  New  York  36.  N.  Y.  - 
BRyant  9-3052. 

BUREAUS 

Washington:  1 140  National  Press  Bldg 

ME  8-0823. 

Chicago:  George  A.  Brandenburg.  Mid-Wes' 
Editor;  Harry  B.  Mullinix,  Western  Advarris- 
\  ing  Manager;  Grant  Biddle,  Representative 

j  360  North  Michigan  Ave.  State  2-4898. 

Boston:  Guy  Livingston,  344  Little  Bldg-  ® 
Boylston  St.  HA  6-8386. 

Detroit:  George  W.  Parker,  628  Free  F* 
Building.  Woodward  1-6085. 

San  Francisco:  Campbell  Watson,  Feyf' 
Coast  Editor;  Duncan  A.  Scott.  Adverti^ 
Representative;  85  Post  St.  Garfield  I-7YK 
Los  Angeles:  Frederic  C.  Coonradt,  Cone 
spondent.  School  of  Journalism  UnlvarsHv 
of  Southern  California,  3518  University  Ave 
I  Duncan  A.  Scott,  Advertising  Represart# 

I  tive,  1901  West  8th  St.,  Dunkirk  8-4151. 

London,  England:  Alan  Delafons,  Manager.  23 
Ethelbert  Road,  Birchington,  Kent,  Englaoe 
Peter  Bostock,  correspondent,  K  Albertnan 
Street.  London,  Wl. 

Paris,  France:  G.  Langelaan,  Ccresponda"* 
48  Avenue  do  Paris,  Vincennes  ( Seine). ^ 
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The  Richland  County  Board  Dop  As¬ 
sociation’s  annual  fall  field  trials  will 
beheld  today.  —  Columbia  (S.  C.)  State. 


IWisser  canned  the  ball  17  times  for 
a  total  of  72  years.  —  Kast  Palestine 
(Ohio)  Ihtih/  Leader. 


The  garafre  was  gutted  up  by  a  fire. 
Coatesrille  (Pa.)  Record. 


Sun-iving  aie  two  breathers.  —  Fort 
Iloj/nc  (Ind.)  Xews-Sentinel. 


The  tyranny  of  the  telephone  —  the 
New  York  Stock  Exchange  did  business 
for  nearly  a  full  century  before  the  tele¬ 
phone  was  invented;  and  you  w'onder 
how  the  railroads,  stretched  across  a 
continent,  got  married,  and  raised  fami¬ 
lies  without  the  telephone.  But  they  did. 
—  Harry  Golden’s  column  in  the  Syra- 
ntse  (N.  Y.)  Herald-Journal. 


. . . . . 

CARTOON  IDK  V  OF  THE  WEEK 


Pm 


C'  ACH  SENDS  IN  HIS  STAR 
M'^nning,  McNaught  Syndicate 


(  .1T\  HALL  NE\i  S 

The  problem  of  dealing  with  city  man¬ 
agers  confronts  more  and  more  city  hall 
reporters  each  year.  There  are  currently 
more  than  1,550  managers  in  this  coun¬ 
try’s  cities  and  towns  and  the  number 
grows  every  year  as  more  cities  adopt  the 
council-manager  form  of  government. 

Reporters  have  troubles  dealing  with 
managers;  managers  have  troubles  dealing 
with  reporters. 

As  a  member  of  the  press,  knowing  a 
reporter’s  problems  with  city  officials  in 
general,  the  other  side  of  the  problem  in¬ 
terested  me.  I  had  occasion  to  discuss  the 
matter  with  a  number  of  managers  at  the 
International  City  Managers’  Association 
convention  in  St.  Louis  recently. 

A  lack  of  understanding  of  municipal 
affairs  on  the  part  of  reporters  was  the 
most-frequently  leveled  charge  against  the 
press.  Along  with  this  came  the  complaints 
of  “distortion  of  facts”  and  “sensational¬ 
ism.” 

These  charges,  at  first,  sounded  like  the 
same  old  story,  the  perennial  complaint 
of  ptd)Iic  officials  not  getting  everything 
told  their  way.  But  after  further  conversa¬ 
tion.  I  began  to  wonder  if  some  of  us 
should  not  take  stock  of  our  relations  with 
municipal  officials  in  general,  with  city 
managers  in  particular. 

The  most  frequent  complaint  is  per¬ 
haps  the  most  disturbing:  reporters  as- 
signetl  to  city  hall  beats  fail  to  under¬ 
stand  local  government.  Tlie  manager  of 
a  southern  city  in  the  100,()00-population 
bracket  told  how  his  city’s  morning  paper 
uses  the  city  hall  beat  as  a  training  ground 
for  reporters.  As  soon  as  they  start  to  find 
their  way  around,  they  are  moved  on  to 
“better”  things. 

Most  managers  are  professional  men. 
well  trained  in  the  business  of  running 
a  city.  But  all  too  often  the  important 
|)roblem  of  press  relations  is  neglected  in 
their  training.  And,  often,  members  of  the 


press  lack  an  understanding  of  the  theory 
and  mechanics  of  city  manager  govern¬ 
ment. 

The  manager  can  be  a  key  to  a  wealth 
of  news  and  information.  His  co-operation 
is  essential  to  a  wdl-informed  voting  pub¬ 
lic.  But  maintaining  good  relations  with 
a  manager  is  not  always  easy.  Like  all 
public  officials,  he  is  interested  in  having 
the  “good”  presented  before  the  “bad.” 
But  unlike  many  mayors  and  other  politi¬ 
cal  office-holders,  the  manager  is  a  pro¬ 
fessional,  well-educated  man.  He  presum¬ 
ably  can  comprehend  the  problems  of 
newsmen  more  easily. 

In  order  to  promote  city-paper  relations 
which  will  work  for  the  benefit  of  the 
reader-citizen,  it  is  the  editor’s  responsi¬ 
bility  to  assign  capable,  educated  reporters 
to  the  city  hall  beat.  The  staff's  best  spot- 
news  man  may  not  be  the  best  reporter  of 
governmental  affairs.  This  position  re¬ 
quires  a  reporter  with  a  good  working 
knowletlge  of  government,  both  in  prac¬ 
tice  and  theory,  and  a  reporter  with  a 
knack  for  maintaining  rapport  while  ful¬ 
filling  his  responsibilities  to  his  paper  and 
reading  public. 

Janet  Z.  McCauley 

Editor, 

Cnrhondide  (Pa.)  Revieiv. 

*  *  * 

MAIL  PROPAGANDA 

The  flow  and  volume  of  so-called  news 
and  information  releases  emanating  from 
“press  services”  of  nations  around  the 
world  at  this  time  is  amazing. 

Frankly,  I  would  not  attempt  to  size 
up  this  situation  from  a  cursory  examina¬ 
tion  of  the  material,  virtually  all  of  which 
lands  in  the  waste  hoppers  here. 

What  a  wonderful  study  this  would 
make  for  some  school  of  journalism,  if 
some  editor  turned  all  the  material  over 
t<»  it  for  examination! 

Leon  Durst 

Palitorial  Writer, 

Calveston  (Tex.)  News  and  Tribune 
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How  to  get  more 

out  of  your  news  files  in  1960 


Are  you  seeking  a  faster,  surer  way  of  getting  at  the 
information  buried  in  your  news  files? 

Try  The  New  York  Times  Index.  As  a  time  saver  for 
newspaper  editors,  writers,  and  librarians,  it’s  in  a 
class  by  itself. 

Each  twice-a-month  issue  carries  close  to  20,000 
references  to  recent  events  and  situations,  arranged 
alphabetically  according  to  subjects,  persons  and 
organizations.  Each  reference  leads  you  straight  to 
the  complete  story  in  your  file  of  The  New  York 
Times.  There’s  no  lost  motion. 

And  because  each  news  reference  shows  the  original 
publication  date.  The  Index  speeds  up  your  search 
for  items  that  ran  in  your  own  newspaper  .  .  .  and 


any  others  you  keep  on  file. 

What  is  more.  The  Index  is  packed  with  skillfully 
written  news  summaries.  All  the  facts  you  need  are 
often  right  there! 

•Every  day.  The  New  York  Times  Index  is  saving 
time  and  energy  for  newspaper  staffs  all  over  the 
country.  A  full  year’s  service— 24'  issues— costs  only 
S45.  And  for  $25  more  ($70  in  all)  you  can  have 
your  subscription  include  the  cumulative  Annual 
Volume  for  1959,  to  be  published  next  spring. 

If  you  act  now,  your  subscription  will  start  with  the 
issue  covering  the  January  1-15  period,  and  you’ll 
end  up  with  a  complete  file  of  The  Index  for  1960. 
So  this  is  the  time  to  send  in  your  order. 


THE  NEW  YORK  TIMES  INDEX 

229  43rd  Street,  New  York  36,  New  York 
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82  Aboard  Press  Plane 


Covering  Ike’s  Peace  Trip 


Hagerty  Spells  Out  Some  Rules 
‘In  the  Best  Interests  of  All’ 


Washington 

Four  score  and  two  newsmen 
from  the  mass  communications 
media  were  accredited  for  the 
trip  of  the  President  of  the 
United  States  to  11  countries 
which  began  from  Friendship 
Airport  near  here  Dec.  3. 

The  group  is  participating  in 
President  Eisenhower’s  history¬ 
making  peace  Odyssey  over  22,- 
370  statute  miles  .  .  .  19,600 
miles  by  plane,  270  miles  by 
helicopter,  1,500  miles  by  ship 
and  1,000  miles  by  ground  trans¬ 
portation. 

It  was  estimated  that  the  cost 
of  sending  each  representative 
in  the  news  contingent  would  be 
around  $4,000  for  transporta¬ 
tion,  hotel  accommodations,  etc. 
The  newsmen  travel  aboard  a 
special  pi-ess  plane. 

48  from  New^pape^s 


attire  and  monetary  exchange. 

KuIck  I^id  Down 

Mr.  Hagerty  advised  the 
group  as  follows: 

1.  All  time  schedules  will  be 
strictly  kept.  Because  of  the 
logistics  of  the  operation  and 
distances  to  be  covered  by  air 
it  will  be  impossible  to  wait  for 
stragglers  or  to  rearrange 
schedules  which  have  been  care¬ 
fully  worked  out  in  advance. 

2.  The  press  plane  —  in  order 
to  permit  news  coverage  of  the 
arrival  of  the  President  in  each 
country  —  will  leave  the  preced¬ 
ing  country  in  advance  of  the 
President.  This  advance  depar¬ 
ture  will  range  from  a  half  hour 
to  an  hour  ahead,  depending  on 
the  distance  to  be  flown  between 
stops.  Every  effort  will  be  made 
by  the  Press  Secretary  to  the 


President  to  keep  the  personnel 
of  the  press  plane  informed  by 
radio  of  departure  statements 
made  by  the  President  after  the 
press  plane  has  departed.  Such 
statements  will  be  dictated  from 
the  President’s  plane  by  the 
Press  Secretary  to  Jack  Romag¬ 
na  on  the  press  plane  and  dis¬ 
tributed  by  him  to  all  corre¬ 
spondents. 

If  this  cannot  be  done  for  any 
reason  —  atmospheric  interfer¬ 
ence,  etc.  —  copies  of  such  state¬ 
ments  will  be  made  available 
through  Dewey  Long  to  all  news 
media  immediately  after  the 
landing  of  the  President’s  plane. 

While  customs  and  immigra¬ 
tion  regulations  in  general  have 
been  wraived  for  the  news  me¬ 
dia  representatives  accompany¬ 
ing  the  President,  it  will  be 
necessary  before  each  stop  to 
collect  passports  of  all  passen¬ 
gers  and  crew  on  the  press 
plane.  There  will  be  a  State 
Department  representative  on 
the  press  plane  to  handle  this 
procedure.  Passports  will  be  re- 


The  li.st  given  out  by  the 
White  House  this  week  included 
the  names  of  78  writers,  photog¬ 
raphers,  and  commentators  and 
lour  communications  technical 
assistants.  Actually  there  were 
48  reporters  and  photographers 
representing  newspapers  and 
wire  ser\-ices.  The  others  were 
from  radio  and  television,  maga¬ 
zines,  newsreels  and  special 
photo  services.  About  a  dozen 
members  of  the  press  party  rep¬ 
resented  foreign  periodicals  and 
agencies. 

Having  already  been  around 
the  circuit  to  plan  the  details 
of  the  Pt  esident’s  visits.  Press 
Secretarv  James  C.  Hagerty 
issued  a  bulletin  of  “notes”  for 
the  guifbince  of  the  media  per¬ 
sonnel. 

“In  th.’  best  interests  of  all,” 
tie  said,  the  following  sugges¬ 
tions  ai(  made  to  facilitate  cov¬ 
erage  ar.'i  movements  by  all 
news  iH.sonnel.”  The  White 
House  memorandum  then  set 
forth  tb  basic  rules  and  ap- 
^nded  a  .schedule  of  country- 
oy-counM  y  conditions  pertaining 
to  hotel  accommodations,  com- 
municatiens  facilities,  weather. 


Accredited  for  Eisenhower  Trip 


Associated  Press 

Marvin  Arrowsmith 
John  Scali 
Robert  Shutz,  photo 
Hans  von  Nolde,  photo 

United  Press  International 
Stewart  Hensley 
Merriman  Smith 
James  Atherton,  photo 
Maurice  Johnson 

CBS 

Winston  Burdette 
Robert  Pierpoint 
Frank  Donghi,  photo 
Bruce  Hoertel 

NBC 

Ray  Scherer 
Russ  Turnabene 
John  Hofen,  photo 
David  Wiegman,  photo 

ABC 

John  Edwards 
Edward  Morgan 

New  York  Times 
Russell  Baker 

New  York  Herald  Tribune 
Robert  Donovan 

Wall  Street  Journal 
Alan  Often 


Reuters 

John  Heffernan 

Time  Magazine 
Charles  Mohr 

Life  Magazine 
Donald  Wilson 
Paul  Schutzer,  photo 

Detroit  News 
Elie  Abet 

New  York  Daily  News 
Floyd  Barger 

London  Daily  Mail 
Jeffrey  Blyth 

II  Giorno 

Sergio  Borelli 

Ridder  Publications 
William  Broom 

London  Daily  Mirror 
Ralph  Champion 

Le  Figaro 

Nicolas  Chatelain 

St.  Louis  Post  Dispatch 
Marquis  Childs 

{Continued  on  page  10) 


editor  ac  PUBLISHER  for  I>cccmber  5,  1959 


turned  to  each  individual  by  the 
State  Department  officer  after 
local  clearance. 

3.  For  photographic  equip¬ 
ment  registration  of  lenses  and 
other  equipment  is  desirable  for 
the  protection  of  that  equipment 
—  particularly  if  photographers 
are  bringing  with  them  any 
equipment  that  is  made  over¬ 
seas. 


Spes'ial  Restrictions 

4.  It  is  possible  that  the  press 
plane  accompanying  the  Presi¬ 
dent’s  plane  will  be  permitted  to 
fly  off  the  regular  commercial 
air  lanes  in  some  countries.  If 
this  occui-s,  all  passengers  must 
conform  with  the  restrictions 
placed  on  any  commercial  plane 
by  any  particular  country.  This 
would  apply  particularly  to  pho¬ 
tographing  of  terrain  or  of  in¬ 
stallations  on  the  ground.  The 
Pan  American  officials  on  the 
press  plane  will  make  general 
announcements  should  the  plane 
be  travelling  over  any  such  re¬ 
stricted  area.  It  is  important 
that  all  passengers  conform  to 
these  regulations  in  order  not 
to  embarrass  the  entire  party. 

5.  All  news  personnel  should 
have  international  credit  cards 
to  facilitate  the  filing  of  copy, 
the  use  of  international  tele¬ 
phones,  and  the  shipment  of  film 
or  any  other  product. 

6.  It  is  advisable  that  all  hotel 
bills  be  paid  the  evening  prior 
to  departure  in  order  to  facili¬ 
tate  the  clearance  of  the  news 
personnel  party  from  the  hotel 
and  in  order  to  get  that  party 
to  the  airport  on  time  for  de¬ 
parture  the  following  morning. 

7.  There  will  be  a  doctor 
aboard  the  press  plane.  It  would 
be  prudent  to  follow  his  advice 
on  health  precautions. 

Reference  IJbrary 

8.  To  facilitate  baggage  move¬ 
ments  to  hotel  rooms  all  passen¬ 
gers  are  limited  to  one  piece  of 
luggage  per  person  for  clothing 
not  counting  handbags  of  work¬ 
ing  equipment,  typewriters, 
camera  cases,  sound  gear,  photo¬ 
graphic  equipment,  etc.  Because 
of  the  total  weight  problem  a 
piece  of  personal  luggage  plus 
a  handbag  cannot  exceed  66 
pounds. 

Also  because  of  weight  prob¬ 
lems  peculiar  to  jet  travel  the 
total  weight  of  purchases  abroad 
—  and  carried  onto  the  press 

(Continued  on  page  10) 
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must  be  limited  to  not 


Tunisia  —  Press  facilities 

aboard  tbe  USS  Essex  Navy  AcCreditcd 
may  fly  a  shipment  of  tilms  to 

Athens'.  Mild.  1  dinar  for  $2.40.  (Continued  from  page  9) 

Spain  —  Castellan  Hilton.  - 

Good  facilities.  Fall  clothing.  60  Newspapers 


more  than  20  pounds  per  pas-  Pesetas  to  dollar. 

nffi.ioic  Po/ A  Morocco  —  No  ovei-night  stop. 


Robert  Considine 


senger.  Officials  of  Pan  Ameri-  --e- 

»•  -11  j.  j  j  A  Press  room  at  Kings  Palace.  France-Soir 

can  All-ways  will  stand  ready  to  j  a  a  a  j 

„  1  A  ..  Facilities  limited.  Fastest  ac-  A.  deSe 


help  all  news  personnel  to  ar¬ 
range  for  shipment  by  air 


Facilities  limited.  Fastest  ac-  A.  deSegonzac 
tion  for  film  would  be  aboard 


freight  of  anv  nurchases  made  press  plane.  Mild  topcoat  weath- 
^  purchases  made  francs  to  dollar. 


Ronald  Dunlavey 


abroad. 

9.  There  will  be  a  reference  Surprises  in  Store  Robert  Early 

library  on  the  press  plane  which  Jack  Painter,  ph 

will  be  available  for  vital  statis-  Associated  Press  and  United  Shelby  Smith,  pi 
tics  on  each  countrv  the  Presi-  Press  International  will,  of 
dent  will  visit.  This  library  course,  augment  their  coverage  Washington  P-st 
will  be  able  to  give  to  all  cor-  with  bureau  staffs  along  the  “ward  roinara 
respondents  biogi-aphical  data  I**'®  with  additional  w-riters  p^^jj  (^atch 
on  the  principal  government  offi-  photographers  sent  ahead  Gilbert  Grazian 

cials  as  well  as  additional  books,  official  party.  Paul  Slade,  pho 

pamphlets  and  similar  material  Some  sui-prises  in  fast  trans-  _ 


United  States  Information  Agency 
Robert  Early 
Jack  Painter,  photo 
Shelby  Smith,  photo 


Paris  Match 

Gilbert  Graziani 
Paul  Slade,  photo 


pamphlets  and  similar  material 


on  each  countn\  The  librai-y  will  mission  of  copy  and  pictures 
be  established  in  the  back  lounge  may  come  out  of  special  ar- 


Baltimore  Sun 
Gerald  Griffin 


of  the  plane. 


rangements  that  have  been  kept  Los  Angeles  Times 
under  wraps  up  to  now.  Picture  Robert  Hartmann 
transmitters  have  been  moved  -l  ca  c  a 
into  strategic  spots  and  negotia-  William  Henry 
tions  have  been  going  on  for 
weeks  with  officials  so  that  the  Houston  Post 
government  monopoly  on  com-  P-  Hobby  Jr. 

munications  won’t  interfere  with  Toledo  Blade 
typical  U.  S.  enterprise.  AP  George  Jenks 


Facts  About  Facilities 


Arrangements  in  the  various  mtosiraiegicspotsananegotia- 
countries  were  given  as  follows:  ^mns  have  been  POing  on  for 
Italy  -  Grand  Hotel,  Rome.  that  the 

Good  radio  and  telegraph  facili-  government  monopo  y  on  com- 


Three  Star  Extra 
William  Henry 


ties.  During  peak  loads,  100- 
word  takes  will  be  sent  in  order 


of  receipt  at  filing  desk.  Could  tried  to  get  a  ne^^^ 

_ An  !;o  _ _  con  i: _  own  out  of  New  Delhi  but  the 


George  Jenks 


be  rainy,  40-50  degrees.  620  lira  """ 

to  the  dollar.  government  stopped  it. 

Turkey  —  Hotel  Balin,  An-  Best  Planned  Trip 

kara.  Only  two  radio  and  tele¬ 
graph  circuits  but  more  may  may  not  be  the  biggest 

be  added  in  time.  Not  too  good  Press  trip  the  world  has  ever 


Monterey  Peninsula  Herald 
Edward  Kennedy 


Chicago  Sun-Times 
Carleton  Kent 


service  for  flying  out  photos 
Close  to  freezing.  9  lira  to  dol¬ 
lar. 

Pakistan  —  Hotel  Metropole, 


Parls-Presse 

Andre  Kostolany 


seen,  but  it  sure  is  the  best 

planned,”  commented  one  re-  Agence  France  Presse 
porter  before  the  takeoff.  He  is  Lagrange 

a  veteran  of  Eisenhower’s  last  Georges  Melamed,  photo 


Better  facilities  than  expected  trip  to  Europe  and  Nixon’s  Chicago  Dally  News 


with  10  working  circuits,  two  foray  into  Russia. 


Peter  Lisagore 


direct  to  New  York  via  Tangier.  The  elaborate  press  prepara- 

75-word  takes.  Daily  flights  for  t^ns  were  a  far  cry  from  the  MacCoM 

films.  Light  clothing.  80-degree  Nixon  trip  where  one  short 

temperature  in  daytime,  cool  at  briefing  was  held  the  day  before  Newhouse  Papers 

nio-hr  A  11  A  v.,»AA.A>=  tAA  ri,Aii.AA.  takcoff.  S.  I.  Newhouse  Jr. 


night.  4.11.4  rupees  to  dollar. 
Afghanistan  —  No  overnight 


S.  I.  Newhouse  Jr. 


stop.  Press  room  at  Chilatoon  suggestion  that 

Palace,  with  very  restricted  fa-  •’opoiters  wear  moccasins  when 


Mr  Hagerty’s  planning  in-  Oklahoma  City 

ided  even  the  suggestion  that 


cilities  for  transmission.  Sug-  Eisenhower  visited  a  Moslem 
gest  only  .short  bulletins  by  wire  ®hi‘iue. 


Gerald  Priestland 


services.  No  air  shipments  for  One  problem  is  that  presiden- 


film  while  President  is  at  Kabul,  tiul  departures  will  go  virtually 
Maybe  cold  with  snow.  55.3  unreported,  for  all  but  one  of 


Copley  Press 

Robert  Richards 


Newsweek 

Charles  Roberts 


afghanis  to  dollar.  the  newsmen  must  go  by  bus  to  nie»^weex 

India  —  Ashoka  Hotel.  Ample  distant  airports  at  least  one  o  e  s 

circuits  and  no  trouble  antici-  hour  before  the  helicopter-flying  Review  Corporation  (Conn  papers) 
pated  on  moving  pictures  by  president.  Richard  Robertson 

air.  Warm.  4.72  rupees  to  dol-  Mr.  Hagerty’s  solution  is  to  ■  r,  1  t  1 
Jar.  have  one  pool  man  separate  p?  ^  j' p  l 

Iran  —  No  overnight  stop,  from  the  press  cover  the  de-  ic  ar  o  e  son 


air.  Warm.  4.72  rupees  to  dol¬ 
lar. 

Iran  —  No  overnight  ston. 


Press  facilities  at  Iranian-  parture,  and  fly  on  to  the  next  Scripps-Howard 


American  Society  building.  One  stop  with  the  president 


R.  H.  Shackford 


Teletype  circuit  to  New  York.  Mr.  Hagerty  said  there  had 


Numerous  flights.  Cold  with  “not  been  the  slightest  hint”  of 


snow-.  75  rials  to  dollar. 

Greece  —  King’s  Palace  Hotel. 
Good  facilities.  Fall  clothing. 
29.9  drachmas  to  dollar. 

France  —  Hotel  Crillon.  In¬ 
dividual  organizations  handle 


censorship  from  any  of  the 
countries  on  the  itinerary. 

But  sleep,  and  the  lack  of  it, 
remained  the  biggest  worry 
facing  the  press  corps. 

“I  don’t  think  we’ll  sleep  for 


William  Sheehan 


Prentice-Hall  Publications 
Elaine  Shepard 


Cleveland  Plain  Dealer 
Alvin  Silverman 


Christian  Science  Monitor 
William  Stringer 


United  States  News  and  World  Repor 
John  Sutherland 
Thomas  O'Halloran,  photo 


Chicago  Tribune 
Walter  Trohan 


Cowles  Publications 
Richard  Wilson 


Telenews 

Murray  Alvey,  photo 


own  filing.  Cold  and  raw.  4.93  three  weeks,”  commented  one  Westinghouse  Broadcasting  Company 


francs  to  dollar, 


reporter. 


James  Snyder 

EDITOR  ac  PU 


Fox  Movietone 

Thomas  Craven,  Sr.,  photo 
Raymond  Ziesse,  photo 


BCINA 

William  McConville,  photo 


Magnum  Photos 

Wayne  Miller,  photo 


Black  Star 

Werner  Wolff,  photo 


National  Geographic 

Gilbert  Grosvenor,  photo 


American  Cable  and  Radio 
Joseph  Grancie 


Western  Union 
Carroll  Linkins 


RCA  Communications 
Cyril  Rennie 


Lighting  technician 
Cleveland  Ryan 


Agency  Executive 
Flays  Magazines 


Magazines  were  accused  thi' 
week  of  being  at  their  “lowest 
ebb  of  editorial  excellence”  by 
Leo  Burnett,  chainnan  of  the 
Ixiard,  Leo  Burnett  Co.,  Inc- 
Chicago. 

In  an  address  before  die 
Magazine  Publishers  Association 
in  New  York,  Mr.  Burnett  rip¬ 
ped  into  magazines’  efforts  to 
i)oost  circulation  at  all  cost'; 
claimed  that  business  “brass 
rather  than  editors  were  rui¬ 
ning  magazines  and  noted  that 
increased  use  of  gimmicks,  odd- 
size  ads  and  gate  folds  was  pu" 
ducing  magazines  that  look  lib 
a  “convention  program  issue. 

Mr.  Burnett  chargt'd  that  a- 
other  considei-ations  were 
sacrificed  by  magazines  in  ‘ 
drive  for  higher  levels  of  circu¬ 
lation. 

MPA  commented:  “We  thin* 
it  is  a  sign  of  progress,  o' 
growth  and  vitality  that  s 
many  magazines  have  beg^ 
experimenting  with  new  t^- 
niques  in  all  depai-tmcnts.  Whi* 
some  of  these  experiments  as 
frankly  controversial,  they  wan 
significant  steps  forward 
by  readers  and  advert  i.sers  all ' 
with  enthusiasm.” 
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3  Questions  on  Competition 
In  ‘Narrow  Market’  Asked 


Judge  in  Haverhill  Anti-Trust  Case 
Awaits  Responses  from  Lawyers 


Boston 

Three  questions  pertaining  to 
competition  between  newspapers 
in  a  small  market  were  put  to 
lawyers  in  the  Haverhill  anti¬ 
trust  case  this  week  as  the 
taking  of  testimony  ended. 

Federal  Judge  Charles  E. 
Wyzanski  Jr.  asked  the  attor¬ 
neys  for  the  Union  Leader  Cor¬ 
poration  of  Manchester,  N.  H. 
and  the  Newspapers  of  New 
England  Company  to  give  their 
views  on  the  follo'wing  points : 


Payment  to  Consultants 


When  a  market  is  very  narrow 
and  it  appears  to  those  who 
enter  it  that  it  is  probable  that 
only  one  competitor  can  survive, 
is  a  competitor  free  to  make 
payments  to  advertisers  to  serve 
as  consultants,  even  though 
there  is  no  agreement  on  the 
part  of  the  advertiser  as  to 
what  policy  with  respect  to  his 
advertising  he  will  follow  there¬ 
after?  In  .short,  is  it  inherent  in 
such  a  situation  that  there  is  a 
grave  temptation  to  the  adver¬ 
tiser  to  give  his  advertising  to 
the  paper  hiring  him  as  a  con¬ 
sultant? 

In  a  market  as  narrow  as  the 
one  I  have  supposed,  is  one  of 
the  competitors  free  to  become 
associati*!!  with  newspapers  in 
other  area.s,  even  though  that 
association  involves  nothing 
more  than  an  investment  by 
those  other  papers  in  the  stock 
of  one  of  the  new'sjyapers  in 
this  particular  market? 

To  what  extent,  if  at  all,  are 
two  comjieting  newspapers  in 
this  situation  free  to  grant  dis- 
criminab>ry  i-ate  reductions  to 
®ome  of  their  adverti.sers,  as 
again.st  others  who  give  them 
substantially  the  same  volume 
of  advertising? 

The  Tnion  Leader  Corpora¬ 
tion,  which  publishes  the  Haver¬ 
hill  Journal,  is  suing  for  treble 
damage,  of  $4,.500,000  from 

Nw.spa|.<-rs  of  New  England  _ 

and  others  who  own  the  Haver-  its  loss. 

wt  Go,r.  tte.  The  Gazette  com-  “However, 
^ny  is  counter-suing  for  $3,- 
W)0,000  from  the  Union  Leader 
oompan;..  of  which  William  G. 
t^b  is  president. 


with  conspiring  to  gain  a  mon¬ 
opoly  in  the  daily  newspaper 
field  in  Haverhill.  The  Loeb 
company  established  the  Journal 
as  a  daily  two  years  ago  when 
union  printers  were  striking 
against  the  Gazette. 

Judge  Wyzanski,  who  heard 
the  case  without  a  jury,  gave 
the  attomeys  until  Dec.  1.5  to 
file  briefs  and  requests  for 
findings  and  rulings.  Final  argu¬ 
ments  were  scheduled  for  Dec. 
16. 

After  listing  the  questions, 
the  judge  asked  the  lawyers  to 
express  their  views  in  their 
briefs  as  to  whether  discrimina¬ 
tion  in  advertising  rates  is  for¬ 
bidden,  even  though  there  is  no 
evidence  of  an  express  under¬ 
standing  that  an  advertiser  so 
favored  would  give  all  his  ad¬ 
vertising  to  the  paper  granting 
him  the  special  lower  rates. 

The  Journal  and  Gazette  wit¬ 
nesses  have  testified  as  to  the 
allegations  that  each  paper  re- 
soiled  to  “predatory”  price  cut¬ 
ting  on  advertising  as  a  means 
of  putting  the  competitor  out  of 
business. 


The  Judge  said  he  is  prepared 
to  find  that  Haverhill  can  sup¬ 
port  two  newspapers  of  the 
“New  England  type”  but  he 
might  be  forced  to  enjoin  both 
the  Journal  and  the  Gazette 
from  monopolistic  practices  of 
secret  rate  advantages  “in  a 
competitive  situation  where  only 
one  newspaper  can  hope  to  suc¬ 
ceed.” 


Tells  of  Losses 


Jerome  Fi.shbind,  treasurer  of 
Hudson’s  Apparel  of  Haverhill, 
outlined  how  the  idea  of  start¬ 
ing  a  second  newspaper  in 
Haverhill  grew  out  of  a  meeting 
with  Mr.  Loeb. 

He  said  originally  a  group  of 
merchants  journeyed  to  New 
Hampshire  to  a.sk  Mr.  Loeb  to 
put  out  a  weekly  shopper.  The 
merchants  told  Mr.  Loeb  Haver¬ 
hill  was  a  strong  union  city  and 
they  feared  it  would  hurt  their 
business  to  advertise  in  the  Ga¬ 
zette  while  it  was  being  put  out 
by  non-union  workers. 


James  B.  Willing,  a  certifietl 
public  accountant  called  by  Atty. 
John  F.  Groden,  counsel  for  the 
Gazette,  testified  that  during  the 
fir.st  eight  months  of  1958  the 
Gazette  sustained  losses  totaling 
$198,785,  and  that  during  the 
corresponding  months  of  this 
year  it  lost  $161,452. 

In  a  discussion  with  counsel. 
Judge  Wyzanski  said  it  ap¬ 
peared  plain  that  the  Gazette 
abolished  its  discriminatory 
treatment  of  advertisers  last 
February. 

“It  seems  to  me,”  he  said, 
“that  if  a  newspaper  sustains 
losses  and  reduces  the  advertis¬ 
ing  rates  to  sustain  more  losses, 
that  is  not  a  violation  of  the 
anti-trust  law  because  in  such 
a  case  a  newspaper  could  recoup 


alib 


Di. 

Each 


"•iniinalory  Rates? 
has  charged  the  other 
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Getting  $50  a  Vi’eek 


Mr.  Fishbind  said  he  was  and 
still  is  being  paid  $50  a  week — 
along  with  other  merchants — for 
acting  as  a  con.sultant  to  the 
Journal. 

Mr.  Fishbind  acknowledge<l  a 
contract  given  to  eight  mer¬ 
chants  which  called  for  the  pay¬ 
ment  of  a  million  dollars  over  a 
period  of  20  yeara  if  the  Journal 
became  the  only  newspaper  in 
the  city. 

Payments  in  the  contract 
were  to  be  $5000  a  year  for  the 
fir.st  10  years  and  $7500  a  year 
for  the  next  20  yeai*s. 


Not  Progressive  Enough 


Martin  Bendetson,  a  director 
of  the  Boston  Funiiture  Store, 
.said  the  merchants  wanted  a 
second  newspaper  because  they 
felt  the  Gazette  was  not  pro¬ 
gressive  enough. 

He  said  the  Gazette  would 
not  run  banner  lines  about  mer¬ 
chant  days  and  did  not  .strongly 
back  the  Community  Chest  or 
other  similar  community  proj¬ 
ects.  “It  was  anti-eveiything,” 
he  said. 


if  a  newspaper 
should  sustain  a  loss  of,  shall 
we  say,  $3,000,000  in  a  city  like 
Haverhill,  then,  of  course,  it  is 
clearly  evident  that  a  newspaper 
could  not  recoup  such  a  loss  and 
that  would  be  a  violation  of  the 
law.” 


The  fui*niture  dealer  .said  the 
eight  merchants  often  met  with 
Mr.  Loeb  more  than  once  a  week 
to  give  him  advice  about  run¬ 
ning  the  Journal. 

5viembers  of  the  Intel-national 
Typographical  Union,  while  on 
strike  against  the  Haverhill  Ga¬ 
zette  from  Nov.  20,  1957,  to 
May  20,  1958,  gave  their  strong 


backing  to  the  Journal,  accord¬ 
ing  to  testimony  by  two  mem¬ 
bers. 

Anthony  Rigazio,  former  pres¬ 
ident  of  the  Haverhill  local,  and 
Ralph  Woodcock,  the  local’s 
secretary-treasurer  at  the  time 
of  the  strike  were  called  as 
witnesses  by  the  Gazette. 

Union  Aided  ^Shopper’ 

Mr.  Rigazio  said  that  a  few 
weeks  after  the  Gazette  strike 
started  Mr.  Loeb  put  out  two 
issues  of  a  shopping  news  in 
Haverhill  and  followed  these 
with  the  Journal.  He  said  that 
about  15  of  the  30  striking 
printers  volunteei-ed  to  help  dis¬ 
tribute  the  two  “shopper”  issues 
house-to-house,  and  that  several 
of  them  later  aided  in  distrib¬ 
uting  the  Jouraal  to  Haverhill 
stores. 

He  said  members  of  the  union 
ahso  took  some  of  the  advertising 
solicitors  for  the  “shopper”  to 
the  Haverhill  stores,  as  they 
were  not  acquainted  with  the 
merchants. 

Mr.  Ragazio  said  some  of  the 
striking  printers  went  to  work 
at  the  Journal,  which  was  print¬ 
ed  in  Manchester,  and  that  Mr. 
Loeb  on  one  occasion  during  the 
.strike  addre.ssed  a  meeting  of 
the  ITU  local  held  in  the  Jour¬ 
nal  office. 

Mr.  Woodcock  said  that  two 
ITU  international  representa¬ 
tives  visite<l  Haverhill  periodic¬ 
ally  during  the  strike.  “They 
told  us,”  he  said,  “the  Gazette 
was  being  put  out  by  .scabs,  and 
for  us  to  support  the  Journal  in 
any  way  we  could.” 

Sidney  Katz,  a  shoe  merchant, 
said  he  owed  about  $1600  for 
advertising  last  April  but  con¬ 
tinued  to  receive  weekly  cash 
payments  from  Mr.  Loeb  as  a 
Joui-nal  consultant. 

Defendants  Eliminated 

Four  individual  publishing 
companies  were  eliminated  as 
defendants  in  the  Union  Leader 
suit.  They  were  the  Republican 
Publishing  Co.  of  Springfield, 
Eagle  Publi.shing  Co.  of  Pitts¬ 
field,  Essex  County  Publishing 
Co.  of  Gloucester  and  Sentinel 
Publishing  Co.  of  Fitchburg. 

Pbillip  S.  Weld,  publi.sher  of 
the  Gloucester  Times  and  News, 
remained  as  an  individual  de¬ 
fendant.  George  H.  Godbear, 
publisher  of  the  Fitchburg  Sen¬ 
tinel,  was  dismissed  as  an  in¬ 
dividual  defendant,  as  was  Don¬ 
ald  Miller,  publisher  of  the 
Berkshire  Eagle  of  Pittsfield. 

Judge  Wyzanski  found  that 
Mr.  Miller,  who  purchased  $10,- 
000  of  stock  in  Newspapers  of 
New  England,  Inc.  for  his  firm, 
had  no  part  in  the  formation  of 
the  company  to  buy  the  Gazette. 

(Continued  on  page  62) 
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Wood  Says  Dismissals 
Followed  Full  Inquiry 


Lee  B.  Wood,  executive  editor  no.  Noi-ton  Mockridge,  city  edi- 
of  the  New  York  World-Tele-  tor,  issued  a  statement  denying 


gram  &  Sun,  this  week  told  he  had  been  told.  But  Mr.  Cook 
E&P  that  “thorough  investiga-  insisted  Mr.  Mockridge  was  told. 


tion”  had  convinced  him  he  had  Mr.  Mockridge’s  statement 


no  other  recoui'se  than  to  dis-  said: 


charge  Gene  Gleason  and  Fred  “I  clearly  recall  having  lunch 


J.  Cook  for  telling  a  lie  about  a  with  Mr.  Cook  late  in  the  fall 
bribe  offer.  (E&P,  Nov.  28,  of  1956.  At  that  time  Mr.  Cook 


page  14). 


spoke  of  pressures  which  he  and 


The  prize-winning  repoi*ters  Gleason  had  experienced  as 
were  dismissed  Nov.  24.  Mr.  »  result  of  their  Title  I  invest!- 


Senate  Lets  ( 
Light  into  |- 
Its  Payroll  ^ 


Gleason  had  told  Mr.  Cook  who  gation.  They,  he  said,  were  in 
told  the  public  over  TV  Nov.  22  ^he  form  of  job  offers  and  favors 


they  had  both  been  offered  proff erred  by  one  or  more  press 
money  by  an  unnamed  high  city  agents  who  were  close  to  Tam- 


official  “to  look  away”  during  >i^any  Hall 


their  1956  investigation  of  Title  “Mr.  Cook  also  said  that  a 


I  slum  clearance  in  New  York,  number  of  persons  with  whom 
«r> _ _  _ he  and  Mr.  Gleason  had  contact 


‘Because  of  their  conduct  in 


connection  with  this  TV  pro¬ 


in  the  city  government  had 


gram  and  the  admission  to  the  him  that  the  reporters 

District  Attorney  that  they  had  deep  water  by 

i;.wi  _  probing  Title  I  because  of  its 


lied,  their  usefulness  to  the  ^ 

paper  has  been  destioyed,”  Mr.  j  fv.  +  u  j 

«a  _ i  •_ _ i-  Mr.  Cook  said  that  he  and 


paper  has  been  destroyed,”  Mr.  _ 

«A  t  •  +•  Mr.  Cook  said  that  he  and 

Wood  said.  A  thorough  investi-  vj,  i. 

gation  convinced  us  that  no  Mr.  Gleason  had  be^  told  that 
other  course  was  open  to  us  than  heating  their  heads 


against  the  wall  by  attacking 
„  ^  ,  ,  Title  I  and  that  they  would  do 

Mr.  Wood  referred  other  jjiuch  better  to  pursue  other 
questions  that  have  arisen  to  stories  that  would  be  more 


tte  District  Attoi-ney  s  office.  2’eadily  understood  by  the  public. 


Mr.  Gleason  had  denied  pub¬ 
lished  reports  he  had  signed 
the  recantation  in  the  DA’s  of¬ 
fice.  Chief  Assi.stant  District  At- 


“At  no  time  during  that  lunch 
or  at  any  other  date  did  Mr. 
Cook  or  Mr.  Gleason  ever  tell 
me  that  they  had  been  offered  a 


tomey  Alfred  J.  Scotti  said  no  bribe  by  any  city  or  state  official 
signature  was  required  or  cus-  j2jjy  other  authority  in  any 


tomarily  requested.  connection  whatsoever.” 

Statement  Verified  ,  Nation,  which  had  pub¬ 

lished  The  Shame  of  New 
“The  questions  and  answers  York,”  an  article  by  Mr.  Cook, 
were  taken  down  by  a  stenog-  and  subject  of  the  telecast,  com- 
rapher  and  read  back  to  Mr.  mented  editorially: 

Gleason  m  the  presence  of  Mr.  “There  is  no  doubt  that  some- 
Oook,  at  Scripps-Howard  attor-  ^^ere  along  the  line  Gleason 
investigator  of  the  told  an  untroth,  but  it  is  by  no 


Statement  Verified 


World-Telegram  &  Sun,  Mr.  means  clear  whether  the  sudden 


Sc^i  said.  Some  minor  cor-  unexplained  retraction  is 

r^ions  were  made,  but  Mr.  more  to  be  believed  than  the 


Glea»n  and  Mr.  Cook  when  original  accusation 
asked  if  otherwise  the  report  ,  , 

t  „  What  has  happc 

was  correct  said,  yes.  r*  l-  v.  m  ^ 


brite  offer.  Asked  specifically  if  ^is  city  desk  is  not  too  enthusi- 

such  an  offer  had  been  made,  astic.” 

the  rraly  was,  no.  ‘  _  ...  . 


you  receive  a  bribe  offer?” 


Cook  through  arbitration.  Mr. 


He  replied:  “I  don’t  wish  to  Gleason  is  not  a  member  of  the 


comment  about  that.” 

Also  in  dispute  was  whether 


Guild. 

Mr.  Cook  said  he  had  ar- 


city  editor,  and  the  reply  was,  plans. 


ACCURACY  —  Sometimes  a  re¬ 
porter  needs  a  tape  measure  to 
get  at  the  facts,  as  in  the  case 
of  UPl's  China  Altman,  checking 
statistics  on  Corine  Rottschafer 
of  The  Netherlands  in  the  Miss 
World  competition  which  the 
Dutch  girl  won.  A  contestant  had 
charged  Corine  was  "padded  in 
the  bra." 


Wa.shingtox 
Weary  Senators  were  nearine 
the  midnight  hour  in  one  of 
their  lengthy  sessions  last  sum¬ 
mer  when  Sen.  Thoma.<  C.  Hen¬ 
nings  (D.,  Mo.)  sidlid  up  to 
Sen.  Lyndon  B.  Johiuson  (D, 
Tex.),  and  asked: 

“How  about  bringing  it  up?” 
The  majority  leader  readily 
nodded  his  assent  and  a  bill  to 
require  publication  of  the  Sen¬ 
ate’s  payroll  whisked  through 
without  a  dissenting  vote.  Active 
in  pushing  the  measure  forward 
to  final  approval  was  Sen.  Cari 
Hayden  (D.,  Ariz.),  who  only 
a  few  weeks  earlier  had  de 
nounced  it  as  being  supported 
by  “people  with  long-nos^  cun- 


osity.” 

Monday  of  this  week,  the 
OU1A.H1C  Senate  issued  a  report  covering 

A  I  third  quarter  of  the  year 

Awakens  Laly  (July  l-Sept.  30).  Newsmen 

grabbed  for  the  110-page  docu- 
Miami,  Fla.  ment — the  first  light  on  Senate 
When  Miami  police  wrote  off  payrolls  since  a  t^porary  peek 


a  dramatic  suicide  with  a  pat  was  given  in  1948.  House  pay- 
“the  victim  was  despondent,”  rolls  have  been  open  since  the 
a  Miami  Herald  reporter  wanted  early  Thirties, 
to  know  why.  The  man  who  did  more  than 

What  Tom  Lownes  found  led  any  other  individual  to  bring 
to  a  series  of  articles  which  not  about  the  new  Senate  policy- 
only  exploded  some  popular  Vance  Trimble  of  Scripps-How- 
theories  but  shocked  Miamians  — nimbly  located  22  Sena- 

into  the  fact  that  the  city  was  ^ors  who  had  kinfolk  on  their 
second  in  the  nation  in  suicides,  payrolls 

Iri  almost  every  case,  “des-  Here’s  the  time-table  on  which 
pondency  passed  for  an  expla- 
nation.  n.  •  tt  , 

Less  than  two  weeks  after  .  Scripps-Howard  on  the  0^,- 
the  final  article,  “FRIENDS,”  day  of  ^ngress  publish^, 
an  anti-suicide  organization,  had  Congres.sional  re  a 


been  fonned  to  guide  potential  ^ives  on  both  the  Senate  aii'. 


suicides  to  welfare  help. 

The  Herald’s  series  also 


House  payrolls. 

The  story  went  largely  ur. 


prompted  the  Health  Depart-  noticed  but  Mr.  Trimble,  ne»- 


ment  to  launch  a  special  statis-  editor  of  the  S-H  Bureau,  wa; 
tical  study  of  the  problem,  and  freed  for  some  travel  to  places 
caused  other  medical  and  mental  like  Indiana,  Iowa,  Georgia  an' 
health  units  to  consider  similar  New  York  to  discover  abuses  it 
studies.  Congressional  perquisites.  Soot 


was  correct  said  ves  ”  “What  has  happened  to  Fred 

'  ^  ,  Cook  should  stand  as  a  horrible 

T^e  questions  and  Mr.  Glea-  example  of  what  is  likely  to 
eon  s  answers  m  the  final  ses-  happen  to  any  reporter  who  in- 


sion  showed  an  unequivocal  ad-  gjgts  on  pursuing  stories  of  great 
mi^on  he  had  lied  atout  the  importance  about  which 


Paper  Loses  Fight 
To  See  Witness  List 


The  Newspaper  Guild  is  press- 
E&P  asked  Mr.  Glea^n:  Did  jpg  reinstatement  of  Mr. 


Shreveport,  La. 

A  newspaper’s  suit  to  make 
grand  jury  subpena  returns  pub¬ 
lic  records  was  defeated  in  dis¬ 
trict  court  here  last  week. 


Congressional  perquisites.  Soot 
he  was  writing  stories  aboc- 
Rep.  Randall  S.  Hannon  (D- 
Ind.)  renting  his  front  potC;‘ 
back  home  to  the  Hoii.se  as  “o' 
fice  space.” 


ASNE’s  Petition 


ana  jury  suopena  returns  pun- 

:  records  was  defeated  in  dis-  .  ^®ws  i^cis  ^ga 
ict  court  here  last  week.  Trimble,  th-n  a 

The  suit  was  brought  by  the  When  the  Wruan 
trrvrnnrt  Tir«e«  in  an  effort,  to  0^  Newspaper  Edltoi  s  met 


or  not  Mr.  Cook  had  told  his  ranged  before  the  affair  for  a 
city  editor  about  the  bribe  offer,  leave  of  absence  from  the  paper, 


Mr.  Scotti  told  E&P  that  Mr.  starting  Jan.  1,  to  complete  a 
Cook  was  asked  in  preliminary  book. 


questioning  if  he  had  told  the  Mr.  Gleason  said  he  has  no 


Shreveport  Times  in  an  effort  to  ^ewspaper  r^airo.  > 

force  the  Parish  (county)  sheriff  er,- 

to  release  names  of  witnesses  to  revelations,  thought  about  er 
be  called  in  a  grand  jury  investi-  Bering  a  suit  with  S. 
gation  of  the  parish  penal  farm.  .to  force  Congress  to  ^ 

Judge  Turner  ruled  the  news-  its  records,  decrial  m^ 

paper  had  no  case.  (Continued  on  vl) 


paper  had  no  case.  (Continued  on 
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Court  Finds  ITU  Contract 
Doesn’t  Make  Closed  Shop 

Judijjes  Cite  Saving  Clause,  Say  Typographical  union  ^ 

^  j  Board  s  reasoning  was  that 

i4ni*  T¥^  shop  foreman  was  a  member 

Board  s  Kuiing  Is  Erroneous  the  union,  that  he  had 


Washington  thony  of  the  Star-Bulletin,  ap- 
The  ruling  by  the  National  Peared  this  week  in  Boston  to 
Labor  Relations  Board  that  a  ask  the  Circuit  Court  of  Appeals 
newspaper  contract  with  the  there  to  nullify  an  NLRB  order 
International  Typographical  involving  the  Worcester  news- 
Union  provided  for  an  illegal  papers  and  the  Haverhill  Ga- 
closed  shop  is  conclusively  re-  zctte.  He  based  his  plea  on  a 
futed  by  the  terms  of  the  agree-  i'ne  similar  to  that  found  in  the 
ment,  the  U.  S.  Court  of  Ap-  District  of  Columbia  court’s  de- 
peals  here  said  in  a  decision  vision  that  there  is  no  finding 
handed  dowm  Nov.  25.  the  union  had  intended  to  enter 

.  into  any  agreement  which  would 
All  three  judges  of  the  court  ...  n  j-  •  •  x  •  * 

„  illegally  discriminate  against 
agreed  that  the  composing  room  r  , 

1  the  Honolulu  StarAlletin  employees. 


was  operated  under  a  legal  col¬ 
lective  bargaining  contract.  The 
fact  that  four  non-union  men 
were  employed  in  the  shop  fig- 


Text  of  Opinion 

Chief  Judge  Prettyman  wrote 
the  Honolulu  case  opinion  which 


ured  importantly  in  the  court’s  follows: 

reversal  of  an  NLRB  order  The  company  discharged  two 
which  had  imposed  the  Brown-  employees,  named  Tamanaha 
Olds  remedy  of  refunding  dues  Van  Kralingen.  The  com- 

and  assessments  collected  by  the  pl^^mt  alleged  that  the  company 
union.  (E&P,  Nov.  28,  page  11).  discharged  and  refused  to  rein- 

_x  j  x  state  Van  Kralingen  because  of 

The  court  suggested  its  own  ,  .  ..  ...  u  u  r  xu 

r  XU  X  u  1  •  his  activities  on  behalf  of  the 

disbelief  that  such  a  large  union  yy  .  ,  ,  ^  xu 

—  iTTT  ij  j  l  u  XI  Union  and  because  of  other  con- 

^  ITU  would  dehterately  ne^- 

the  Taft-Hartley  law.  f 

m,  u  J  •  •  J  XU  leged  that  the  company  dis- 

Ihe  union  had  joined  with  ^  ,  rp  u  x  xu  j 

fUx...  ui-  u  X  X-  XU  charged  Tamanaha  at  the  de- 

tne  publisher  in  petitioning  the  j  ^  xu  tt  •  u  u- 

x„  X  -J  e  4.  mand  of  the  Union  because  his 

court  to  sot  &S1Q6  cnioixjoniont  xt  i.  i_*  i.  j 


Wll 


V..V  111  U^UlUlUlllIlU  UJIC  J  ^  XU  TT  •  U  U* 

x„  X  -J  e  4.  mand  of  the  Union  because  his 

court  to  set  aside  enforcement  yy  .  u  u-  i  j 

o...  XTT  DTI  J  Union  membership  was  revoked 

of  the  NLRB  order.  u  xu  tt  •  r  u-  -i  x 

by  the  Union  for  his  failure  to 

Pertinent  Sections  complete  a  course  of  study  pro- 

y,  ..  vided  by  the  Union, 

rertinent  sections  of  the  con-  „  j  u  u  xu  x  xu 

tract  were  cited  by  the  court:  , 

1.  A  clause  that  states  that  ffact  between  the  company  and 
“lAi,™.....,  »  1  »  X-  .»  the  Union  was  illegal  per  se  and 

journeymen  and  “apprentices  xu  x  xu  x.  i 

(shall  u  J  .J.  J  that  the  two  employees  were 

snail  in  no  way  be  understood  ...  ,  .  •  i  x-  .r  xu 

to  apply  exclusivelv  to  members  discharged  in  violation  of  the 
of  tha  TTiT  o  A  ^  statute.  It  ordered  the  reinstate- 

01  the  1 1 U ;  2.  A  saving  clause  x  ^  xu  x,  -xu  u  u 

that  xu  IT  ment  of  the  two  men  with  back 

Mat  states  the  General  Laws  tx  _xu  j  xu  „ 

of  ITU,  not  in  conflict  with  Pay.  It  further  ordered  the  corn- 
federal  and  territorial  (state)  reimburse  all  its  em- 

law  or  this  contract,  shall  employe^ 

imvo,.,.  ....1  X-  u  X.  xu  in  the  composing  room  for  all 
govern  relations  between  the  ,  j  ™x„-jx 

partjgg  dues  and  assessments  paid  to 

'  the  Union  during  the  period 

all  /."'’iird  has  contended  in  covered  by  the  charges,  fixed  as 
0  it.s  rases  that  the  General  beginning  six  months  prior  to 

ariiT^xu'  ‘"^1  conj'unction  service  of  the  initial  charges. 

"iih  the  relative  clauses  of  the  q,,  „  t, j  u.>m  xu„x  xu.. 

main  . _ X  -11  1  The  Board  held  that  the  con- 

dosed  sb.'.p  condiS^T  ‘  required  the  employment 

n  of  Union  members  only,  unlaw- 

aevei  a  other  cases  are  before  fully  delegated  to  the  Union 
s  1-  the  U.  S.  mainland,  complete  unilateral  control  over 
ah^.1  X  ’  fbe  hiring  prqcess,  and  made 

,.  ’  '“lye  us  a  test,  but  it  fhg  payment  of  dues  and  assess- 

emni  '‘l™‘‘‘^bed  mainly  by  the  uients  a  condition  of  employ- 

in  xu^^  ment.  In  summary,  as  the  Board 

^  inposing  room  along  fgHg  us  in  its  brief  here,  its 


with  uni-  -1  men. 
Gerha  ;  Var 


holding  was  that  the  contract 
Van  Arkel,  ITU  incorporated  closed-shop  pro- 
argued  the  Hono-  visions  which  appear  in  the 


unsel  ho  argued  the  Hono-  visions  which  appear  in  the 
ulu  api'.  .il  with  J.  Garner  An-  General  Laws  of  the  Interna- 
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tional  Typographical  Union.  The 
Board’s  reasoning  was  that  the 
shop  foreman  was  a  member  of 
the  Union,  that  he  had  the 
power  to  hire  and  fire,  and  that 
he,  as  a  membei  of  the  Union, 
was  bound  by  the  General  Laws 
of  the  Union. 

The  foregoing  ruling  of  the 
Board  is  conclusively  refuted 
by  the  terms  of  the  contract. 
The  pertinent  provisions  are: 

“Section  2.  Employees,  (a) 
The  words  ‘employee’  or  ‘em¬ 
ployees’  when  used  in  this 
agreement  apply  to  j'ourneymen 
and  ‘apprentices’  shall  in  no 
way  be  understood  to  apply  ex¬ 
clusively  to  members  of  the 
International  Typographical 
Union. 

“Section  24. 

“(c)  *  *  *  It  is  understood 
and  agreed  that  the  general 
laws  of  the  International  Typo¬ 
graphical  Union,  in  effect  Jan¬ 
uary  1,  1956,  not  in  conflict  with 
federal  and  territorial  (state) 
law  or  this  contract,  shall  gov¬ 
ern  relations  between  the  parties 
on  conditions  not  specifically 
enumerated  herein.  *  *  ♦.’’  (Em¬ 
phasis  added.) 

Oear  Beyond  Question 

The  provisions  of  Section 
2(a),  above  quoted,  seem  to  us 
to  be  clear  beyond  question.  The 
specific  provision  was  that  em¬ 
ployees,  who  must  be  j'ourney¬ 
men  or  apprentice  printers,  need 
not  be  members  of  the  Union. 
Section  24(c),  as  shown  by  the 
above  quotation,  clearly  pro¬ 
vided  that  the  General  Laws  of 
the  Union  in  conflict  with  either 
federal  law  or  the  contract  itself 
were  not  included  in  the  con¬ 
tract.  A  closed-shop  provision 
would  have  been  in  conflict  with 
the  federal  law  and  also  in  con¬ 
flict  with  Section  2(a)  of  the 
contract.  Any  such  provision  in 
'  the  General  Laws  was  excepted 
I  from  inclusion  in  this  contract. 
We  do  not  see  how  language 
could  have  been  clearer. 

If  the  terms  of  the  contract 
[  were  ambiguous,  which  we  think 
^  they  are  not,  we  would  look  to 
.  the  conduct  of  the  parties  under 
,  the  contract  to  ascertain  its 
'  meaning.  The  fact  is  that,  for 
some  years  prior  to,  as  well  as 
I  during,  the  events  here  involved, 
,  five  of  the  thirty-five  employees 
in  the  composing  room  were 
.  non-Union  men.  During  the  year 
;  preceding  the  hearing  the  fore- 
-  man,  who  had  power  to  hire. 


had  employed  four  non-Union 
men.  These  facts  support  the 
provisions  of  the  contract  as 
we  read  them. 

As  a  matter  of  fact  Article 
XIV  of  the  General  Laws  of  the 
Union  provides  specifically  that 
“In  circumstances  in  which  the 
enforcement  or  observance  of 
provisions  of  the  General  Laws 
would  be  contrary  to  public  law, 
they  are,  suspended  so  long  as 
such  public  law  remains  in 
effect.’’ 

ITU  Was  Careful 

If  the  matter  were  open  to 
inference,  it  seems  to  us  power¬ 
ful  circumstances  would  be 
necessary  to  justify  an  inference 
that  a  Union  of  so  widespread 
membership  and  affiliated  locals 
as  is  this  one  (the  ITU)  would 
deliberately  insert  in  every  con¬ 
tract  negotiated  by  it  a  clause 
flatly  in  violation  of  a  federal 
statute,  thus  making  every  such 
contract  illegal.  The  President 
of  the  ITU  was  careful  on  this 
point.  Approving  this  contract 
he  wrote  that  it  was  “in  com¬ 
pliance  with  the  laws  of  the 
International  Typographical 
Union  as  limited  by  the  Taft- 
Hartley  law.’’ 

The  Board  presents  two  con¬ 
tentions  in  support  of  its  view. 
The  first  is  that  since  the  fore¬ 
man  was  a  Union  man  it  must 
be  assumed  that  he  would  be 
guided  in  his  hiring  by  the 
Rules  of  the  Union  rather  than 
by  the  contract  between  his  em¬ 
ployer  and  the  Union.  In  the 
first  place,  as  we  have  already 
indicated,  such  an  assumption 
would  be  contrary  to  the  fact; 
he  did  hire  non-Union  men.  The 
Board’s  second  contention  is 
that  the  rank  and  file  of  em¬ 
ployees  and  potential  employees 
would  have  the  impression  that 
the  Rules  of  the  Union,  rather 
than  the  contract  between  the 
employer  and  the  Union,  would 
govern  the  employment  policies 
of  the  employer. 

In  other  words,  the  Board  says 
that,  since  the  contract  mentions 
the  Rules  of  the  Union,  employ¬ 
ees  would  have  the  impression 
that  the  Rules  were  incorporated 
in  their  entirety,  and  would  not 
differentiate  those  contrary  to 
law  or  to  the  contract.  From 
that  premise  the  Board  reasons 
that  the  contract  is  per  se  a 
closed-shop  contract.  'This  con¬ 
clusion  is  a  complete  non 
sequitur. 

An  erroneous  impression  of 
plain  terms  does  not  change  the 
meaning  of  the  plain  terms. 
Furthermore  assumptions  that 
employees  will  not  understand 
a  lawful  contract  cannot  be 
a  basis  for  holding  the  contract 
illegal.  What  would  be  the  justi- 
(Continued  on  page  55) 
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Pulitzer  Prize  Policy  Aims 
At  Enlivening  Competition 


fluence  the  election  of  a  gover 
nor. 


Board  Urges  Quest  for  Freshness 
And  Originality,  Creative  Effort 


Finally,  the  juries  for  yean 
have  known  that  the  size  and 
gaudiness  of  an  exhibit  is  no 
index  of  its  excellence.  We  would 
stress,  therefore,  that  clarity  of 
presentation  and  the  inclusion 


A  statement  of  policy  on  the  J.  D. 
Pulitzer  Prizes  in  Journalism  Journal. 
which  is  intended  to  lay  the  Kenne 


for  ErPshnPSS  during  the  year,  a  gold  medal.”  news,  interpretation,  editori- 
i  1  Comment:  We  believe  that  a's,  cartoons  and  photographs 

,  •  rspi*  .  more  newspapers  in  the  United  where  they  are  meaningful  con 

reatlVe  rLllOrt  states  are  making  significant  stitute  the  best  kind  of  presents 

contributions  in  support  of  the  tion  for  a  public  service  exhibit 

J.  D.  Ferguson,  Milivnukee  Public  interest  today  than  ever  Where  details  are  lacking,  juries 

lumal  before  in  our  history  as  a  na-  have  the  right  to  direct  an  m- 

Kenneth  Macllonald,  P™*” 


have  the  right  to  direct  an  in¬ 
quiry  on  the  spot  to  produce 


. ,  w.v,  ivenueui  iuaci»oiiaiu,  i/ e  s  whatever  facts  are  neeetssnru 

groundwork  for  a  broader  base  Moines  Register  &  Tribune.  As  a  matter  of  principle,  we  " 


of  competition  was  made  public 
this  week  by  Dr.  Grayson  Kirk, 
president  of  Columbia  Univer¬ 
sity. 

“It  is  our  conviction,”  the 


Benjamin  M.  McKelway,  hold  that  each  of  these  achieve- 


Washington  Star. 

Paul  Miller,  Gannett  News¬ 
papers. 


ments  should  be  nominated  for 
a  public  seiwice  gold  medal.  This 
would  serve  several  purposes. 


II — IxM-al  Reporting 
Under  Deadline  Pressure 


We  are  disturbed 


statement  by  the  Advisory  n  *  •  *  7 

Board  declared,  “that  the  Pu-  ^ost-Duspatch 


T  ‘l  p  I  f  .  ef  T  •  First  of  all,  the  nomination  is  in  by  the  dominance  of  crime  and 
lof  n;  itself  an  honor.  Second,  such  ex-  disaster  reporting  in  the  work 


litzer  Prizes  should  reflect  in  rs.  aeiizei , 

greater  measure  the  consider- 

able  expansion  of  the  horizons  John  Hohenberg, 
of  journalism  in  the  United  School  of  Journalism. 
States.”  “We  hope,”  this  groi 

Last  year  there  were  556  *  that  the  policy  will 


Pu-  i  D  I  J  panded  nominations  would  give  that  is  submitted  in  this  cate- 

in  biouis  B.  Seltzei,  Cleveland  the  Public  Service  Jury  the  best  gory  from  year  to  year.  ...  We 
ler-  possible  field  from  which  to  se-  hope  the  jurors  will  not  be  mis- 

ons  John  Hohenberg,  Graduate  jgct  finalists  for  the  Board’s  con-  led  into  selecting  such  material 
ited  School  of  Journalism.  sideration.  Third,  the  Secre-  merely  because  it  conforms  to 

“We  hope,”  this  group  stated,  tariat  would  be  able  to  compile  a  public  stereotype  of  a  report 
55g  “that  the  policy  will  result  in  a  complete  record  of  the  kind  er’s  work. 


nominations  in  the  eight  jour-  ^  broader  and  more  thoughtful  of  work  the  press  is  doing  each  ^  great  deal  of  valuable  local 
nalism  award  categories.  The  approach  to  the  news,  a  surge  of  year  in  the  field  of  public  serv-  reporting  under  deadline  pres- 

statement  was  drafted  by  the  freshness  and  originality,  and  ice  and  appraise  the  extent  of  sure  is  being  done  today  in  such 

Advisory  Board  for  the  infor-  ^  renewed  devotion  to  the  crea-  its  usefulness.  fields  as  science  and  education 

mation  and  guidance  of  the  aspects  of  journalism,  not  it  should  be  stressed  that  the  economics,  management  and  la 

1960  Pulitzer  Prize  Journalism  Pulitzer  Prize  nomi-  public  service  gold  medal  has  bor,  human  rights,  sports,  cul- 

Juries.  The  deadline  for  nomi-  nations  and  selections,  but  in  the  always  gone  to  newspapers,  not  tural  activity  and  humanitarian 

nations  in  the  44th  annual  com-  profession  itself.  ’  to  individuals,  although  credit  endeavor.  Moreover,  it  should 


petition  is  Februai’y  1. 


Crusade  in  Small  Cities 


ofession  itself.  to  individuals,  although  credit  endeavor.  Moreover,  it  should 

Non-Giizens  Eligible  sometimes  has  been  given  in  be  stressed  that  the  definifion 

citations  to  those  chiefly  respon-  for  this  category  sets  the  quality 
The  statement  pointed  out  sible  for  the  results.  But  it  is  by  of  writing  done  under  pressure 


The  secretary  of  the  Advisory  that  formal  nomination  blanks  no  means  true,  as  some  have  as  a  test. 
Board,  John  Hohenberg,  will  be  nre  necessary  for  entries  and  said,  that  a  newspaper  “has  to 
encouraged  to  seek  and  expedite  said  the  work  of  journalists  send  somebody  to  jail”  to  be 
a  larger  number  of  nominations  other  than  United  States  citi-  seriously  considered  for  the  gold 


111— Ix»cal  Reporting 
Not  Under  Deadline 


of  newspapers  for  the  Gold  zens  may  be  entered  if  there  is  medal,  or  that  only  large  news- 


Medal  in  the  public  service  cate-  proof  of  publication  in  a  U.  S.  papeis  in  metropolitan  centers 


Comment:  This  category  was 
created  in  1953  to  give  repre- 


The  statement  made  particu-  P^®*- 


newspaper.  Several  non-citizens  have  the  resources  to  qualify,  sentation  to  the  less  spectacular 


lar  reference  to  “small  city 
dailies  and  weeklies  which  are 


In  respect  to  the  function  of 
the  prize  juries,  w’hich  are 


Non-Spcctacular  Endeavors 


While  campaigns  against  cor¬ 


and  more  thought-provoking  as 
pects  of  journalism  as  the  defini 
tion  indicates.  However,  during 


doing  so  much  excellent  work  usually  composed  of  well-known  ruption  in  government  and  for  four  of  the  six  years  during 


in  this  vitally  important  area  editors,  the  statement  advised:  ^he  exposure  of  other  malefac 


has  been 


of  journalism.”  “The  Plan  of  Award  speci-  tors  have  been  among  the  most  awarded,  it  has  gone  to  ni^j 

Jurors  are  requested,  in  se-  hes  that  juries  are  to  submit  popular  subjects  entered  in  creditable  exposes  in  the  fields 
lecting  the  finalists,  not  to  be  from  two  to  five  recommenda-  nomination,  the  gold  medal  has  uf  crime,  labor,  politics  and  1^ 
guided  solely  by  spectacular  re-  tions  (to  the  Advisory  Board),  often  gone  to  less  spectacular  enforcement.  In  the  nfuer 
suits  but  by  the  enduring  and  without  necessarily  indicating  but  equally  valuable  journalistic  years  a  senes  of  thoughtful  arti- 


tors  have  been  among  the  most  awarded,  it  has  gone  to 


constructive  contributions  that  their  order  of  preference.  This  endeavors.  eles  on  urban  redevelopment  ^ 

have  been  made  by  a  newspaper,  is  not  an  inflexible  rule,  since  Since  1917,  the  Pulitzer  record 

the  difficulties  that  had  to  be  juries  sometimes  find  more  than  renlete  wHVi  ,-nst5iT„.o=  in  sports  received  awaro- 


is  replete  with  instances  in 


overcome  and  the  risks  that  were  five  exhibits  worthy  of  final  con-  which  other  small  city  newspa-  This  category  attracts  mon 


entailed 


sideration.  As  many  as  a  dozen  pej.g  won  the  honors  from  their  nominations  than  any  other  ei- 


Members  of  the  Advisory  passed  to  us.  On  ex-  jarger  and  more  powerful  com-  ^ept  photography.  The 


Board  who  reviewed  the  policy  ti'^niely  rare  occasions,  a  jury  petitors. 


statement  and  consented  to  its 
publication  are: 

Dr.  Grayson  Kirk. 


has  recommended  but  one  ex 
hibit  for  a  prize.” 

The  statement  goes  on  to  dis 


fine  and  constructive  series,  boto 

.  11.  1.  -  1  -  1  ..  of  an  interpretive  and  an  educa- 

A  weekly,  which  risks  its  ex-  . .  ,  .  .  .  x  v...  d-nnf/J 

.  . _ .  c  1,7.  i.  ixu  tional  nature,  tend  to  be  shunieo 

istence  to  fight  a  health  menace  . .  ,  ’  .  got 

and  slothful  officials,  is  just  as  .  /.inmoP 


UT,  uravson  JvirK.  - ^ -  iiiiu  siuuiiui  uiuciais,  iss  just  as  *  i.*  u  ^ioivinT< 

Barry  Bingham,  Louisville  vespec-  ^uch  to  be  commended  as  a  standing  expose  which 


Courier- Journal.  ‘ 

Erwin  D.  Canhan,  Christian 
Science  Monitor. 

Hodding  Carter,  Greenville 
(Miss.)  Delta  Democrat-Times.  Del 


tive  categories,  in  part,  as  fol-  ^eat  newspaper  that  is  able  to  attention 


force  the  successful  prosecution 


As  a  further  means  of  ligh* 


I  P  w  Cx.  •  of  high  officials.  A  daily  that  the  load  of  the  jurors  u> 

u  ic  rvice  convince  a  small  com-  Category  III,  we  give  them 

Definition:  “For  disinterested  munity  to  triple  its  school  build-  the  Secretary  all  nece.'.iary  au 


the  Secretary  all  nece.^sary  a®' 


Turner  Catledge,  New  York  and  meritorious  public  service  ing  program  and  enormously  in-  thority  to  shift  public  service 


rendered  by  a  United  States  crease  its  enrollment  deserves  material  into  Category  I  fo^ 


Norman  Chandler,  Los  An-  newspaper,  published  daily.  Sun-  just  as  much  consideration  as  a  judgment. 


geles  Times. 


day,  or  at  least  once  a  week,  metropolitan  giant  that  can  in-  {Continued  on  page  60) 
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Report  On  Reporters 

Milton  Bracker  Versatile  Writer 


Bv  Kav  Erwin 


Milton  Bracker  is  a  versatile  was  David  H.  Joseph,  now  re- 


writer  and  reporter. 


(Milton’s  successor  as 


His  special  value  to  the  New  campus  correspondent  was 
York  Times  lies  in  his  eager  James  C.  Hagerty,  now  White 
readiness  and  easy  capability  House  press  secretary). 


to  cover  a  war  or  foreign  capi¬ 
tal  or  to  write  an  editorial,  seri- 


First  assignment  of  the  $35- 
a-week  reporter  was  the  suffoca- 


ous  verse,  sports  or  petty  crime  tion  of  an  old  lady  in  an  East 
story,  light  feature  or  hard  news  Side  tenement,  caused  by  a  de- 
requiring  six  columns  of  type  fective  heater.  He’s  been  on  gen- 


in  a  single  day. 


eral  assignment  ever  since  — 


Versatility,  enthusiasm  and  plus  such  other  special  jobs  as 
attention  to  detail  are  indicative  war  and  foreign  correspondence 
of  Milton  Bracker  and  of  his  —  for  a  time  filling  in  as  writer 
work.  of  the  electric  sign  bulletins 

which  flash  around  Times  Tower, 
Prcsscard  on  Pajamas  Times  Square.  In  the  latter 

A  Times  promotional  adver-  work  he  became  a  friend  of  the 
tisement  in  F*P  and  other  niib-  electricians  and  still  calls  on 


Prcsscard  on  Pajamas  Times  Square.  In  the  latter 

A  Times  promotional  adver-  work  he  became  a  friend  of  the 
tisement  in  E&P  and  other  pub-  electricians  and  still  calls  on 
lications  back  in  1957  described  them. 

him:  It  was  discovered  soon  enough 

“Busy  as  a  bee  .  .  .  running  that  Milton  Bracker  was  a  writ- 
and  writing  practically  all  the  ing  reporter.  As  a  police  and 
way  .  .  .  perpetual  w'l  iting  ma-  district  legman,  he  showed  he 
chine.  They  insist  he  sleeps  with 
presscard  pinned  to  his  pajamas, 
phones  the  office  on  days  off  to 
make  sure  he  is  not  missing  a  Caiiatliail  Paper 
good  assignment.  To  Bracker,  -1  .  rk  .i 

of  course,  every  assignment  is  Up  to  Uaily 

a  good  one.  His  whirlwind  en-  Rkd  Deer,  Alta, 

thusiasm  to  get  the  stoiy,  his  Plans  are  being  advanced  to 


Columbia  University  Graduate  a  week  about  tw'o  years  ago. 
^school  of  Journalism  in  tbe  .sum-  And  18  months  ago  the  property 
mer  of  19.30,  when  a  man  I  did  was  acquired  from  its  Red  Deer 
not  know,  a  student  in  a  class  owners — Fred  Turnbull  and  F. 
ahead  of  me,  came  to  me  and  P.  Galbraith — by  the  publishers 
'aid  he  was  quitting  school  and  of  the  Liverpool  Echo  and  Press 
giving  up  his  job  as  campus  in  England  with  the  view  of 
correspondent  for  the  Times.  I  advancing  it  to  daily  publica- 
asked  him  why  he  picked  me  and  tion. 

^  Mr.  Turnbull  and  Mr.  Gal- 

woet  ’  •  ■  cl.  I^t  the  job.  Tw’o  hraith  have  remained  with  the 
cnnim  ft  other  fellow  paper  under  its  new  ovcnership. 


met  the  primary  function  of  a 
fii*st-rate  reporter  by  getting  the 
facts  quickly  and  correctly.  As 
a  feature  writer,  he  showed  he 
had  a  fine  feeling  for  words  and 
a  happy  knack  of  weaving  them 
into  artful  tapestries.  In  his 
versatility,  visible  and  vibrant, 
lay  his  value. 

His  present  direct  lx)ss  is  City 
Editor  Frank  S.  Adams.  It  was 
he  (an  ex-general  assignment 
reporter  himself)  who  per¬ 
sonally  made  the  decision  to 
send  a  general  assignment  man 
(Bracker),  rather  than  a  science 
specialist,  on  the  first  rocket 
stories  at  Cape  Canaveral,  Fla. 

INev»spa|HT  Heroes 

“My  professional  heroes  are 
Times  contemporaries  like 
Homer  Bigart,  Peter  Kihss  and 
{Continued  on  page  51) 


make  sure  he  is  not  missing  a  Caiiatliail  Paper 
good  assignment.  To  Bracker,  -1  .  rk  •• 

of  course,  every  assignment  is  Up  to  Uaily 

a  good  one.  His  whirlwind  en-  Red  Deer,  Alta, 

thusiasm  to  get  the  stoiy,  his  Plans  are  being  advanced  to 
versatility  of  talent  in  writing  turn  the  Red  Peer  Advocate, 
any  kind  of  story,  make  it  so.  published  in  the  heart  of  Cen- 
His  passport  is  kept  as  handy  tral  Alberta’s  agricultural  and 
as  his  presscard.’’  oil-field  regions,  into  Canada’s 


His  passport  is  kept  as  handy  tral  Alberta’s  agricultural  and 
as  his  presscard.’’  oil-field  regions,  into  Canada’s 

Milton  Bracker’s  father,  a  newest  daily  newspaper, 
business  man,  suggested  he  Present  expectations  are  that 
s^dy  law.  However,  the  youth  a  building  program  and  the  in- 
did  well  in  English  and  found  stallation  of  new  machinery  will 
pleasure  in  writing  both  prose  be  completed  in  time  to  start 
and  ver.se  .so  his  mother  advo-  daily  afternoon  publication  in 
fated  he  study  journalism,  work  January, 
he  has  performed  on  one  news¬ 
paper  for  29  years.  English  Owners 

My  job  on  the  Times  came  Published  as  a  weeklv  for 


My  job  on  the  Times  came  Published  as  a  weekly  for 
M  a  freak  by  chance,”  recalled  more  than  50  years,  the  Advo- 
Milton.  “I  was  a  student  in  the  cate  began  issuing  two  editions 


fommittc.i  suicide”  liT  V  •’ 

luiLiuc.  jjjg  former  as  president  and  the 

<’-"'«l>iis  Correspondent  vicepresident. 

A  .  Publi.shing  twice  weekly.  The 

at  Colmv^i  9®^®spoi^ent  s  job  Advocate  often  has  been  issuing 
«  v-oiun.!,ia  in  those  depression  „„  .... 

^ays  wa-  highly  sought  because  pages  per  edition, 
a  was  tantamount  to  getting  a  preparing  for  daily  pub- 

sUff  job  The  city  editor  who  lication,  the  newspaper  has  been 
'red  h;in  as  campus  corre-  expanding  its  entire  staff  in 
spondeni  in  September,  1930,  recent  weeks.  The  news  staff  is 
a  as  -taffer  in  May,  1931,  being  more  than  doubled. 
editor  a:  publisher  for  December  5,  1959 


Gray  Heads 
Piedmont  Co. 

Winston-Salem,  N.  C. 

Directors  of  the  two  coriK) ra¬ 
tions  that  operate  the  Journal 
and  Sentinel  newspapers  and 
WSJS  Radio  and  WSJS  Tele¬ 
vision  have  elected  new  presi¬ 
dents. 

James  A.  Gray,  publisher  and 
general  manager  of  the  news¬ 
papers,  was  elected  president  of 
Piedmont  Publishing  Co. 

Harold  Essex,  general  man¬ 
ager  of  radio  and  television 
operations,  was  chosen  presi¬ 
dent  of  Triangle  Broadcasting 
Corp. 

New  Vicepresidents 

They  succeed  W.  K.  Hoyt, 
who  retired  la.st  spring. 

The  directors  of  Triangle 
elected  Phil  Hedrick,  vicepresi- 
dent  for  operations,  and  Harry 
Shaw,  vicepresident  for  sales. 

Dr.  Dale  H.  Gramley,  presi¬ 
dent  of  Salem  College,  a  former 
journalism  teacher  and  news¬ 
paper  editor,  was  elected  a 
member  of  the  board  of  Pierl- 
mont  Publishing  Co.  He  fills  a 
vacancy  cau.sed  by  the  death  of 
Robert  M.  Hanes.  The  board 
accepted  the  resignation  of  T. 
Hoyt  Haywood,  a  member  for 
22  years. 

Mr.  Gray  has  been  as.sociated 
with  Piedmont  Publishing  Co. 
since  January,  1949. 


Blanketed  like  an  Indian  against 
the  night  cold,  Milton  Bracker 
telephones  the  New  York  Times  the 
historic  story  of  the  first  rocketry 
firings  at  Cape  Canaveral,  Fla. 


Flashback  Report 
Stirs  Official  Action 

Niagara  Falls,  N.  Y. 

A  probe  of  city  policies  in  en¬ 
forcement  of  the  state’s  multi¬ 
ple  residence  law  was  directed 
Nov.  23,  the  day  after  the  Ni~ 
apara  Falls  Gazette  noted  that 
nearly  75  percent  of  the  known 
apartment  buildings  in  the  city 
were  violating  the  statute. 

Keyed  to  the  second  anniver- 
sai-y  of  a  tenement  fire  in  which 
18  persons  died,  the  Gazette’s 
“Report  to  the  People”  said  the 
tragic  blaze  could  happen  again. 

Fifth  in  a  Series 

The  report  was  detailed  in 
a  full  page  of  four  articles  and 
illustrations. 

George  Gates,  assigned  to  the 
Sunday  Department,  undertook 
the  study  under  the  direction 
of  Sunday  Editor  Tom  Hewitt 
and  Assistant  City  Editor  Cliff 
Spieler. 

The  day  after  the  report  ap¬ 
peared,  City  Manager  Edward 
H.  Potthoff  Jr.  was  directed  by 
City  Councilman  George  P. 
Strager  to  investigate  the  abuses 
and  force  violators  to  comply. 

It  was  the  fifth  “Report  to 
the  People”  published  by  the 
Gazette  in  the  25  months  it  has 
been  publishing  a  Sunday  edi¬ 
tion. 

Each  of  the  reports  has  been 
designed  to  give  exhaustive  cov¬ 
erage  to  a  single  subject  of  para¬ 
mount  public  interest. 


COMING  NEXT  WEEK: 


‘Readership’  Figures  Misused  by  Media 


Newspaper  “readership”  fig¬ 
ures  which  are  bandied  about  so 
loosely  by  promoters  of  i*adio 
and  television  DO  NOT  MEAS¬ 
URE  newspaper  readership! 

That  statement  will  be  elabor¬ 
ated  upon  in  two  articles  which 
open  an  exclusive  Editor  &  Pub¬ 
lisher  service  to  the  advei-tising 
business  next  week  and  the  week 
following. 

These  two  articles  will  be  the 
beginning  of  a  continuing  fea¬ 
ture  in  which  various  facts 
about  Newspapers  will  be  set 
forth  with  a  voice  of  authority. 


Weekly  Series 


Each  week,  in  this  series,  the 
Research  Committee  of  the 
American  Association  of  News¬ 
paper  Representatives  will  at¬ 
tack  claims  that  are  made  by 
competing  media  and  set  the 
record  straight  in  as  far  as 
newspapers  are  conceraed. 

The  newspapers’  presentation, 
which  has  the  endorsement  of 
Dr.  Howard  Hadley,  research 
vicepresident  of  the  Bureau  of 
Advertising,  is  being  made  by 


Lawrence  Roehsler,  chainnan  of 
the  representatives’  committee 
and  an  adviser  to  the  AANR. 
This  week  he  became  affiliated 
with  the  advertising-promotion 
department  of  the  New  York 
WorUl-Telegram  &  Sun. 


New  Market 
Outlook  in 
E&P  Guide 


Population  by  age  groups  and 
retail  sales  in  six  major  classifi¬ 
cations  are  projected,  by  states, 
for  1960,  1965  and  1970  in  the 
1960  EDITOR  &  PUBLISHER 
MARKET  GUIDE,  published 
this  week.  New  York  State  popu¬ 
lation,  for  instance,  is  predicted 
to  hit  18,750,000  by  1970,  with 
retail  sales  exceeding  $23  bil¬ 
lion. 

Shown  in  the  publication  for 
the  first  time  are  U.  S.  Bureau 
of  the  Budget  descriptions  of 
the  192  presently  defined  Stand¬ 
ard  Metropolitan  Areas. 

Regular  features  in  the  512- 
page  marketing  and  research 
publication  include  individual, 
exclusive  surveys  of  more  than 
1,500  daily  newspaper  markets, 
with  data  and  statistics  on  loca¬ 
tion,  transportation,  population, 
housing,  banking,  auto  registra¬ 
tions,  public  utilities,  principal 
industries,  average  wages  and 
number  of  employes,  principal 
paydays,  growth  factors  (in¬ 
cluding  new  industry  and  re¬ 
tail  factors),  education,  mining, 
agriculture,  retailing,  location 
of  shopping  centers,  retail  sales. 


chain  stores,  daily  newspapers 
—  including  circulations  and  ad- 
veidising  contacts. 

Statistical  tables  show  popu¬ 
lation  figures  for  all  counties 
and  newspaper  cities  for  the 
latest  census  and  1960  esti¬ 
mates;  retail  sales  and  individ¬ 
ual  income  estimates  by  county 
and  city,  for  1960  and  1961. 

Market  strength  data  is  fur¬ 
nished  by  state,  and  maps  of  all 
states  are  included. 

This  is  the  36th  annual  edi¬ 
tion  of  the  E&P  MARKET 
GUIDE,  used  extensively  by  ad¬ 
vertising,  marketing,  research 
and  newspaper  executives. 


Jampol  Company 
Changes  Hands 


MEDIi 


THEY  STAND  FOR  NEWSPAPERS— The  Research  Committee  of  tin 
American  Association  of  Newspaper  Representatives,  which  is  coeporat- 
ing  with  E&P  in  presenting  Facts  About  Newspapers:  Left  to  right- 
Gene  Dalgin  of  Ridder-Johns,  Lawrence  P.  Pangaro  of  Stork,  Broob  I 
Finley,  Francis  E.  LaRose  of  Hearst  Advertising  Service,  Lawrance 
Roehsler,  chairman,  of  the  New  York  World-Telegram  &  Sun,  John  B. 
Mauro  of  the  Branham  Company,  and  Harold  Riesi  of  Scripps-Howard 
Newspapers. 


Portland’s 
Joint 
In  60 


Pap 


er 


sources  we  can  use,”  as  one  man¬ 
agement  spokesman  said,  but 
applicants  for  training  in  the 
v'arious  crafts  were  being 
drawn  largely  from  the  Port¬ 
land  area. 


Pag 


es 


lAPA  Protests 


The  Inter- American  Press  As¬ 
sociation  has  protesttnl  the  ex¬ 
iling  of  three  newspapermen 
from  Venezuela.  The  men  are 
Alfredo  Abilahoud  and  Marco 
Aurelio  Rodriguez,  co-owner  and 
U 


The  Jampol  Co.,  Inc.,  of 
Brooklyn,  manufacturers  of 
new.spaper  conveyora  and  ma¬ 
terials  handling  equipment,  has 
been  sold  to  the  Lamson  CoiTJor- 
ation,  Syracuse,  N.  Y.,  manu¬ 
facturers  of  types  of  conveyor 
equipment  used  by  department 
stores  and  other  conceras. 

Name  of  the  Jampol  Co.  has 
been  changed  to  Jampol  Corpor¬ 
ation.  Offices  and  manufacturing 
plant  will  remain  in  Brooklyn. 
Both  of  the  partners  who  owned 
the  business  before  it  was  sold, 
Howard  M.  Jampol  and  Karl  J. 
Hei-minghausen,  will  remain  as 
executives  of  the  new  corpora¬ 
tion. 


Portland,  Ore.  o  i--  *1 

The  strike  of  the  stereotypers’  p  OT  O  lljXilCS 
union  against  this  city’s  two 
daily  papers  went  into  its  fourth 
week  as  James  Sampson,  inter¬ 
national  president  of  the  union, 
arrived  to  suiwey  the  situation. 

Approximately  850  employees 
of  the  Oregon  Journal  and  the 

Oregonian  continued  to  obseiwe  editor,  respectively,  of 
the  picket  line  of  the  stereo-  Razon,  Caracas,  and  Dr.  Simor 
typers  which  was  set  up  Nov.  10.  Jurado  Blanco,  columnist  of 
The  joint  publication  of  the 
newspapers  continued.  The  Sun¬ 
day,  Nov.  29,  effort  reached  a 
high  of  60  pages  in  four  sec¬ 
tions,  with  a  press  nin  of  491,- 

000  copies.  _ _ _ _ 

For  the  first  time  since  start  quest  that  the  men  b<>  allowed 
of  the  strike,  Sunday  comics  ap-  to  retuni  home  and  to  engage 
peared,  but  in  black-and-w’hite  again  in  their  profession 
only.  Each  paper,  which  nor-  jounialism. 
mally  publishes  12  full  pages  of  “The  lAPA  deplores  the  action 
colored  comics  each  Sunday,  was  taken  by  your  government 
i-epresented  with  a  two  page  thus  exiling  citizens  b>  cause 
selection.  Each  paper  was  rep  re-  their  writings,”  protested  the 
sented  also  by  a  full  editorial  lAPA.  “We  commen<l  to  yoon 
page. 

Training  of  new  mechanical 
help  at  the  Oregonian  plant  got 
under  way  in  earnest.  Help  has 
been  accepted  “from  whatever 


Universal,  Caracas 

William  H.  Cowles,  presides; 
of  lAPA  and  publisher  of  the 
Spokane  (Wash.)  SpokesrM* 
Review,  cabled  Venezuelan  Pres¬ 
ident  Romulo  Betancourt  a  K; 


spirit  of  justice  our  tx  lief  that 
such  arbitrary  summary  pobo* 
measures  are  dangerous  an 
tend  to  undermine  th'-  founda¬ 
tion  of  constitutional  rule.’ 
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Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


MEDIAFFAIRS: 


Agencies  Don’t  Like 
TV  Editorial  Control 


By  Philip  N.  Schuyler 

Advertising  agency  media 
men,  asked  to  comment  this  week 
on  the  possibility  of  TV  net¬ 
works  exercising  some  fomi  of 
editorial  control”  over  pro¬ 
gramming  such  as  that  enjoyed 
by  newspapers  and  magazines, 
viewed  the  idea  as  being  pretty 
much  of  “a  hot  potato.” 

Such  a  “magazine  concept” 
would  result  in  agencies  and  ad¬ 
vertisers  buying  TV  time  just 
as  they  now  buy  space  in  print 
media.  Many  agencies  now  take 
egular  commissions  on  expen- 
ive  talent  and  “packages”  in 
addition  to  time,  and  this  reve¬ 
nue  would  be  lost.  That’s  one 
reason  they  don’t  like  the  idea. 

“Its  a  possibility,  but  I  don’t 
:hink  the  change-over  is  prob¬ 
able,”  C.  R.  LaRoche,  vicepresi- 
ient  and  media  director  of  C.  J. 
uRoche  &  Co.,  said.  “It  would 
nvest  too  much  control  in  the 
lands  of  too  few  people.  I  ques- 
ion  the  feasibility  of  cutting 
nut  the  creative  talent  of  agency 
jeople,  who  have  proved  them- 
elves  skillful  in  developing  and 
upervising  shows  for  clients.” 
C.  J.  LaRoche  &  Co.  buys  net¬ 
work  time  for  Norelco,  Revlon 
and  Unitevl  States  Tobacco. 

The  British  system  assumes 
'Uch  control  through  the  inde¬ 
pendent  stations  that  compete 
with  BBC. 

“The  suggestion  that  networks 
'bnuld  maintain  editorial  con¬ 


trol  of  programs  as  in  Britain 
disturbs  me  gi’eatly,”  said  New¬ 
man  F.  McEvoy,  senior  vice- 
president  in  charge  of  media  at 
Cunningham  &  Walsh  Inc.  “I 
see  in  any  such  exercise  an  op¬ 
portunity  for  minority  groups 
to  take  over.  For  instance,  edu¬ 
cators  or  opera  lovers  or  sociolo¬ 
gists  might  try  to  impose  their 
■TV  tastes  upon  the  public. 

Little  in  Common 

“The  suggestion  that  control 
by  the  networks  is  equivalent  to 
the  editorial  operation  in  news¬ 
papers  and  magazines  is  one  I 
do  not  like.  I  believe  that  there 
is  very  little  in  common  between 
the  print  concept  and  the  broad¬ 
cast,  insofar  as  editorial  direc¬ 
tion  is  concerned. 

“Within  the  covers  of  a  maga¬ 
zine  or  within  the  pages  of  a 
new’spaper  there  is  complete 
freedom  of  choice  for  the  reader 
who  may  elect  that  which  in¬ 
terests  him  and  by-pass  that 
which  has  no  appeal. 

“Conversely,  the  only  choice 
available  to  the  TV  viewer  is 
in  dial  switching  and  the  alter¬ 
natives  at  any  one  time  are 
limited  to  the  number  of  chan¬ 
nels  available. 

“The  proof  of  the  TV  pudding 
is  in  listening  hours;  in  the  cur¬ 
rent  freedom-of-program-choice. 
The  viewer  has  his  fill  of  west¬ 
erns,  musicals,  dramatics,  news 


programs,  comics,  sports  and  he 
iilso  has  his  fill  of  very  thought¬ 
ful  programs  such  as  those 
available  on  Sunday  afternoons, 
which,  incidentally,  do  not  at¬ 
tract  large  audiences. 

TV  Status  Quo 

“In  my  plea  for  the  TV  status 
quo,  I  would  point  out  that 
American  TV  develops  far 
larger  audiences  than  those 
countries  where  governments  or 
networks  do  the  editing.  Note 
the  popularity  of  U.  S.  stations 
w’ith  Canadian  audiences.  Note 
the  recent  attempts  of  BBC  to 
inject  American  program  ele¬ 
ments  into  their  programming. 

“In  the  American  competition 
for  economic  suiwival,  it  seems 
fitting  that  the  advertisers  con¬ 
tinue  to  do  the  risk  taking,  in¬ 
cluding  the  policing  of  their  own 
efforts  through  the  instrumen¬ 
tality,  for  instance,  of  a  Broad¬ 
cast  Better  Business  Bureau,” 
Mr.  McEvoy  said. 

Robert  T.  Nathe,  vicepresi¬ 
dent  and  director  of  TV  and 
radio,  Doherty,  Clifford,  Steers 
&  Shenfield,  Inc.,  is  of  the  opin¬ 
ion  that  the  networks  will  re¬ 
sist  the  “magazine  concept.” 

Time  for  Cool  Heads 

“Now  is  the  time  for  clear, 
cool  heads  to  come  to  the  aid 
of  our  industry,”  Mr.  Nathe 
said.  “I  do  not  for  an  instant 
believe  that  James  Aubrey,  Rob¬ 
ert  Kintner,  Leonard  Goldenson 
or  any  of  their  compatriots  who 
are  fully  familiar  with  all  the 
aspects  of  the  industry  would 
seriously  entertain  or  advance 
the  ‘magazine  concept.’ 

“There  will  never  be  a  czar 
in  our  industry  as  long  as  we 
have  free  enterprise.  And  if 


52  Witnesses  Due 
At  FCC  Quiz  oil  TV 

'  Washington 

Fifty- two  witnesses,  in¬ 
cluding  representatives  of  the 
major  TV  networks,  adver¬ 
tising  and  education,  will  testi¬ 
fy  at  Federal  Communications 
Commission  hearings  on  de¬ 
ceptive  TV  practices  start¬ 
ing  Dec.  7,  it  was  disclosed 
here  this  week. 

The  commission  made  public 
a  list  of  witnesses  who  had 
responded  to  the  FCC’s 
blanket  invitation  to  testify 
at  the  four  days  of  hearings 
Dec.  7-11.  Madison  Avenue 
was  represented  on  the  list 
by  the  Association  of  National 
Advertisers,  the  American  As¬ 
sociation  of  Advertising  Agen¬ 
cies  and  the  Advertising 
Federation  of  America. 

you  analyze  to  the  ultimate  this 
repugnant  concept,  you  find  that 
only  a  czar  could  execute  it. 

“When  the  smoke  settles,  the 
basic  methods  of  buying,  selling 
and  scheduling  will  look  quite 
familiar.” 

Idea  Interesting 

Richard  S.  Jackson,  vicepresi¬ 
dent  and  director  of  TV  at  J.  M. 
Mathes,  Inc.,  who  buys  co-spon¬ 
sorships  for  Canada  Dry,  Lud- 
ens  Cough  Drops,  and  other 
clients,  admitted  the  idea  was 
“interesting,  possible,  but  not 
probable.” 

“Agencies  would  be  greatly 
limited  in  picking  tbe  type  of 
show  they  want  for  clients,”  he 
said.  “Networks  and  package 
houses  would  lose  the  creative 
talent  of  the  agencies.  The  sys- 
(Continued  on  page  20) 


ti'  rCC  Chairman  Says  Broadcasters  Should  Control  Programming 


Broaden ';ters  should  have  entertainment  or  commercial 
control  over  all  program-  character,  you  may  well  expect 
including  the  commer-  an  impatient  Congress  to  do  it 
Johii  C.  Doerfer,  chair-  quickly — and  perhaps  in  a  man- 
Fwlcral  Communications  ner  which  may  not  be  an  ideal 
^  '’’mission,  said  last  week.  Mr.  adjustment  between  freedom  of 
*  (  i  fer  w  IS  featured  speaker  expression  and  the  social  or  pub- 
the  anr  ual  meeting  of  the  lie  responsibility  of  the  broad- 
^eevision  Bureau  of  Advertis-  cast  industry.” 
y  Ch  igo.  The  FCC  chairman  noted  that 

e  cau‘  ined  howevei*,  that  “the  spectre  of  a  bevy  of  gov- 
”  ess  th  industry  with  the  ernment  clerks  blue-pencilling 
!■'(!  I  "  advertiser  programs,  with  or  without  sug- 

^  '  'ies  moved  prompt-  gested  substitutes,  would  be  just 
'  ‘te  the  distasteful  as  abhorrent  in  broadcasting  as 

s  of  d, ,  .  ption  of  either  an  in  the  press,  the  pulpit,  the  stage 


•  ption  of  either  an 
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or  the  political  platform.” 

He  said  the  industry  cannot 
debate  for  long  on  self-improve¬ 
ment.  “When  I  say  mass  com¬ 
munications  are  at  the  cross¬ 
roads,  I  do  not  mean  to  confine 
it  merely  to  broadcasting.  I 
mean  to  include  the  printed  me¬ 
dia  as  well.  Any  media  which 
are  beholden  to  the  government 
for  a  license  or  privilege  are  in 
a  vulnerable  position  to  be  con¬ 
ditioned  and  restricted  if  cer¬ 
tain  views  to  the  effect  that  the 
power  to  license  permits  the 
power  to  regulate  prevail.  For 


it  must  be  remembered  that  the 
printed  media  rely  upon  a  li¬ 
cense.  A  ‘Second  Class  mailing 
privilege’  is  a  license.” 

If  legislation  is  needed  and 
constitutionally  permissable, 
when  the  FCC  completes  its 
present  study  the  FCC  will  rec¬ 
ommend  it  to  Congress,  Mr. 
Doerfer  said.  “I  doubt  that  w'hen 
this  extended  commission  in¬ 
vestigation  is  over,  and  we  will 
hurry  it  along  as  quickly  as 
possible,  pious  affirmation  of  re¬ 
sponsibility  by  a  licensee  will  be 
enough.” 
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NO  SPLIT  AUDIENCE— Armload  of  radios  held  by  Mr.  Cruze  dniM^ 
fixes  how  six  radio  stations  received  in  Burlington  offer  advertise  ■ 
No  Split  Audience  with  Free  Press." 


lienee. 


LUNCHEON  IS  SERVED — George  R.  Cruze  Jr.  (corner  far  side  of 
table),  Free  Press  ad  manager,  and  J.  Warren  McClure  (far  right), 
co-publisher  and  business  manager  of  Free  Press,  are  luncheon  hosts 
in  "Top  Level  Room"  to  local  retail  merchants. 


RANDOM  PHONE  CALL — Luncheon  guest  (right)  makes  phone  eaU 
person  picked  at  random  from  phone  book  held  by  Mr.  Cruze.  If  P*' 
answering  doesn't  subscribe  to  Free  Press,  paper  offers  advertiser  I 
ads  for  a  month.  If  guest  is  not  already  an  advertiser,  he  gets  $500  w( 
of  free  ads.  Barbara  Wentworth  (left),  Free  Press  ad  department  $t«' 
helps  place  phone  call. 


HAMMERING  HOME  COVERAGE  STORY— Map  (left)  tells  coverage 
story  of  Free  Press.  Handful  of  small  hammers  drives  home  idea;  "you 
wouldn't  buy  six  hammers  to  drive  a  nail  when  one  big  hammer  will  do 
the  job." 
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Some  ma.r]Kets  are  just  naturall^r  loaded 

Take  Cleveland,  for  instance.  A  combination 
of  a  compact,  easy  to  reach  area  plus  a  high 
.  family  income  ($7,381)  and  you  get  a  market  with 

^  Retail  Sales  larger  than  any  one  of  35  entire  States. 


CLEVELAND 
CUYAHOGA  COUNTY 
(000) 


26  ADJACENT 
COUNTIES 
(000) 


TOTAL 

(000) 


COMMODITY 


Whatever 
you  soil  in  Oroater 
Cloveland  you'll 
soil  moro  of  It 
in  Tho  Plain  Doalor 


Total  Retail  Sales 


Automotive 


Gas  Stations 


Furniture,  Household  Appliances 


_ 91,658  205,554 

_  (Source.  Sale.s  Management  Survey  of  liuytng  Power.  May  10.  I959f 

Akron,  Canton  ond  YoungAiown  Coontiot  or#  not  inclodod  In  idbovo  Milos 


And  you  really  sell  this  market  in 

The  Cleveland  PLAIN  DEALER 

Rtprtitnttd  by  CrtstiurCr  Woodward,  Inc.,  AVu»  York,  Chicago,  Detroit  Atlanta,  San  Francisco,  Los  AnttUs.  Member  of  Metro  Sunday  Comics  and  Matazine  Network. 
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Inco  Reveals  Heavy 
Stainless  Steel  Push 


The  biggest  retail  campaign 
ever  staged  to  promote  stainless 
steel  consumer  products  will  be 
held  this  February  when  major 
department  stores  from  coast  to 
coast  will  go  all-out  to  stimulate 
sales  of  nickel  stainless  steel 
housewares. 

The  promotion,  called  “The 
Gleam  of  Stainless  Steel”  and 
sponsored  by  The  International 
Nickel  Company,  Inc.,  was  an¬ 
nounced  last  week  by  L.  R.  Lar¬ 
son,  vicepresident  and  manager 
of  Inco’s  General  Sales  and 
Marketing  Services  Department. 

The  first  “Gleam  of  Stainless 
Steel”  campaign,  held  last  Feb¬ 
ruary  at  32  depailment  stores, 
proved  so  successful,  Mr.  Lar¬ 
son  reported,  that  the  1960  pro¬ 
motion  will  be  at  least  twice  the 
size  of  the  original  campaign. 
Sixty-one  leading  department 
stores,  representing  a  total  of 
154  big  city  main  stores  and 
their  suburban  branches,  will 
participate  in  the  promotion. 
(Last  year  stores  in  32  markets 
ran  103  newspaper  ads). 

The  stainless  steel  atmosphere 
was  further  heightened  by  the 
display  of  a  living  re-creation 


of  a  “Gleeam  of  Stainless  Steel” 
advertisement  scheduled  to  run 
in  national  magazines  and  local 
newspapers  throughout  the  coun¬ 
try  during  the  promotion  period, 
which  begins  Feb.  8.  The  ad¬ 
vertisement  features  some  40 
stainless  steel  items,  ranging 
from  vases  and  egg  beaters  to 
steak  plates  and  coffee  makers. 

The  promotion  involves  four¬ 
way  team-work  among  Inco,  the 
department  stores,  manufac¬ 
turers  of  stainless  steel  con¬ 
sumer  products  and  stainless 
steel  producers,  Mr.  Larson  said. 
Leading  stainless  steel  producers 
will  back  up  the  promotion. 

Inco  will  launch  its  adver¬ 
tising  program  supporting  the 
promotion  the  first  week  of 
February  with  foui’-color  adver¬ 
tisements  in  Saturday  Evening 
Pont  and  Look.  The  same  ad¬ 
vertisement,  in  black  and  white, 
will  appear  during  the  second 
and  third  weeks  of  the  month 
in  U.  S.  News  and  World  Re¬ 
port,  Time,  Duns  Review  and 
Modern  Industry,  Forbes  and 
Neu'siveek.  The  advertisements 
will  also  appear  in  1,000-line 
insertions  in  daily  newspapers. 


If  your  sales  staff 

can’t  be  everywhere  at  once, 

remember, 

Everywhere, 

men  who  shape  and  approve 
the  big  national  advertising  programs 
read  The  Wall  Street  Journal 


puhtiilxJ  at: 

NEW  YORK 
WASHINGTON,  D.  C. 

CHICAGO 
DAUAS 
SAN  FRANCISCO 


Mediaffairs 

{Continued  from  page  17) 


tern  now  in  force  is  fundamen¬ 
tally  sound.  Other  ways  should 
be  considered  to  prevent  fraud 
and  fakery.” 


Thanksgi\  ing 
Stuffs  Papers 
With  Linage 


A(1  Clean-Up  Job 
In  Lap  of  Sponsor 

Responsibility  for  correcting 
advertising  abuses  rests  with 
the  advertisers,  according  to 
Federal  Trade  Commission 
Chairman  Earl  Kintner. 

Mr.  Kintner’s  views  w’ere  con¬ 
tained  in  a  special  report  sent 
last  week  to  members  of  the 
Association  of  National  Adver- 
ti.sers  following  a  meeting  of 
ANA  officers  with  the  FTC 
chairman. 

According  to  the  ANA’s  re¬ 
port,  Mr.  Kintner  said  the  com¬ 
mission  “is  not  going  to  let  go 
of  this  thing  until  it  is  cleaned 
up.”  He  also  said  the  FTC  will 
ask  Congress  for  more  money  to 
police  advertising.  He  added: 

“You  have  the  strongest 
weapon  of  all — the  money  bags 
...  It  is  about  time  you  started 
to  use  it.” 

The  commissioner  admitted 
that  the  job  of  cleaning  up  ad¬ 
vertising  would  be  a  monument¬ 
al  task  for  a  government  body 
and  expressed  willingness  to  ac¬ 
cept  industry  cooperation: 
“There  is  nothing  that  cannot 
be  done  if  approached  with 
energy  by  men  of  good  will  .  .  . 
As  the  sponsors,  the  responsi¬ 
bility  is  yours.” 

NBBB  Lectures  Media 

The  National  Better  Business 
Bureau,  in  its  current  bulletin, 
points  a  sharp  finger  at  media 
in  connection  with  a  report  con¬ 
cerning  a  group  of  persons 
under  indictment  for  mail  order 
fraud. 

“Who  shares  the  blame?”  the 
NBBB  asks.  “Each  of  these 
pi’omotions  was  characterized  by 
false  and  deceptive  advei’tising. 
Each  exploited  the  public  trust 
in  advei'tising,  which  the  over¬ 
whelming  majority  of  adver- 
tisei’s  have  created  by  using 
advertising  honestly.  Each  took 
advantage  of  the  public’s  trust 
that  media  protect  it  from  ex¬ 
ploitation  by  rejecting  false  and 
deceptive  advertising. 

“Many  media  kept  faith  with 
the  public  by  refusing  the  priv¬ 
ilege  of  their  advertising  facil- 
ties  to  Ratke  and  Caine  to  vic¬ 
timize  the  public.  Those  which 
did  not,  share  not  only  the 
dollars  filched  from  the  public 
but  the  blame,  too,  for  degrading 
;  the  integrity  of  advertising  and 
I  deceiving  the  public.” 
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A  212-page  Thanksgiving  is¬ 
sue — 17  percent  larger  than  any 
previous  weekday  issue  in  its 
history — was  turned  out  last 
week  by  the  Rochester  (N.  Y.) 
Democrat  and  Chronicle,  Gan¬ 
nett  morning  daily. 

Circulation  also  was  at  a 
record  peak,  up  357©  above  the 
124,000  normal  daily  paid. 

Retail  display  linage  totalled 
370,000  lines  which,  according 
to  Bill  Hanks,  advertising  man¬ 
ager,  places  the  Democrat  and 
Chronicle  first  in  the  U.  S.  in 
retail  volume. 

This  year’s  212-page  issue  in¬ 
cluded  180  eight-column  pages 
and  32  tabloid  pages,  compared 
to  last  year’s  152  regular  pages 
and  32  tab  pages. 

Other  newspapers  reporting 
record  Thanksgiving  Day  edi¬ 
tions  were: 

The  Orlando  (Fla.)  Sentinel 
with  170  pages  including  five 
sections  totalling  96  pages  of 
the  Sentinel’s  annual  Thanks¬ 
giving  pictorial,  and  five  regu¬ 
lar  sections.  Circulation  of  the 
edition  was  14,000  above  the 
1958  Thanksgiving  edition. 

♦  ♦  ♦ 

The  116-page  Thanksgiving 
Day  issue  of  the  Philadelphia 
(Pa.)  Inquirer  was  the  largest 
daily  newspaper  ever  published 
in  the  city.  It  was  eight  pages 
larger  than  in  ’58  and  contained 
226,920  lines  of  advertising  by 

252  accounts,  95  more  accounts 

than  in  last  year’s  edition. 

♦  ♦  * 

The  Thanksgiving  Day  issue 
of  the  Louisville  (Ky.)  Courier- 
Journal  ran  116  pages,  eight 
more  than  the  second-biggest 
regular  issue  ever  printed.  It 
included  a  record  204,733  lines 
of  retail,  some  22,000  lines  more 
than  the  previous  weekday 
record. 

*  *  * 

Chicago  Tribune  set  a  new 
high  with  344,066  lines  of  ads 
in  a  146-page  Turkey  Day  edi¬ 
tion.  The  Chicago  Sun-Timer 
published  93,431  lines  of  ads  in 
a  108-page  edition.  Chicago 
American  edition  ran  56  pages, 
plus  a  four-page  color  insert 
from  Marshall  Field’s.  Tota 
linage  hit  112,800  lines.  Chicago 
Daily  Neivs  published  o  -lO-page 
paper  with  65,000  line.-  of  ads. 

A  128-page  Detroit  News  o 
Nov.  26,  contained  nu  re  than 
250,000  lines  of  ads. 
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^^Now  he  tells  me!  If  the  New  York  News  has 
2,200,000  readers  exclusive,  not  kids— and  two  thirds  of 
them  are  in  higher  income  families— why 
aren’t  we  giving  it  a  bigger  play?» 
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Agency  Study  Eyes 
Battle  of  Brands 

Latest  in  a  series  of  studies 
published  periodically  by  Doyle 
Dane  Bembach,  Inc.,  New  York 
advertising  agency,  analyzes  the 
competition  which  most  manu¬ 
facturers  of  national  brands  in 
most  fields  must  be  prepared  to 
meet  from  the  I'apidly  spreading 
store-controlled  brand.  The  title : 
“The  Coming  Battle  With  Dis¬ 
tributors’  Advertised  Brands.” 

Basic  premise  of  the  study  is 
that  the  battle  of  the  brands 
really  involves  as  the  two  prin¬ 
cipal  antagonists: 

1)  The  large  manufacturer 
promoting  advertised  brands; 
2)  The  giant  retailer  and  giant 
retail  groups  promoting  their 
own  controlled  and  advertised 
brands;  and  3)  The  so-called 


private,  or  unknown  brand,  is 
being  squeezed,  it  is  pointed  out, 
by  the  manufacturer’s  known 
brand  on  the  one  hand,  and  the 
giant  retailer’s  known  brand  on 
the  other  hand. 

In  connection  with  the  giant 
retailer,  the  study  explains  that 
food  super  chains  alone  have 
spent  over  two  billion  dollars 
in  advertising  over  the  last  10 
years.  Their  store  names  are 
pre-sold  —  and  therefore,  their 
brands  are  pre-sold.  It  also 
points  out  that  the  various  Sears 
brands,  which  account  for  per¬ 
haps  90%  of  its  gigantic  vol¬ 
ume,  are  powerfully-advertised 
brands. 

• 

Puck  Names  Agency 

Chicago 

Puck — The  Comic  Weekly  has 
named  Manchester  &  Kreer,  Inc., 
Chicago,  to  handle  its  adver¬ 
tising,  effective  Jan.  15. 


CAPTURING 

MARKETS*ifl, 


You  sell  people  by  going  where  they  are  and 
helping  them  do  what  they  want  to  do. 

The  Buffalo  Evening  News  WEEK-END 
EDITION  proves  the  point  every  Saturday.  It 
goes  home  to  meet  people  whose  shorter  work 
week  has  given  them  more  time  for  leisure, 
play,  excursions,  entertaining  or  do-it-yourself 
home  improvement. 

Advertisers  in  the  Week-End  Edition  find 
ready  made  response  for  goods  or  services  that 
help  such  activities.  Its  greater  circulation  pro¬ 
vides  the  week’s  most  complete  coverage  of  the 
market.  Readers  see  advertising  in  time  to  make 
purchases  that  same  day. 


WEEKEH 

EOITIOII 


_ 

Buffalo  Evening  News 

KEllY’SMITH  CO. — Netienol  R*pr«s*ntotiv«t 


WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


Space  Buyer,  ,,F,Y.  /. 


ANOTHER  CROWD  of  nearly  1,000 — mostly  women — packed  the 
International  Ballroom  of  the  Beverly  Hilton  Hotel  for  the  fint 
1959-60  luncheon  of  the  Los  Angeles  Mirror  News  literary  series, 
Nov.  20.  Rex  Barley,  executive  manager  of  the  Times-Mirror  Syndi. 
cate,  doubles  in  brass  as  M-N  Book  Editor  in  handling  the  highly 
successful  public  service  program. 

“We’re  starting  our  third  season.”  said  Mr.  Barley,  “and  frankly 
our  big  problem  seems  to  be  where  to  put  all  the  people.” 

Guests  included  Fred  Astaire  and  Billie  Burke,  both  authors  of 
books  on  their  life  in  the  theater.  For  an  in-the-family  touch.  Rohert 
Kirsch.  L.  A.  Times  book  editor,  spoke  as  author  of  “In  the  Wronf 
Rain.” 

*  *  * 

A  RECORD-BREAKING  ATTENDANCE  of  86.000  persons  it- 
tended  the  Indianapolis  Star’s  10th  anniversary  Hobby  and  Gift 
Show  which  ended  a  nine-day  run  at  the  Indiana  State  Fairgrounds. 

Designed  to  interest  the  entire  family,  the  colorful  show  followd 
a  sports  theme  featuring  individual  participation  sports  classed  is 
hobbies  as  well  as  hundreds  of  other  hobby,  do-it-yourself  and  gift 
items. 

Nine  nationally  famous  bowling  stars,  appearing  through  thf 
courtesy  of  the  Brunswick-Balke-Collender  Company,  demonstrated 
their  bowling  techniques.  Additional  attractions  in  the  center  were 
a  golf  green  manned  by  local  golf  pros,  archery  demonstrations,  i 
“Turbocraft”  speed  boat  afloat,  and  a  live  game  and  antique  gun 
exhibit. 

Proceeds  from  this  annual  event  go  to  Police  Athletic  League 
(PAL)  clubs. 

*  •*•  * 

A  CAPACITY  AUDIENCE  of  more  than  22.000  turned  out  for 
the  14th  annual  Chicago  Sun-Times  Harvest  Moon  Festival  at  Chi¬ 
cago  Stadium  to  witness  a  three-hour  program  of  pageantry,  includ¬ 
ing  amateur  song  and  dance  contests  and  big  name  stars. 

Net  proceeds  went  to  the  Sun-Times  Fund  for  Hospitalised 
Veterans.  Heading  the  list  of  stars  was  Bob  Hope.  In  charge  of 
arrangements  were  Mel  Barker,  Sun-Times  promotion  director,  and 
Irv  Kupcinet,  S-T  columnist,  who  served  as  master  of  ceremonies. 

*  *  * 

COMING  UP — The  Washington  Post  will  publish  its  annual 
(iovernment-Business  Preview  for  1960  on  Tuesday,  January  5th. 

It  will  look  at  the  decade  to  come  as  well  as  1960  itself.  Generri 
contents  will  be  divided  into  three  major  parts:  National  econoouc 
articles.  National  business  charts  and  tables  and  local  Washington 
area  business.  The  words,  ideas  and  thoughts  of  newsworthy  govern¬ 
mental  officials  will  be  quoted. 

*  *  * 

IN  THE  FIRST  ANNUAL  PRESENT/VTION  of  a  continuini 
recognition  program  set  up  by  the  Denver  Post,  honor  award  medils 
were  presented  to  19  outstanding  citizen  soldiers  of  the  Colorido 
National  Guard  and  Colorado  and  Wyoming  sectors  of  the  U.  S. 
Army  Reserve. 

.Sterling  silver  medals,  designed  by  the  newspaper  and  struck  on 
for  the  occasion  were  presented  by  Palmer  Hoyt.  Post  editor  imj 
publisher,  and  Colorado  Gov.  Steve  McNichols  prior  to  the  start  of 
a  Veterans’  Day  parade  through  downtown  Denver. 

*  *  * 

FOIL — On  November  17th.  Scripps-Howard’s  W'ashington  Ddl 
News,  a  tabloid-size  newspaper,  ran  off  aluminum  foil  through  th( 
presses  for  sample-in-the-paper  promotion.  .  I 

Over  60  miles  of  the  Alcoa  foil  were  automatically  sliced  m'® 
sheets  2  feet  by  1  foot,  and  inserted  into  the  folds  of  the  paP*' 
without  mishap  or  mechanical  difficulty. 

*  *  * 

ADVER’nSING  AGENCY  MEDIA  MEN  from  New  York,  PWk 
delphia,  Chicago,  Detroit  and  Minneapolis  attended  the  10th  annual 
Norfolk  Virginian-Pilot  and  Ledger-Star  Market  Study  Tour. 
the  Norfolk  Naval  Base  they  were  entertained  at  luncheon  in  tw 
wardroom  of  the  Cruiser  Northampton.  This  was  one  feature  of  then 
three-day  get  acquainted  visit  around  the  Norfolk-Portsmouth 
ket.  Ellis  Loveless,  vicepresident  and  advertising  director  of  tbf 
newspapers,  supervised  the  tour. 

"""" "  ^ 
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ROCHESTER,  N.  Y.,  Nov.  19  - 
More  than  30,000  Rochester  em¬ 
ployees  of  Eastman  Kodak  Company 
will  receive  $31,000,000  of  the 
record  $44,500,000  wage  dividend 
voted  by  company  directors. 

The  wage  dividend  which  will  be 
paid  March  15  recognizes  the  part 
Kodak  employees  have  played  in  the 
success  of  the  company.  It  is  the 
47th  declared  by  Kodak  since  1912, 
the  year  the  plan  was  inaugurated. 


Concentrate 
your  sales  effort  in 
upstate  New  York’s 
richest  market,  where 
MORE  people  have 
MORE  money  to  buy! 


in  per  capita  Buying  Income 

(excepting  New  York  City) 

in  per  household  Buying  Income 

(excepting  New  York  City) 

in  per  capita  Retail  Sales 

(of  ALL  big  N.  Y.  State  cities) 


Rochester  Times-Union 

EVENING 


ABC  City  Zone 
Population 
now  well  over 
0  half  million! 


MORNING  AND  SUNDAY 

Represented  by  Gannett  Advertising  Sales,  Inc. 

New  York,  Philodelphio,  Hortford,  Syrocuse,  Chicago,  Detroit,  Son  Francisco 
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New  Theory  Outlined 
the  lunusuall  For  Measuring  Ad-Pull 


RATE  CARD 

WE  INTRODUCED 

January  1, 1959 

offering  .  .  . 

MONTHLY 
CASH  -  SPACE 
DISCOUNTS 
has  had 
growing 
acceptance 
by  more 
and  more 

National 

Advertisers 

because  . . . 

the  discounts 
parallel  those 
offered 
Local  Retail 
Merchants 

and . . . 

NO  CONTRACT 
IS  NECESSARY 

It’s  Still  Cheaper 
by  the  Carload 
in  the 

CALL-CHRONICLE 

NEWSPAPERS 

ALLENTOWN,  PENNA. 

National  Representatives 
Story.  Brooks  &  Finley.  Inc. 


The  Center  for  Research  in 
Marketing,  Inc.,  Peekskill,  N.  Y. 
announced  this  week  a  new 
theory  for  the  measurement  of 
advertising  effectiveness  at  a 
seminar  for  clients  of  the  firm 
and  the  advertising  press  held  in 
New  York.  Presented  for  the 
first  time  was  a  new  study,  “The 
Effect  of  Advertising  on  Pur¬ 
chase  Decisions,”  embodying  the 
new  “Symbolic  Tension  Theory 
of  Advertising.” 

“The  study,”  said  William 
Capitman,  president  of  the 
Center,  “is  intended  as  a  realis- 
i  tic  appraisal  of  what  adver- 
‘  tising  really  does.  Everybody 
talks  about  what  advertising 
does,  but  no  one  actually  knows. 
It  is  impossible  to  measure  an 
ad  for  impact,  memorability, 

'  tiuth  or  falsehood,  effectiveness 
or  ineffectiveness,  until  you  first 
.  know  what  advertising  is  and 
how  it  operates  in  relation  to 
the  consumer. 

‘New  Understanding' 

“While  our  study  is  not  pre¬ 
sented  as  a  final  solution  in  any 
way,  but  rather  a  basis  for  some 
!  further  thinking,  we  do  believe 
the  Symbolic  Tension  Theory 
brings  new  understanding  to 
what  is  measurable  in  adver- 
.  tising  and  how  underlying  prin¬ 
ciples  in  advertising  may  be 
weighed.” 

The  Symbolic  Tension  Theory 
I  of  Advertising  was  elaborated 
by  Mr.  Capitman  as  stating  that 
“An  ad  is  successful  in  inducing 
sales  to  the  degree  to  which  it 
creates  a  tension  system  between 
the  consumer  and  the  ad  which 
can  only  be  resolved  by  pur¬ 
chase  of  the  specific  brand  of 
'  the  specific  product.” 

The  new  approach  to  measure¬ 
ment  of  advertising  effective¬ 
ness  is  derived  from  the  Center’s 
two  and  a  half  years  of  conduct 
of  over  250  studies  for  national 
advertisers  and  fix»m  the  spe¬ 
cially  conducted  study  of  con- 
^  sumer  purchase  attitudes. 

Basic  H>potlieses 

Paul  A.  Fine,  executive  vice- 
president  of  the  Center,  outlined 
five  basic  hypotheses  of  the 
study  as  follows: 
i  1)  A  clear  understanding  that 
the  role  of  advertising  in  direct¬ 
ly  inducing  purchase  of  a  prod¬ 
uct  is  a  vei-y  narrow  part  of 
advertising  effectiveness. 

2)  But  advertising  does  work 
under  certain  conditioas  to  di¬ 
rectly  induce  the  purchase  of 
i  these  products. 


3)  Advertising  directly  affects 
purchase  in  exactly  the  opposite 
way  from  the  way  in  which  it 
is  popularly  conceived.  In  gen¬ 
eral,  hard  sell  advertising  is 
thought  to  sell  products  more 
effectively  than  image  or  sym¬ 
bolic  advertising.  The  fact  is, 
however,  that  research  I’eveals 
that  advertising  is  most  effective 
in  directly  selling  products  on 
the  image  or  symbolic  level.  In 
fact,  advertising  can  operate 
effectively  in  no  other  way. 

4)  The  study  develops  the 
Symbolic  Tension  Theory  of  the 
sales  effectiveness  of  advertising 
outlined  alxive. 

5)  Advertising  is  a  separate 
and  distinct  world  of  symbols 
which  uses  the  techniques  of 
more  traditional  symbols  (news, 
magazines,  correspondence,  on 
the  one  hand  and  stage,  TV, 
movies,  on  the  other)  but  is 
different  from  other  symbolic 
systems  in  that: 

a)  on  the  infonnative  level 
there  is  no  presumption  of  troth 
in  advertising,  whereas  other 
information  systems  have  in¬ 
herent  in  them  a  presumption  of 
troth. 

b)  as  a  symbol  system,  adver¬ 
tising  is  not  highly  valued  by 
the  consumer  for  itself.  Other 
symbol  systems  such  as  art, 
music,  novels,  are  valued  for 


Annual  Report  Runs 
4  Pages  in  WSJ 

An  annual  corpoiate  report 
appeared  in  newspaper  style 
covering  four  full  pages  of 
the  Wall  Street  Journal  for 
Dec.  1. 

The  1959  report  of  Genesco. 
formerly  General  Shoe  Corp.. 
Nashville,  Tenn.,  created  and 
executed  by  the  Manning  Pub¬ 
lic  Relations  Finn,  New  York, 
w'ent  to  press  as  a  major  sec¬ 
tion  of  the  WSJ  in  five  pub¬ 
lishing  plants  across  the  na¬ 
tion.  It  appeared  simultane 
ously  with  all  Tuesday  mom 
ing  editions. 


re.search  tieing  advertising  di¬ 
rectly  to  sales. 

“Advertising  is  controlled 
communication  designed  to  seek 
out  potential  consumers  and  im¬ 
plant  certain  ideas  in  their 
minds  which  will  build  favor¬ 
able  attitudes  and  result  in  be¬ 
havior  expression  as  sales”  he 
said. 

In  this  process,  Mr.  Smith 
pointed  out,  “communication,” 
“ideas”  and  “attitudes”  are 
now  being  measured  regularly 
through  a  tachistoscope  tech 
nique.  He  then  propo.sed  that  it 
is  therefore  only  a  matter  of  a 
short  step  to  bridge  the  existing 
resea  I’ch  gap  from  advertising 
to  sales. 

“We  are  in  a  position  to  use 
research  to  provide  evidence  of 


advertising’s  contribution  to 
qualities  they' themselves  have,  sales?,”  he  said,  adding  that  in 
c)  advertising  as  a  symbol 
system  has  the  intention  of  in¬ 
ducing  action  in  the  world  of 
reality.  Other  symbol  systems 
do  not  have  this  direct  intent. 

The  consumer  is  aware  of  the 
intent  of  advertising  and  ob- 
sei-ves  advertising  with  his 
guard  up,  so  that  he,  the  con-  Supplements  Spearhead 
sumer,  can  exert  control  over  the 
degree  to  which  he  will  act  in 
reality. 


the  near  future  he  would  also 
be  able  to  provide  comparative 
breakdowns  of  different  media, 
different  advertising  approaches 
and  different  combinations  of 
the  two 


‘Suo*Flok’  Campaign 

Newspaper  advert ising  via 
Sunday  supplements  (via  Knox 
Reeves,  Inc.)  is  spearheading 
heavy  advertising  and  merchan¬ 
dising  campaign  for  “Sno^Flok, 
a  new,  one-step  product  for  ap¬ 
plying  artificial  snow-  to  Christ¬ 
mas  trees  and  other  holiday  sea¬ 
son  decorating  items.  Product 
is  joint  development  of  FM  p" 
gineering  Co.  and  General  Mife 
Many  newspapers  carried 


Ads’  Sales  Effect 
Held  Measurable 

Based  on  advertising  research 
projects  just  completed,  the 
actual  effect  of  advertising 
readership  on  sales  can  be  regu¬ 
larly  measured,  it  was  revealed 
last  week  by  Seymour  Smith, 

president  of  Seymour  Smith  -  •  -  j  Vnv 

A.ssociates,  marketing  research  half-page,  four  color  ads  ivov 
firm.  8.  A  follow'-up  ad  w'ill  be  carried 

In  an  address  before  the  ^  in  key  cities. 

Media  Research  Directors  As-  A  co-operative  advertising 

sociation,  Mr.  Smith  described  program  for  local  newspapers 
a  new  technique  for  evaluating  and  a  full-page,  four  color  ad  in 
advertising  effectiveness  which  the  Christmas  idea  i-ssue  of 
his  firm  had  developed,  tested 
experimentally,  and  used  for 
three  advertisers.  He  urged 
media  to  “go  all  the  way”  in 
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Better  Homes  &  Go /'tens  al^ 
are  part  of  the  coi  rentratw 
print  promotion.  TV  support 
also  scheduled. 
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These  people  lining  Denver's  16th  Street  eager¬ 
ly  are  watching  The  Denver  Post's  Santa  Claus 
Parade,  a  promotion  designed  to  advance  both 
the  date  and  the  volume  of  Denver's  downtown 
Christmas  shopping.  They  learned  of  the  parade 
from  The  Denver  Post.  And  they  responded! 
Set  an  all-time  record  for  the  number  of  people 
to  view  a  Denver  parade. 

But  the  parade  viewing  was  only  the  begin¬ 
ning.  They  also  became  shoppers.  In  a  letter  of 


DENVER  POST  -- 
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appreciation  the  president  of  the  Denver  Retail 
Merchants  Association  wrote:  “It  was  neces¬ 
sary  to  rope  off  many  departments  in  the  stores 
in  order  to  handle  the  large  crowds." 

Tens  of  thousands  of  Denver  area  families 
regularly  read  The  Denver  Post . . .  rely  on  The 
Denver  Post  .  .  .  and  respond  to  The  Denver 
Post.  If  you  want  action  for  your  money,  re¬ 
sponse  to  your  advertising,  then  we  believe  you 
also  want  and  need  the  circulation  and  influ¬ 
ence  of  The  Denver  Post. 

CIRCULATION 

Evening,  except  Soturdoy . 2S2,74S 

Sunday  .  33f,281 

Empire  Mogozine  and  Comics  ....  3M,S44 
A  B  C  Publisher's  Statement 
March  31.  1959 
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Newspaper 
Ads  Found 


Truthful 


Peoria,  Ill. 

Apropos  of  current  investiga¬ 
tions  into  TV  quiz  shows,  ad¬ 
vertising  claims,  and  broadcast 
rating  systems  comes  results  of 
a  three-month  consumer-re¬ 
search  study  conducted  last 
summer  for  the  Peoria  Journal 
Star  showing  readers  find  news¬ 
paper  advertising  most  truthful, 
easiest  to  believe,  and  most  in¬ 
fluential  on  buying  habits. 

The  study  was  conducted  by 
Paul  B.  Snider,  head  of  the 
Bradley  University  School  of 
Journalism  here,  and  covered  a 
13-county  Central  Illinois  area 
of  Journal  Star  subscribers  in 
1,850  homes.  Fifteen-hundred 
homes  were  questioned  through 
the  daily’s  carrierboy  organiza¬ 


tion  through  questionnaires.  The 
remaining  350  homes  were 
called  on  personally  to  validate 
questionnaires  returned  by  the 
carrierboys.  Results  were  tabu¬ 
lated  by  The  Service  Bureau 
Corporation  of  Peoria,  a  sub¬ 
sidiary  of  International  Busi¬ 
ness  Machines. 

A  total  of  66%  of  the  inter- 
view'ees  said  they  found  nev's- 
paper  advertising  most  truthful. 
Magazines  were  found  most 
truthful  advertisingwise  by 
15%.  TV  was  listed  by  8%  and 
radio  by  5%.  Sixty-three  per¬ 
cent  of  the  respondents  cited 
newspaper  advertising  as  being 
easiest  to  believe.  Magazine,  TV 
and  radio  advertising  was  cited 
by  10%,  9%  and  5%  respec¬ 
tively. 

On  the  question  of  which 
media  had  the  most  influence 
on  consumers’  shopping  and  buy¬ 
ing  habits,  76%  mentioned  news¬ 
paper  ads,  4%  said  magazine 
ads,  9%  cited  TV,  and  3%  said 
radio. 


WATER  OVER  THE  DAM  .  .. 

means  Money  in  the  Cash  Register! 


KEYSTONE 


'~jU  SKIATOOK  ^ 


fTENWLLER 


UNDER 
CONSTRUCTION . 


PROPOSED.... 


SHORT 

lAMXJNTMN 


Eastern  Oklahoma  is  One  of  the  Nation's  Greatest  Lake  Areas 


Did  you  know  thot  Eottcm  Oklo- 
homo  it  one  of  the  notion's 
greotest  'Moke"  oreot?  Oklohomo 
leodt  the  notion  in  porks,  stote 
lodges  ond  recreotionol  focilitiet 
built  oround  woter.  And  whot 
does  this  meon  to  odvertisers? 
MORE  sales.  Eostern  Oklohomo 
counties  thot  now  hove  lokes  (see 
obove  mop)  overoge  150  per  cent 
more  retoil  soles  than  other  coun¬ 


ties  in  the  stote  in  percentoge 
increose  over  the  lost  decode.  All 
of  these  lokes  nestle  within  the 
Tulso  trade  territory,  moking 
Tulso  still  more  importont  in  your 
morketing  plons.  Tell  Tulso  •  .  . 
Sell  Tulso!  One  of  the  highest 
disposoble  per  copito  income 
oreos  in  the  U.  S.  And  completely 
covered  by  the  Oil  Capitol  News- 
popers! 


for  MORE  business  .  .  .  USE 


mt  on.  CAmAL 


TULSA  WORLD 


MORNING  •  EVENING  •  SUNDAY 

toywnwHE  NaHoMHy  ky  Tb*  traalwM  Co.,  OfftcM  in  Princlpnl  U.SJK.  CM** 


The  Other  Media 


wmm 


TvB’s  BUDGET  TOPS  11-MILLION — Budget  of  Sl.O.'iO.OOO  for 
Television  Bureau  of  Advertising,  Inc.,  in  1960  has  been  approved 
by  TvB’s  board  of  directors.  Board  also  increased  resea ri  li  budget 
by  30%  for  coming  year. 


‘LOOK’  DOUBLES  MAGAZONE  ADVERTISERS— De. .  8  issue 
of  Look  magazine  carries  twice  as  many  Magazone  advertisers  and 
three  times  as  many  zone-insertions  as  Sept.  15  issue,  first  in  which 
Ix)ok  offered  Magazone  ads  (E&F.  Sept.  5,  page  22).  Plan  available 
on  every-other-issue  basis.  Advertisers  may  buy  circulation  in  any 
one  of  seven  standard  marketing  zones  or  in  any  combination  of 
zones.  In  Look  for  Dec.  8,  45  advertisers  have  scheduled  94  zon^ 
insertions.  Magazone  ads  thus  far  scheduled  for  ’60  already  exceed 
total  carried  in  four  issues  of  Look  in  which  Magazone  insertions 
were  available  this  year. 


‘TIME’  MAGAZINE  FEATURES  CO-OP  BOOK  AD— A  cossp 
ad  placed  by  15  book  publishers  and  124  regional  bookstores  wiD 
appear  in  Dec.  7  issue  of  Time  magazine.  Said  to  be  unique  in 
Time’s  advertising  history,  co-op  ad  “offers  publishers  and  retail 
booksellers  for  the  first  time  an  opportunity  to  be  identified  with 
a  dominant-space  ad  in  a  magazine  with  big  national  circulation." 
The  2,400,000  circulation  of  issue  will  be  split  geographically,  with 
62  eastern  booksellers  appearing  in  eastern  distribution  copies  and 
62  western  booksellers  in  copies  distributed  in  their  part  of  the 
country.  Each  bookseller  contributed  $70  toward  cost  of  having 
his  name  listed.  Cost  of  ad  page  was  equrlly  divided  among  the  15 
publishers.  Endorsed  by  American  Bwksellers  Association,  new 
co-op  book  ad  is  expected  to  open  way  for  similar  ventures  in  other 
marketing  fields  where  retail  outlets  are  ordinarily  precluded  from 
advertising  in  a  national  medium. 


REVLON  GOLD  FOIL  AD  IN  ‘VOGUE’— Revlon  is  using  extra 
heavy  gold-colored  aluminum  foil  page  in  December  issue  of  Vogue 
magazine.  Embossed  on  page  is  raised  imprint  facsimiles  of  two 
of  its  new  gold  tone  metal  “Futurama”  compacts.  Revlon,  and  its 
agency,  C.  J.  LaRoche,  consider  the  investment — estimated  at  twke 
the  production  and  placement  cost  of  ordinary  black  and  white 
two-page  ad — “eminently  worthwhile.” 


‘COLOR  CONTROL  BARS’  —  To  help  improve  further  quality 
of  color  reproduction  in  magazine  advertising,  standard  “color  con¬ 
trol  bars”  have  been  developed  jointly  by  American  Association  of 
Advertising  Agencies,  Magazine  Publishers  Association  and  Print 
ing  Industry  of  America.  They  have  been  approved  by  American 
Photo-engravers  Association,  and  will  become  standard  for  use  by 
engravers,  agencies,  publishers  and  printers.  Associations  are  urging 
photo-engravers  to  adopt  new  color  control  bars  by  Dec.  15. 


‘GLOBAL  COVERAGE’  —  City-by-city  circulations  of  each  of 
Reader's  Digest's  30  editions  around  the  world  are  listed  in  booklet 
entitled  “Global  Coverage.”  Says  C.  R.  Devine.  RD’s  ad  director  ol 
international  editions:  “In  many  cities.  Reader’s  Digest  out-circulates 
local  newspapers  and  magazines  and  attracts  audiences  larger  than 
the  top-rated  local  radio-TV  shows.” 


‘REDBOOK’  MERCHANDISES  HUNTS  CAMPAlGN-ReJhooi 
this  week  mailed  a  decorated  cutting  board  to  some  500  merchan¬ 
dising  executives  and  grocery  buyers  as  part  of  the  “New!  Country 
Pie”  promotion — a  joint  Hunt’s  Tomato  Sauce-Minute  Rice  recipe 
promotion  (via  Young  &  Rubicam,  Inc.)  in  Redbook  . 


MAGAZINE  ROUNDUP— RedfcooA:  closed  its  books  for  ’59  wth 
an  8.4%  gain  over  ’58  in  display  ad  linage.  .  .  .  House  Beautiful 
closed  ’59  with  gross  ad  revenue  of  some  $7,300, (KX),  an  all-time 
high.  .  .  .  Spectacular  ad  campaign,  (via  BBDO)  of  “Spectacularn 
to  appear  in  five  ad  trade  magazines  throughout  ’60  is  scheduled  by 
American  Home.  .  .  .  Advertising  scheduled  for  I960  issues  ol 
'Teen  is  more  than  double  the  amount  scheduled  at  thi-  time  Is*’ 
year.  Thirty  one  of  the  36  available  covers  during  coming 
have  already  been  contracted  for,  with  46  new  advertisers  -heduling 
insertions.  Effective  with  January  issue,  ’Teen  will  have  •  irculaUoo 
guarantee  of  600,000.  .  .  .  Ladies  Home  Journal  reports  -ubstantial 
increases  in  both  linage  and  revenue  for  January,  1960  "'cr  same 
month  a  year  ago.  ^ 

EDITOR  at  PUBLISHER  for  Decemb  -^  5, 


El 


26 


(itn 

cip( 

mill 

Hfd 

tine 
ars" 
Ibt 
a  oi 
last 
yeai 
iling 
jtion 
ntial 
samf 


Circulation  59,151*  j  ‘Publisher’s  Statement  for  6  months  Ending  September  30,  1959 
•  Represented  by 

Scolaro,  Meeker  &  Scott  Doyle  &  Hawley 

New  York,  Chicago,  I’hiladelphia  &  Detroit  Los  Angeles  &  San  Francisco 


"OPERATION  HIGH  GEAR”-in  actioni 


THE  PONTIAC  PRESS 


Here  they  come!  The  new  1960  GMC  Trucks  with  dynamic  engineering  concepts  and 
advanced  features  that  have  the  trucking  industry  buzzing  with  excitement.  And 
every  new  GMC  truck  sale  means  more  new  dollars  pouring  into  Pontiac  .  .  . 
Michigan's  BIG  growth  market! 


Invest  your  advertising  dollars  where  the 
sales  potential  is  the  greatest.  Invest  in 
the  BIG  Michigan  growth  market  .  .  . 
PONTIAC 

Home  of  General  Motors  Truck  and  Coach 
Division. 


GMC 


Trucks 


Hauling 


New  Dollars  Into  Pontiac! 
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‘Shot  Gun’  Ads  Win 
Readers  for  ‘Coronet’ 


IS  YOUR  DOCTOR 
OUT  OF  DATE? 

U  your  (•Riily‘»  health  beia 
hreatened  by  **>econd 
Medicine?  Now  Coronet 
reveala  tome  atari  ling 
amped  with  work  and 
e  to  keep  up  with 
tncement,  many  family 
^out  of  date.' 
ance  of  modem  n 
dually  place  you  ar 
aerioua  danger . 
tiae  livea.  Don't  mi 
Doctors  Good  En 
uat-out 

9R0NET 


Forty-two  line  “shot  gun” 
ads,  scattered  through  a  news¬ 
paper,  have  been  found  by  test 
to  bring  best  results  for  Coro¬ 
net  magazine. 

“To  gain  readers,  we  like  to 
try  everything,  and  have,”  Her¬ 
bert  Petzel,  newsstand  sales 
manager  for  both  Coronet  and 
Esquire,  said  this  week.  “We’ve 
tri^  radio,  TV,  car  cards,  and 
movie  shorts,  but  we  have  found 
that  we  get  the  most  value  for 


our  money  by  running  a  series 
of  42-line  readers  on  different 
pages  of  daily  papers  in  the 
leading  markets  of  the  country. 
While  radio  moves  copies  of 
Coronet  from  the  stands,  we 
have  found  it  too  expensive  com¬ 
pared  with  newspapers.” 

Ads  in  4S  Papers 

Accordingly,  for  the  past  six 
months  Coronet  has  been  stick¬ 
ing  exclusively  to  its  “shot  gun” 
program  in  a  schedule  placed 
by  Grey  Advertising  Agency. 
On  the  present  list  are  45  news¬ 
papers.  They  are  located  in  the 
top  markets,  where  the  highest 
potential  number  of  readers  live. 

The  number  of  ads  placed 
vary  according  to  the  markets 


and  the  articles  played  up  in 
the  copy.  At  least  three  differ¬ 
ent  ads  appear  as  a  rule  in 
each  paper,  but  as  many  as  six 
have  been  used.  Sometimes  posi¬ 
tion  is  requested  on  the  sports 
or  women’s  pages,  if  the  con¬ 
tent  of  the  ads  warrant  it. 

During  the  past  six  months 
Coronet  circulation  has  shown 
progressive  gains,  Mr.  Petzel 
said.  Newsstand  sales,  especial¬ 
ly  for  the  past  six  months,  are 
running  substantially  ahead  of 
the  same  period  last  year.  The 
latest  statement  of  the  Audit 
Bureau  of  Circulation  showed 
3,076,599,  an  all-time  high  rec¬ 
ord,  according  to  Mi‘.  Petzel. 
There  have  been  gains  since, 
and  the  magazine  has  announced 
an  advertising  rate  increase 
based  on  a  monthly  circulation 
of  3,100,000. 

Perishable  Merchandise 

“Magazines  are  perishable 
merchandise,”  Mr.  Perzel  said. 
“You  have  an  entirely  new  prod¬ 
uct  to  sell  12  times  a  year. 
Throughout  this  country  and  in 
Canada,  Coronet  is  sold  from 
some  120,000  newsstands.  When 
we  get  less  than  20%  returns 
of  any  given  issue,  we  feel  we 
are  losing  sales. 

“We  place  our  ads  in  the 
newspapers  on  the  day  that  our 
magazines  reach  the  stands. 
Then  we  keep  them  in  for  the 
first  three  selling  days.  The  re¬ 
sults  are  immediately  noticeable. 

“Certain  article  subjects  de¬ 
scribed  in  the  copy  pull  better 
than  others.  We  get  best  re¬ 
sults,  it  seems,  whenever  we 
mention  a  new’  kind  of  diet. 
When  we  adverti.sed  our  ‘Blitz 
Diet’  in  the  newspapers  w’e  had 
a  virtual  sell-out  of  new’sstand 
copies.  Health  in  general  and 


articles  on  married  life  also 
bring  increased  sales. 

Use  A.M.  Papers 

“We  use  morning  newspapers 
exclusively.  It  is  our  theory, 
apparently  sustained  by  the  re¬ 
sults  we  are  getting,  that  peo¬ 
ple  reading  newspapers  before 
going  to  work  or  shopping  or 
enroute  to  the  stores  or  to  work 
are  exposed  to  our  ads,  then 
see  Coronet  displayed  on  the 
stands  and  are  impelled  to  buy. 
On  the  copies  displayed  on  the 
stands  w’e  highlight  with  cover 
tip-ons  the  same  articles  we  ad¬ 
vertise  in  the  newspapers.” 

Even  though  they  are  small, 
running  only  about  100  words 
including  headline  and  Coronet 
logotype,  considerable  care  is 
given  to  selection  of  the  articles 
to  be  thus  advertised  and  the 
actual  writing  of  the  copy.  To 
be  as  close  to  newspaper  style 
as  possible  type  chosen  is 
Franklin  Gothic  for  the  head¬ 
line  and  Bodoni  Book  for  the 
text,  both  boldface. 

First  step  in  preparation  of 
the  copy  is  taken  at  a  monthly 
promotion  meeting  held  well  in 
advance  of  the  date  of  issue. 
Attending  in  addition  to  Mr. 
Petzel  are  Ron  Butler,  promo¬ 
tion  manager,  Lewis  W.  Gillen- 
son,  editor,  who  usually  brings 
one  or  more  of  his  associate 
editors;  a  representative  of  the 
agency  and  Henry  Ward,  pro¬ 
motion  manager  of  the  Curtis 
Circulation  Company. 

The  dummy  of  the  forthcom¬ 
ing  magazine  is  gone  over  page- 
by-page.  After  it  has  been  de¬ 
cided  which  articles  will  attract 
most  readers,  the  Coronet  pro¬ 
motion  department  drafts  its 
version  of  the  ad.  Then  it  is 
sent  over  to  Grey  Advertising 
Agency. 

At  Grey,  Robert  Haig,  copy 
chief,  and  Joseph  Arleo,  copy- 
w’riter,  work  over  the  di’aft. 
What  they  write  is  again  re¬ 
viewed  and  changed  by  Coronet, 
before  insertion  orders  are  is¬ 
sued.  David  Rand,  vicepresident, 
I  is  account  supervisor. 


A  sample  advertisement  co^ 
sidered  a  real  salesmaker  for 
the  October  issue  was  head¬ 
lined  “Unmarried  Girls  and 
Older  Men.”  The  text  read: 

“Why  do  so  many  girls  fall 
in  love  with  older  men  who 
will  never  marry  them?  Why 
aren’t  they  interested  in  some¬ 
one  their  own  age?  Now  Coro¬ 
net  Magazine  brings  you  a  dar¬ 
ing,  completely  frank  article 
about  these  romantic  girls  and 
reveals  the  heart-breaking  de¬ 
tails  of  their  futile  search  for 
happiness.  Read  best-selling  au¬ 
thor,  Rona  Jaffe’s  provocative 
article  about  unmarried  girls 
and  older  men,  in  Oct.  Coronet 
now  on  sale.” 

A  health  article  (see  illustra¬ 
tion)  was  advertised  in  the  42- 
line  space  under  the  headline 
“Is  Your  Doctor  Out  of  Date." 
For  the  November  issue  one  of 
the  three  headlines  stated: 
“How  Tension  Can  Help  You." 

Mr.  Petzel  is  also  responsible 
for  Esquire’s  newsstand  sales. 
That,  however,  is  a  different 
story.  It  is  a  class,  rather  than 
a  mass  magazine. 

• 

U.S.  Steel  Promotes 
‘Space  for  Sleeping’ 

CHiCAcn 

A  “Space  for  Sleeping”  news¬ 
paper  sei’vice  was  distributed  at 
tho  National  Bedding  Manufac¬ 
turers  Association  Convention  by 
the  American  Steel  &  Wire  Di¬ 
vision  of  U.  S.  Steel  last  week. 

“Space  for  Sleeping”  is  being 
offered  as  a  facet  of  U.  S.  Steel* 
innerspring  campaign,  (vi» 
BBDO)  which  has  as  its  theme^ 
“You  rest  best  on  innersprings. 

U.  S.  Steel’s  supi^rt  of 
“Space  for  Sleeping”  includes 
the  issuance  of  editorial  and  ad¬ 
vertising  materials,  in  keeping 
with  U.  S.  Steel  newspaper  serv¬ 
ices  which  are  issue<l  periodi¬ 
cally.  This  service  contains  news 
feature  stories  and  mats  of  car¬ 
toons,  illustrations  and  adver¬ 
tising.  It  will  be  distributed  as 
an  ad  in  the  Dec.  12  i-ssue  of 
Publishers’  Auxiliary. 


Morning  •  Evening  •  Sunday 
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Get  double  the  output 
from  your  present 
linecasting  machines 


9ncl  save  with  TJS 


TTS  PERFORATOR  has  on  easily 
mastered  typewriter  keyboard  touch 
system.  Experienced  operators  can 
tape-set  400  or  more  12-pica  justi* 
fied_  lines  per  hour. 


Operate  your  linecasting  machines  automatically  with  Fairchild  Teletype¬ 
setter*  and  double  their  output  —  even  triple  it  on  high-speed  machines  — 
at  no  increase  in  operating  cost.  With  TTS,  your  linecasting  machines  can 
be  run  continuously  at  the  peak  of  their  rated  capacities.  Work-load  peaks 
and  valleys  are  evened  out,  and  overtime  reduced,  by  eliminating  stop-and- 
go  manual  operation. 

You  save  money  hour  after  hour  in  setting  straight  or  tabular  matter, 
classified,  run-arounds,  market  and  sports  tabulations,  tax  lists,  news  and 
editorials.  TTS  also  offers  unlimited  possibilities  for  setting  type  by  wire 
. . .  locally  or  across  the  country. 

TTS  equipment  is  precision-built  for  reliable,  low-cost  operation.  Time- 
tested  and  proven,  it  has  been  in  use  throughout  the  world  for  25  years. 
Get  the  facts  about  TTS.  Mail  coupon  now  for  24-page  descriptive  booklet 
“More  Type  in  Less  Time.” 


TTS  OPERATING  UNIT  is  easily 
oMoched  beneath  the  linecasting 
machine  keyboard;  does  not  inter¬ 
fere  with  manual  operation.  It  is 
mechanical  and,  therefore,  easily 
maintained  by  your  present  personnel. 


Fairchild  Graphic  Equipment,  Dept.  16 
Fairchild  Drive,  Plainview,  1.  I.,  N.  Y. 

Please  send  me  “More  Type  in  less  Time. 


-Mm-HIIILD  SSSSL 

Division  of  Fairchild  Comoro  and  fnsfrumenf  Corp. 


Nome. 


District  Offices:  Eostchester,  N.  Y.;  Atlanta,  Go. 
Chicago,  III.;  Los  Angeles,  Calif.;  Toronto,  Ont. 


Street. 


PUBLIC  REL.4TIONS 


How  Coca-Cola  Sways 
Youth  With  Music 


space  on  TV  pages  to  announce  o  •  C  f  * 
the  weekly  parties  and  list  prize  1V0V10W  S0C11O11 
winners.  o  i 

Miss  Brown  said  she  expects  S0nt  to  Schools 
tied  into  the 


For  many  years  the  Coca- 
Cola  Company  has  aimed  a  large 
share  of  its  PR  effort  at  the 
youth  market.  Now  it  has  a 
project  that  is  likely  to  put  all 
past  programs  into  the  deep 
freeze. 


Called  the  Hi-Fi  Clubs  and 
tied  exclusively  from  its  start 
last  January  to  radio  disk 
jockeys  through  local  Coca-Cola 
bottlers,  it  has  swung  toward 
teen-age  columns  of  newspapers. 

Between  Dec.  1  and  Dec.  15, 
Mary  Browm  of  Hill  &  Knowl- 
ton.  New  York  PR  firm  with 
the  Coca-Cola  account,  will  ad¬ 
vise  more  than  200  teen-age 
column  editors  how  they,  too, 
can  get  in  on  this  mushrooming 
group  of  boys  and  girls. 


Sponsored  by  Bottlers 


The  Hi-Fi  Club  idea  was 
tested  in  Indianapolis.  The  local 
bottler  organizes  the  club  by 
sponsoring  a  weekly  dance  party 
or  parties  according  to  the  size 


of  the  community.  The  parties 
are  usually  held  in  a  school  from 
7:30  to  10:30  or  11  P.M.,  Friday 
or  Saturday.  Each  party  is 
chaperoned.  There  are  rules 
about  lights  being  kept  at  cer¬ 
tain  levels.  Of  course,  nothing 
stronger  than  “Coke”  is  served. 

The  local  bottler  foots  all  the 
bills,  including  the  costs  of  radio 
time,  refreshments,  prizes  for 
dance  contests,  and  advertise¬ 
ments  in  local  newspapers  to 
help  build  memberships. 

The  plan  was  submitted  to 
1100  bottlers.  From  the  one-city 
beginning  there  are  clubs  today 
in  325  cities  with  moi’e  than 
2,000,000  members.  The  com¬ 
pany  estimates  the  first  year’s 
cost  at  well  over  $1,500,000,  and 
considers  the  money  “well 
spent.” 

Coca-Cola  Bottlers  are  con¬ 
tinuing  their  regular  schedule 
of  newspaper  advertising.  Miss 
Brown  said,  and,  in  addition  in 
those  cities  where  there  are  Hi- 
Fi  Clubs  are  buying  additional 


newspapers  tied  into  the  pro¬ 
gram  will  only  cover  Hi-Fi  Club 
news  without  mentioning  the 
soft  drink  by  name.  Some  cities 
are  already  giving  space  to  the 
clubs. 

Biggest  clubs  now  in  opera¬ 
tion  are  in  Houston,  Tex.,  with 
70,000  members,  Chicago,  50,- 
000;  Los  Angeles,  50,000,  and 
Boston,  40,000.  They  have  hund¬ 
reds  of  dances  going  each  week. 
Wally  Phillips,  for  instance, 
disk  jockey  on  WGN,  has  a 
weekly  bulletin  to  members  who 
hold  many  dances  from  9  to 
10  P.M.  Thursday  nights. 

Up  until  this  month.  Miss 
Brown  said  the  Hi-Fi  clubs  have 
been  kept  mostly  to  radio.  She 
has  now  broken  her  first  syndi¬ 
cate  and  press  association  stories 
on  the  idea.  It  is  expected  that 
by  the  end  of  1960  the  number 
of  teen-age  Hi-Fi  clubs  will 
double  their  membership. 


In 


Feature  in  Parade 


Tiying  to  cover  too  many  bases 
with  too  few  players? 

Remember, 


Everywhere, 

men  at  every  executive  level 
in  sales,  marketing  and  adver¬ 
tising  read  The  Wall  Street  Journal 


fubhshtJ  at: 

NEW  YORK 
WASHINGTON,  D.  C. 

CHICAGO 
DALLAS 
SAN  FRANCISCO 


Parade,  the  Sunday  supple¬ 
ment,  in  its  Dec.  27  issue  will 
feature  a  Hi-Fi  club  “talking 
hat,”  which  Miss  Brown  per¬ 
suaded  John  Frederic  to  design. 
It  is  a  sort  of  toboggan  hat  for 
boys  or  girls  made  of  a  series 
of  flexible  woolen  disks,  gradu¬ 
ating  from  small  at  the  top  down 
to  the  band.  The  idea  is  for 
members  to  adopt  their  own  code 
of  messages  by  slanting  the 
disks  at  different  angles,  and 
thus  talk  to  each  other. 

Miss  Brown,  sister  of  Vivian 
Brown  of  the  Associated  Press, 
came  to  Hill  and  Knowlton  when 
that  firm  bought  Robinson-Han- 
nagan,  in  August,  1955.  William 
E.  Robinson,  former  publisher 
of  the  Neiv  York  Herald  Trib¬ 
une,  had  left  the  PR  firm  to 
become  president  of  Coca-Cola 
in  February  of  that  year.  He  is 
now  chainnan  of  the  board. 

Previously  Miss  Brown  was 
director  of  publicity  for  the 
cosmetic  division  of  Lever 
Brothers  for  six  and  a  half 
years,  and  before  that  she  was 
i  with  Primrose  House. 

I  While  devoting  considerable 
time  to  the  Hi-Fi  project  now, 
1  Miss  Brown  for  Coca-Cola  is 


Miami,  Fk 
combination  of  public 
service  and  promotion,  the 
Miami  News  has  found  a  way  to 
interest  future  subscriln^rs  while 
they’re  young. 

An  eight-page  section  of  the 
Sunday  paper  is  printed  early 
each  weekend  for  school  use. 
Junior  and  senior  high  teachers 
who  want  to  use  the  section  re¬ 
ceive,  free,  copies  enough  for 
teacher  and  class. 

Teachers  like  the  Sunday  Re¬ 
view  section  so  well  that  more 
than  22,500  copies  go  to  sdiool 
each  week.  Classes  in  51  of  Dade 
(Miami)  County’s  54  junior  and 
senior  high  schools  now  use  the 
section.  Several  high  .schools  in 
adjoining  Broward  County  are 
using  it  too,  at  their  request. 

The  Sunday  Review  section 
includes  a  summary  of  local, 
state,  national  and  world  news 
for  the  week. 

Teachers  say  they  like  this 
page  for  classes  in  civics  and 
current  events. 

The  section  includes  the  edi¬ 
torial  page.  Local  and  national 
columnists  appear  in  the  Sun¬ 
day  Review  section,  plus  a  book 
review  page,  news  and  features 
dealing  with  art  and  music, 
and  features  backgrounding  the 
news. 


Daily  Puls  Out 
Weekly  for  Soldiers 

Junction,  City,  Kans. 

The  Junction  City  Dai^l 
Union  has  begun  publication  of 
a  new  weekly  newspaper  for 
military  personnel  at  Fort  Riley. 
Initial  circulation  guarantee 
was  10,000  copies. 

The  new  paper  w’ill  succeed 
the  American  Traveler,  author¬ 


ized  Army  newspaper 


the 


Fifth  U.  S.  Army  area  and  one 
of  a  dwindling  group  of  papers 
of  this  type  in  the  United  States. 
The  Traveler  could  not  accept 
advertising  under  Department 
of  Defense  regulations. 


Loss  for  R.  Hoe; 
Improvement  Seen 

R.  Hoe  &  Co.  showed  a  loss. 


j  continuing  her  monthly  picture  _ _ 

j  and  recipe  service  to  900  food  after  taxes,  of  $224,846  for  the 
editors.  Of  a  special  list  of  350  year  ending  Sept.  30, 

I  editors  who  receive  this  copy,  holders  were  inf oimed  this  week. 
Miss  Brown  said  all  but  three  President  Joseph  L.  Auer  ex- 
I  mention  Coca-Cola  by  name.  She  plained  that  the  uptuni  in  new 
1  has  friends  on  newspapers  from  press  orders  this  year  came  too 
I  Maine  to  California,  to  whom  late  in  the  firm’s  fisc.'il  year  to 
for  the  past  10  years  she  has 
j  sent  Christmas  cards  of  verse 
she  writes  herself  with  a  piece 
j  of  bone  china,  toward  a  complete 
1  set. 


offset  the  low  rate  of  pioduction 
in  the  first  three  quai-ters.  A 
substantial  improvement 
earnings  will  be  shown  in  the 
current  year,  he  said. 


\ 
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The  giant  radome,  during  construction,  rises  amid  peaceful  farmland.  It  is  made  of  paper  pressed  in  honeycomb  design 
and  faced  with  plastic-impregnated  fiberglass  —  fabricated  by  Goodyear  Aircraft  Corp.,  as  subcontractor  on  the  project 


RCA  Electronics  builds  a  global  "bird”  watcher 


Motorists  on  New  Jersey  Turnpike  see 
new  RCA  Radar  installation  designed 
for  BMEWS. 

It  s  not  the  beginning  of  a  new  world’s 
I  lir,  as  some  motorists  using  the  New 
Ji  rsey  Turnpike  near  Camden  may 
think.  This  big  domed  structure,  now 
t  mplete  and  rising  to  the  height  of  a 
I'j-story  building,  houses  a  full  scale 
model  of  a  Tracking  Radar  l)eing  built 


by  RCA  for  BMEWS  -  the  U.  S.  Air 
Force’s  Ballistic  Missile  Early  Warning 
System. 

Operating  from  sites  in  the  far  North, 
BMEWS  is  designed  to  detect  ballistic 
rrti.ssiles  —  commonly  called  “birds”  — 
shortly  after  launching  and  to  provide 
warning  to  Strategic  Air  Command  re¬ 
taliatory  forces  and  other  defense 
agencies. 


And  RCA.  as  weapon  systems  con¬ 
tractor,  is  using  this  installation  as  a 
test  lied  for  the  powerful,  highly  accu¬ 
rate  Tracking  Radar  and  associated 
high-speed  Computer  equipment.  It 
will  also  be  used  in  training  RCA  oper¬ 
ator  and  maintenance  personnel. 

This  is  still  another  way  in  which 
RC.A’s  pioneering  in  electronics  works 
to  strengthen  our  national  defense. 


RADIO  CORPORATION  OF  AMERICA 
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CLASSIFIED  CLIMC 

Autos  Top  Voluntary 
Ads  In  Birmingham 

By  Daniel  L.  Lionel 
(^\M.  New  York  Herald  Tribune 


“Have  you  or  anyone  in  your 
family  run  a  want  ad  in  the 
Birminghatn  News  or  Post-Her¬ 
ald  in  the  last  year?  (Exclude 
commercial)  What  kind  of  ad 
was  it?” 

“Did  you  or  anyone  in  your 
family  answer  or  respond  (by 
phone  or  othei’wise)  to  a  want 
ad  read  in  the  Bii-mingham 
News  or  Post-Herald  in  the  past 
year?  What  was  it?” 

These  were  the  questions  Pro¬ 
motion  Managrer  Bernard  D. 
Feld  Jr.  of  the  Birmingham 
(Ala.)  News  and  Post-Herald 
posed  before  about  3,000  fami¬ 
lies  in  his  city  zone  in  a  con¬ 
tinuing  study  of  classified  initi¬ 
ated  by  his  department. 

While  the  results  of  the  study 
may  not  be  representative  of  the 
situation  in  cities  other  than 
Birmingham,  they  are  certainly 
interesting  and  might  well  be 


indicative  of  how  a  similar  ques- 
tionaire  might  work  out  else¬ 
where. 

A  total  of  22,800  families 
placed  want  ads  in  the  Birming¬ 
ham  papers  last  year,  or  15.2% 
of  the  total  families.  This  is  an 
increase  of  1%  over  the  1956 
figure  and  almost  2%  higher 
than  that  of  1957. 

Of  particular  interest  is  the 
breakdown  by  types  of  ads. 
These  provide  a  clue  to  the  vol¬ 
untary  classifications  that  will 
respond  most  readily  to  promo¬ 
tion.  Here’s  what  they  ran  last 
year: 


Autos  .  12.9% 

Appliances  .  11.0% 

Apts,  for  rent .  11.0% 

Pets  .  7.6% 

Fumiture  .  6.5% 

Houses  .  6.5% 

Boats .  5.1% 


How  many  Editors  are  prepared  for  the  editorial 
challenges  created  hy  the  world’s  NEW  #1  Industry — 

TRAVEL 


Let  Ilka  Chase  and  William  Saroyan  brighten 
your  travel  pages  with  sparkling  travel  copy 
that  is  not  “canned.” 

Both  have  been  on  recent  world  tours — one 
by  sea — the  other  by  air. 

They  bring  feminine  and  masculine  view¬ 
points  on  many  far  away  places — in  terms  that 
provoke  maximum  reader  interest — and  sheer 
joy. 


Mr.  Feld  notes  that  appliance 
advertising  accounts  for  twice 
as  many  ads  as  does  furniture 
to  lead  the  merchandise  category 
(voluntary  only).  Also  he  notes 
that  while  boats  only  provide 
5.1%  of  total  V'oluntai’y  they 
have  more  than  doubled  in  the 
last  two  years  and  are  still 
going  strong.  Musical  instru¬ 
ments  and  pets  have  similarly 
shown  rapid  increase. 

Who  answers  classified  ads? 
According  to  Mr.  Feld’s  study, 
almost  one  out  of  four  families 
(24.3%)  in  greater  Binning- 
ham  took  definite  action  last 
year  by  phone  or  otherwise  in 
responding  to  classified  ads  that 
1‘an  in  the  Newrs  or  Post-Herald. 
Almost  half  of  those  who  an¬ 
swered  classified  ads  were  in 
the  20  to  29-year  age  bracket 
refiecting  tbe  need  of  people 
in  this  age  range  for  the  big 
ticket  items  featured  in  classi¬ 
fied  like  homes,  cars  appliances 
and,  of  course,  jobs. 

How  about  I’esponse  by  income 
groups?  Well,  as  one  might  ex¬ 
pect  the  highest  income  groups 
provide  most  of  the  answers  in 
the  home  for  .sale  classification 
but  there  are  some  surprises: 

“The  automobile  picture  is 
particularly  intriguing,”  says 
Mr.  Feld.  “Dealers  may  have 
assumed  that  classified  automo¬ 
bile  shoppers  come  mainly  from 
people  in  moderate  circum¬ 
stances.  This  isn’t  true  at  all. 
About  a  third  of  the  group  that 
i  responded  definitely  to  the  auto- 
I  mobiles  for  sale  classification  is 
earning  over  $7,000  a  year.  Al¬ 
most  all  of  them  are  in  the  top 
two  income  gi-oups. 

[  “Appliances  for  Sale  also 
1  draws  most  of  its  prospects  from 
'  the  upper  two  income  groups. 
By  contrast  those  who  answer 
the  Furniture  for  Sale  classifi¬ 
cation  include  a  relatively  small 
number  in  the  top  income  group. 
People  in  middle  income  groups 
tend  to  inquire  more  about  this 
type  of  merchandise. 

“One  classification  which  gets 
relatively  strong  support  from 
lower  income  families  is,  of 
course,  the  employment  classifi¬ 
cation.  About  one  fifth  of  the 
lower  income  families  answer¬ 
ing  any  classified  ads  answered 
this  classification.  Here  are  the 
details  of  these  differences. 


Freed  From  Jail, 
Editor  A  Hero 

VANCOUVf.U,  B.  c. 

They  don’t  often  get  greetings 
on  leaving  a  jail  as  pleasant  as 
did  George  North  here  recently. 

And  few  walk  out  of  jail  to 
the  salute  he  received  —  from 
some  100  fishermen  and  their 
wives.  In  fact,  he  didn’t  even 
get  to  walk  very  far  as  the 
fishermen  carried  him  off  on 
their  shoulders  to  a  party  in  his 
honor. 

Mr.  North  is  editor  of  The 
Fisherman,  a  weekly  labor 
paper.  He  was  leaving  jail  after 
serving  24  days  of  a  30-day 
sentence  imposed  on  a  contempt 
of  court  conviction.  A  large 
banner  read:  “Welcome  home, 
George.  We  still  believe  injunc¬ 
tions  won’t  build  bridges  or 
catch  fish.” 

The  banner  referred  to  the 
editorial  on  June  26  in  his 
newspaper  which  put  Mr.  North 
in  jail.  The  editorial  was  critical 
of  an  injunction  granted  by 
Justice  A.  M.  Manson  on  June 
23  against  the  Iron  Workers 
Union,  Local  97,  restraining  it 
from  striking  on  the  new  Second 
Narrows  Bridge. 

Justice  N.  W.  Whittaker  de¬ 
scribed  the  contents  of  the  edi¬ 
torial  as  a  “particularly  flag¬ 
rant  contempt  of  court.”  He 
sentenced  Mr.  North  to  30  days 
and  fined  the  Fisherman  Pub¬ 
lishing  Society  $3,000. 

Mr.  North’s  appeal  before  the 
B.  C.  Court  of  Appeals  failed. 
His  counsel,  John  Stanton,  told 
the  court  he  was  unable  to  find 
any  record  of  an  editor  being 
sent  to  jail  in  Canada  for  con¬ 
tempt. 

The  provincial  cabinet  was 
petition^  but  said  it  had  no 
authority  to  act. 

• 

Two-Stage  Increase 

LOUISVIIJ.E,  Ky. 

The  $7  weekly  pay  increase 
for  printers  on  Louisville  news¬ 
papers  (E&P,  Nov.  14,  page  76) 
is  spread  over  two  years,  $4  as 
of  July  26,  1959  and  $3  as  of 
July  31,  1960.  The  settlement 
also  included  recognition  of 
Labor  Day  as  an  established 

holiday  in  1961. 


Improve  your  travel  section  with  the  charm, 
wit  and  sparkle  these  two  famous  writers  have 
made  available  to  newspapers  FIRST. 

SPADEA  SYNDICATE,  INC.,  120  West  31st  St.,  New  York  City 
Stirling  Spadea,  Sales  Manager  LOngacre  5-0478 

(  advertisement) 


Families  Answering  Selected 
Classifications  by  Income  Group 


$7,000 

$4,000- 

$2,000- 

&  Over 

$6,999 

$3,999 

Answered  Home  for  Sale . 

23.5% 

21.8% 

9.2% 

Answered  Automobiles  for  Sale 

17.4 

14.8 

7.9 

Answered  Boats  or  Motors 

1  for  Sale  . 

5.4 

5.4 

1.3 

i  Answered  Appliances  for  Sale  . . 

10.7 

7.0 

9.2 

Answered  Furniture  for  Sale  . . . 

4.7 

10.1 

17.1 

Answered  Help  Wanted  . 

14.1 

14.4 

22.4 
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$2,000 

4.5% 
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4.5 

9.1 
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THE  shape!  OF  I  I  I 


First  in  a  series  of  analyses 
of  key  elements  in  next 
year’s  business  situation. 


I.  GOVERNMENT  SPENDING 


f  ISO 


8  100  — 


STATE*  &  LOCAL 


grants  to  stotos  ora  coantod  os  stot*  spending 
Data:  UfSINlSS  WttK  Ittimcftj  Troamry;  Oapt.  at  Coamarca. 


Outlays  Will  Rise  at  All  Levels 


A  look  at  the  chart  above  shows  how 
spending  by  gosernment,  the  biggest 
enterprise  in  the  U.S.,  will  continue 
to  grow'  in  1960.  Cash  outlays  to  the 
public  will  rise  in  1960  at  all  levels— 
federal,  state,  and  local— to  an  enor¬ 
mous  sum  ranging  between  $  140-billion 
and  $  145-billion. 

TTie  debate  o\er  how  far  govern¬ 
ment  should  exert  itself  to  stimulate 
greater  economic  growth  waxes  more 
heated  ever)-  day.  But  esen  as  it  rages, 
the  figures  show  that,  inexorably,  gov¬ 
ernment  outlays  are  rising  to  put  a  pro¬ 
portionally  larger  spending  prop  under 
the  basic  economy. 

In  1960,  over-all  public  spending  will 
amount  to  close  to  30%  of  gross  na¬ 
tional  product— the  total  output  of 
goods  and  services.  In  1953,  the  first 
year  of  Pres.  Eisenhower’s  Administra¬ 
tion,  o\er-all  government  spending  ac¬ 
counted  for  about  27%  of  GNP. 

Rising  costs  of  conducting  govern¬ 
ment,  expanding  population,  and  a 
growing  demand  for  governmental  Serv¬ 
ians  in  the  postwar  world  have  all  added 
to  the  upward  push. 

•  Over  the  Top— It  is  likely  that  1960 
will  be  the  last  year  in  which  federal 
spending  is  held  below  SlOO-billion. 
Built-in  increases  in  the  budget  are 
almost  certain  to  act  automatically  to 
push  spending  across  the  $  100-billion 
nu'rk  in  1961— that  is,  when  you  in¬ 
clude  federal  grants-in-aid  to  the  states, 
winch  are  credited  to  state  spending  in 
0;c  chart  above. 

1  cderal  spending  shows  up  in  two 
"a-'.s.  First  is  the  regular  budget  proc¬ 


ess,  which  will  account  for  about  $80- 
billion  in  calendar  1960.  In  addition,, 
to  this  are  the  trust  funds— for  highways, ' 
Social  Security,  railroad  retirement,  and 
so  on.  These,  listed  separately,  will  add 
about  another  $21 -billion  in  spending, 
less  certain  deductions  for  borrowing 
and  interest  payments  between  the 
funds  and  the  Treasury  Dept. 

In  all,  federal  outlays  to  th 
during  the  calendar 
up  at  around  $97-bil 

•  Frustration— The 

closes  out  the  last  fu 
senhower  Administrati 
federal  spicnding,  a  r 
frustration  in  one  of 
Entering  office  with  t  , 

reducing  federal  expen 

hower  has  seen  spendii  jno^  toto^ 
his  term  by  about  one-th  onendi^S 

•  Preview— Goxernments  f] 

are  now  in  the  process  of  ^ 
fiscal  1961  budgets,  whic 

spending  for  the  last  half  pay 
1960,  as  well  as  the  beginn  ticlcs 
While  the  figures  are  not  al  r  j.  retc 
are  known  to  block  out  .  '  i  ' 

areas  in  which  public  mom  c 

spent  next  year.  *- 

Accounting  for  the  bigges  EcorW 
government  payrolls,  outpac  hook 
federal  defense  sp)ending.  Go  \^ee 
labor  costs  next  year  arc  likely  oqq 
to  somewhat  over  $44-billion, 
more  than  half  of  it  for  st 
local  employees.  While  federal  payroll 
costs  have  stabilized,  wage  costs  at 
the  state  and  local  le\els  have  been 
rising  sharply  in  recent  years.  This  is 


accounted  for  in  part  by  increases  and 
services,  but  a  big  part  is  due  to  rising 
‘  salaries,  esp)ecially  for  teachers,  who 
have  been  pressing  for  raises. 


I.  Military  Shifts 
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.7^-oillion. 

Electronics  procurement  will  get 
greater  emphasis,  with  expienditures 
topping  $l-billion.  Research  and  de- 
\elopment  sp)ending  also  is  slated  to 
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WESTERN  ELECTRIC  AND 


ant  frames  of  complex  central  office  dial  switching  equipment  slated  for  installation  in  one  of  the  many 
e  nation.  This  equipment  and  telephone  cable  are  the  principal  products  Western  Electric  makes  in  Chic 
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CHICAGO,  ILL. 


Nation's  leader  in  grain  trading,  meat  packing  and  rail  handling,  Chicago  is  the 
leading  maker  of  Bell  telephone  equipment,  too ...  at  Western  Electric's  Hawthorne 
Works.  And  Chicago  shares  in  the  benefits  this  telephone  job  provides. 


Chicago  sprouted  from  a  small  Lake  Michigan  settlement 
into  a  vigorous  metropolis  in  just  over  a  century.  And 
W  estern  Electric  grew  with  it,  for  it  was  90  years  ago  that 
our  newly  formed  company  first  came  to  Chicago. 

Western  Electric  feels  itself  an  integral  part  of  this  great 
city  for  over  21,000  Chicagoans  help  us  with  our  job  as 
manufacturing  and  supply  unit  of  the  Bell  System. 

Many  other  thousands  also  help  as  employees  of  our 
Chicago  suppliers.  Last  year  we  spent  almost  63  million 
dollars  with  2,696  Chicago  companies  —  part  of  our  state¬ 
wide  supplier  team  of  3,719  firms. 

As  important  as  the  telephone  equipment  we  make  are 
the  benefits  our  work  provides.  These  include  the  added 
business  to  local  merchants,  taxes  that  aid  city  betterment, 
and  the  active  participation  our  people  have  long  taken  in 
civic  and  social  activities. 

W'estern  Electric  is  happy  indeed  to  have  shared  in 
Chicago’s  rapid  progress  and  we  look  forward  to  a 
prosperous  future  together. 


Besides  Chicago,  Western  Electric  has  plants  in  25 
other  cities  where  we  also  make  telephone  equipment 
for  the  Bell  System.  Last  year  we  purchased  over  a 
billion  dollars'  worth  of  raw  materials,  products  and 
services  from  over  30,000  suppliers  located  in  every 
state.  Of  these,  90%  are  "small  businesses."  The 
things  we  make  and  buy  are  distributed  to  the  Bell 
telephone  companies  through  Western  Electric  distri¬ 
bution  centers  in  32  different  cities. 


UNIT  OF  THE  SEll  SYSTEM 


JUNIOR  ACHIEVEMENT  group  of  teenagers  sponsored  by 
W'estern  Electric  is  sllper^•ised  by  W.  E.  employee.  Herb  Prep- 
pemaii,  as  they  manufacture  hand  cream  with  a  lanolin  base. 
Many  of  our  Hawthorne  W'orks  employees  devote  a  lot  of  their 
'pare  time  to  such  worthwhile  community  projects  and  activities. 
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PERLSCOPE  PEERING  is  the  high  point  of  a  visit 
to  the  Chicago  Museum  of  Science  and  Industry. 
Western  Electric’s  .Arthur  Wiseman,  Jr.,  and  family 
find  Chicago  full  of  delightful  sights  and  surprises 
including  the  captured  German  submarine  ( U-505). 


HIGH  PRAISE  from  Paul  W.  Cootlrich,  President  of 
the  Chicago  AsscKiafion  of  Commerce  and  Industry: 
“W'estem  Electric’s  Hawthorne  Works  has  always 
been  consulererl  one  of  Chicago’s  finest  industrial 
neighbors  —  a  highly  cooperative  corporate  citizen.” 


MUTUAL  INSPECTION  of  a  Western  Electric  part 
is  conducterl  by  W.  E.  purchasing  man,  S.  Jenson 
( left ),  and  F.  Corte,  President  of  Boyar-Schiiltz  Com¬ 
pany.  Boyar-Schultz  specializes  in  repairing  tools  and 
dies  and  is  one  of  our  2,696  Chicago-area  suppliers. 


FAIRCHILD 

news 


Westchester  W  eekly 
Appoints  2  Editors 


news  n  I!  r  s  0  n  I 

Jr.  to  editor  and  Henry  L.  Sv  m  II  M  I 

Griggs  Jr.  to  managing  ^itor 
has  been  announced  by  Carll 
Henry  Zwirner,  Midwest  director  Tucker  Jr.,  publisher  of  Patent 

of  Fairchild  Publications,  last  Trader.  Treflit  Maiiaser  CHARLENE  ScHUELLER,  assist- 

week  celebrat.^  Ins  40tl.  anni-  Salvatore  will  be  in  ^retllt  Maiiafjer  women’s  editor  of  HoUy- 

ioi^7  the*  coniuanV  Tn^'l919  in  charge  of  the  editorial  depart-  St.  PAUL,  Minn,  u’ood  (Calif.)  Citizen-Xews  — 

Iw  edilSrbl  Z;.™,™,;  of  Patent  Trader  and  Publisher  Bernard  H.  Kidder  resigned, 

quently  became  head  of  Fair-  the  Scarsdale  Inquirer,  which  Jr.  has  announced  the  promo-  ♦  ♦  ♦ 

child’s  Cleveland  news  bureau  was  purchased  by  Patent  tion  of  Ronald  J.  Brinkman  to  Ed  E.  Herwig — to  managing 
(1932-1940),  and  later  circulation  Trader,  Inc.,  on  September  1.  credit  manager  of  the  Dispatch  editor,  Anaheim  (Calif.)  Go- 
director  ( 1940-1957  (.  Mr.  Zwirner  jyjj.  Griggs  will  direct  the  edi-  and  Pioneer  Press.  The  position  zette.  He  previously  was  a  press 
Associated  Business  toj-jai  department  of  Patent  had  been  held  by  Joseph  N.  assistant  to  former  Gov.  Good- 
Publications,  Inc.,  and  Audit  Bu-  Meyers,  who  serv^  also  as  as-  win  Knight, 

reau  of  Patent  Trader  has  an  ABC  sistant  controller.  He  will  de-  ♦  ♦  * 

On  Tuesday,  Dec.  8.  fellow  eni-  circulation  in  excess  of  17,000.  vote  his  full  time  now  to  the  Robert  O.  Vincent,  foimer 
ployes  will’  tender  a  farewell  Mr.  Salvatore,  a  native  New  latter  job.  Mr.  Brinkman’s  as-  managing  editor,  Ingelwooi 
dinner  to  Vincent  Neefus.  head  Yorker,  joined  Patent  Trader  sistant  will  be  Francis  E.  Spiess.  (Calif.)  Daily  News — to  editor, 
of  Fairchild’s  advertising  makeup  in  1953.  He  had  formerly  been  ,  Newport  Harbor  (Calif.)  .Vew»- 

departraent,  who  will  retire  Dec.  ^  reporter  for  the  Washington  Kpmmpth  M  Tackson  _  Press. 

31  under  the  Fairchild  Retirement  (d.  c.)  Post  and  the  Hartford  ^amS TsLifted  pS  ^orre-  *  *  * 

“  (Conn.)  cnnnnn,.  ,  Wash.,  bn-  PalaK  PannocK,  me,.hanie.l 

panv  when  he  leaves  at  the  end  '  "^tive  of  j.pau.  He  succeeds  P.  JERRY  superintendent,  Pasadena 

of  the  month.  Waterbury,  Conn.,  is  a  graduate  Q’Brien— now  at  Salt  Lake  City.  (Calif.)  Independent,  StarSevt 


CretHt  Manager  Charlene  Schueller,  assist- 

^  ant  women’s  editor  of  Holly- 

St.  Paul,  Minn,  u’ood  (Calif.)  Citizen-News  - 
Publisher  Bernard  H.  Bidder  resigned. 


Ed  E.  Herwig — to  managing 


mmmmmmm  | of  Yale  University.  He  joined 

Donald  M.  Munson  has  been  i  Patent  Trader  in  1954.  Pre¬ 
named  editor  of  the  Colors  and  viously  he  had  been  a  reporter 


Henry  E.  Isola,  sports  writer. 


— to  production  manager  of  the 
two  Bidder  newspapers. 


Finishes  section  of  DAll.l  NE^  S  and  assistant  to  the  night  city  Long  Island  (N.  Y.)  Daily  Warren  Thornton  news  edi- 
RECORD.  Prior  to  this,  he  cov-  editor  of  the  Hartford  Courant.  Prc.s.s— recently  received  Master  tor— to  managing  editor  Marys- 

0^  ecHon'"  (Calif.)  Appeal-Demonat. 

tion  Harry  Batalin,  former  sales  University.  *  *  a 

Retailers  of  major  appliances.  ^  Dianager  for  the  Columbia  ♦  *  *  Seiymour  Raven,  music  critic 

radio  and  television  consider  trade  Liquor  Company  of  Washington  Phillip  F.  Dykstra — named  of  the  Chicago  (Ill.)  Tribune— 
publications  to  be  their  most  — appointed  liquor  advertising  art  director  of  F'amily  Weekly,  appointed  manager  of  the  Chi- 

valuable  source  of  business  infor-  solicitor  for  the  Washington  j^gw  York.  He  replaces  Ralph  cago  Symphony  Orchestra.  He 

mation.  according  to  recent  suney  (D.  C.)  Star.  j.  Finch  Jr.,  who  i-esigned  to  has  been  a  member  of  the  Trib 

conducted  for  HOML  H  KiMSH-  ±  ±  ±  j  an 

INGS  DAILY  by  A.  J.  Wood  Re-  *  *  ♦  jo,n  Chicago  ad  agency.  Mr.  une  staff  for  12  years, 

search  Corp.  Dealers  rated  traide-  JOHN  Reque,  recent  graduate  Dykstra  was  foiTiierly  art  di-  ♦  *  ♦ 

papers  above  suppliers’  salesmen,  of  the  U.  of  Minnesota  School  rector  of  Today's  Living,  New  Clifford  Urseth,  recent  Uni¬ 
general  business  publications  and  of  Jounialism  graduate  school  York  Herald  Tribune  Magazine,  versity  of  North  Dakota  jour- 

suppliers’  bulletins  as  sources  of  — to  director  of  publicity  and  *  *  *  nalism  graduate — to  managing 

l,u,in«.  intaion.  .ioumalism  instni^r  at  &uth-  Ralph  1)isle«.  foi-mer  Kane, al 

Th,  Ba.lna..  B.K,k  Ui.Won  «I  "-ostein  ColleKe,  Wmfield,  Kan.  manager  of  the. W«n./ipM  (Ohio)  .  ,  , 

Fairchild  Publications  will  reprint  i  News- Journal,  and  Dover  (Ohio)  -nutTr,  ip  vr,,ait,a. .  t 

tbe  series  of  shopping-center  arti-  Larry  FRENCH,  former  re-  Daily  Reporter  executive — now  -  .  ,  «  ‘  ^ 

■  ■  ^  i  .  TP.Pt.^  .  rr,-  »  '  sociated  Press  writer— to  the 


cles  by  Samuel  Feinberg  now  ap-  porter,  Hartford  (Conn.)  Times 
pearing  in  WOMEN’S  WEAR  — to  copy  desk,  Ne%c  Haven 

DAILY.  Booklet  will  be  titled  (Conn.)  Evening  Register. 

“What  Makes  Shopping  Centers  ^  ^  ^  ' 

Tick”  and  will  outline  growth  and  t 

significance,  present  and  potential.  Ross  L.  MuiR,  former  re- 

of  the  nation’s  suburban  .shopping  porter,  Waterville  (Me.)  Sent- 

centers.  It  will  be  readv  for  dis-  inel — to  director  of  public  rela- 
tribution  at  $2.50  a  copy  early  tions,  Tri-Continental  CoiTora- 
next  year.  tion  and  the  Broad  St.  Group  of 

„  J  I  1  I  Mutual  Funds,  New  York. 


assistant  to  the  publisher,  Ed-  /  a  i  a  a 

vfoKTn  M  tr,,..  DeKalb  lAXa.)  County 


MOND  M.  Hopkins,  of  the  Fos-  ... 

toria  (Ohio)  Review  Times.  ♦  *  * 

John  William  Seebf.ck— to 
Evergreen  (Ala.)  Courant  as 
"  s-  news  editor. 

♦  *  ♦ 

Kenneth  E.  Dahlstro.m,  one¬ 
time  advertising  director  of  the 
Jackson  (Miss.)  State  Times— 
now’  advertising  director  of  the 
Grand  Junction  (Colo.)  Morn¬ 
ing  Sun. 

• 

Cartoonist  Weds 

C.  D.  Batchelor,  for  28  years 
political  cartoonist  for  the  New 
York  News,  w’as  married  Friday, 
Nov.  20,  to  Mrs.  Allegra  Taylor. 
The  ceremony  took  place  at  the 
home  in  Boyds,  Md.,  of  General 
APPROVAL  Mrs.  Ruth  EHeo  Albert  T.  Wedemeyer,  who  was 
Church  head  of  the  Chicago  Tr.b-  ^g^^  Substituting  for  Mr. 

unesMaryMeadehomeeconom.es  Batchelor  while  he  is  on  his 
statT,  receives  congratularory  kiss  t  .  rr-  a- 

from  her  husband,  Freeman,  after  honeymoon  is  Warren  King, 
being  named  Woman  of  Distine-  )''ho.  Since  1957,  has  beer  draw- 
tion  by  the  Women's  Advertising  inB  two  cai’toons  a  we.'k  for 
Club.  the  News. 

EDITOR  Si  PUBLISHER  for  December  '  1959 


Ravmond  S.  Reed,  featured  colum¬ 
nist  for  HOME  FURNISHINGS 
D.AILY,  was  guest  speaker  at 


Bill  Veis,  on  editorial  staff 


the  Dec.  2  meeting  of  the  James-  of  Glendale  (Calif.)  News-Press 
town  Area  Furniture  Manufac-  for  past  year — to  Santa  Ana 
turers  Assn.  Meeting  was  held  at  (Calif.)  Register. 

Prendergast  Club.  Jamestown,  N.Y.  ^ 

James  Shoop,  area  writer  for 
St.  Paul  (Minn.)  Pioneer  Pre.ss 
— to  Minnesota  Department  of 
FAIRCHILD  Health  as  special  publications 

Publications,  Inc.  ,  » 

7  last  12th  St.,  New  York,  N.Y.  ,  PHILLIPS  -  from 

business  manager  to  general 
Publiihar,  of  manager  of  the  Midland  (Mich.) 

_  ^  -  .  .  .  Daily  News.  He  has  been  with 

Doily  Now,  Record,  Supermorkot  Nows,  . ,  j-  m  j- 

Womon'.  Weor  Doily,  Electronic  New.;  paper  for  34  years  and  IS 

Homs  Furnishings  Daily,  DiroctorioL  1960  president  01  Michigan 

Men'j  Wear,  Footweor  Newt.  Books.  League  of  Home  Dailies. 
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John  Day  Named 
CBS  Vicepresident 

Appointment  of  John  F.  Day 
as  vicepresident  —  News  and 
Robert  E.  Lang  as  vicepresi¬ 
dent  —  Administration  was  an¬ 
nounced  this  week  by  Sig  Mick- 
elson,  president  of  CBS  News. 

Mr.  Day  has  been  director  of 
News  since  January,  1955.  He 
joined  CBS  News  after  more 
than  20  years  in  newspaper 
work.  Mr.  Lang  came  to  CBS 
News  after  five  years  as  the 
first  director  of  Radio  Free  Eu- 


Clarence  D.  Tully  —  from 
ffeneral  manager  of  WDSM 
radio-TV  subsidiary — to  assist¬ 
ant  to  the  general  manager, 
Eugene  McGuckin  Jr.,  of  the 
Duluth  (Minn.)  Herald  and 
Sews-Trihune.  Mr.  Tully  was 
formerly  classified  advertising 
manager. 

*  *  * 

W.  A.  Goodson,  general  man¬ 
ager  of  the  Family  Herald — 
also  named  vicepresident,  ad¬ 
vertising,  of  Weekend  Magazine 
and  Perspectives,  in  Montreal 
Standard  Publishing  Co.  W.  D. 
Taylor,  national  advertising 
manager  of  the  Standai’d  and 
advertising  director  of  Weekend 
—now  advertising  counsellor  of 
Weekend  and  Perspectives. 

*  *  ♦ 

Nancy  C.  Jones,  .August 
graduate  from  Northwestern 
University,  (master  of  science 
in  Journalism)  —  now  in  the 
Hollywood  Bureau  of  the  Miami 
(Fla.)  Herald. 

*  *  ♦ 

E.  L.  Dale,  editor  of  the 
Carthdfie  (Mo.)  Evening  Press 
^lect(‘<l  president  of  the  State 
Historical  Society  of  Missouri. 

*  *  * 

William  L.  Hogan  Jr.,  police 
reportfr,  Columbus  (Ohio)  Eve- 
ninff  thspatch  —  to  Buffalo 
(N.  Y.)  Courier-Express. 

♦  ♦  ♦ 

Ed  T  I  tland,  Everett  (Wash.) 
Herald  -elected  chairman  of  the 
mechanical  section  of  the  Allied 
Daily  Newspapers  of  Washing¬ 
ton. 

*  *  • 

William  H,  Cowles  III— ad¬ 
mitted  to  the  practice  of  law  in 
he  .stare  of  Washington.  His 
father  is  publisher  of  the  Spo- 
(Wash.)  Spokesman-Re- 
view  and  Chronicle. 

Foi  l  OR  SC  PUBLISHER 


1916  QUOTE  —  Honored  by  the 
Chicago  Press  Veterans  Associa¬ 
tion,  Arthur  Evans,  retired  Chicago 
Tribune  political  reporter,  recalled 
what  Chief  Justice  Charles  Evans 
Hughes  said  in  1916  when  he  was 
asked  if  he  would  accept  the  Re¬ 
publican  nomination  for  President: 
"I  have  nothing  to  say  and  I  am 
not  to  be  quoted  on  that." 


CAP  Work  Ciletl 

Cleveland 
Charles  Thobaben,  assistant 
managing  editor  of  the  Central 
Press  Association,  has  been 
awarded  the  Charles  E.  Scripps 
award  for  his  work  with  the 
Civil  Air  Patrol. 


Forrest  Bellus,  assistant 
manager  of  classified  for  the 
Dallas  (Texas)  Times-Herald  — 
to  advertising  and  public  rela¬ 
tions  director  for  Centennial 
Consti-uction  Co. 

*  *  ♦ 

Karl  Rapp,  assistant  circula¬ 
tion  manager,  Cleveland  (Ohio) 
Press  —  to  assistant  to  the  ‘ 
comptrollei’. 

e  *  * 

Connie  Courtelau  —  to  the 
Louisville  (Ky.)  Times,  from 
AP  Louisville  bureau. 

*  «  « 

Harrison  Ullmann  of  the 
Willoughby  (Ohio)  News-Her¬ 
ald  —  to  the  staff  of  the  Cleve¬ 
land  (Ohio)  Plain  Dealer. 

*  V  * 

Mike  Quinn,  Humble  Oil  & 
Refining  Co.  PR  man  at  Hous¬ 
ton,  rejoined  the  Dallas  (Tex.) 

Morning  News  staff. 

*  V  « 

Harold  Hilliard,  for  past  18 
years  a  feature  writer  with  the 
Toronto  (Ont.)  Daily  Star  and 

*  Star  Weekly  —  to  Editorial  As¬ 
sociates  Ltd.,  Montreal,  as  man- 

I  ager  of  their  Toronto  office, 
s  *  *  • 

»  Irwin  Alpert,  columnist, 

*  Bridgeport  (Ckinn.)  Sunday 

*  Herald  —  enroute  to  Europe  on 
’  12-month  leave  of  absence. 

*  «  * 

Charles  Day,  formerly  in 
charge  of  advertising  promo¬ 
tion  for  the  Gadsden  (Ala.) 

Times — to  advertising  director, 
I  West  Point  (Ga.)  Valley-Times 
r  News. 

*  *  ♦  * 

J  Graham  W.  Dennis,  pub- 
“  lisher  of  the  Halifax  (Nova 
®  Scotia)  Herald  —  on  trip  to 
Europe. 


Nick  Seitz,  from  Wichita 
(Kans.)  Beacon  sports  staff  to 
spoi-ts  editor,  Manhattan 
( Kans.)  M  er  cur  y-Chronicle; 
Mike  Culbert,  from  reporter  on 
Caracas  (Venezuela)  Journal  to 
Beacon  sports  staff ;  Artie 
Freedberg,  from  New  York 
Times  copyboy  to  Beacon  police 
reporter,  replacing  Dave  Win¬ 
ston,  resigned;  Don  Shores, 
from  editor  of  Yates  Center 
(Kans.)  News  to  Beacon  com¬ 
posing  ixiom;  Ralph  Cramm, 
Jr.,  from  Beacon  CAM  to  bever¬ 
age  business,  Gordon  Baugh 
promoted  from  assistant  to 
CAM. 

*  *  • 

Maurice  L.  Farrell,  assist¬ 
ant  managing  editor  of  the  Wall 
Street  Journal,'  New  York  — 
named  head  of  the  financial 
daily’s  new  Chicopee  plant. 

«  «  * 

Ted  Princiotto,  business  re¬ 
porter  of  the  Cleveland  (Ohio) 
Plain  Dealer  —  shifted  to  gen¬ 
eral  assignment. 


R.  H.  Haskel,  Jr.,  president, 
Martinsville  (Va.)  Bulletin — 
home  from  Europe. 

*  «  * 

Alfred  A.  Dube,  Fall  River 
(Mass.)  Herald-News  —  presi¬ 
dent  of  UPI  Newspaper  Editors 
of  Massachusetts. 

*  *  * 

Jim  Chandler,  real  estate  i 
editor,  Cleveland  (Ohio)  Press 
— elected  secretary  of  the  Na-  ' 
tional  A.ssociation  of  Real  Estate 
Editors  for  10th  successive  tenn. 


Officer  Appointed 

Reynolds  Brooke  Brown  has 
been  named  secretary-treasurer 
of  the  Toledo  Blade.  He  has  been 
assistant  to  the  treasurer  since 
February,  1957.  He  succeeds 
Amos  W.  Harnish,  who  has  re¬ 
tired,  but  who  remains  a  direc¬ 
tor  of  the  corporation. 

Mr.  Brown  is  a  1949  graduate 
of  Yale.  That  same  year  he  went 
into  the  accounting  business. 


At  thcCc'iiterof  News 
in  the  World 
Ncu  s  Center 

As  managinfr  editor  of 
Washington’s  largest, 
mo.st  influential  news¬ 
paper,  Alfred  Friendly 
is  at  the  heart  of  news 
in  the  world’s  mo.st  im¬ 
portant,  influential  cit.v. 

Friendly  is  convinced 
that  his  audience  is  the 
most  informed  in  Amer¬ 
ica  and.  properly,  the 
most  insi.stent  in  de¬ 
manding  inten.se  and  ex¬ 
pert  news  coverage  of 
Washington’s  major 
product :  the  political, 
economic,  social,  and 
military  decisions  that 
shape  the  nation  and 
move  the  world. 

He  began  his  career 
with  The  Wa.shington 
Post  20  years  ago.  As  an 
award  winning  reporter 
he  covered  the  major  na¬ 
tional  beats,  specializing 
in  labor,  economics,  and 
atomic  energy.  His  first¬ 
hand  experience,  linked 
to  a  pa.ssion  for  news  of 
con.sequence,  has  made 
him  one  of  the  nation’s 
mo.st  respected  editors. 

Friendly  is  another 
reason  why  The  Wash¬ 
ington  Post  is  read  by 
50%  more  families  than 
any  other  Washington 
newspaper  and  why  its 
editorials  are  quoted 
more  in  the  Congres¬ 
sional  Record  than  those 
of  any  other  newspaper 
in  the  world. 

(The  ^Dasljmgton  |)05t 

446,000  Sunday  Circulation 
393,000  Daily  Circulation 
National  Representatives; 

Sawyer,  Ferguson,  Wolker  Co. 


for  December  5,  1959 


} 

( 


I 


I 


What 

goes  on 

Otfer-the-Counter? 


A  lot.  Because  the  "over-the- 
counter  market”  is  the  world’s 
biggest  securities  market — 
where  more  than  40,000  differ¬ 
ent  stocks  and  bonds  are  traded. 
It  offers  a  variety  of  issues  that 
cover  virtually  the  entire  range 
of  investment  interests. 

Here  experienced  investors 
look  for  "beginning  stocks”  that 
show  unusual  potential  for 
growth. 

Here  the  income-minded  in¬ 
vestor  can  find  seasoned  stocks 
that  have  paid  dividends  every 
year  for  more  than  100  years. 

Here  institutional  buyers  and 
other  conservative  investors  look 
for  government,  municipal,  and 
corporate  bonds. 

In  short,  the  over-the-counter 
market  is  all  things  to  all  kinds 
of  investors. 

And  yet,  surprisingly  enough, 
it’s  a  market  that  is  completely 
overlooked  by  many  security 
owners. 

Why.’  Because  it’s  something 
of  a  mystery  to  them.  Because 
they  can’t  quite  comprehend  a 
market  that 
operates  with¬ 
out  a  market¬ 
place.  Because 
they  don’t  un¬ 
derstand  how 
dealers  arrive 


OVER-THE-COUNTER 

SECURITIES!’ 


_  t 

MerllvKli  Pect  FnwtSnlli  I 


PcrSOilOl  Oswego,  N.  Y.  Madison,  Wis. 

(Continued  from  page  37)  The  late  Edwin  M.  Water-  Prof.  William  A.  Suniner,  a 

_  bury,  publisher  of  the  Oswego  member  of  the  University  of 

\^'onian  Editor  Palladium  Times  and  the  Can-  Wisconsin  Agricultural  Joumal- 

_  p  andaigua  (N.  Y.)  Messenger  ism  department  since  1918,  was 

A  was  honored  when  one  of  three  honored  at  a  public  loception 

1  new  residence  halls  at  the  Os-  here  Dec.  4.  The  spr-nsoring 

^n  named  ^itor  of  the  ATew;  Teachers  College  group  is  establishing  a  trui 

Britain  Herald  to  succeed  her  «  dedicated  as  Edwin  M.  Wa-  fund  to  maintain  a  "W.  A. 


Waterbury  Hall 


Teacher  Honoretl 


I  onian  Editor 

New  Britain,  Conn. 
Mrs.  Agnes  Vance  Weld  has 
been  named  editor  of  the  New 


brother,  Robert,  who  died  Nov. 

4.  She  has  been  associate  pub-  terbury  Hall.  ^ 
lisher.  ttt 


Sumner  Library  Collection  in 
Agricultural  Journalism.” 


at  security 
prices  through 
bargaining  by 
phone  or  tele¬ 
type  rather 
than  negotiat¬ 
ing  on  the 
floor  of  an  ex¬ 
change. 

If  you  for  I 

one  feel  that  you’d  like  to  know 
more  about  this  biggest  of  all 
security  markets,  we’ll  be  glad 
to  send  you  a  copy  of  our  new 
booklet,  "Over-the-Counter 
Securities.”  It’s  yours  for  the 
asking — no  charge,  no  obliga¬ 
tion. 

Just  send  your  request  to — 
Department  EP-96 

Merrill  Lynch, 
Pierce,  Fenner  &Smith 

INCORPORATED 

Members  New  York  Stock  Exchange 
and  all  other  Principal  Exchanges 

70  Pine  Street,  New  York  5,N.Y. 
Offices  in  112  Cities 


iiaiici,.  ^  Harold  W.  Carlisle,  execu-  • 

J.  G.  Ward,  foi-merly  circula-  By  water  Joins  Fawrett 

,.  jr  XL  I  Journal  for  10  years — now  as- 

Sistant  to  Robert  H.  Wolfe,  ^  ^  „  I^bteoh 

(N.C.)06scrrcr,  now  with  the  ^  Columbus  George  S.  Bywater  formerly 

Observer  Transportation  Com-  Dispatch  '^‘th  Sawyer-Ferguson- Walker 

pany— elected  an  honorary  mem-  ^  ,  ♦’  *  Co.,  newspaper  representative!, 

ber  of  the  Mid  Atlantic  Circu-  _  .  ..has  joined  Fawcett  Publication!, 

lation  Managers  Association.  Harsh  from  news  Detroit  representative 

*  *  *  S'.’’'  (Ohio)  Sunday  Voman’s  Dag.  Prior  to  the 

Mrs.  Judith  Heller,  art  di-  Times  Signaf— to  editor  of  the  merger  of  George  A.  Mc- 

rector  of  the  George  Allen  de-  daily  and  Sunday  Times  Qq  S-F-W,  Mr.  By- 

partment  store,  Philadelphia—  Recorihr.  Alan  GondeRj— from  ^^ter  had  served  as  both  Detroit 
to  Women’s  Department,  Philo-  ^  and  Pittsburgh  manager  for 

delphia  (Pa.)  Inquirer,  as  sistant  editor  of  the  Times  Re- 
fashion  artist.  corder.  ^ 

John  Sheppard— from  Potts-  Harry  E.  Coggins — promoted  Anthology 

town  (Pa.)  Mercury — ^to  Cleve-  to  assistant  circulation  manager  Philadelphu 

land  (Ohio)  Plain  Dealer  as  of  the  Greenville  (S.  C.)  News  Frank  Brookhouser,  local  col- 

education  writer.  and  Piedmont,  umnist  for  the  Philadelphia  Bui- 

*  *  *  ♦  ♦  ♦  letin,  is  the  author  of  a  new 

Bernard  D.  Brown,  onetime  Joe  Bradis,  Associated  Press  book,  “These  Were  Our  Years,” 

Brooklyn  newspapennan  —  now  — elected  chairman  of  the  Pitts-  a  panoramic  and  nostalgic  look 
executive  editor  of  Skyways,  burgh  Chapter  of  the  Baseball  at  American  life  between  the 
magazine  of  the  National  Busi-  Writers  Association  of  America,  two  World  Wars.  (Doubleday 
ness  Aircraft  Association.  He  succeeds  Al  Abrams,  Pitts-  and  Co.).  In  all,  there  are  83 

*  burgh  (Pa.)  Post-Gazette  sports  pieces. 

Judy  Rushin,  Teen  Topics  editor.  • 

I  editor,  Montgomery  (Ala.)  Ad-  «  *  *  Abitibi  Appointments 

I  vertiser-Joumal  promoted  to  Charles  Barnes,  former  TnnovTo 

rourtlmuse  repoi-ter,  replacing  staffer  at  Garden  City,  Kansas,  rp.  Qr>r.r,intr«oni-o  of  A  P 
’  )?an  Dowe,  who  resigned  to  join  _to  the  Nevada  (Iowa)  Eve-  of  ^ 

the  Alabama  League  of  Munici-  „ina  Journal  as  snorts  editor  Jewett  as  president,  Ab..- 

polities  Journal.  New  Journal^  a^ports  editor.  Sales  Company,  Limited;  G.  M. 

Topics  editor— Ann  Liles.  t,  c  j  Brain,  J.  E.  Cottrelle  and  A.  C. 

i  ♦  *  ♦  Paula  R.  Shaer — named  as-  McGougan  as  vicepresidents 

Billy  Swift— from  citv  desk  ®i®tant  to  the  director  of  pub-  were  announced  by  D.  W.  Am- 
I  to  religion  editor?  SmpS  Hcity,  (Jlby  Junior  C^lege,  New  bridge,  president,  Abitibi  Power 
(Tenn.)  Commercial  Appeal,  re-  Hampshire.  Miss  Shaer  was  &  Paper  Company,  Limited. 

;  placing  Ben  S.  Parker,  who  gradiiat^  from  Boston  Um- 

i  goes  to  copy  desk.  Les  Brum-  Owen  J.  Murphy  Jr.,  former 

'  FIELD,  foi-merly  with  the  Jack-  Communications  in  reporter  for  the  Worc/ieiter 

\  son  (Miss.)  Clarion-Ledger—  (Mass.)  Telegram  —  to  editor 

1  to  city  desk.  *  ♦  *  Catholic  Free  Press,  diocesan 


son  (Miss.)  Clarion-Ledger—  (Mass.)  Telegram  —  to  editor 

to  city  desk.  *  ♦  *  Catholic  Free  Press,  diocesan 

♦  ♦  ♦  Richard  P.  Chilleen — ^to  the  newspaper. 

Robert  Crompton,  city  editor,  national  advertising  department  ♦  *  ♦ 

Ogden  (Utah)  Standard-Exam-  of  the  Arizona  Republic  and  Scott  Schill,  repo  iter  and 
iuer — resigned  to  publish  the  Phoenix  (Ariz.)  Gazette  from  provincial  editor  of  the  Letn- 
Power  County  Press  of  Ameri-  classified  advertising  staff,  bridge  (Alta.)  Herald  for  five 

ran  Falls,  Idaho,  a  weekly.  *  ♦  ♦  years  —  to  the  Canadian  Press 

*  *  *  Nora  Kellogg,  graduate  of  bureau  in  Winnipeg,  Man. 

Alan  F.  Eysen,  Middletown  the  University  of  Nevada’s  ♦  *  * 

(N.  Y.)  Daily  Record  reporter  school  of  journalism — to  editor-  Ruth  Mitchell  —  re^j^ed 
— to  news  manager  of  the  ial  staff,  the  Nevada  State  Jour-  as  assistant  woman’s  editor. 


Record’s  Sullivan  County  bu-  nal  (Reno)  as  a  reporter.  Quincy  (Mass.)  Patriot  Ledger, 

reau.  He  was  formerly  editor  of  •  ♦  ♦  for  free-lance  writing.  She  « 

the  Monticello  (N.  Y.)  Evening  ^  “ghost”  her  third  autfr 

News  and  Liberty  (N.  Y.)  Honoreci  biography  for  a  New  York  pub- 

News.  Seattle,  Wash,  lisher. 

♦  *  *  For  outstanding  service  to  *  ♦  ♦ 

Earl  Lifshby,  former  man-  journalism  in  the  Northwest,  Marv  Hastings  of  Lead, 
aging  editor  of  Retailing  Daily  Murlin  Spencer,  chief  of  the  S.  D. — named  sports  i-ditor  o 
(novc  Home  Furnishings  Daily),  Seattle  bureau  of  the  Associated  the  Mitchell  (S.  D.)  Pnily  Be- 
will  resume  writing  a  column  Press  since  1946,  was  given  the  public  succeeding  Jerky  TIP- 
for  the  paper.  He  recently  held  annual  “Green  Derby”  award  by  pens,  who  resigned  to  l‘('Come  a 
the  post  of  director  of  public  the  University  of  Washington’s  partner  in  the  Salem  (S.  D.) 
relations,  Electrolux  Corp.  School  of  Communications.  Special,  weekly. 
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Why  prestressing  increases  efficiency 
of  modern  concrete  -  and  brings  new  economy 


Prestressed  concrete  is  the  Horatio  Alger  of  construction 
materials.  Ten  years  ago  it  was  practically  unknown  in 
the  U.S.  Today,  the  production  of  prestressed  beams  and 
slabs  is  a  $500  million  industry. 

A  basically  simple  idea,  prestressing  is  achieved  with 
high-tensile  steel  wires  placed  lengthwise  in  a  concrete 
beam.  These  are  stretched  with  hydraulic  jacks  and 
either  anchored  at  both  ends  of  the  beam  or  bonded  to 
the  concrete.  The  wires,  trying  to  pull  back  to  their  orig¬ 
inal  length,  give  the  beam  a  “Paul  Bunyan”  squeeze  that 
dramatically  increases  its  strength.  Two  general  methods 
of  prestressing  are  in  use:  pretensioning  and  postten¬ 
sioning.  In  the  first,  wires  are  stretched  before  the  con¬ 
crete  is  cast ...  in  the  other,  after  the  concrete  has  hard¬ 
ened,  as  pictured  above. 


Prestressing  has  already  been  proved  in  the  building 
of  thousands  of  bridges  and  commercial  and  industrial 
structures.  Dams,  circular  tanks  and  pressure  pipe  have 
also  benefited  from  the  economy  it  brings. 

This  year’s  use  of  prestressed  concrete  is  expected  to 
jump  60%  over  1958.  And  its  versatility  .suggests  there 
is  practically  no  limit  to  its  potential  uses. 

Prestressing  is  one  more  area  in  which  the  Portland 
Cement  Association  is  today  making  valuable  contribu¬ 
tions.  It  is  carrying  on  continuing  research  projects — 
testing,  evaluating,  and  making  new  technical  informa¬ 
tion  broadly  available.  In  this  way,  the  74  progressive 
(and  competing)  cement  manufacturers  who  comprise 
the  Association  work  together  to  serve  more  effectively 
the  construction  needs  of  the  nation. 


On  the  Illinois  Tollways- $4,000,000  saved 

Of  the  265  bridges  on  the  new  Illinois  Tollways,  217 
use  prestressed  concrete.  They  include  6,900  girders 
in  all,  totaling  453,500  linear  feet.  The  money  saved 
made  every  fifth  bridge  free.  Central  casting  yards 
permitted  mass  production  and  close  quality  con¬ 
trol.  Maintenance  is  expected  to  be  the  lowest  of 
any  major  bridge  system. 

PORTLAND  CEMENT  ASSOCIATION  Haadquartcr*:  33  W.  Grand  Av«.,  Chicago  10,  III. 

A  national  organization  to  improve  and  extend  the  uses  of  portland  cement  and  concrete 
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CIRCLLATION 


Braxton  Presents 
Views  on  Bulk  Sales 


By  (ieorjie  A.  Brandenhur^ 


the  Seventh  Annual  Carrier  Ad- 
Tribute  Contest  sponsored  by 
Newspaper  Boys  of  America, 
Inc.,  Indianapolis,  in  conjunc¬ 
tion  with  ICMA’s  promotion  of 
National  Newspaperboy  Day  are 
announced  by  Maurice  G.  Lip- 
son,  NBA  pi-esident. 

In  the  over-100,000  circulation 
group,  the  bond  winner  is  Hay¬ 
den  T.  Davis,  circulation  man- 


ANPA  Group 
Meets  witli 
Craft  Unions 


Chicago 

Members  of  the  American 


An  indication  that  H.  Galt 
Braxton,  Kinston  (N.  C.)  Daily 
Free  Press,  does  not  intend  to 
let  his  proposed  change  in  the 
bulk  sale  of  rule  of  Audit  Bu¬ 
reau  of  Circulations  “die  in 
committee,”  is  his  report  sent 
to  ABC  newspaper  division  di¬ 
rectors. 

Mr.  Braxton  had  previously 
withdrawn  his  original  motion 
to  amend  the  present  bulk 
sale  to  include  as  paid  circula¬ 
tion  copies  of  newspapers  sold 
at  motels,  hotels,  apartment 
buildings,  etc.,  in  favor  of  a 
substitute  motion  by  R.  Earle 
Gregory,  circulation  manager  of 
the  Greenville  (S.  C.)  News  and 
Piedmont,  calling  for  an  ABC 
newspaper  directors  committee 
tc  give  the  matter  further  study. 
(E&P,  Oct.  31,  p.  41). 

Presents  Digest 

Mr.  Braxton  has  presented 
the  newspaper  directors  with  a 
digest  of  letters  from  40  pub¬ 
lishers  expressing  interest  in  his 
proposal.  In  his  letter  to  ABC 
directors,  Mr.  Braxton  points 
out: 

“While  it  might  be  wise  to 
make  some  special  classification 
of  newspapers  circulated 
through  motels,  hotels,  or  hos¬ 
pitals  and  paid  for  by  the  oper¬ 
ators  of  those  concerns  at  not 
less  than  the  wholesale  price 
with  no  return  privilege,  I  can¬ 
not  see  that  such  circulation  is 
‘bulk  sales.’  Such  circulation 
might  be  designated  definitely 
as  sales  to  motels,  hotels,  etc., 
similar  to  street  sales  or  news¬ 
stand  sales  or  home  delivered 
papers. 

“When  I  visit  some  of  our 


213  newspaper 
publishers  vote 


KANSAS  CITY  STAR 

one  of  the  nation's 
top  10  newspapers, 
in  Practical  English, 
a  Scholastic  Magazine 
publication. 


larger  cities  and  have  occasion 
to  ride  their  inter-urban  trains 
at  busy  hours,  particularly  in 
the  morning  when  people  are 
coming  to  work,  I  note  the  ma¬ 
jority  of  them  have  a  morning 
paper.  Some  of  them  have  seats 
and  others  are  standing  and 
reading  the  front  page  of  the 
paper.  I  am  satisfied  that  they 
rarely  get  beyond  the  headlines 
of  the  front  pages  or  the  sports 
pages,  and  maybe  the  market 
pages.  In  the  ride  they  certainly 
do  not  read  advertising.  When 
they  get  off  the  train  many  drop 
the  papers  on  the  seat  or  on 
the  floor  of  the  train.  That  cir¬ 
culation,  however,  is  classified  as 
PAID  because  the  papers  were 
bought  by  the  individual  from 
the  newsstand  at  the  station  at 
which  they  got  aboard. 

Sells  42  Copies  Daily 

“I  submit,  gentlemen  that 
42  papers  which  I  am  selling 
daily  to  a  motel — one  for  each 
room  in  that  nice  hostelry — 
are  read  from  the  advertiser’s 
standpoint  a  great  deal  more 
percentage  wise  than  any  of  the 
readers  to  whom  I  just  refer¬ 
red  in  the  foregoing. 

“Having  been  a  circulation 
manager  before  the  ABC  was 
organized  I  was  in  full  sym¬ 
pathy  with  its  formation  and 
while  I  was  not  on  the  organ¬ 
ization  committee  I  gave  sup¬ 
port  and  the  papers  with  which 
I  have  been  connected  —  in¬ 
cluding  my  paper  here — have 
been  members. 

“I  submit,  gentlemen,  that  the 
one  and  only  objective  for  the 
formation  of  the  Audit  Bureau 
of  Circulations  was  to  give 
definite  assurance  to  advertising 
patrons  and  prospective  patrons 
that  the  media  which  they  were 
considering  using  had  a  definite 
number  of  subscribers  and  more 
important  readers. 

“I  could  go  on  with  my  argu¬ 
ment  in  favor  of  the  motel,  hotel, 
or  hospital  circulation  in  pre¬ 
ference  to  some  of  the  others 
which  have  gained  acciedation 
by  the  ABC,  but  suffice  it  to 
say  the  foregoing  is  a  synopsis 
at  least  of  my  views.”, 

«  «  * 

NBA  WINNERS 

Three  circulation  managers 
whose  entries  won  $50  U.  S. 
Savings  Bonds  as  top  prizes  in 


ager,  Guy  Gannett  Publishing  Newspaper  Publishers  Associa- 
Company,  Portland,  Maine,  pub-  tion  Special  Standing  Commit- 
lishers  of  the  Press  Herald,  Eve-  are  in  the  midst  of  a  series 
ning  Express  and  Sunday  Tele-  gf  meetings  with  international 
9 ram.  officers  of  five  craft  unions. 

In  the  under-100,00()  circula-  “Purpose  of  the  meetings  is 
tion  class,  bond  winner  is  Wil-  discuss  relations  between  pub- 
liam  W.  SiiTOon,  circulation  Ushers  and  craft  unions,”  said 
manager.  Savannah  (Ga.)  George  N.  Dale,  chairman  of  the 
Morning  News  and  Evening  Committee. 

Press.  In  the  under-40,000  di-  To  date,’  three  such  meetings 

vision,  bond  winner  is  L.  R.  have  been  held,  including  ses- 

Enstrom,  circulation  manager,  sions  in  Chicago  with  the  press- 
Kokomo  (Ind.)  Tribune.  men’s  union  and  photo  engrav- 

Special  merit  prizes,  compli-  grs,  and  a  meeting  in  Tampa, 

mentary  subscriptions  to  the  Nov.  18,  with  International 

NBA  Monthly  Circulation  Pro-  Typographical  Union  officials, 
motion  Mat  Service,  were  g^jil  on  the  agenda  are  meetings 
awarded  to  the  two  next  highest  December  with  the  stereo¬ 
rated  entries  in  each  of  the  three  typers  and  mailers, 
circulation  groups,  as  follows:  At  the  Tamna  meetine  with 


rated  entries  in  eacn  oi  tne  inree  typers  and  mailers, 
circulation  groups,  as  follows:  At  the  Tampa  meeting  with 

Charles  S.  Tilson,  San  Antonio  jtu  officers,  the  publisher  com- 
(Texas)  Light;  Frank  Edwards,  niittee  discussed  “everything,” 
Vancouver  (B.  C.)  Sun;  Walter  including  jurisdiction,  bogus  and 
E.  McCoy,  Elizabeth  (N.  J.)  other  problems,  according  to  Mr. 
Journal;  William  Rich,  River-  Dale,  who  added  that  “no  de- 
side  (Calif.)  Press  and  Enter-  cisions  were  reached,  but  we  feel 
prise;  John  Galloway,  Lima  there  is  a  closer  understanding 
(Ohio)  Citizen;  and  Fred  Gil-  gf  gm-  mutual  problems.” 
man,  Olympia  (Wash.)  Olymp-  Representing  the  publishers 

were  Richard  H.  Amberg  of  the 
•  St.  Louis  Globe-Democrat ;  Eu- 

Business  Paper  f-,, 

Printing  Abroad  Dyer  Jr.,  Indianapolis  Star  and 


The  Journal  of  Commerce  ^^ais!  Robert  C.  Millar,  Jock- 
will  print  part  of  its  Inter-  Danville  Times-Union;  Hugh  B. 
national  Edition  in  Europe.  Patterson  Jr.,  Little  Rock  Ga- 

rriu  -11  li.  •  zette;  and  Mr.  Dale. 

The  move  will  result  in  serv-  u  i-  -i.  •  .  j 

icing  readers  in  Europe,  Africa  Heading  the  unions  ddega- 

and  certain  parts  of  Asia  Minor  p  h  . 

^  oa  u  u  Brow-n,  with  Vice  Presidents 

with  news  on  a  24-hour  basis.  ^ 

Mats  w’ill  be  sent  by  air  to  Secretary-Treasurer  Wil- 

Amsterdam,  Holland,  where  the  r  Cloud,  all  members  of 

printer  will  pick  them  up,  run  Executive  Council, 

off  the  European  printing  and  Arrangements  for  the  meet- 
have  the  papers  bundled  and  clvde  M. 

ready  for  distribution  at  the  ^ills  of  the  Florida  Mirtiation 
airport  and  post  office  the  same  ^nd  Conciliation  Service, 
day. 

The  Journal  is  sending  P. 

Robert  Potesky  to  Tokyo  early  Uule  ISeus  Items 
next  year  to  investigate  pos-  w  Cm  ti-  ^  i 
sibilities  of  printing  an  Asian  In  Strolling  Column 

edition.  Louisville,  Ky- 

•  Readers  of  the  Louisvillt 

Ca  *1  mte  _Tii„ _ 1  Times  have  been  invited  to  go 

Strike  Offer  Illegal  “STROLLING  with  Floyd  Ed- 

Washington  wards.”  That’s  the  title  of  a 

The  National  Labor  Relations  new  column  by  the  assistant 
Board  has  affirmed  a  hearing  managing  editor, 
examiner’s  finding  that  the  The  column  runs  on  a  “when- 
Crookston  (Minn.)  Times  had  ready”  basis,  usually  once  or 
violated  the  National  Labor  Re-  twice  weekly.  It’s  designed  to 
lations  Act  by  granting  certain  fill  a  need  for  items  that  are 
employees  w-age  increases  during  not  exactly  big  news.  If'  basic- 
a  strike  on  condition  that  they  ally  a  column  of  names  and  hap- 
retum  to  work.  penings  of  Interest  locally. 
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Lawyer  Wins 
$50,000  for 
Court  Story 

Providence,  R.  I. 

John  F.  McBumey,  a  Paw¬ 
tucket  attorney  and  a  state  sena¬ 
tor,  has  been  awarded  damages 
of  $50,(100  by  a  Superior  Court 
jury  here  in  a  libel  suit  against 
the  Times  Publishing  Co.,  the 
former  publisher  of  the  Paw¬ 
tucket  Times.  The  company  is 
seeking  a  new  trial. 

In  a  suit  for  $150,000,  Mr. 
Burney  alleged  that  he  had  been 
libeled  in  a  story  printed  by 
The  Pawtucket  Times  on  April 
10,  1957,  and  reprinted  in  some 
editions  the  following  day.  The 
story  was  about  a  Paw’tucket 
Probate  Court  hearing  involving 
the  estate  of  Arthur  J.  O’Neill, 
a  former  policeman.  Mr.  Mc¬ 
Bumey  was  counsel  for  a  party 
in  the  case. 

Mr.  McBumey  alleged  that 
the  story,  written  by  "Times  re¬ 
porter  Frank  C.  Pritchard,  was 
inaccurate  and  was  intended  to 
reflect  on  his  character.  Mr. 
Pritchard  and  other  members  of 
the  Times  staff  defended  the 
story  as  basically  accurate. 


Mr.  McBumey  also  contended 
that  the  Times  had  opposed  him 
as  a  candidate  for  political  office 
and  had  displayed  prejudice  to¬ 
ward  him  at  other  times. 

He  also  alleged  that  Mr.  Prit¬ 
chard  was  prejudiced  against 
him  as  a  former  suitor  of  Mrs. 
McBumey,  the  fonner  Ann 
Rivello. 

Mr.  Pritchard  denied  any  bias 
toward  the  plaintiff  and  denied 
ever  proposing  to  the  present 
Mrs.  McBumey  when  they  were 
students  at  college  about  13 
years  ago. 

• 

Dunaway  Starts 
Colorado  Weekly 

Glen  WOOD,  Springs,  Colo. 

The  first  edition  of  the  Glen- 
wood  Springs  Sage,  a  weekly, 
w’as  scheduled  to  be  run  off  the 
presses  this  week. 

The  publisher  is  William  Dun¬ 
away,  who  is  also  editor  and 
publisher  of  the  Aspen  (Colo.) 
Times. 

Dennis  Lowery,  named  gen¬ 
eral  managei’,  was  formerly 
managing  editor  of  the  Grand 
Junction  (Colo.)  Morning  Sun. 

Glenwood  Springs,  with  a 
population  of  2,412,  has  one 
other  weekly  newspaper,  the 
Glenwood  Post,  also  a  weekly, 
with  a  circulation  of  1,827. 


Heody  Headlines 

(Continued  from  page  4) 


Stingers,  Martinis  and  Marriage  on  The  Rocks 

26  G  Horse  Loser  Tries  Holdup  In  Bank,  but  He  Fails  to  Place 

Rooney,  a  Pint,  Bares  Marriage  to  a  Fifth 

Take  the  Rock  Road  And  Win:  Gov  to  GOP 

Chaste  or  Just  Chased?  Docs  Differ  Over  Lil 

She  Dialed  for  Date  and  Heard  Murder 

Arlene  Shows  Her  Type  Can  Fill  a  Column 

All  the  Dolls  Eye  Lamas,  One  Dahl  Has  His  Number 

Herter  Roasts  Gromy,  Has  Him  for  Dinner 

Tallulah  Is  Hospitalized,  Hospital  Tallulahrzed 

Throngs,  Sun  And  Ike  Beam  On  Visit  Here 

Newsgals,  D.  C.  (Dam  Clever) 

Are  We  Still  Naked  to  Our  Enemies? 

Prof.  Truman,  Electoral  (xdlege  ’48,  a  Columbia  Hit 

Moses  Says  Bard  Can’t  Park ;  He  Blames  Hoods  in  the  Vi'oods 

Ike  Stands  By  Clare;  Steaming  Senate  Just  Stands  By 

8-Lb.  Little  (laesar  Is  Her  9th  To  Be  Bom  That  Way 

It’s  Pay-as-you-go,  And  You’r  (^ing — State  Begins  The  Tax  Take 

U.  S.  Atomic  Sub  Skate  ‘Climbs’  the  North  Pole 

She  Wants  Togetherness  Again  Just  So  They  Can  Separate  Again 

Life  With  Brando?  (^n’t  Do:  Hindu 

Hairdre?sser  No  Undresser 

Billion  $  Osspool:  Sadism  &  Sex  Ladled  Out  to  Kids 
A  5(hh  ^ar  Is  Bom,  Hawaii  OKd  as  Stale 

She  Fell  for  His  Trolley  Line^Ding  Dong's  No.  17  Asks  for  a 
Transfer 

They  Gave  Him  the  Needle  To  Push  a  Jukebox  Record 

Burglar  Suspect  Hides  in  Puddle  But  Cops  Catch  Up  With  the  Drip 

The  Wall  St.  Weakly  Report:  It  Sure  Was 

1983:  When  You  tlian  Send  Relatives  Into  Outer  Space 

Vote  2c  Gas  Tax  Rise  To  Flll’er  Up  for  State 

(.all  on  Ike  to  Be  Life  of  the  Party 

Mikoyan  Catches  Same  Show  In  Windy  Gly— ‘The  Figg  and  1' 

No  Raid,  No  Nightie,  Says  Wife;  She’s  a  Pajamama 

Ike  Signs,  Alaska’s  Star  Spangles  a  New  Banner 

.Senate  Off  and  Running,  Hits  Its  First  Hurdle— the  Filibuster 

Our  Igloo  ^’arming;  In  High  208  Today 

Says  Wife  Made  Time  With  a  Newsweek  Man 

New  Sign  at  Nudist  Site;  Clothed  for  the  Summer 

Grandma’s  2d  Bank  Job  Fails  ‘.Acid’  Test. 


GATEWAY  TO  THE  MOON! 


ORLANDO 
MOVES 

IN  FAST  COMPANY 


Media  Records  Reports  First  Ten  Newspapers  in 
Total  Advertising  Linage  Gains 


(First  ISine  Months  19^9  vs.  Fir.st  ISine  Months  1958) 

GAIN 

6 —  Cincinnati  Post  &  Times  Star  4,495,431 

7—  ORLANDO  SENTINEL  .  4,061,486 

8 —  St.  Louis  Post-Dispatch  .  3,935,576 

9 —  Son  Francisco  Examiner  .  3,681,606 

10 — * ‘Sacramento  Bee  .  3,673,160 

Sunday  publication  April  5,  1959 
Sunday  publication  February  1,  1959 


1 —  Los  Angeles  Times  ....  10,117,003 

2—  New  York  Times  .  5,713,438 

3 —  *Grancl  Rapids  Press  ....  5,165,420 

4 —  Chicago  Tribune  .  4,608,798 

5 —  Washington  Post  .  4,512,597 

*  Started 
^*Storted 


^rlando  Sentinel-Star  dominates  Miami,  Jacksonville,  Tampa 
”  papers  in  our  compact  five-county  Central  Florida  market 
of  417,000  population  by  better  than  6-1.  New  Orlando  Stand¬ 
ard  Metropolitan  Area  of  275,400  ranks  88th  in  U.S.A.  .  . 
and  69th  in  retail  sales! 

ORLANDO  SENTINEL-STAR 

Ash  Branham 
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Husband-W  if  eDuo 
Buys  Calif.  Weekly 

Del  Mab,  Calif. 

A  husband-wife  team  with 
journalism  experience  since  col¬ 
lege  days  has  purchased  the 
weekly  Del  Mar  Surfcomber. 

Mr.  and  Mrs.  H.  Smith  John¬ 
son  made  the  purchase  during 
National  Newspaper  Week  and 
assumed  publishing  and  editing 
duties  on  Nov.  1. 

The  paper,  which  is  printed 
by  offset  in  tabloid  format,  was 
bought  from  its  founders,  Mr. 
and  Mrs.  D.  Van  Quackenbush. 

Mr.  Johnson  began  his  career 
as  a  part-time  repoi'ter  for  the 
Paris  (Ky.)  Enterprise  and  the 
Richmond  (Ky.)  Daily  Register. 

He  attended  the  University 
of  Missouri  where  he  was  city 
editor  of  the  Columbia  Missou- 


Mrs.  Johnson  (Pat)  met  her 
husband  at  Missouri’s  School  of 
Journalism.  She  was  also  on  the 
Missourian  staff.  Her  summers 
were  spent  working  for  the  Los 
Angeles  (Calif.)  Times. 

The  Johnsons  first  met  Mr. 
Van  Quackenbush,  a  classmate, 
at  Missouri  University.  Mr. 
Johnson  received  the  Sigma 
Delta  Chi  award  as  “outstand¬ 
ing  graduate  in  journalism”  of 
the  Class  of  ’48. 

From  college,  the  Johnsons 
struck  out  together.  He  was  edi¬ 
tor  of  the  Buena  Park  (Calif.) 


News  (Pat  was  woman’s  news 
and  feature  editor;)  he  was 
news  manager  in  Sonora,  Calif., 
of  the  Stockton  (Calif.)  Record 
for  six  years  (Pat  was  on  the 
Record  staff  and  also  woman’s 
editor  of  the  Sonora  (Calif.) 
Union-Democrat;  (he  was  with 
United  Press  in  Kansas  City  and 
Dallas,  for  four  years  (Pat  was 
a  UP  staff  writer  in  Dallas). 

The  Johnsons  crossed  paths 
with  Mr.  Van  Quackenbush 
again  a  little  more  than  a  year 
ago  when  Mr.  Johnson  became 
executive  editor  of  the  tri-week- 
ly  San  Diego  (Calif.)  Independ¬ 
ent.  The  Johnsons  moved  to  Del 
Mar,  which  was  somewhat  of  a 
homecoming  for  Pat,  a  native 
of  Pasadena,  Calif. 

The  Surfcomber  was  founded 
by  Mr.  and  Mrs.  Quackenbush 
on  May  1,  1948,  and  experienced 
steady  growth.  Just  prior  to 
the  sale,  it  was  moved  to  larger 
quarters. 

Plans  of  the  Quackenbushs  are 
indefinite  but  they  hope  to  re¬ 
main  in  Del  Mar. 

Del  Mar  is  a  town  of  1,000 
population,  on  the  Pacific  Ocean, 
18  miles  north  of  San  Diego.  It 
is  the  home  of  the  Lapidary 
Journal,  a  bi-monthly  magazine 
for  gem  cutters,  gem  collectors, 
and  jewelry  craftsmen. 

♦  ★  * 

Dexter,  Mo. 

Barney  Miller,  owner-publisher 
of  the  Dexter  Statesman,  has 
purchased  the  Dexter  Messen¬ 
ger,  a  weekly  newspaper  that 
has  been  published  for  73  years. 


newspaper 

plants 


The  seller  was  Bill  Brannock. 

Mr.  Miller,  who  formerly 
edited  the  Rolla  (Mo.)  Daily 
News,  said  the  Messenger  would 
continue  publication  from  its 
own  office  for  the  time  being. 

Mr.  Brannock  has  accepted  a 
position  as  manager  of  the  Em¬ 
pire  (Ore.)  Builder,  a  weekly. 

*  «  * 

Gilbert,  Ariz. 

James  E.  Brooks,  publisher 
of  the  Gilbert  Enterprise,  has 
purchased  the  Superior  S^ln  and 
the  Apache  Junction  Sentinel 
from  the  Arizona  Printing  and 
Publishing  Company,  headed  by 
A.  Watson  Fritz. 

Mr.  Brooks,  formerly  public 
relations  manager  of  Ekco  Prod¬ 
ucts  Company  in  Chicago,  pur¬ 
chased  the  Gilbert  Enterprise 
earlier  this  year. 

The  sale  of  the  Sun  and  Senti¬ 
nel  was  handled  by  Dean  D. 
Sellers,  Arizona  Newspaper 
Properties,  Mesa,  Arizona. 

*  *  * 

Au  Sable  Forks,  N.  Y. 

Four  businessmen  here  have 
purchased  the  Adirondack 
Record-Elizabeth  Post,  a  weekly. 
Fred  P.  Pelkey  heads  the  new 
corporation. 

The  Record-Post  was  estab¬ 
lished  in  1908  and  was  owned 
since  1958  by  John  B.  Tefft,  who 
also  publishes  the  weekly  Ticon- 
deroga  (N.  Y.)  Sentinel. 

Stephen  W.  Harnett  will  con¬ 
tinue  as  editor,  it  was  an¬ 
nounced. 


ARCHITECTS 

Spcirtonburg,  S  C 
Montqom.-ry  PJdq 

nn  nu: 


Field  Enterprises 
Buy  Kemey  Mill 

Chicago 

Field  Enterprises,  Inc.,  has 
arranged  to  acquire  from  the 
Trenton  Times  Newspapers  and 
the  James  Kemey  Foundation 
all  of  the  capital  stock  of  the 
Manistique  Pulp  &  Paper  Com¬ 
pany,  Manistique,  Mich. 

The  Manistique  company  em¬ 
ploys  some  160  people  and  has 
an  annual  production  of  ap¬ 
proximately  30,000  tons.  The 
mills  have  been  working  toward 
the  perfection  of  a  process  to 
provide  pulp  for  newsprint  by 
using  de-inked  waste  paper 
stock. 

• 

Sports  Writer  Cited 

Salisbury,  N.  C. 

Irwin  Smallwood,  associate 
sports  editor  of  the  Greensboro 
(N.  C.)  Daily  News,  and  Bill 
Currie  of  radio  station  WRAL 
at  Raleigh  have  been  chosen  the 
outstanding  sportswriter  and 
sportscaster  by  vote  of  their 
colleagues.  They  will  be  pre¬ 
sented  the  Lee  Kirby  Memorial 
Trophy.  Ken  Alexander  of  the 
Gastonia  Gazette  will  receive 
an  award  for  community  sports 
I  service. 

EDITOR  SC  PUB 


Silberstein  Buys 
Lehmau's  Papers 

Orin  Lehman  of  New  York 
City  has  announced  the  sale  of 
four  Hudson  Valley  newspapers 
to  Howard  E.  Silbersteiii,  editor 
and  publisher  of  the  Catskill 
Daily  .Mail.  The  papers  are:  the 
Greene  County  Examiner-Re¬ 
corder  of  Catskill,  the  Kingston 
Ulster-Press  of  Kingston,  the 
Union-Neu's  of  Coxsaekie,  all 
weeklies,  and  the  Sangertm 
Post,  a  tri-weekly  which  was 
published  daily  until  last  spring. 

Mr.  Lehman  has  not  partici¬ 
pated  actively  in  the  publication 
of  his  newspapers  since  he  ac¬ 
quired  them  during  the  past 
decade.  In  the  past  18  months 
John  W.  Nash,  owner  and  pub¬ 
lisher  of  the  New  Milford  Tims 
and  the  Brookfield  Journal  in 
Connecticut,  has  represented 
Mr.  Lehman  as  publisher.  Mr. 
Nash  will  become  an  officer  and 
director  of  the  new  corporation. 
Mr.  Silberstein  said  the  organi¬ 
zation  will  continue  to  publish 
the  four  separatq  new'spapers. 

• 

Plaiutiflf’s  Death 
Closes  Libel  Case 

Columbus,  Ohio 

Libel  suits  against  the  Colum¬ 
bus  Dispatch,  the  E.  W.  Scripps 
Co.,  publisher  of  the  Columbus 
Citizen,  and  the  Associated 
Press  have  been  dismissed  by 
Common  Pleas  Court  Judge 
George  D.  Marshall. 

The  suits  had  resulted  from 
a  case  in  Municipal  Court  in 
Ironton,  Ohio.  They  had  been 
brought  by  Oiwille  Elias,  who 
died  Nov.  15.  His  death  ended 
the  action  against  the  news¬ 
papers  and  Gov.  Michael  V.  Di- 
Salle,  who  also  was  named  in 
the  suit. 


Weeklies  Combined 

Wichita,  Kans. 

Effective  November  24,  the 
Derby  Star  and  Haysville  Her¬ 
ald,  Wichita-published  suburban 
weeklies,  were  combined  under 
the  flag,  Derby-Haysville  Star- 
Herald.  The  paper  will  be  pub¬ 
lished  Tuesday  and  Thursday. 


Teeu  Feature 

Winston-Salem,  N.  C. 

The  Winston-Salem  Journal 
and  Twin  City  Sentinel  each 
month  selects  a  carrier  of  the 
month.  He  receives  a  $25  savings 
bond  from  Circulation  Manager 
Charles  Moester  and  a  story  is 
written  about  him  by  Jackie 
Owen.  The  feature  l.as  been 
transferred  to  the  Sentinels 
new  Saturday  afterncxm  teen¬ 
age  page. 
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Book  Is  ‘Road  Map’ 
For  Talented  Students 


\ 


DO  YOU  BELONG  IN  “The  good  ones  must  learn 


*  >7 


JOURNALISM?  Eighteen  edi-  how  to  take  a  problem  apart” 
tors  tell  how  to  explore  career  by  Erwn  D.  Canham,  editor, 


opportunities  in  newspaper  Christian  Science  Monitor, 


work.  Edited  by  Henry  Genunill 
and  Bernard  Kilgore:  Appleton- 
Century  Cmfts,  Inc.,  92  pp.  $3. 


*A  Professional  Calling' 


jitury  Cmfts,  Inc.,  92  pp.  $3.  “A  professional  calling,  not  a  | 
*  *  •  business  or  trade”  by  J.  M,  Mc- 

Aiming  at  the  high  school  boy  Clelland  Jr.,  editor  and  pub- 
or  girl  with  just  a  slight  “itch”  lisher  of  the  Longview  (Wash.) 


■t  ' 


for  journalism,  18  editors  have  Dailg  News. 


taken  time  to  tell  in  their  own  “I’d  rather  starve  .  .  .”  by  | 
words  why  newspaper  work  is  Robert  M.  White  II,  foi-mer  co¬ 
interesting,  what  the  advantages  editor  and  co-publisher,  Mexico  ^ 
and  disadvantages  are,  and  the  (Mo.)  Ledger,  now  president! 
best  preparation  they  recom-  and  editor.  New  York  Herald] 
mend.  Included  also  is  a  picture  Tribune. 


story  of  newspaper  people  at 
work. 


Aids  Rerruilment 


The  prep„iation  of  this  book 


“For  men  who  can’t  do  any-  ! 
thing  else”  by  James  J.  Kil¬ 
patrick,  editor,  Richmond  (Va.)  ! 
News  Ledger.  t 

“If  he  wants  to  be  a  big  shot 


Clear 

the 

channels 

for 

sales 

with 


came  about  largely  as  a  result  ...  i  try  to  discourage  him”  by 
of  a  study  by  Alvin  E.  Austin,  Wallace  Lomoe,  managing  edi- 


DEPTH  OF  PENETRATION 


who  took  a  year’s  leave  from  his  tor,  Milwaukee  (Wis.)  Journal. 


post  as  head  of  the  journalism 


.  ,  t  -  XT  ..Au  T^  1  i.  A  more  informal  life,  not  i 

department  of  North  Dakota  .•  j  .  4.1 

TT  •  1.  4.  •  1.  tied  to  conventional  omce  rou- 

University  to  investigate  news  . .  ., ,  «•  t  tTrar,. 


tine”  by  Michael  J.  Ogden,  man- ; 

staff  recruitment  problems  *  _  d i-o  t  \ 

..  ..  TT  r  J  AX  aging  editor.  Providence  (R.  I.) 

across  the  nation.  He  found  the  »  _ ,  et _ 


Journal  and  Evening  Bulletin.  1 

paradoxical  situation  of  young 

people  having  the  idea  that  it’s  Tougher  for  a  Cal  I 

almost  impossible  to  break  into  ,  ,  a  x  ' 

news  work,  and  that  67  percent  ^  woman  bas  to  be  more  1 

of  the  large  and  small  news-  ^lented,  inore  skillful,  and  more 
papers  surveyed  listing  “short-  determined  by  Bar^  Bingham,  | 
age  of  new  manpower”  one  of  President,  Louisville  (Ky.)  | 


their  biggest  problems. 

Henry  Gemmill  and  Bernard 


president,  Louisville  (Ky.)  | 
Times  and  Courier- Journal.  i 
“A  strong  belief  in  the  prin-  j 


_  Kilgore,  chief  of  correspondents  ciple  of  truth”  by  V.  M.  Newton 
and  publisher,  respectively,  of  Jr.,  managing  editor,  Tampa  \ 
the  Wall  Street  Journal,  have  (Fla.)  Tribune. 
put  together  a  revealing  story  “Fiercely  competitive  in  all  of 
for  high  school  journalists  and  its  aspects”  by  J.  Edward  Mur- ' 
others  who  have  an  inkling  they  ray,  managing  editor,  Los  An- 
might  want  to  choose  newspaper  geles  (Calif.)  Mirror  News. 
woik  as  a  career.  The  chapter  “Good  newspapers  are  de- 
*«urx^^  story:  manding  and  paying  for  higher 

hy  are  you  considering  it?”  quality  work”  by  Kenneth  Mac- 
^  John  H.  Ckilbum,  managing  Donald,  editor,  Des  Moines 
Dispat r I (^^‘^  Times-  [Iowa)  Register  and  Tribune. 

“TTie  liest  way  ...  is  to  start  , 

practicing  it”  by  George  W.  travel,  n^  experience  by  How- 

Healy,  Jr.,  editorf  New  Orleans  f 

(La.)  Times-Picdyune.  (N.  Y.) 

Times-Union. 

‘Curious  About  People?’  “To  arrive  at  facts  and  inform 

‘‘Curious  about  people  and  all  the  Public  of  them”  by  Col^an 
tte  thing.s  in  the  world  about  A  Harwell,  foi^er  editor  iVa.sh- 
him?”  hy  Frank  H.  Bartholo-  ^  Tennessean. 


The  readers  of  THE  CHRISTIAN  SCIENCE 
MONITOR  make  up  an  unusually  profitable 
market.  You  will  find  them  an  especially 
responsive  market  when  sales  appeals  are 
channeled  to  them  in  the  most  effective 
way.  And  their  buying  power  is  much 
better  than  average  —  for  the  worthwhile 
things  of  life. 

These  men  and  women  look  to  the 
MONITOR  for  dependable  news  both  on 
world  events  and  on  products  and  services. 

Many  advertisers  have  found  that  it  is 
possible  to  increase  sales  at  modest  cost 
through  MONITOR  advertising.  May  we 
prepare  a  custom-built  program  of  adver¬ 
tising  for  you?  -  THE  CHRISTIAN  SCIENCE 
MONITOR,  One,  Norway  Street,  Boston  15, 
Massachusetts. 


Wew,  (ii-esident.  United  Press 

Intem.itional. 


“The  first  requirement  is  a 
college  diploma”  by  Charles 


“Nothing  ever  happens  in  a  Stabler,  managing  editor.  Pa- 
small  ‘.i>wn?”  by  Alan  C.  Me-  Coast  edition.  Wall  Street 


Intosl,  editor  and  publisher.  Journal. 


Uver^r  (Minn.)  Rock  County 
Star  //,  raid. 

“Not  for  the  weak  but  .  .  .  for 


A  number  of  news  photogra¬ 
phers  have  contributed  the 
“people-at-work”  pictures  for 


Christian 
Science 
Monitor 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 


An  Ooify  NwiMtpmpmr 


sensitive”  by  B.  Dale  Davis,  the  14-page  photo  section  which 
^ture  editor,  Detroit  (Mich.)  rounds  out  the  sprightly  story 
ree  I'ress.  for  students. 


Branch  Offices 

NEW  YORK:  i88  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON.  W.C.  2:  Connaught  House. 
163/4  Strand 
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BEHIND  THE  POLITICAL  SCENE 

Reporters  Writing 
New  Books  on  D.C. 


By  Ronald  W.  May 

Washington 

This  city,  once  only  a  political 
capital,  is  fast  becoming  a  liter- 
ar>’  one,  too  —  thanks  to  book¬ 
writing  newsmen. 

It  started  with  publication 
last  August  of  “Advise  And 
Consent,”  a  novel  about  the  Sen¬ 
ate  by  Allen  Drury,  who  has 
been  covering  that  lx)dy  for  the 
Neu-  York  Times.  The  book 
quickly  reached  the  top  of  best 
seller  lists. 

Dimry’s  colleagues  learned 
that  he  had  won  fame  and  for¬ 
tune  with  a  book  written  in  free 
moments. 

“If  Drury  can  do  it,  why 
can’t  we?”  asked  other  news¬ 
papermen,  and  battered  old  up¬ 
rights  began  rattling  all  over 
town. 

Real  Lowdown 

But  Drury  didn’t  single-hand¬ 
edly  usher  in  a  Washington  lit¬ 
erary  renaissance.  Other  factors 
played  their  parts  —  such  as 
a  general  feeling  here  that  the 
counti-y  hungers  for  the  real 
lowdown  on  its  government. 

“Advise  And  Consent”  became 
a  Book  Of  The  Month  Club  se¬ 
lection.  It  is  being  turned  into 
a  play  by  a  New  York  televi¬ 
sion  writer.  Arrangements  ai’e 
being  made  to  turn  it  into  a 
movie.  The  40-year-old  reporter 
has  also  appeared  on  any  num¬ 
ber  of  radio  and  television  shows 
and  lecture  platforms. 

These  responsibilities  impelled 
Drury  to  take  leave  from  his 
reporting  duties  until  January, 
when  Congress  reconvenes.  In 
his  spare  time  he  is  completing 
a  second  novel,  described  as  non¬ 


political,  and  plotting  a  third, 
which  continues  the  adventures 
of  several  of  the  fictional  Sena- 
toi’S  readers  met  in  the  first. 

“Splendid  Misery” 

The  next  major  work  from 
Washington  will  be  “The  Splen¬ 
did  Misery,”  by  Jack  Bell,  chief 
Capitol  Hill  correspondent  for 
the  Associated  Press. 

The  book  compares  the  Eisen¬ 
hower  administration  with  ear¬ 
lier  ones,  not  always  favorably. 
Bell  has  called  upon  his  own  ex¬ 
periences  and  the  Associated 
Press  has  discouraged  the  pub¬ 
lisher  from  identifying  Bell  as 
an  AP  staffer  in  advertising  and 
promoting  the  book.  This 
shouldn’t  hurt  much,  since  Bell’s 
by-line  is  one  of  the  best  known 
in  journalism. 

William  Moore,  Senate  re- 
poi’ter  for  the  Chicago  Tribune, 
is  working  weekends  on  an  ac¬ 
count  of  his  life  as  a  Moscow 
correspondent.  He  returned  from 
that  assignment  about  three 
years  ago. 

Marine  Corps  General 

Tris  Coffin,  former  syndicated 
columnist  and  author  of  “Mis¬ 
souri  Compromise”  (a  study  of 
President  Harry  Truman),  has 
two  chapters  to  go  on  a  novel 
about  a  Marine  Corps  general 
who  becomes  President. 

Frank  van  der  Linden,  corre¬ 
spondent  for  the  Nashville 
(Tenn.)  Banner  and  other 
Southern  newspapers,  is  devot¬ 
ing  his  spare  time  to  working 
on  a  review  of  “recent  politics,” 
■  with  special  emphasis  on  civil 
rights. 


Holmes  Alexander,  syndicated  major  share  of  the  credit  for 
columnist,  is  aiming  at  a  book-  exposing  union  corruption  and 
a-year  output  on  the  side.  With  revealing  the  need  for  an  in- 
a  mystery  now  selling  nicely  in  vestigation.  His  book  is  more 
the  shops,  he  is  “some  distance  analytical  and  less  reportorial 
into”  a  novel  that  answers  ques-  than  Mollenhoff’s  and  thus  es- 
tions  about  how  successful  dem-  caped  the  libel  danger  that  has 
agogues  operate.  prevented  publication  of  the  lat- 

James  Free,  correspondent  of  correspondent  feels 

the  Birmingham  News,  steals  book^  is  important  and  won’t 
time  when  he  can  for  a  book  stop  trying  to  get  it  into  print, 
about  politics.  Bell  gave  him  publisher  number  eight  turns 

this  advice:  “After  dinner  go  down, 

into  your  study,  shut  the  door  • 

and  tell  your  wife  you’ll  see  her 

in  the  morning.”  Free  says  his  T.fitny  fit  TTpIih 
wife  doesn’t  take  to  the  idea. 

William  S.  White,  formerly  rirtilv  Acriiin 

Drury’s  colleague  on  the  Times’  .M-gdlU 

Senate  staff,  is  writing  on  a 

book  about  the  consequences,  ,  ^  Lethbridge,  Alta, 

domestic  and  international,  of  Harold  G.  Long,  one  of  west- 
the  death  of  President  Franklin  Canada  s  best  known  news- 

Roosevelt.  A  Pulitzer  prize  win-  I” 

ner,  he  works  with  the  help  of  masthead  of  the  Lct/ihndje 
a  part-time  researcher.  time  as  chairman 

~  ,  of  the  board  of  directors. 

White  s  books  on  Senator  Rob-  tt„  .v. 


Long  at  Helm 


Lethbridge,  Alta 
Harold  G.  Long,  one  of  west- 


a  part-time  researcher.  time  as  chairman 

~  ,  of  the  board  of  directors. 

He  was  named  head  of  the 
ert  Taft  (“The  Taft  Sto^”)  ^03,.^  recently  when  directors 
and  on  the  Senate  (“The  Cita-  ^^e  company  made  plans  for 
del  )  helped  boost  him  from  re-  ^^e  daily  under  new  ownership, 
porter  to  syndicated  columnist  Published  for  years  by  the  late 
and  rnonthly  contributor  to  Senator  W.  A.  Buchanan  and 
Hai  per  s  magazine.  faniily,  the  newspaper  pass- 

Book  on  Water  the  Buchanan  family 

a  few  months  ago  when  the 
Senator  Robert  Kerr  reports  senator’s  sons,  Hugh  P.  Buch- 
that  his  ghostwriter  —  a  former  anan  of  Palm  Springs,  Calif., 
newspaperman  —  has  turned  in  and  Donald  of  Ottawa,  Ont., 
a  book  about  water  —  from  sold  their  interests  to  FP  Publi- 
ancient  Babylonia  to  today’s  cations  Ltd.,  of  Winnipeg. 
Oklahoma.  Kerr  will  convert  the  FP  Publications  w’as  formed 
manuscript  to  his  own  style  and  by  the  merger  of  newspaper 
point  of  view.  properties  owned  mainly  by 

Russell  Baker,  another  Times’  Victor  Sifton  of  Winnipeg,  pub- 
correspondent,  is  writing  a  dif-  lisher  of  the  Winnipeg  Free 
ferent  kind  of  guide  to  Wa.shing-  Press,  and  Max  Bell  of  Calgary\ 
ton.  Baker  will  tell  how  to  recog-  Alberta  oilman,  sportsman  and 
nize  a  lobbyist,  how  to  get  in-  owner  of  newspapers  in  Calgary 
vestigated  and  how  to  win  elec-  ^od  Victoria,  B.  C. 
tion  to  Congress.  Before  the  merger,  Mr.  Bdi 

Clark  Mollenhoff,  Pulitzer  had  acquired  a  substanUal  mter- 
Prize  winner,  has  been  trying  Lethbridge  HeraE 

to  peddle  a  book  on  the  team-  ^  '^Hprald 

sters  union  for  months. 


Before  the  merp^er,  Mr.  Mi 


^rs  union  lor  monins.  *  *  ,  •  ^  tart 

^  .  ,  ,  as  a  reporter  in  11)11,  a  le* 

Says  he.  I  ve  sent  it  to  eipht  years  after  it  had  liecame  a 


United  Press 
International 

NEWSPICTURES 
T^li  the  Story 


publishers  and  seven  read  it, 
liked  it,  gave  it  to  their  lawyers 
and  tuimed  it  down.  I  haven’t  loZ 

heard  from  the  eighth  vet.”  f  executive  v.cepr^ 

„  ,  _  ,  .  ,  dent  and  general  manager,  wt 

Mollenhoff,  correspondent  for  positions  to  which  he 
the  Cowles  Des  Moines  (Iowa)  brought  by  Hugh  Buchanar. 
Register  and  Tribune  and  the  Before  joining  the  newspaper 
Minneapnlm  (Minn.)  Star  and  ^  years  m,..  Manser 

Tribune,  is  back  in  Washington  3  candy  bar  salesman  and 

with  his  head  and  neck  encased  ^  «iiinll-loan? 


where  better 
presses  are 
always  being 
designed  and  built 


niinneapolm  (Minn.)  Star  and  3  ye3j.s  3^^^  m,..  Manser 

Tribune,  is  back  in  Washington  ^.3,  ^  candy  bar  salesman  and 

with  his  head  and  neck  encased  33  employee  of  a  small-loan? 

in  a  cast.  He  suffered  a  frac-  finance  companv. 

tured  neck  last  summer  in  an 

auto  accident  in  Iowa,  but  is  • 

expected  to  recover  completely. 


Credit  to  MollenliofT 


Book  of  Cartoons 

TORONW 

The  Toronto  Dailp  Star  i? 


Robert  Kennedy,  former  head  The  Toronto  Dailp  Star  u 
of  the  Senate  labor  rackets  com-  offering  in  book  fonn  at  $l-o' 
mittee  staff,  is  having  better  the  political  cartoons  of  Duncan 
luck  with  a  Ixiok  about  the  team-  Maepherson.  The  10i>  cartoons 
sters  and  the  committee.  It  will  and  satires  are  a  sele<  tion  from 
be  published  early  next  year,  those  which  appeared  in  the 
Kennedy  gives  Mollenhoff  a  paper  in  the  past  year. 
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There  may  be  many  ways  to  use  adhesive 
bandages . . .  but  there’s  only  one  way  to  use 
the  BAND-AID  trademark  correctly. . .please  say 

BAND-AID  Adhesive  Bandages 


Remember — all  adhesive  bandages  are  not  BAND- 
AID  Adhesive  Bandages!  “BAND-AID”  is  actually  a 
trademark  .  .  .  one  of  the  most  widely  known  in  the 
world  . . .  recognized  in  more  than  50  countries. 

It  means  Johnson  &  Johnson,  not  the  name  of  a 
product...  and  it  refers  to  a  whole  family  of  products 
made  only  by  Johnson  &  Johnson. 

The  “BAND-AID”  trademark  is  always  followed 
by  the  product  name,  i.e.  BAND-AID  Plastic  Strips, 
EDIIOR  ac  PUBLISHER  for  December  5,  1959 


BAND-AID  Plastic  Tape,  BAND-AID  Butterfly  Clo¬ 
sures,  BAND-AID  Patch,  Spot,  Strip. 

We  appreciate  your  mentioning  our  products  and 
we  hope  you  will  continue  to  do  so.  But  when  you 
do,  won’t  you  please  use  the  full  name  correctly? 


The  most  trusted  name  in  surgical  dressings 
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Publisher  and  one  of  the  American  countries.  News- 
founders  of  Hablemos,  mean-  papers,  largely  political,  did  not 
ing  “Let  Us  Talk,”  is  Casey  care  about  women.  Wom.-n  vote 
Hirshfield.  Mr.  Hirshfield  was  now  and  get  more  attention.” 
manager  of  the  Paris  office  of 
Joshua  B.  Powers,  Inc.,  news¬ 
paper  advertising  representa¬ 
tives,  before  World  War  II. 

Upon  his  return  to  the  home 
office  of  the  Powers  organization 
in  New  York,  he  often  discussed 

with  the  late  Carlos  Davila,  an  Oklahoma  City 

ex-President  of  Chile,  who  was  Mary  Goddard,  reporter  on 
then  editor  of  Editors  Press  the  Oklahoma  City  Times,  has 

Service,  affiliated  with  the  been  named  Oklahoma’s  out- 

Powers  office,  the  need  for  a  standing  woman  for  19.59.  The 
Sunday  supplement  for  Latin  honors  came  from  the  Univer- 
American  newspapers  that  sity  of  Oklahoma  chapter  of 
would  make  the  newspapers  Theta  Sigma  Phi. 
more  interesting  to  women.  The  citation  pointed  out  that 
Newsprint  was  not  available  Miss  Goddard’s  journalistic  car- 
when  they  first  developed  the  eer  had  been  unusually  varied, 
idea.  When  the  magazine  finally  Recently  she  wrote  a  compr^ 
was  begun,  Mr.  Davila  became  hensive  series  on  the  Oklahoma 
the  first  editor.  School  system.  Another  series 

The  present  editor  is  Jamie  by  Miss  Goddard  came  after  she 
Mira,  who  formerly  wrote  a  col-  had  herself  thrown  into  jail 
umn  for  Latin  American  news-  posing  as  a  drunk, 
papers,  and  Jorge  Argerich  is  Her  cell-mate  for  14  hours  was 
Ad  Linage  director.  a  convicted  child  slayer. 

A  separate  corporation.  She  also  served  as  a  clerk  in 
Advertising  linage  for  the  Suplementos  Asociados,  Inc.,  a  liquor  store  the  day  Oklahoma 
magazine  in  1959  totals  173,334,  was  set  up  to  publish  Hablemos  ended  50  years  of  prohibition, 
compared  to  59,290  during  1950,  and  all  stwk  is  owned  by  Joshua  played  in  a  masters’  bridge 
the  magazine’s  first  year.  Ad-  B.  Powers,  Inc.,  and  Mr.  Hirsh-  tournament,  made  a  supersonic 
vertising  volume  this  year  ad-  field.  Only  three  of  the  nine  jet  Alight,  played  the  part  of  a 
vanced  30.7%  over  last  year’s  papers  with  which  the  magazine  monk  in  a  Metropolitan  Opera 


Hablemos  Observes 
Decade  of  Service 


Mary  Goddard 
Wins  Citation 


Hablemos  Magazine,  distrib-  to  be  sent  by  ship  to  Latin 
uted  in  nine  Latin  American  America. 

countries  as  a  Spanish-language  Hablemos  Magazine  is  now 
newspaper  supplement,  plans  to  distributed  either  on  Saturdays 
observe  its  10th  anniversary  on  or  Sundays  with  the  following 
Jan.  1.  leading  and  long-established 

The  magazine  began  with  six  newspapers:  Ef 
newspapers  having  142,000  cir-  Jnan,  Puerto  Rico,  81,600;  El 
culation  and  it  now  appears  in  Universal,  Caracas,  Venezuela, 
nine  newspapers  with  more  than  60,000 ;  El  Mundo,  Havana, 

320,000  circulation.  Future  Cuba,  30,000;  El  Duino  de  Hoy, 
sound  groMd-h  is  planned  until  Salvador,  El  Salvador^  50,- 

it  eventually  is  distributed  in  Nacion,  San  Jose,  Costa 

all  Latin  American  countries.  Ric^i  35,500;  Novedades,  Man¬ 
agua.,  Nicaragua,  20,000; 

Four-Color  Gravure  Comercio,  Quito,  Ecuador,  26,- 

It  is  the  onlv  four-color  erav-  Ciudad  Trujillo,  editor. 

It  IS  tne  only  lour  color  grav  Dg^i^ican  Republic,  9,000;  Cl 

ure  Sunday  supplement  maga-  America,  Panama,  Pan- 

zme  appearing  m  Latin  Amer-  cii’culation  total, 


Varied  Contents 


I  PRESCMBE  LESS  WORRYIVIG 
OVER  THE  IMPOSSIBLES  AND 
MW£  kELAXATION  WITH/^ 

Editor  &  Publisher  f 


Editor  &  Publisher  will  help  you  solve  the  problems 
of  position.  Make  it  a  weekly  habit  to  relax  and 
enjoy  timely  E  &  P  reporting. 


Name  . . 
Address 
City  .  .  .  . 
Company 


Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36.  N.  Y. 

$6.50  a  year,  V.  S.  and  Canada — all  other  countries,  $10.00 


ZENITH 


The  quality  goes  in 

before  the  name  goes  on 


GIVE  ZENITH— gifts  of  quality  that  can’t  be  duplicated 

This  year's  most  distinctive  and  different  gift  ideas! 


World’s  most  elegant  cordless  clock  radio. 

Z»  iii t  h’s (Joldcn  T rianulf  -  a st'nsit  ivc  A  M  radio 
with  im|)<)rt(‘d  clock  of  su|HTh  accuracy. 
Rotates  at  a  touch,  has  thns'  handsome  faces. 
Gold  color  panels,  17  Karat  t?old-flashed  trim. 
The  Zenith  Royal  '.KiO,  Sl,TO.*t 

A.  World's  finest  FM/AM  radio.  Super-sc'nsi- 
tive  .XM  and  FM  n'ception.  Two  Zenith  qual¬ 
ity  hinh-fidelity  s|K‘ak(‘rs.  Automatic  frequency 
control^ In  wood  finishes  and  ebony  color, 
M.slel  C845,  Sil2'.M)5.* 

B.  World’s  most  magnificent  radio.  Zenith 
Tnin.s-Oceanic®  radio— powert'd  to  tune  in 
the  world.  Smallest  and  lighU'st  standard  and 
haiid-spread  short-wave  |)ortable  ever  made. 
Fight  wave  band  Royal  1000,  $250.00*t. 
Royal  lOOOD  with  ninth  band  for  FA  A  weather 
broadcasts,  ®275.00.*t 

C.  The  personal  gift  that  goes  everywhere. 

World’s  most  powerful  jKK-ket  radio  of  its  size! 
I  p  to  300%  more  sensitivity  than  similar- 
si/cd  radios.  Rich,  full  tone.  Noubn^akable 
choice  of  thriH?  colors.  Zenith’s  Royal 
otfiF,  S7.5.00*. 


ZIMTIIUIIALITY  R.ADIOS  ST.\RT  AS  IX)W  AS  $19.95' 


- 1  Of  zenith  radio 

■aftwiiv  1 1  CORPORATION 
[5  CHICAGO  39, 

_ l^llllNOIS.  IN 

CANADA:  ZENITH  RADIO 
CORPORATION  OF  CANADA 
LTD.,  TORONTO,  ONT  Th« 

Royalty  of  teli>vi«toD.  nt»*n*o- 
phonir  hich  ficif'lity  in^trunH-nta. 
phoDocrapha.  nMlioa  and  ht'anoc 
aida.  41  yaara  of  li'adarabip  in 


radiooica  eacluaively. 


* Uanufaeturer't  aueoesUd  retail  price.  Prieee  and  apeeiAcationa  aubieet  to  change  wilkont  notice.  ^Price  ineludea  hatteriea, 
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French  Dailies  Thrive  On  Regional  Editions 


By  t'ran^ois  Pat«qualiiii 


Marseilles,  Fiance 

With  the  exception  of  a  few 
isolated  cases,  there  is  no  such 
thing:  as  a  smalltown  newspa¬ 
per  in  France. 

All  the  potential  business  in 
this  field  goes  to  the  big  metro¬ 
politan  dailies,  which  put  out 
special  regional  editions  to  sat¬ 
isfy  the  craving  for  local  news 
in  the  thousands  of  little  and 
medium-sized  communities  that 
constitute  their  respective  in¬ 
fluence  areas. 

These  influence  areas  may 
cover  anywhere  from  five  to  fif¬ 
teen  departements,  depending  on 
the  particular  daily  involved, 
its  financial  means,  and  eventual 
agreements  with  fringe  area 
competitors  as  to  overlapping 
or  territorial  concessions.  (The 
department  is  France’s  basic 
administrative  and  geographical 
division,  somewhat  like  the 
sftates  in  the  U.  S.,  although 
much  smaller  in  size). 

19  Editions 

I  work  as  an  editor  and  staff 
writer  in  the  regional  news 
I'oom  of  one  of  the  biggest 
metropolitan  dailies  in  this 
country:  we  print  nineteen  re¬ 
gional  editions  covering  six  de- 
partements. 

When  I  got  the  job,  about  a 
year  ago,  by  showing  the  Man¬ 
aging  Editor  some  of  my  pub¬ 
lished  work  as  a  freelance 
writer,  he  immediately  empha¬ 
sized  the  commercial  value  of 
small  town  news  in  the  regional- 
editions  setup. 

“The  most  important  news  in 
the  world  for  the  people  who 
live  in  those  tiny  communities 
is  not  international  affairs,  or 
even  national  politics,”  he  said. 
“It’s  what  happens  next  door. 
When  the  reader  (usually  a  sub¬ 
scriber)  gets  his  copy  of  the 
paper  in  the  morning,  he  just 
glances  hurriedly  at  the  front 
page,  which  carries  much  the 
same  news  as  any  other  news¬ 
paper  front  page  in  the  nation. 
Then  he  opens  it  up  and  starts 
looking  for  the  name  of  his  com¬ 
munity  on  one  of  the  local  news 
pages.  (Community  names  on 
tho.se  pages,  usually  pages  three 
and  four,  are  printed  in  big  bold 
type  set  off  in  blocks  one-,  two-, 
three-  or  four-columns  wide,  de¬ 
pending  on  the  amount  of  local 
news  on  that  particular  day). 
When  he  finds  the  name  he  is 
looking  for,  he  avidly  devours 
whatever  is  printed  underneath 
it,  for  that’s  what  he  buys  the 


paper  for,  nine  times  out  of 
ten.” 

I  have  had  many  opportunities 
to  verify  the  truth  of  this  state¬ 
ment  in  the  course  of  my  edi¬ 
torial  activities  in  the  regional 
news  room 

on  Page  One 

For  instance,  when  a  piece 
of  news  received  there  from  a 
correspondent  in  a  small  town 
sounds  sufficiently  important  or 
unusual  to  warrant  its  being 
moved  up  to  page  one  or  two, 
some  reader  (and  sometimes  the 
correspondent  himself)  writes 
in  to  ask  why  we  haven’t  pub¬ 
lished  the  fact.s.  Since  they 
didn’t  find  the  report  under  the 
local  community  heading,  they 
assume  that  it  hasn’t  appeared 
anywhere  in  the  paper. 

Most  of  the  time,  however, 
nothing  of  general  enough  in- 
teiest  happens  in  those  “back- 
woods”  spots  to  be  worth  pro¬ 
moting  to  front-  or  second-page 
news.  The  daily  reports  that 
come  in  from  local  correspond¬ 
ents  cover  such  things  as  wed¬ 
dings,  births,  obituaries,  dona¬ 
tions,  community  welfare  meet¬ 
ings,  weather  bulletins,  agri¬ 
cultural  equipment  demonstra¬ 
tions,  town  council  meetings, 
and  similar  local-interest  news. 

But  these  local  news  are  quite 
important  in  themselves,  both 
to  the  people  who  read  them  in 
their  respective  communities  and 
to  the  paper  which  goes  to  the 
trouble  of  maintaining  a  large 
network  of  correspondents  all 
over  the  area  for  the  purpose 
of  gathering  them  and  sending 
them  in. 

Regional's  Backbone 

That  is  why  local  correspond¬ 
ents  are  considered  the  back¬ 
bone  of  regional  editions,  and 
great  care  is  taken  to  avoid  of¬ 
fending  them  in  any  way,  al¬ 
though  their  average  writing 
skill  is  so  poor  that  a  seventeen- 
man  staff  of  “headquarters”  edi¬ 
tors  like  myself  is  kept  busy 
full  time  correcting  their  mis¬ 
takes  in  grammar,  spelling, 
punctuation,  style,  judgment, 
and  many  other  facets  of  jour¬ 
nalistic  ability.  In  some  cases, 
their  knowledge  of  language  is 
so  mediocre  that  failure  to  make 
a  thorough  editing  job  on  their 
,  copy  would  result  in  ridiculing 
;  the  paper  in  the  eyes  of  edu- 
!  cated  readers,  which  in  tum 
1  would  mean  possible  loss  of  such 
!  readers. 


For  instance,  I  once  received  make  room  for  the  laruest  pos- 
from  one  of  our  correspondents  sible  number  of  communities  on 
a  report  on  a  local  fiesta,  de-  each  of  the  various  local  news 
scribing  in  much  detail  the  pages,  so  ^  that  the  individual 
merrymaking  that  had  taken  reader,  whichever  srnall  town  he 
place  on  that  occasion.  Nicely  may  live  in,  will  find  some  news 
tucked  away  in  that  report,  about  his  particular  spot  in  the 
however,  was  a  little  expression  regional  edition  covering  that 
that  made  me  burst  out  laugh-  area.  IVIost  of  the  time,  this  goal 
ing.  There  had  been  some  drink-  achieved  by  cutting  large 
ing  done  at  the  fiesta,  of  course,  chunks  of  copy  from  the  lengthy 
and  the  correspondent  had  tried  reports  of  larger-town  corre- 
to  describe  that  part  of  the  spondents,  who  send  in  so  much 
festivities  by  using  an  old  material  that  some  of  it  can  be 
French  cliche,  “la  dive  bouteille,”  discarded  without  harming  any- 


which  means  “the  gay  bottle,”  conceimed. 

or  “rosy  Bacchus.”  But  his  com-  Paradoxically,  the  only  stuff 
mand  of  even  such  hackneyed  we  must  avoid  cutting  out  con- 
commonplaces  was  so  unsatis-  sists  in  long  lists  of  personml- 
factory  that  he  used  his  hazy  (important  persons’ names), 
recollection  of  it  instead,  and  Although  the  average  reader 
came  up  with  “la  divine  bou-  skips  those  dull  lists  and  silently 
teille”  (“the  divine  bottle”),  regrets  that  they  are  taking  up 
Had  I  let  that  hilarious  boner  space  that  could  have  been  filled 
slip  by  unnoticed,  our  paper  with  inore  interesting  material, 
would  have  been  .swamped  with  policy  of  publishing  them  is 
sarcastic  readers’  letters  kid-  motivated  by  a  very  simple  and 
ding  us  for  “glorifying  the  u.se  obvious  fact  of  journalistic  life, 
of  alcoholic  beverages.”  they  sell  papers  Practically  all 

Another  “gem”  of  this  kind  the  people  mentioned  in  them 
jumped  at  me  from  a  cone-  the 

spondent’s  account  of  a  meeting  m  which  they  ap^ar, 

of  the  local  Town  Council.  It  "’hither  it  is  in  line  with  them 
j ,  own  political  views  or  not,  just 

roan  I  ^ _ _ : _ _ — « 


ygg  obvious  fact  of  journalistic  life: 
they  sell  papers.  Practically  all 
kind  the  jieople  mentioned  in  them 
buy  one  or  more  copies  of  the 


the  local  Town  Council.  It  "’hither  it  is  in  line  with  their 
,  own  political  views  or  not,  just 

^  ^  .  for  the  kick  of  seeing  their  name 

Etant  donne  1  imj^rtance  de  showing  off  to  their 


cette  question,  on  n’a  fait  que  friends  or  relations. 

1  emeurer  (  Because  of  its  im¬ 
portance,  this  matter  was  only  Helping  the  Reader 

lightly  touched  upon”).  Natu-  r.  ^  -  •  > 

rally,  what  he  meant  was,  “Be- 

,  -i  j  »  attracting  the  readi 

cause  of  its  magnitude . .  u  <.  / 


^  .  ‘  4.  4<Tj  Part  of  our  job  also  lies  in 

rally,  what  he  meant  was,  “Be-  ....  xu  j  *  „ 

4,  ..  -i  j  »  attracting  the  reader  to  an  un¬ 
cause  of  its  magnitude . .  .  -  .  x  r  i  i  -x  -r 

interesting  but  useful  bit  of  in- 

In  a  story  covering  the  activi-  fonnation  by  means  of  an  eye- 
ties  of  a  father-and-sons  wood-  catching  or  imagination-stirring 
working  team,  another  corre-  title.  For  instance,  when  a  series 
spondent  had  tried  to  convey  the  of  minor  changes  in  the  coun¬ 
fact  that  the  father  had  taught  try’s  legal  structure  came  into 
his  sons  the  craft.  But  where  effect  last  year,  one  of  our  cor- 
the  copy  .should  have  read  “in-  respondents  sent  in  a  complete 
culque”  (patiently  taught),  it  but  dull-reading  article  destined 
read  “inculpe,”  which  means  to  help  the  local  population 
“indicated.”  familiarize  themselves  with  the 

I  could  go  on  indefinitely  cit-  particular  changes  affecting 
ing  examples  of  involuntary  them.  Nothing  could  be  done  to 
humor  in  correspondents’  copy,  brighten  up  the  text,  because  of 
but  these  three  samples  should  its  very  nature,  but  I  though- 
give  you  a  clear  idea  of  the  kind  up  the  following  title  to  lure  the 
of  editorial  trouble  we  have  to  reader  on  to  the  valuable  m 
cope  with.  formation  it  contained: 


formation  it  contained: 

“Voici  votre  fil  d’Ariane  pow 
le  labyrinthe  judiciaire”  (Here 


Rewriting  Task  jg  jaflyrinthe  judiciaire”  (Here 

The  mo.st  important  part  of  is  your  Ariana’s  clue  to  the  legal 
our  editorial  work,  however,  lies  labyrinth), 
in  cutting  long  stories  down  to  .  „. 

fit  into  the  space  available  on  Amateur  Singer- 

the  pages  where  they  are  to  ap-  A  group  of  amateur  singeR 
pear.  Sometimes,  cutting  down  were  performing  at  an  open-air 
won’t  do,  because  the  piece  is  theater  in  a  small  town  one 
written  in  such  a  way  that  it  night,  when  a  storm  broke  out. 
would  not  tell  a  coherent  story  Among  the  songs  that  had  been 
if  part  of  it  were  removed.  In  sung  before  the  downpour  ran 
such  cases,  we  have  to  rewrite  havoc  in  the  audience  was  Gil- 
it  completely.  bert  Becaud’s  famous  '  Le  jour 

The  general  purpose  of  these  ou  la  pluie  viendra”  (  The  Day 
reductions  or  rewritings  is  to  the  Rain  Comes).  M  hen  the 
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“appetizing”  than  the  common¬ 
place  “Our  Town  Council  Met 
Last  Night”  used  by  most  cor¬ 
respondents. 

Localized  Items 

'  Speaking  of  singer  Becaud,  Another  aspect  of  the  job  of 
one  tongue-in-cheek  editor  on  feeding  local  interest  into  re- 
our  paper  had  a  bright  idea  gional  editions  consists  in  re¬ 
while  commenting  on  a  new  disc  porting  news  which  happens 
recorded  by  that  artist.  He  titled  outside  a  particular  community 
the  piece  “Un  bon  Becaud.”  To  but  involves  people  who  are 
a  foreigner  with  a  fair  knowl-  residents  of  that  community.  A 
edge  of  French,  this  would  only  few  months  ago,  newsmen  from 
mean  “A  Good  Becaud  (disc)”,  two  different  towns  in  one  of 
But  “becaud”  happens  to  be  a  the  departements  covered  by  re- 

‘  ■  -  Qyj.  pjjpgj. 

formed  two  soccer  teams  which  reporter  were 
challenged  each  other  into  a 
match.  ^ 

meet  was  used  to  buy  a  tele¬ 
vision  set  that  was  i 


soccer  game  were  reported  in  This  authentic  anecdote  shows 
both  editions  covering  the  two  how  far  French  newspapers  will 
communities,  but  that  wasn’t  provide  interesting  news 

all.  Before  the  return  match,  readers  in  the  countless 

dptmed  to  provide  another  tele-  I  their 

vision  set  for  the  old  people  in  .  .  ,  ....  t,.  . 

the  other  community,  one  of  the 

teams  promised  to  make  a  very  the  results  are  well  worth  the 
special  religious  pilgrimage  if  extra  trouble,  for  daily  sales  of 
they  won.  They  did  win,  and  regional  editions  often  amount 
they  did  keep  their  promise,  to  twice  the  figure  for  sales  of 
which  consisted  in  walking  up  the  local  edition  in  the  big  city 
the  193  steps  leading  to  a  fam-  where  th^  paper  is  printed, 
ous  shrine  set  on  top  of  a  steep 

hill  in  a  town  a  hundred  miles  Kegional  F.diiion?* 

away,  with  dried  peas  in  their  however, 

shoes.  I  and  a  photographer- 

_ _ _  „  cover  the  pictu/e^sque%'iljrim-  editions.  Their  cir- 

The  proceeds  of  that  age,  and  the  story,  illustrated  H 

_  .  with  several  pix  of  the  pain-  sold  all  over  the  country  as  well 

instantly  twdsted  newsmen  climbing  those  as  in  overseas  territories  and 
People’s  unending  steps,  made  excellent  even  abroad)  that  they  don’t 
bowns,  to  follow’-up  material  for  the  read-  have  to  bother  with  the  joumal- 
ul  for  its  ers  in  both  communities  where  istic  by-product  which  makes 
the  sporting  journalists  hailed  provincial  big  city  new’spapers 
Is  of  the  from.  prosperous. 


newsroom  editor  in  cnarge  oi 
the  edition  covering  the  area 
got  the  report  from  the  local 
correspondent,  he  retitled  the 
piece  “Le  jour  ou  la  pluie  vint” 
(The  Day  the  Rain  Came). 


:ional  editions  of 


Announcing  U-M’s  new  DURA-FILM 


ceived  from  a  small  town  cor¬ 
respondent  an  account  of  the 
local  annual  fiesta  under  the 
general  (too  general)  title,  “Our 
festivities.”  Before  I  got 
through  reading  the  piece,  I  had 
my  title.  Somewhere  in  the  re¬ 
port,  the  correspondent  stated 
that  in  the  course  of  that  fiesta 
twenty  light  bulbs  had  been 
stolen  from  the  lighting  system 
installed  for  the  occasion.  I  im¬ 
mediately  put  that  fact  into  the 
title  I  w  I'ote  for  the  story,  be¬ 
cause  fiesta  organizers  usually 
make  r  dlections  before  the 
event  takes  place,  and  I  knew 
that  local  readers  would  be  in¬ 
terests  I  m  the  unhappy  fate  of 
some  of  their  money. 


6  times  more  scratch  and  wear  resistant 


The  first  improvement  in  microfilm  production  in  more  than 
a  decade  has  now  been  achieved  by  University  Microfilm  research 
engineers! 

Called  DURA-FILM  to  emphasize  its  durability  this  new 
film  provides  you  with  the  same  clear  images  plus  a  surface 
that  is  6  times  more  scratch  and  wear  resistant! 

Microfilm  critics  have  always  mentioned  the  danger  of 
viewing  machine  scratches.  Now  all  doubts  of  film  surface 
hardness  are  ended  by  this  new  development  available  only 
from  University  Microfilms  at  no  additional  cost. 

See  for  yourself.  Send  for  sample.  See  why,  more  than 
ever,  it  pays  to  specify  U-M  Microfilm  for  lasting  viewing 
clarity. 


Make  a  scratch 
comparison 

When  you  gel  some  of  this 
new  film  moke  the  coin 
scratch  comparison  shown 
above,  on  leader  film  of  both 
kinds.  The  extra  surface  hard¬ 
ness  of  Dura-Film  is  truly 
amazing. 


il  meeting:  wi  ( 

m  llion  additional  francs  ,  — 

<  pent  on  the  new  school 

■t  ’,  for  instance,  is  more  I 
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Print  Media  Deliver  Obituary 
Heaviest  at  Top  Level  Peterborough  (C 

■M.  reppntlv. 


Print  media  have  their  great¬ 
est  impact  on  the  high  income 
and  education  levels,  while  the 
impact  of  broadcast  media  be¬ 
gins  at  low  levels  and  extends 
upwards,  the  Bureau  of  Adver¬ 
tising,  ANPA,  states  in  a  new 
publication  in  its  “Valuable 
Data”  series. 

In  support  of  this  opinion,  the 
Bureau  cites  recently-developed 
data  from  various  sources. 

Effective  for  Food 

A  U.  S.  Department  of  Agri¬ 
culture  study  on  influence  in 
food  buying,  says  the  Bureau, 
found  that  not  only  are  news¬ 
papers  the  most  effective  medi¬ 
um  to  reach  women  food  shop¬ 
pers,  (E&P,  Oct.  24,  page  18) 
but  also  that  newspapers  “are 
strongest  in  the  middle  and 
upper  income  groups,”  while 
“television  and  radio  influence 
is  shown  to  be  concentrated 
among  the  lower  income  gi’oups.” 

The  Bureau  also  takes  note  of 
a  recently  published  study  by 
the  research  director  of  a  lead¬ 
ing  advertising  agency  which 
indicates  that  26%  of  the  “more 
broadcast  oriented”  people  have 
incomes  over  $5,000  while  64% 
of  the  “more  print  oriented”  are 
in  the  over-$5,000  category.  The 
same  study  shows  that  52%  of 
the  former  group  and  74%  of 
the  latter  have  “some  high 
school  education  or  more.” 

A  study  by  the  Richmond 
(Va.)  Newspapers  learned,  in 
response  to  a  question  regarding 
consumers’  media  preference  for 
advertising,  that  newspaper  ad¬ 
vertising  was  liked  by  92%  of 
the  upper  income  group,  90%  of 
middle  income,  and  84%  of  low 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $5OO,O0O,OOO  invested 
in  Austrsriia. 

To  keep  In  touch  with  marknlina. 
ad*»)tltlng,  publithing  and  graphic 
arti  in  Australia  read 
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income ;  television  advertising  by 
44%  of  the  upper  income  group, 
61%  of  the  m.iddle,  and  82%  of 
the  lower;  radio  advertising  by 
28%  of  the  upper  group,  46% 
of  the  middle,  and  55%  of  the 
lower. 

Many  magazine  studies,  the 
Bureau  notes,  have  also  shown 
that  “the  better  educated,  higher 
income  groups  are  heavy 
readers.” 

Other  Findings 

An  accompanying  Bureau 
piece,  reporting  on  a  U.  S.  De¬ 
partment  of  Agriculture  motiva¬ 
tional  study  in  three  cities,  pre¬ 
sents  these  findings: 

82.3%  of  household  food 
buyers  get  food  shopping  infor¬ 
mation  from  advertisements  in 
newspapers;  28.1%  from  adver¬ 
tisements  on  television;  and 
26.8%  from  advertisements  on 
radio. 

59.9%  of  food  buyers  prefer 
to  get  food  information  from 
newspapers;  17.7%  prefer  pam¬ 
phlets;  14.6%  prefer  television; 
and  8.7%  prefer  radio. 

• 

Free  Journalism 
Books  in  Schools 

Houston 

Texas  high  schools  soon  will 
have  free  journalism  textbooks, 
thanks  to  the  Texas  Daily  News¬ 
paper  Association  and  the  Hous¬ 
ton  Journalism  Assembly. 

Two  years  ago  the  assembly, 
an  annual  session  featuring 
workshops  at  the  University  of 
Houston,  staged  a  brainstorming 
session  to  turn  up  ideas  for 
journalism  recruiting.  Recurring 
among  the  suggestions  made 
was  the  impression  that  journal¬ 
ism  did  not  have  as  much  pres¬ 
tige  as  band  music  in  the  high 
school  curriculum. 

Also  it  was  pointed  out  that 
state  education  officials  were  un¬ 
able  to  provide  free  journalism 
textbooks  in  high  schools  because 
journalism  enrollment  in  all  high 
schools  of  the  state  was  under 
10,000. 

This  shocked  newsmen.  John 
H.  Murphy,  Journalism  As¬ 
sembly  chairman,  also  was  ex¬ 
ecutive  director  of  the  Texas 
Daily  Newspaper  Association. 
He  got  the  state’s  newspapermen 
into  action. 

The  announcement  of  the 
Texas  Education  Agency  that 
I  free  journalism  texts  will  be 
provided  came  after  the  two- 
,  year  effort  of  TDNA. 


E.  J.  C.  (Paddy)  Quinn,  55, 
night  telegraph  editor  of  the 
Peterborough  (Ont.)  Examiner; 
recently. 

*  * 

Mrs.  Dorothy  Pence  Stbw- 
ART,  45,  former  Cincinnati 
(Ohio)  Enquirer  assistant  li¬ 
brarian,  daughter  of  late  Harry 
Pence,  its  librarian  many  years ; 
Nov.  21. 

«  <i<  « 

Frank  R.  McGary,  72,  circu¬ 
lation  manager,  San  Francisco 
(Calif.)  Chronicle,  at  his  Burl¬ 
ingame,  Calif.,  home,  recently. 
He  had  retired  in  1952. 

*  *  * 

A.  Benton  Ryan,  70,  reporter 
for  the  Middletown  (Conn.) 
Press,  for  37  years,  prior  to  re¬ 
tirement  in  1957;  Nov.  26. 


Astley  C.  Holmes,  73,  press 
photographer  for  50  years;  Nov. 
22.  He  was  associated  with  the 
New  York  Evening  Journal,  In¬ 
ternational  News  Sendee,  the 
Yonkers  (N.  Y.)  Herald,  and 
the  New  York  Times. 

♦  *  * 

Joseph  A.  Mutrie,  former 
reporter  of  ship  news  and  water¬ 
front  stories,  and  recently  man¬ 
ager  of  the  resort  and  travel 
department  of  the  Boston 
(Mass.)  Globe  advertising  staff; 
Nov.  16. 

♦  *  # 

Charles  McCarthy,  69,  rfr 
tired  city  editor  of  the  Irontn 
(Ohio)  Tribune;  recently. 

*  *  * 

Warren  Porter,  59,  formerly 
a  Cincinnati  (Ohio)  TimesStar 
reporter,  who  later  published 
weekly  newspapers  in  that  city, 
at  Bradenton,  Fla.,  recently. 


Andrew  J.  Maclure,  82,  Albert  Jones  Perryman, 
foi-merly  purchasing  agent  for  former  owner  and  editor  of  the 
the  Denver  (Colo.)  Post;  Nov.  Talbotton  (Ga.)  New  Era; 
17.  Nov.  18. 

♦  ♦  ♦  ♦  *  ♦ 

Ernest  Shumway,  84,  pub-  Victor  E.  Waters,  84,  editor 
lisher  and  printer.  Fort  Morgan,  and  publisher  of  the  weekly 


Colo.;  Nov.  24. 

If  *  * 

Harvey  Hickey,  55,  parlia¬ 
mentary  correspondent  of  the 
Toronto  Globe  &  Mail  at  Ot¬ 
tawa;  Nov.  27. 

*  ♦  ♦ 

Harry  J.  Shore,  61,  former- 
manager  of  the  Port  Colbome 

(Ont.)  Evening  Tribune;  Nov. 

27. 


Kim  (Colo.)  Country  Record; 
Nov.  18. 

#  ♦ 

Leo  j.  Adler,  62,  fonner 
member  of  the  Omaha  (Neb.) 
World-Herald  advertising  staff; 
Nov.  10. 

• 

John  H.  Gihon  Dies 


^ '  •  Los  Angeles 

John  Harrison  Gihon,  veteran 
Fred  L.  Tardy,  82,  owner  and  Log  Angeles  newspaperman,  died 
publisher  of  the  Gainesboro  Nqv.  12  of  heai-t  attack  on  street 
(Tenn.)  Jackson  County  Sen-  Canoga  Park,  in  San  Feman- 
tinel  since  1900;  Nov.  23.  do  Valley.  He  fonnei-ly  was  a 

*  *  *  repoi-ter  in  Chicago  and  Ia»s 

Everett  Andrew  Leslie,  59,  Angeles.  He  also  was  continuity 

a  founder  of  the  Vancouver  editor  for  NBC  radio  in  Chicago 
(B.  C.)  News-Herald,  and  as-  in  ’30’s. 
sistant  trade  commissioner  there  • 

for  the  federal  government;  re-  ,  *  wr  ii 

cently.  With  a  half  dozen  other  Clyde  A,  W ellnian 
newspapermen,  he  founded  the  Huntincton,  W.  Va 

News-Herald  in  1933.  The  paper  Clyde  A.  Wellman,  69,  fo 
went  out  of  existence  in  1957.  many  years  editor  of  the  Huai* 

*  *  *  ington  Advertiser  until  his 

Timbes  Riley,  34,  copyreader,  tirement  in  1956,  died  Nov.  t 

Journal  of  Commerce,  New  He  was  employed  by  the  after- 
York,  and  formerly  of  the  Wall  noon  newspaper  here  for  <3 
Street  Journal,  Chicago  edition;  years,  serving  as  its  editor  for 
Nov.  3.  35  years. 

*  *  *  ^ 

Leon  L.  Kay,  59,  writer-edi-  „ 

tor,  radio  news  department  of  Police  Beat  Vet  Uies 
the  New  York  Daily  News;  g-r,  Paul,  Minr 

Nov.  24.  He  was  formery  with  Edwin  Arvidson  died  of  > 

United  Press.  heart  ailment  Nov.  17.  He  coj- 

ered  the  St.  Paul  police  for  « 

George  Tichenor,  52,  editor  years,  mostly  with  the  DisputO"- 
of  Union  Spotlight,  Electrical  Longtime  officers  often  were 
Workers  and  Teamsters  publi-  tounded  by  Mr.  Arvidson’s  abili- 
cation;  Nov.  23.  Early  in  his  ty  to  scan  criminal  mug  shot' 
career  he  worked  for  the  New  and  in  most  instances  tell  the 
Orleans  (La.)  Times-Picayune.  man’s  name  and  his  record. 
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self-professed  non-expert  ex- 

nw>ftf*har  plained. 

MJI UVnt:i  First  foreign  assignment  was 

(Continued  from  page  15)  ^i^fn  Milton  Bracker  in  1940 

'  and  in  the  intervening  20  years 

- - -  half  his  time  has  been  spent  in 

60  foreign  countries.  He  was  in 
Harrison  Salisbury,”  said  Mr.  Times  foreign  service  unin- 
Bracker  with  the  warm  admira-  terruptedly  for  the  eight  years 
tion  one  would  expect  from  a  1943  to  1951. 


cub  fan.  “Altogether,  these  men  The  many-faceted  reporter  ; 
have  traveled  hundreds  of  thou-  especially  likes  his  great  news- 
sands  of  miles  and  filed  from  paper  because  its  different  de- 
some  very  ‘exotic’  places.  But  partments  afford  him  opportuni- 
I  think  that  the  secret  of  each  ties  to  contribute  widely  diver- 
is  that  he  is  basically  a  general  gent  forms  of  writing.  For  ex- 
assigfnment  reporter,  no  matter  ample,  he  has  written  perhaps 
where  the  story  happens  to  take  75  articles  for  the  New  York 
him.  And  I  think  they  would  Times  Magazine;  he  contributes 
all  agree  that  the  finest  profes-  both  editorials  and  serious  verse 
sional  accolade  is:  ‘He  can  cover  ^be  editorial  page;  he  wrote 
anything.’  ”  five  sports  stories  while  on  his 

Milton  is  essentially  too  mod-  African  safari, 
est  a  man  to  admit  that  high  «*The  Times  offers  a  wide 
tribute  has  been  accorded  him  range  of  coverage  of  all  human 
hundreds  of  times  by  sometimes  activity,  if  the  reporter  has  the 
envious  and  always  admiring  curiosity  to  delve  into  different 
newspapermen.  fields,”  he  observed. 

What  unusual  experiences  has 
this  unusual  reporter  had?  After  Writes  Editorials 

some  thought,  he  recalled:  if  fh*.  fim* 


-J^£SSEs 


Writes  Editorials 


.u.ne  i.e  recaueu.  Because  it  was  the  exact  time 

Tutored  the  Boss  ^  sharp-faced  and 

sharp-witted  writer  interrupted 
“On  March  28, 1942,  there  was  gur  conversation  in  the  book- 
a  big  explosion  in  a  Remington  and-photo-lined  study  of  his 
arms  plant  in  Bridgeport,  Conn,  apartment  to  telephone  Charles 
I  was  given  the  assignment  and  Merz,  editor  of  the  Times,  a  sug- 
was  told  two  men  would  be  sent  gestion  for  an  editorial  on  an 
to  work  with  me.  These  were  African  news  development.  The 
Irving  Spiegel,  an  experienced  idea  was  promptly  accepted ; 
man,  and  a  brand-new  cub.  I  Bracker  wrote  the  editorial  that 
was  told  to  give  the  latter  a  afternoon  and  it  was  in  the 
workout,  not  to  spare  him  and  Times  two  days  later. 


to  use  him  on  any  difficult  angles 


Li  T  i.  L-  i.  Mr.  Bracker  has  easy  facility 

that  might  arise.  I  sent  him  to  .  _ j 

,  j.  i  i  in  speaking  and  writing  in  Span- 

count  bodies,  to  interview  sur-  .  .  ^  *  .  .  .  *  .  ^ 

vivors,  to  dig  through  wreckage.  .  .'^^^use  of  nis  years  of  serv 

iT„  j  j  •.  ®  J  u  “j  j  i.  11  ice  in  Latin  America  and  he  has 
ne  did  it  and  he  did  it  well.  11  1  j  r  t?  u 

IT-  „  p.  -1  „  ri  a  working  knowledge  of  French, 

He  was  Orvil  E.  Dryfoos,  now  *  j  Portugese  He  has 

president  of  the  New  York  Portuguese.  He  nas 

j  11  ^  frequently  reviewed  plays  in 

limes,  and  the  recollection  ofT^i  T  o  ui?  *iu 
iL.  „  i.  J  r  French  or  Spanish  for  the  Times 

the  occasion  is  still  a  bond  ofj_j_  .  . 


friendship  between  us.” 

The  versatility  and  universal¬ 
ity  of  this  reporter  are  dramati- 


drama  department  —  most  re¬ 
cently  on  Oct.  26. 

A  saga  of  Milton  Bracker ’s 


cally  demonstrated  by  a  glance  exploits  should  early  share  hon- 
at  recent  Times  assignment  with  his  wife,  Virginia,  he 
sheets.  would  insist.  She  is  a  news- 

He  spent  the  first  six  months  worthy  newspaperman  herself. 

of  this  year  in  the  sub-Sahara  Reporters  Meet,  Marrv 

district  of  Africa.  Before  leav¬ 
ing  for  the  not-so-dark-now  con-  Milton  was  given  his  first  out- 
tinent,  he  surveyed,  in  a  full-  of-town  assignment  in  June, 
page  story,  the  role  of  the  Fed-  1935.  He  was  to  meet  Madame 
eral  Government  in  the  arts.  Albert  Lebrun,  wife  of  the 
His  first  stories  upon  his  return  President  of  France,  upon  her 
from  Africa  were  about  the  arrival  on  the  liner  Normandie 
Little  League  Baseball  World  and  accompany  her  to  Washing- 
Series.  In  1957-58  he  had  spent  ton.  The  visit  of  the  First  Lady 
10  weeks  at  Cape  Canaveral  of  France  to  Mount  Vernon, 
covering  rocketry  that  was  ush-  where  Lafayette  had  visited 
ering  in  the  Space  Age.  Washington,  was  covered  by 

,  ^  Bracker  for  the  Times  and  by 

Curiosity  Counts  Virginia  Lee  Warren  for  the 


covering  rocketry  that  was  ush-  where  Lafayette  had  visited 
ering  in  the  Space  Age.  Washington,  was  covered  by 

,  ^  Bracker  for  the  Times  and  by 

Curiosity  Counts  Virginia  Lee  Warren  for  the 

think  the  theory  is  that  Washington  (D.  C.)  Post,  Their 
if  a  reporter  has  never  got  over  scrapbook  displays  her  bylined 
his  curiosity  and  enthusiasm  he  story  and  his  non-bylined  story, 
can  reduce  a  story  to  simple  side, 

term.s  for  the  average  reader  Shortly  afterwards,  Milton 
better  than  an  expert  can,”  the  (Continued  on  page  52) 
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Blaisdell  markers  do  the  trick 

CHINA-MARKER 


Unsurpassed  for  bold,  bright  marking  on 
all  surfaces.  Strong  and  durable— adheres 
firmly— 14  vivid  colors. 

OMNIMARK  —Thinner  diameter  lead 
for  fine  line  marking  on  all  surfaces. 

DU-AIL 

MCCHANICAl  PCNCIL _ 

Convenient  propel-repel  action.  8  brilliant, 
alt  purpose  leads  with  barrels  to  match. 

AT  BETTER  STATIONERS  EVERYWHERE 

Test  tht  tnarktr  that  suits  your  naods.  Sond  for 
your  sampio  marker  naming  this  publication. 


blaisdell 

PENCIL  COMPANY  BETHAYRES.  PA 
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Press  Pries 


Open  County 
Budget  Talks 


Utica,  N.  Y. 

It  took  a  year  to  do  it,  but  the 
Utica  Newspapers  have  suc¬ 
ceeded  in  forcing  open  the  doors 
to  press  coverage  of  the  Oneida 
County  budget  preparation  ses¬ 
sions. 

As  a  result,  these  sessions  at 
which  budget  requests  of  the 
county  departments  are  review¬ 
ed  and  a  tentative  budget  pre¬ 
pared  by  the  supeiwisors’  Ways 
and  Means  Committee,  were 
covered  at  first  hand  for  the 
first  time  on  record. 


For  many  years  it  has  been 
the  practice  of  the  committee 
to  conduct  these  budget  reviews 
in  private.  During  the  sessions, 
usually  lasting  two  weeks,  they 
would  sometimes  issue  “hand¬ 
out”  releases  on  what  was 
happening. 

The  public  and  the  general 
membership  of  the  Board  of 
Supervisors  had  to  wait  until 
the  tentative  budget  was  pre¬ 
pared  and  released  before  they 
could  study  it  for  any  questions 
they  might  want  to  ask  during 
the  public  hearing  which  was 
required  before  the  budget  could 
be  adopted. 

Karl  Abraham,  county  affairs 
reporter  for  the  Utica  Observer- 
Dispatch  and  Utica  Daily  Press, 
tried  to  break  this  pattern  last 
year.  He  showed  up  to  cover 
the  first  such  session  for  prep¬ 


aration  of  the  county’s  1959 
budget.  Denied  the  right  to  sit 
in  on  the  meetings,  he  was  later 
told  by  Committee  Chairman 
Leo  J.  Augustyn  that  he  could 
attend  the  sessions  if  he  prom¬ 
ised  to  write  nothing  of  what 
occurred  until  after  the  tenta¬ 
tive  budget  had  been  fonnally 
presented  to  the  Board.  He  de¬ 
clined  to  sit  in  on  this  condition. 
The  committee  kept  him  out, 
but  Mr.  Abraham  kept  the  news¬ 
paper  readers  infonned  and 
continued  to  hammer  at  this 
curtailment  of  the  right  to 
know. 

As  the  November  period  for 
the  1960  budget  preparation  ap¬ 
proached,  Mr.  Abraham  stepped 
up  his  campaign  for  open  ses¬ 
sions  through  the  medium  of  a 
weekly  column  he  writes  on 
county  goveniment. 

A  few’  weeks  before  the  ses¬ 
sions,  Mason  C.  Taylor,  execu¬ 
tive  editor  of  the  Gannett  news¬ 
papers,  wrote  a  letter  to  the 
Board  of  Supeiwisors  request¬ 
ing  that  the  budget  sessions  be 
opened  to  the  press  and  other 
interested  pei’sons. 

He  said  that  Fritz  S.  Updike, 
editor  of  the  Rome  Sentinel,  the 
other  daily  paper  published  in 
the  county,  concurred  in  the 
reque.st. 

No  answ’er  was  received  from 
the  Board  w’hich  referred  the 
communication  to  the  Ways  and 
Means  Committee. 

Finally,  chairman  Augustyn, 
defeated  for  re-election  as  super¬ 
visor,  approached  newsmen  at 
one  of  the  Board  meetings.  He 
told  them  the  budget  sessions 
w’ould  be  open  to  them  without 
any  restriction  on  what  they 
could  write. 


Bradley  Retiring,  Coney 
Becomes  Birmingham  GM 


Mrs.  Agnes  Weld  Succeeds 


Brother  As  Daily’s  Editor 


New  Britain,  Conn.  Mrs.  Weld  also  a.ssumes  the 
Mrs.  .\gnes  Vance  Weld  has  position  of  chairman  of  the 
been  eb'cted  editor  and  pub-  board  of  directors.  Her  husband, 
lisher  of  the  New  Britain  Her-  Gardner  C.  Weld,  a  vicepresi- 
to  .succeed  her  brother,  dent  of  the  company  since  1951, 
Robert  C.  Vance,  who  died  Nov.  and  a  director  since  1939,  has 
4-  She  had  been  associate  pub-  been  named  assistant  publisher 
lisher  .<ince  1951.  and  president  of  Herald 

Mrs.  Weld’s  election  continues  Publishing  Company.  Their 
a  tradition  of  more  than  70  daughter,  Mrs.  Judith  W’. 
years  for  the  Vance  family  in  Brown,  a  member  of  news  staff 
newspiipcr  operations.  Her  for  eight  years,  will  be  executive 
ather,  the  late  Cong.  Robert  J.  editor  and  secretary  of  the 
Vance  .s.sumed  control  of  the  organization. 

hisleath  in^Sor'^*"^  Herbert  M.  Peterson,  general 

Mr«  _  iu  ii.  1  i  manager,  has  been  elected  ex- 

.nrs.  Welds  mother,  the  late  x-  •  x  j  x 

Mrs.  Mrtilda  O’Connor  Vance,  vicepresident  and  treas- 

then  ))  loted  the  Herald  until 

her  el  :  r  .son,  Johnstone  Vance  Other  officers  are  William  C. 
was  oi.,  enough  to  take  over  the  Mill,  vicepresident,  and  Miss 
editor  iiip,  a  position  he  held  for  Jessie  M.  Galbraith,  assistant 
ttiore  t:-..an  30  years.  secretary. 

EDn  OR  8c  PUBLISHER  for  December  5,  1959 


Birmingham,  Ala. 

James  H.  Couey  Jr.  will  be¬ 
come  vicepresident  and  general 
manager  of  the  Birmingham 
News  Company  on  Jan.  1. 

Mr.  Couey,  assistant  general 
manager  since  January,  1957, 
will  succeed  Harry  B.  Bradley, 
who  is  retiring  Dec.  31.  Mr. 
Bradley,  whose  new.spaper  ca¬ 
reer  covers  44  years,  has  been 
an  executive  of  the  News  since 
1925  and  vicepresident  and  gen¬ 
eral  manager  since  1953. 

Publisher  Clarence  B.  Han¬ 
son  Jr.  also  announced  that  his 
son,  Victor  H.  Hanson  II,  has 
been  appointed  assistant  to  the 
publisher. 

Mr.  and  Mrs.  Bradley  will 
move  to  Winter  Park,  Fla., 
where  they  have  built  a  new 
home.  Mr.  Bradley  entered  the 
newspaper  field  with  the  old 
Birmingham  Ledger  in  1915 
after  his  graduation  from 
Howard  College  here.  The  fol¬ 
lowing  year  he  was  made  classi¬ 
fied  advertising  manager,  a  post 
he  held  until  September,  1917, 
w’hen  he  enlisted  in  the  Army 
as  a  private.  He  was  commis¬ 
sioned  a  second  lieutenant  in 
June  1918. 

After  World  War  I,  Mr. 
Bradley  became  classified  man¬ 
ager  of  the  old  Birmingham 
Age-Herald.  From  1921  to  1925, 
w’hen  he  joined  the  News  as 
local  advertising  manager,  Mr. 
Bradley  operated  his  own  mail 
advertising  business.  Nine  years 
later  he  was  appointed  adver¬ 
tising  director  and  in  1945  be¬ 
came  business  manager. 

In  1954-55  he  served  as  presi¬ 
dent  of  the  Southern  New.spaper 
Publishera  Association. 

Mr.  Couey,  who  attended  the 
University  of  Georgia,  began 
his  newspaper  career  on  the 
Columbus  (Ga.)  Ledger-En¬ 


quirer.  He  came  to  Birmingham 
as  a  sports  writer  on  the  News 
in  1942. 

After  World  War  II  service 
in  the  merchant  marine,  Mr. 
Couey  returned  to  the  News  in 
March,  1946.  He  served  as  a 
copy  editor,  assistant  news  edi¬ 
tor,  telegraph  editor,  Sunday 
editor  and  assistant  managing 
editor  before  his  appointment 
as  assistant  general  manager. 

Victor  Hanson  II  attended 
Choate  School,  Wallingford, 
Conn.,  and  the  University  of 
Virginia.  He  was  graduated 
from  the  University  of  Ala¬ 
bama.  He  began  work  at  the 
News  during  summer  vacations. 
In  1954,  he  worked  in  the  ad¬ 
vertising  and  promotion  depart¬ 
ments  of  News-owned  stations 
WAPI  and  WAPI-TV. 

Mr.  Hanson  returned  to  the 
News  in  1957  after  two  years 
in  the  Air  Force.  Until  his  new 
appointment  he  worked  in  the 
editorial  and  advertising  depart¬ 
ments. 


Sunday  Ad-Takers 


Mrs.  Agnes  Vance  Weld 


Vancouver,  D.  C. 

Telephone  lines  will  be  open 
from  6  p.m.  to  9  p.m.  to  re¬ 
ceive  ads  on  Sundays  for  the 
Vancouver  Province.  All  ads 
placed  in  this  time  will  appear 
in  the  Monday  edition. 
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SYNDICATES 


the  double-stereotyping  bugaboo 
.  .  .  The  new  seiwices  will  be 
offered  on  all  releases  involving 
the  use  of  full-color  process 
halftone  plates.  Subjects  re¬ 
quiring  only  spot  or  line  color, 
where  registration  is  not  a  seri¬ 
ous  problem,  will  be  offered  only 
in  flat-cast  mats,  as  in  the  past.” 

The  first  news-in-color  re¬ 
lease  includes  a  five-column, 
three-color  reproduction  of  a 
decides  whether  the  message  is  i>ainting  by  staff  artist  Robert 
for  him  or  not  on  that  specific  Cochran.  It  shows  a  cutaway 
day.”  view  of  the  i)i-oject  mercury 

The  feature  is  illustrated  with  capsule  which  may  soon  put  an 
a  telephone,  with  emphasis  on  astronaut  in  orhit  around  the 
the  dial  and  its  numbers.  Copy  earth. 


Pearsall’s  ‘Message’ 
NEA’s  Color  Service 


By  Janies  L.  Goilingg 


out  the  message.  Sample  mes¬ 
sages:  “Faith  will  help!”;  “De¬ 
cide  today!”;  “Why  not  win?’ 


Robert  Sli 


COLOR  .SKRVKi: 

NEA  Sei-vice  announced  this 
week  “a  complete  re-design  of 
"  its  news-in-color  service  to  in- 

West  crea.se  flexibility,  simplify  local 

He’s  taken  on  a  new  title  to  color  printing  problems  and  im- 
go  with  the  other  two — creator.  j)rove  quality.” 

Robert  B.  Pearsall  is  the  proud  Under  the  new  setiij)  each 
papa  of  a  product  called  “To-  NEA  client  can  select  the  exact 
day’s  Message,”  a  daily,  small  i)rinting  materials  he  neerls  for 
two-column  thing  described  as  a  the  best  color  repraduction. 
“puzzle,  message  and  circula-  Up  to  now  customers  had  Iteen 
tion  builder  combined.”  rweiving  only  flat-ca.sting  mats. 

In  Bob’s  opinion:  “There  are  From  here  on  in  they  will  have 
too  many  puzzles  that  can  be  these  choices:  1)  thermo-setting 
solved  without  delivering  any  Phenolic  plastic  plates;  2)  pre¬ 
personal  impact,  too  many  that  jjositioned  full-jjage  mats  for 
take  too  long  to  solve  and  too  direct  casting;  3)  cu.stom-posi- 
many  that  deliver  an  an.swer  tinned  full-page  mats  for  direct 
without  any  effoi't.  casting;  4)  repro  proofs  for 

“‘Today’s  Message’  requires  making  engravings  locally;  and 
a  good  five  minutes  or  more  of  .5)  flat-casting  mats, 
concentration  before  the  answer  “The  addition  of  pla.stic  plate? 
is  revealed.  If  it  is  not  done  in  and  positioned  mats  to  the  new.s- 
this  time,  it  i)robably  won’t  be  in-color  offerings,”  NEA  ex- 
solved  at  all.  Thus  the  readei’  |)lains,  “is  designe<l  to  eliminate 


STERN  ROOK 

Philip  Van  Doren  Stern, 
•seiwing  NEA  as  consultant 
during  the  Civil  War  centennial 
years,  will  write  an  irregularly- 
■spaced  column  on  Civil  W’ar 
books. 


Arnie  Mossier 


EARTHY  —  Arnie  Mossier  draw 
and  Bob  Sloane  writes  the  ne« 
comic  strip,  "Earth  People,"  which 
General  Features  Corporation  is 
launching  Nov.  30.  (E4P,  Nov.  14). 


Foday'si  Laugh 


r^a-i  le  w  iisey,  one  ot  me  ■  r  §.  t 

brighter  young  sale.smen,  will  I* lsll«M^r.iSlalP 

operate  out  of  his  hometown  of  Valiietl  at  8791,000 
Cannel  Valley,  Calif  for  the  Hammon.l  (Ham) 

Register  and  Tribune  Syndicate.  ^ 

thus  eliminating  commuting  be-  ••  i  i  -  ^  •  i 

.  n  -  1  i.1.  Tir  i  Palooka  comic  strip,  left  a 

tween  Des  Moines  and  the  We.st  ,  ,  .  ,  .  y  -u  tw  r, 

r,  i,  u-  *  1  ')•)<)  estate  at  his  death  Dec. 

Coa.st,  his  territory.  Earle,  ex-  .  xm 

HIT  -  ’  u  ,  -1  ,  j  1  19oi),  the  State  Transfer  la* 

Marine  combat  pilot  and  gradu-  ^  i 

ate  of  the  Univei-sity  of  Mi.s-  reported  this 

■souri  jouiTiali.sm  school,  left  the  „  ^  i-ereivc' 

ad  department  of  he  De.  ’  f^r  ik 

w  -  D  -  ,  1  rn  ■,  $2,500  and  the  income  for  UK 

MoineH  Reguiter  and  Tribune  ,  '  .  .  ,  ,  nf 

„  „  ,  ’  „  t  from  a  trust  fund  com  prised  oi 

cZunL  ^  one-thirdof  the  e-state.  The  rest 

‘  ^  ^  is  also  placed  in  trust  for  tl>* 

benefit  of  a  daughter.  Miss 

Storke  to  Mexico  Wendy  Fisher. 

Santa  Barbara,  Calif.  ,  , 

Charles  A.  Storke  has  re-  $330,000  on  1  ab.oka 

signed  as  co-editor  and  publisher  The  comic  strip,  distributed 
of  the  Santa  Barbara  Newn-  by  McNaught  Syndicate,  was 
Presn,  to  become  part  owner  of  valued  at  $330,000  in  the  in- 
Noble  Advertising  Agency  of  ventory. 

Mexico  City.  He  retains  his  own-  Gross  assets  came  to  $1,086,- 
ership  interest  in  News-Press  687  while  the  net  value  was  ap- 
Publishing  Co.  headed  by  his  praised  at  $791,520.  ^<■curitles 
father,  Thomas  M.  Storke.  came  to  $459,746. 


Cathy  JoaeKiM 


with  a  ready-huilt  audience  of 
followers... earned  hy  the  cartoonists’ 
top  work  in  top  magazines!  A  flexible 
feature,  the  hilarious  gag  cartoons 
can  he  published  one  a  day,  in  hunches 
in  the  week-end  magazine,  or  used  as 
page  liveners,  to  meet  any  editorial  or 
advertising  requirements.  Gets  big 
eye-attention  from  little  space!  For 
proofs  and  prices,  phone,  wire,  or 
write  Mollie  Slott.  Manager.., 

Trihunf\t»tv  YnrkIVows 

\vir»  UuUdtnQ,  Yark 

‘^.V**"**^****  ^  Trthuno  Totrvr,  Chtravn 
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nically  one  paragraph  of  that 


ITU  Contract 

{Continued  from  page  13) 


ed  to  the  foreman  of  the  shop,  dent  might  be  the  “clincher.”  nically  one  paragraph  of  that 
one  Larson,  that  Van  Kralingen  It  seems  to  us  wholly  untenable  order  (dealing  with  Tamanaha) 

be  discharged.  Blade  testified  to  ignore  the  series  of  events  could  be  enforced,  but  it  seems 

that  because  of  a  shortage  of  and,  without  explicit  evidence  to  us  a  less  confusing  pi*ocedure 

labor  they  decided  “to  more  or  to  support  the  inference,  to  infer  is  to  cancel  that  order  and  enter 

less  try  to  neglect  it,”  hoping  that  only  the  final  event  was  another  limited  to  the  permis- 
that  the  trouble  would  clear  the  cause  of  discharge.  sible  provisions, 

itself  up  and  get  better.  How-  We  are  of  opinion  that  the  • 


fication  for  emphatic  insistence  that  the  trouble  would  clear  the  cause  of  discharge.  sible  provisions, 

upon  formal  collective  bargain-  itself  up  and  get  better  How-  We  are  of  opinion  that  the 

ing  as  to  terms  of  employment,  ever,  he  testified  the  difficulty  finding  of  the  Board  that  Van  ^ 

■f  the  conduct  of  the  parties  increased  —  “That  was  what  Kralingen  was  discharged  be-  Gilmore  Appointed 
thereafter  is  to  be  judged  by  brought  about  his  discharge.”  cause  of  protected  Union  activi-  Times  Editc 


speculative,  uninformed  impres-  >„n-Union  Men 

sions  of  those  terms  instead  of 

by  the  tenns  themselves  as  Van  Kralingen  had  been  hired 
hammered  out  at  the  negotia-  on  July  2,  1956.  When  Larson, 


ought  about  his  discharge.”  cause  of  protected  Union  activi¬ 
ties  is  not  supported  by  substan- 
Hired  IVon-Union  Men  evidence  on  the  record  as 

Van  Kralingen  had  been  hired  ^  whole. 


Toledo  Times  Editor 

Toledo 

Charles  W.  Gilmore  has  been 


tkm  table? 


We  are  of  opinion  that  the  appointed  editor  of  the  Toledo 
conclusion  of  the  Board  that  Times,  succeeding  the  late 


Ernineoiis  ConrIii.<iion 


the  foreman,  came  to  work  on  conclusion  ot  tne  uoara  inai  times,  succeeair 
November  12,  1956,  he  found  Tamanaha  was  discharged  be-  George  A.  Benson 
posted  on  the  bulletin  board  a  cause  he  was  no  longer  a  member  Mr.  Gilmore,  42,  joined  the 


ThpRn-irdsavstheDhase“not  'onj?  letter  signed  by  Van  Kra-  'n  goo<l  standing  of  the  Union,  Times  in  1948  as  a  reporter, 
in^nflict  w!th  f^eral  *  *  *  lingen  and  addres.sed  to  “Union  and  pur.suant  to  the  Union  s  ‘b®  lart  tor^  yrars  he  ha^^ 


lilcT'  of  the  Brothers  and  Sisters.”  It  ap-  demand,  is  supported  by  .sub-  ^n  rovering  Courthouse  and 

an  raeLs  bu r!  peara  that  Van  Kmlineon  atantial  evidence  There  waa  Cty  Hall  for  the  TeWo  Biodc. 

S  ^n  emntov^  iek^L  to  '^inning  for  chairman  of  “the  evidence  which  would  have  sup-  A  native  of  Williamsport,  Pa., 

JS^r^ineTh'S^Te  chapeV.  and  thia  was  his  plat-  I”"!'  “  J. 


pears  that  Van  Kralingen  was  stantial  evidence,  mere  was 
i-unning  for  chairman  of  “the  evidence  which  would  have  sup- 


evidence  which  would  have  sup-  A  native  of  Williamsport,  Pa., 
porte<l  a  contrary  result.  The  Mr.  Gilmore  was  graduated 


fact  provides.  As  to  some  condi-  item  strongly  stressea 

tions  in  the  General  Laws  of  was  that  the  company  hired  non- 
the  Union  there  might  be  uncer-  Union  men.  His  plan  wa.s  that 


chapel,”  and  this  was  his  plat-  portetl  a  contrary  result,  me  mr.  uiimore  was  grartuated 

foi-m.  One  item  .strongly  stres.sed  contract  required  the  company  from  the  University  of  North 

was  that  the  company  hired  non-  employ  a  sipecified  number  of  Carolina  School  of  Journalism. 
Union  men.  His  plan  was  that  apprentices  and  a  proportionate  As  a  Nieman  Fellow,  he  studied 

the  Union  invite  the  non-Union  number  of  joumeymen  in  the  Government  and  Labor  Econ- 


tfiinfv  vL-o  nrvf  tnnur  ac  t/v  tne  union  invite  tne  non-union  ...  .....  . . .  ...... 

Sa"  But  there  rould  hardtv  be  ^en  to  join  but  that,  if  they  composing  room.  The  full  nurii-  omics  at  Hai-vard  University  in 
any  uncei-taintv  respecting  a  ''bus  convinced,  the  ber  of  apprentic^  were  already  19'n-48. 

flosfd-shon  danse  so  far  as  this  Union  men  should  .show  the  non-  on  the  roll,  so  Tamanaha  wa.s  His  previous  newspaper  ex- 
contract  is  concerned.  Union  workers  “that  we  do  not  given  a  temporary  status  as  a  perience  has  been  with  the 


Furthermore  as  counsel  for  ^are  to  as.sociate  with  them,  journeyman,  his  retention  in  Charlotte  (N.  C.)  News,  the 

the  inter\-ening  Union  coeentlv  o'tber,  even  to  the  extent  of  that  .status  lieing  conditioned  Atlanta  (Ga.)  Constitution  and 
me  intervening  union  cogently  _ „  uic  tnldno-  a  eonrse  of  the  Atl.anta  Riiien..  ef  tho  ap¬ 


points  out  the  Board’s  langu^  talking  to  them.”  The  letter  upon  his  taking  a  course  of  the  Atlanta  Bureau  of  the  As- 
in  ite  own  order  dem^-  emphasized  that  the  non-Union  study  and  qualifying  himself  as  .sociated  Press.  He  seiwed  as  a 


affe  in  its  own  order  demon¬ 
strates  the  inevitability  of  some 


men  were  taking  home  more  u  journeyman 


lieutenant  in  the  U.  S.  Navy 


uncertaintv  ind  confusion  in  money  than  the  Union  members,  requisite  to  his  ket>ping  the  job  in  the  Pacific  Theater  during 
...  ^ .  rru  A  because  the  latter  had  to  nav  was  not  membership  in  the  World  War  II. 

toL,"toX  “NXe  to  AllEm  Union  dues.  Foreman  Lai^n  Union  but  was  full  qualification  ^ 

ployees”  which  it  required  to  testified  that  this  letter  was  us  a  jouimeyman.  u  ,  “u  _  HOW  WC  knOW 

be  posted,  directs  thrcompany  “ju-st  the  clincher,  that’s  all.”  other  hand,  there  wa.s  a  cancel-  ,  nOW  We  KnOW  .  .  . 

to  recite  an  abjuration  of^er-  ««  said  that  the  letter  was  in  lution  of  his  Union  meml^i  ship 
tain  activities  “excetvt  to  the  direct  violation  of  the  contract  und  a  demand  on  the  company 

extent  permitted  bv  Section  between  the  company  and  the  by  the  Union  for  his  dnscharge.  The  annual  Review  of  the  Year,  com- 
8(a)  (3)  of  the  Act  ”  Coun.sel  Union,  that  it  urged  boycott  of  These  facts  supported  the  piled  by  our  expert  stall  of  scientlst- 
pointedlv  queries  whether  the  ^he  non-Union  men  in  the  shop.  Board’s  view  of  the  matter,  and  writers,  lists  and  describes  every  news- 
latter  quoted  expression  is  less  uud  that  he  realized  that  there  they  are  sufficient.  worthy  feat  accomplished  by  brilliant 

confusing  than  the  phrase  “not  was  just  no  hope  of  straighten-  „  ii.it  i  women  in  1959.  Over  400 

in  conflict  with  federal  *  ♦  ♦  iuP  the  man  out.  Thus  there  Kemanded  to  Board  paragraphs  give  accurate,  understand- 

law.”  In  this  connection  we  ore  was  explicit  testimony  by  the  The  Board  ruled  that  the  com-  “ble  information  on  the  strides  made 


Union  dues.  Foreman  Larson  Union  but  was  full  qualification 
testified  that  this  letter  was  sis  ^  jouraeyman.  But,  on  the 


other  hand,  there  was  a  cancel-  So  now  we  know  .  .  . 


The  annual  Review  of  the  Year,  com- 


pointedly  queries  whether  the  ^he  non-Union  men  in  the  shop.  Boards  view  of  the  mattei,  and 
latter  quoted  expression  is  less  und  that  he  realized  that  there  they  are  sufficient, 
confusing  than  the  phrase  “not  ^as  just  no  hope  of  rtraighten-  Kemanded  lo  Board 

m  conflict  with  federal  *  ♦  ♦  mg  the  man  out.  Thus  there 


(iase  Kemanded  to  Board 


law.”  In  this  connection  we  are  cxpbcit  testimony  by  the  The  Board  ruled  that  the  com-  information  on  the  strides  made 

impellfvl  to  inquire:  What  could  foreman  and  the  night  foreman  pany  must  reimburae  all  its  em-  by  our  top  scientists:  each  statement 
be  more  confusing  to  rank-and-  b)  the  rea.son  for  the  dis-  ployees  and  former  employees  has  been  verified  by  the  men  and 
file  employees  than  an  official  charge,  and  there  was  undis-  in  the  composing  room  who  had  ,  women  accomplishing  the  amazing 


niling  that  a  contract  which  puted  factual  foundation  for  paid  dues  and  assessments  to  feats, 

specifically  .says  they  need  not  fbe  reason  thus  given.  the  Union.  This  was  on  the 

be  memln-rs  of  a  union  means  The  Board  says  that,  since  theory  that  the  contract  was  un- 

that  they  must  be  members?  Larson  did  not  have  before  him  lawful,  in  that  it  encouragiHl  | 

We  hold  erroneous  the  con-  at  the  moment  he  discharged  employees  to  join  the  Union  to 


Review  of  the  Year 

We  hold  erroneous  the  con-  at  the  moment  he  discharged  employees  to  join  the  Union  to 
elusion  of  the  Board  that  this  Van  Kralingen  a  request  from  obtain  woi-k,  thereby  inevitably  top  release 

contract  was  illegal  per  se.  the  night  foreman  that  he  be  coercing  employees  to  pay  dues  December  13,  1959 

This  brings  us  to  the  dis-  di.scharged,  he  did  not  discharge  and  asses.sments  to  the  Union.  , 

Aarges  of  the  two  employees.  Van  Kralingen  because  of  com-  Since  we  find  that  the  contract 

Firrt  as  to  Van  Kralingen:  The  plaints  by  the  night  foreman,  was  not  illegal  and  was  not  reload,  the 

night  foreman,  one  Blade,  under  That  position  is  untenable.  In  a  clo.sed-shop  agreement,  the  .  ifuin 

whom  Van  Kralingen  worked,  the  first  place,  without  any  con-  premise  for  the  Board’s  ruling  nf  tietenn. 

trifled  in  detail  and  at  length  tradictory  evidence  it  ignores  falls.  The  Board’s  finding  that  »prv 

*^at  Van  Kralingen,  on  an  aver-  the  unequivocal  testimony  of  the  payment  of  dues  and  assess- 

of  two  or  three  times  a  Larson,  the  foreman.  In  the  ments  to  the  Union  was  made  a  issues  o 


got  to  the  place  .second  place,  the  complaints  of  condition  of  employment  is  with-  1 

where  i*  was  rather  incessant  the  night  foreman,  repeated  over  out  the  slightest  semblance  of  ” 

‘  co'  tinuous”  —  engaged  a  considerable  period  of  time,  support  in  the  record.  This  pro- 

ibutcfl  group.s  nf  employees  in  discu.s-  the  last  one  only  a  few  days,  vision  of  the  order,  therefore,  r®  ****** 

was  sions.  He  tertified  that  as  a  pos.sibly  a  week,  before  the  date  will  not  be  enforced, 

le  in'  i^ult  \  ,in  Kralingen’s  produc-  of  the  discharge,  would  clearly  The  case  must  be  remanded 

tion  as  in  individual  was  down  have  a  cumulative  effect  on  to  the  Board  for  entry  of  orders 

1,086,-  tha*  “Furthermore,  he  was  Larson.  He  so  testified.  With  not  inconsistent  with  a  n  |  | 

^  morale  and  pro-  such  a  series  of  complaints  and  opinion.  The  cross-petition  now  ^  ||  |  | 
jrities  of  the  entire  shop.”  He  requests  for  discharge  before  before  us  for  enforcement  of 

erefo; >.  repeatedly  recommend-  him  almost  any  additional  inci-  the  oi-der  will  be  denied.  Tech-  1719  N  ! 
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Service.  May  we  send  you  these  very 
special  issues  of  the  News-Feature 
Packet  for  your  consideration?  Our 
rales  for  this  weekly  service  have 
not  been  raised  for  these  important 
releases. 
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55 


Oct.  Linage 
Tallies  4.6% 
Increase 


CKTTOBER  Newspaper  Linage— 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Record  Measurement*) 


1959 

Linage 

Total  Advertising 

October  .  271,254,540 

September .  246,914,158 

Year  to  date  . . .  .2,354,781,341 


Total  advertising  linage  in  nisnlav 
October  hit  271,254,540  lines,  up  n  f 
4.6%  over  the  259,226,400  lines 
tallied  in  October  of  1958.  For  Year  to 
the  year  to  date  linage  was  up 
6.9%,  or  2,354,781,341  lines  as  Classified 
against  2,201,778,015  a  year  ago.  October 

The  figures,  compiled  by  Edi-  Septem 

TOR  &  PUBQISHER  from  Media  Year  tc 

Records  measurements  of  linage 
in  52  cities,  found  Department  o  f 
Store  linage  and  General  linage 
off  0.2%  and  2.7%  respectively.  Year  b 
Gains  w'ere  scored  in  the  other 
five  classifications  as  follows:  Departm* 

Display,  1.1%;  Classified,  Octobei 

17.6%;  Retail,  1.0%;  Automo-  Septem 

tive,  7.7%;  and  Financial,  Year  t( 

f  fi  r  11  General 

City-by-city  figures  follow:  n  f  k 


Display 

October  .  206,474,374 

September  .  182,715,214 

Year  to  date _ 1,738,005,521 


AKRON,  OHIO 

Beacon  Journal-e  .  2,878,920  2,4&4,902 

IBeacon  Journal-S  _  1,059,128  9^,755 


October  .  64,708,166 

September  .  64,198,944 

Year  to  date  ....  616,775,820 

Retail 

October  .  144,882,350 

September .  134,044,907 

Year  to  date  ...1,252,437,973 

Department  Store 

October  .  52,280,908 

September  .  50,315,373 

Year  to  date  ....  451,609,883 

General 

October  .  38,402,998 

September  .  32,410,936 

Year  to  date  . . .  304,120,888 

Automotive 

October  .  18,409,299 

September  .  12,244,893 


Year  to  date 


;  ....  1.059,128  929.755  Financial 

.  3.938.048  3,394.647  October 


ALBANY,  N.  Y. 

•‘Knickerbocker-News-e  1,379,654  1,550,265 

Times  Union^n  .  1,299,840  1,245,522 

•Times  Union-S  .  637,107  455,544 

Grand  Total  .  3,316,621  3,451,331 

ALBUQUERQUE,  N.  M. 

Journa|.m  .  1,834,430  1,494,279 

§Journal-S  .  470,141  429,012 

Tribune-e  .  1,792,587  1,462,473 

Grand  Total  .  4,099,378  3,385,744 

ATLANTA.  GA. 

Constitution-m  .  1,928,419  1,743,198 

Journal-e  .  2,483,817  2,350,134 


September  . . 
Year  to  date 


136,012,979 


4,779,727 

4,014,478 

45,433,681 


1958 

Linage 

259,226,400 

224,641,590 

2,201,778,015 


204,155,177 

171,235,703 

1,672,093,929 


55,071,223 

53,405,887 

529,684,086 


143,446,516 

129,167,052 

1,210,808,397 


52,387,497 

49,571,656 

442,924,597 


39,485,642 

29,608,119 

303,084,076 


17,092,144 

8,938,373 

119,737,627 


4,130,875 

3,522,159 

38,463,829 


BINGHAMTON,  N.  Y. 


CHARLESTON.  W.  VA. 


SCitizen-S  .  300,408  315,102 

Ohio  State  Journal-m  .  797,230  759,IS< 

Star-w  .  58,214  55,10 

Grand  Total  .  5,384,164  ^101,137 

DALLAS.  TEXAS 

News-m  .  2,419,232  2,I99,6A 

tNews-S  .  827,742  754, Ml 

Times  Herald-e  .  2,541,180  2.S2I.3S 

•Times  Herald-S  .  745,282  439,tU 

Grand  Total  .  4,533,454  4,II7,U4 

NOTE;  Part  run  adv.  included:  Titnu 
Herald-e  1959—2,541,180  (35,035). 

DAYTON.  OHIO 

Journal-Herald-m  . 2,021,819  l,l«.0S 

News-*  .  2,279,394  2,157,034 

§N*ws-S  .  809,621  457.« 

Grand  Total  .  5,110,834  4,454,31 

DENVER.  COLO. 

Rocky  Mt.  News-m  ....  1,845,501  1,020,4)1 

§•Rocky  Mt.  News-S  ..  380,049  37t,BI 

Post-e  .  2,444,333  2,374,(11 

tPost-S  .  812,403  I42W 

Grand  Total  .  5,504,284  5,437,317 

DES  MOINES.  IOWA 

Reqist*r-m  .  8H208  702,143 

Tribune-*  .  1,139,479  I.IOO.TB 

tRegist*r-S  .  554,742  540,321 

Grand  Total  .  2,530,449  2,430,104 

DETROIT.  MICH. 

Free  Pr*ss-m .  1,424,204  1,340,115 

|Fre*  Press-S .  541,417  412,017 

News-*  .  2,473,385  2,504,444 

tN*ws-S  .  1.147,744  1,081,744 

Times-e  .  1,253,400  1,210,424 

•Times-S  .  374,457  300.005 

Grand  Total  .  7,636,831  7,044,304 

NOTE:  Part  run  adv.  included;  Fru 
Press-S  1959—541,417  (154,184). 

DULUTH,  MINN. 

Herald-e  .  882,954  I.OTOI# 

News-Tribune-m  .  477,749  WII2 

N*ws-Tribune-S  .  400,881  43290 

Grand  Total  .  1,941,404  2,110,542 

ELMIRA,  N.  Y. 

Advertis*r-m  .  473.435  440,n2 

Star  Gaiett*-e  .  1,012,844  444.241 

••T*l*gr*m-S  .  270,500  215,205 


4A747S  Press-e  .  1,583,447  1,547,933  Mail-e  .  1,141.197  1,108,518  Grand  Total  .  1,754,781  1,753,340 


iPress-S  .  364,253 

Sun-m  .  453,178 


347,903  Gaiette-m  .  1,179,932  1,187,055 

491,048  §Gaz*tte-Mail-S  .  340,005  339,432 


Grand  Total  .  2,403,098  2,404,884 


Gaz*tte-Mail-S  .  340,005  339,432  EL  PASO.  TEXAS 

_  .  T  *  1  '  Times-m  .  1,652,045 

Grand  Total  .  2,701,134  2,435,005  vTimes-S  .  492,070  511,144 


Journal:*  2:483;8I7  2:350:134  BIRMINGHAM.  ALA.  .m, nin  ,  v,e 

Journal  t  Constitution-S  1,105,194  1,094,530  Post-Herald-m  .  1,234,933  1.131,165  ob'^Xlr-m  I'.K  !:iHW5 

GranrI  Tolal  5  517  437  5  709  844  .  ^'TTo'inz  fObserver-S  .  564,253  493,899 


-  -  News-e  .  2,103,182  2,120,113  5 

Grand  Total  .  5,517,432  5,209,844  fNews-S  .  742:747  778,703 


ATLANTIC  CITY.  N.J. 

Press-m  .  920,813 

••  Press-S  .  222,843 


Grand  Total  .  1,143,454  1,197,524 


Grand  Total  .  4,102,842  4,029,981 

949  452  NOTE;  Part  run  adv.  included:  News-e 
247  874  1959  —  2,103,182  (47,405).  1958  —  2,120,113 

-  (47,401). 


BALTIMORE.  MD. 

•American-S  .  559,270  618,212 

N*ws-Post-e  .  1,540,333  1,690,023 

Sun-m  .  1,452,316  1,440,545 

Sun-e  .  2,413,758  2,543,648 


BOISE,  IDAHO 


Grand  Total  .  3,537,188  3,347,103 

CHICAGO.  ILL. 

Tribun*-m  .  3,826,344  3,339,451 

Tribun*-S  .  1,422,475  1,532,288 

(Daily  News-e  .  2,347,737  2,295,940 


Heraid-poit-e  1.499:233  i,w,ii) 

Grand  Total .  3,843,368  3,594,17! 

ERIE.  PA. 

News-m  .  1.491,705  I.W.^ 

Times-*  .  1,455,474  l.jjl.^ 

STim*s-News-S  .  427,722  444, P 

Grand  Total  . 3,375,101  3,11!, 

FOND  DU  LAC,  WIS. 


Statesman-m  .  1,034,251 

618,212  wstatesman-S  .  199,548 


Grand  Total  .  1,235,799 

NOTE;  Statesman  Morn,  and  Eve.  sold 


fSun-S  .  1,392,793  1,458,901  only  in  combination.  Linage  of  one  edition 

-  -  (Morn.)  only  is  shown. 

Grand  Total  .  7,378,470  7,771,329  '  ' 


BEAVER  VALLEY,  PA. 

Beaver  Valley  Times-e..  756,594 


BOSTON,  MASS. 

American-e  .  799,447  814,247 

Record-m  .  894,311  855,583  _  _ 

•Advertiser-S  .  294,370  370,064 

Globe-e  .  1,824,348  1,893,010  ?  «"■■■'-■- 

Globe-m  .  1,422.422  1,534,724 

§Glob*-S  .  1,374,008  1,270,494  _ 

Herald-m  .  1,795,175  1,747,405 

tHerald-S  .  1,312,443  1,278,124 


American-*  .  1,043,085  1,043,957  _ _ 

•Am*rican-S  .  330,894  349,480  C^nv^wMlth 

Sun-Times-m  .  1,433:339  1,458:895  R'Porter-e  .  745.441  7«,i 

§Sun-Tim*s-S  .  540,764  555,043  _ 

_ : _  _ : —  FORT  WAYNE,  IND. 

Grand  Total  . 11,384,838  10,415,474  Journal  Gaiett*-m  ...  1,417.582  l,4«W 

NOTE:  Part  run  adv.  included;  1959—  sjournal  Gazette-S  ...  523,834 

3,826,344  (485,716);  1,622,675  (891,949);  n,wi  Sentinel-*  .  1,880,218  I.W* 

330,894  (231,832).  1958—3,339,651  (547,904);  - — 

1,532,288  (806,927);  349,480  (  234,144).  Grand  Total  .  3,821.436  3,7«l.l'i 


CINCINNATI.  OHIO 


Grand  Total  .  3,821.436  3,7«I.W 

FORT  WORTH.  TEXAS 


iquirer-m  .  2,327,528  2,213,074  e**.  m  I  IA9  989 

Enguirer-S  .  i:4ll,299  i:334:96l  .  2  264  498  20U,*’ 

>st  *  Times-Star-e  ...  2,247,953  2,204,803  .  ^'706  001  471,10* 


IMPORTANT  NOTICE  fteraid-m  :::::::::::::  1:795:175  1:747:405 

Except  where  other  figures  are  speci-  tHerald-S  . 

fically  shown,  the  following  fo^notes  apply  ica^eler-e  .  1,848,874  2,040,179 

to  Media  Records,  October  1959  Linages:  ^  .  -r  x  •  ■■•**»«««** 

•Includes  32,875  lines  AMERICAN  WEEKLY.  . 11,789,438  11,824,034 

••Includes  39,879  lines  FAMILY  WEEKLY. 


5.984,780  5,754,838  i»ito4 


(Includes  77,130  lines  THIS  WEEK, 
iincludes  53,1 14  lines  PARADE. 

(Includes  154,051  lines  WEEKEND  MAGA¬ 
ZINE. 

The  following  linage  tablulations  have 
been  compiled  by  Media  Records,  Inc. 
for  exclusive  publication  by  Editor  &  Pub¬ 
lisher.  They  may  not  be  reprinted  or  pub¬ 
lished  in  any  form  without  explicit  permis¬ 
sion  from  Media  Records,  Inc. 


aveier:; l:^:^  zSio:!?;  Cleveland,  ohio 

-  -  Plain  Deal*r-m  .  2,570,377  2,304,373 

Grand  Total  . 11,789,438  11,824,034  (•Plain  Dealer-S  .  1,821,037  1,801,944 

News-*  .  999,044  1,076,641 

BUFFALO  N  Y  Press-e  .  3,224,499  3,134,147  fee-® 


Grand  Total  .  4,959,109  4,3*. H! 


BUFFALO.  N.  Y. 

Courier  Express-m  _  1,144,717  1,154,849 

(•Courier  Express-S  ....  1 .032,855  1 .093,429 
(Evening  News-e  .  2,747,549  2,874,809 


FRESNO.  CALIF 

.  1,582,511  1,^.1’ 

.  406  001  589,1* 


Grand  Total  .  8,414,957  8,319,125 

NOTE:  Part  run  adv.  included:  Press-* 


ivening  News-e  .  2,747,549  2,874,809  1959—3,224,499  (157,994). 

Grand  Total  .  4,945,121  5,125,087  COLUMBUS,  OHIO 


CAMDEN,  N.  J. 


Dispa  tch-e 
Dispatch-S 


§Bee-S  .  406  001 

Grand  Total  . il9C  5T2  2,031,001 

GARY,  IND. 

Post-Tribune-e  .  1.387  183  I.W’^ 


.  2,282,916  2,221,320  ••Post-Tribun*-S  .  34  ■ ’40 


Courier-Post-e  .  1,293,757  1,333,144  Citizen-* 


.  1,144,988  1,044,424 

.  780,228  784,995 


Grand  Total  .  I,734,<'43 


EDITOR  8C  PUBLISHER  for  Dcccmh  r  5,  19W 


GLENS  FALLS,  N.  Y. 
Fost  Star  (Sm  Not.)  ..  731,437 


LONG  BEACH,  CALIF. 

734,493  lnd.p.ndent-in  .  1,952,055  1,894,351 


NOTE;  Post-Star  Morning  sold  In  com-  §lndep.ndw>t  Pr«s- 


NOTE:  (*)  Includ.s  WMk.nd  Magazine 
linage. 

(**)  La  Prasse  on  strike  October  2 


bination  with  Times  Evening.  Linage  of  one 
edition,  Post-Star  Morning,  only  is  given. 

GRAND  RAPIDS,  MICH. 

Prtss-e  .  2,398,790  2,341,027 

tPress-S  .  573,979 


T.I.gram-S  .  591,912  444,043  O'*®'’"  '5,  I9M.  Rotoaravur.  Times-. 

Press-T.legram-e  .  2,004,444  1,945,819  published  October  4,  but  not  publish^ 


OKLAHOMA  CITY,  OKLAHOMA 

Oklahoman-m  .  1,280,777  1,154,582 

Oklahoman-S  .  548,872  477,725 

Times-.  .  1,445,433  1,449,428 


Grand  Total  .  4,548,433  4,504,233 

NOTE:  Part  run  adv.  included:  Indapend- 
ent-m  1959—1,952,055  (274,431).  1958-1,- 
894,351  (200,455).  Independent  Prass-Tale- 
gram-S  1959—591.912.  1958—444,043.  Pr.ss- 


HAMMOND,  IND. 

Times-e  .  1,405,852 

Tlmes-S  .  399.807 


■>071740  1  lai  ni7  gram-S  1959—591,912.  ivbn— ooo.uos.  rress-  orar-m.. 
2,972,749  2,341,027  1959—2,004,444  (274,431).  1958  ‘‘Star-S 

.....  —1,945,819  (200,455). 

,  IND.  Grand 

1,405,852  1,498,524  LONG  ISLAND,  N.  Y. 

399,807  390,944  Newsday  Suffolk-.  ...  2,227,419  2,111,847 

-  -  Newsday  Nassau-e  ...  2,491,809  2,489,589  Banner-e 


October  II  A  18.  La  Patria  did  not  pub¬ 
lish  Rotogravure  October  19,  1958. 

MUNCIE,  IND. 

Press-e  .  974,492  910,730 

Star-m  .  1,010,471  887,937 

•*Star-S  .  248,741  254,030 


■trie  did  not  pub-  Grand  Total  .  3,315,082  3,081,735 

ir  19,  1958.  NOTE;  Part  run  adv.  included:  Times-e 

1959—1,445,433  (184,354).  1958—1.449.428 

IND.  (238,041). 

974,492  910,730 

1,010,471  887,937  OMAHA,  NEBR. 

^*8.751  254,030  #World-H.rald  .  1,509,354  1,477,749 

2,253,724  2,052,497  tWoird-htl'alld-S  .  805,034  704,790 


1,805,459  1,889,470 


NASHVILLE,  TENN. 
.  1,431,545  1,543,489 


Grand  Total  .  2,314,390  2,184,539 

(#)  World-Herald  sold  in  combination 


1,449,343  1,544,437  Morning  and  Evening,  linage  of  only  one 


HARRISBURG.  PA. 

Patriot-m  .  1,489,544  1,430,474 

{Pitriot  News-S  .  424,042  343,733 


4,719,428  4,401,454  Tennessean-S .  439,352  594,431  edition,  EVENING,  is  shown. 


Grand  Total  . 2,115,408 


430  474  ANGELES.  CALIF. 

3431733  E»aminer-m  .  2,111,734  1,798,514 

-  ‘Ezaminer-S  .  1,043,450  1,023,348 

.994,207  Tim.s-m  .  4,248,734  3,549,105 


NEW  HAVEN.  CONN. 


HARTFORD.  CONN. 

Caurant-m  .  1,144,855  1,057,117 

jf^rant-S  .  784,530  788,794 

Times-.  .  2,339,494  2,290,154 


Timas-m  .  4,248,734  3,549,105  Journal  Couriar-m .  540,223 

tTimes-5  .  2,478,715  2,413,954  Register-.  .  1,708,749 

Harald-Espress-e  .  1.470.593  1,340,442  **Register-S  .  498,100 

Mirror-News-e  .  1,359,110  1,299,357  - 


Grand  Total  . 12,912,534  11,424,940 

NOTE:  Part  run  adv.  included:  Timas-m 


NEW  LONDON.  CONN. 


_  .  _  ,  . —  .  ...  1959—4,248,734  (332,083);  Times-S  1959 — 2,-  Dav-e  I  045  124  I  059  804 

Grand  Total  .  4,273.079  4,134,047  478,715  (844,414).  1958—2,413,954  (483,475).  .  1.045,124  1,059,804 

Mirror-News-e  1959-1,359,110.  1958-1,299,- 

HAVERHILL,  MASS.  357.  NEW  ORLEANS,  LA. 

aaz7A7  aanaie  Times-Picayune-m  .  3,141,442  2,901.422 

.  LOUISVILLE.  KY.  fTim«-Picayun.-S  ....  943,247  1,024,558 


3,940,280  3,484,557  ORLANDO,  FLA. 

1959  *1958 

CONN.  Star-.  .  2,238,035  1,955,814 

540.223  430,242  Sentinel-m  .  2,238,035  2,014,588 

1,708,749  1.788.284  5entinel-S  .  747,871  584.404 

498,100  405,544  -  - 

-  -  Grand  Total .  5,223,941  4,558,804 

2,947,092  2,824,112  NOTE:  Part  run  adv.  included:  1959— 
820,792.  1958-434.522. 

,  CONN.  *1958  figures  supplied  by  publisher. 


2,947,092  2,824,112 


HAVERHILL,  MASS. 

Journal-.  .  443,787  440,429 

HONOLULU,  HAWAII 

Advertiser-m  .  410,900  523,015 

♦•Advertiser-S  .  448,474  344,343 

§S«ar  Bulletin-e  .  1,498,800  1,444,428 


LOUISVILLE,  KY. 


OWENSBORO,  KY. 

Messenger  A  Inquirer-d  8M,493 
’'Messenger  A 

Inquirer-S  .  234,429 


Courier  Journal-m  ....  1,430,439  1,450,534  states  A  Item-.  .  1,577,050  1,785,534  Grand  Total  .  1,047,122 


Courier  Journal-S  .  874,125  854,249 

zal'ziz  Times-e  .  1,932,884  1,743,217 

Grand  Total  .  4,439,450  4,070,020 


Grand  Total  .  2,778,374  2,555,804 

HOUSTON.  TEXAS 

Chronicle-e  .  2,780,411  2,494,274 

•Chronicle-S  .  998,829  1,049,213 

fost-m  .  2,304,434  2,189,445 

tfod-S  . .  472,305  488,477 

fr*«5-e  .  821,957  828,429 


LOWELL,  MASS. 

Sun-e  .  751,817 

••Sun-S  .  255,751 

Grand  Total  .  1,007,548 


Grand  Total  .  5,481,779  5,711,514 

NEW  YORK.  N.  Y. 

imes-m  .  2,748,054  2,423,029 


Grand  Total  .  7,578,338  7,450,240 

NOTE:  Part  run  adv.  included:  Chroni- 
cle-e  1959—2,780,411  (82,034).  1958-2,494,- 
(135,195). 


488,477  LYNN.  MASS.  Naws-S  . 

828.429  item-e  .  744,375  808,107  Journal  American-. 

-  ^Journal  Amtrican-S 

|450,2«  MEMPHIS.  TENN.  Jost-e  . 

laga’  Commercial  Appeal-m  2,181,201  2,074,724  T.uWr;.™  * 

-2,494,-  'rti  eTi  mb  z«i  Telegram  A 


Times-m  .  2,748,054  2,423,029  * 

Tim.s-S  .  2,791,017  2,591,791  |„d'  „H,„V-m . 

7H740  H.rald-Tribune-m  .  1,205,385  1,174,825  . 

^‘>4.240  (Herald  Tribun.-S .  742,7^  ^,M4  Grand  Total  . 

-  Mirror-m  .  932,440  989,707 

979,020  Mirror-S  .  359,294  402,078  .esairiiv- 

News-m  .  1,938,180  2,094,992  PAWTUC 

News-S  .  1,775,889  1,841,570  Times-e  . 

808,107  Journal  American-.  ...  1,240,407  1,295,102 

’Journal  Amarican-S  ..  398,932  479,412  PEORI 


PASADENA.  CALIF. 

Star-News-a  .  1,343,880  1,250,105 

§lndependant-5tar 

Naws-S  .  411,442  413,175 


dapendent-m  .  1,357,711  1,181,418 

Grand  Total  .  3,113,033  2,844,898 


INDIANAPOLIS,  IND. 

Ntwi-e  .  2,244,174  2,147,534 

m  .  2,177,550  1,835,248 

tSfar-S  .  1,093,074  999,289 

Timei-.  . 1,113,007  1,158,114 


(Commercial  Appeal-S  777,873  808,382 

Press-Scimitar-e  .  1,422,837  1,404,354 


.  4,381,911  3,289.442 


MERIDEN.  CONN. 


Sun-e  .  1,580,987  1,447,529 

Grand  Total  . 14,954,005  17,424,170 

NOTE:  Part  run  adv.  Included;  Mirror-m 
1959—932,440  (214,455).  1958—989,707  (254,- 


1,938,180  2,094,992  PAWTUCKET,  R.  I. 

1,775,889  1,841,570  Times-e  .  1,014,853  1,112,484 

1,240,407  1,295,102 

398,932  479,412  PEORIA.  ILL. 

■'tIw  '  Journal  Star . 1,457,143  1,358,582 

/e.»i  II9,3J4  (5^ 

I  580  987  I  447  579  §Journal  Star-S  .  444,103  480,781 


Grand  Total  .  2,123,244  1,839,343 

NOTE:  Journal  Star  Morning  and  Jour¬ 
nal  Star  Evening  sold  in  combination. 


821).  Mirror-S  1959—359,294  (I30,'247).  I9M  Linage  of  only  one  edition-journal  Star 


W,2W  Record  Journal  .  943,232  844,215  -402,078  (144,331).  New's-m  1959^1,938,180  E''»"'"5l-*»  »•«>*"• 


-  I  nT.,r.5 .  •iiT'E;;  N®***  .  (*”,434).  1958—2,094,992  (l,005,088).  News- 

— .  I  jTimes-S  .  281,513  321,423  NOTE:  Record  Morning  and  Journal  S  1959—1,775,889  (1,249  321).  1958 _ 1841  570  PHILADELPHIA.  PA. 

Grand  Total  .  EyeninO  are  sold  only  in  c^bination  (1,350.097).  Journal-A^.riean-e  1959-^1,-  Bulletin-.  2,397,098  2,531,115 

ana  lotal .  4,909,322  4,441,410  Linage  of  one  edition.  Record  Morning  240,407  (144,230).  1958—1,295,102  (191,444).  (’Bulletin-S  484,412  725,102 

only  is  shown.  Journal-American-S  1959—398,932  (  49,047).  |nauirer-m  2  204,555  2,092,439 

JACKSON.  MISS.  .......  .  1958— 479,412  (114,414).  World  Tel.  A  Sun-e  |nquirer-S  1,544,381  1,504,941 

larion  Ledger-m  ....  914,575  925  722  MIAMI.  FLA.  1959-1,580,987  (240,341).  1958-1,447,529  New$-e  .  935,358  847,471 

Clarion  Ledger  A  Herald-m  .  3,499,397  3.407,181  (244,095).  Split  run  adv.  Naws-m  287,018.  -  - 

News-S  .  315,948  329,559  SHerald-S  .  1,257,314  1,334,740  News-S  131,551.  Grand  Total  .  7,788,004  7,703,248 

•ily  News-e  .  747,459  745,044  New$-e  .  1,215,013  1,271,559  NEW  YORK  (QUEENS).  N.  Y.  NOTE:  Part  run  adv.  Included:  Inquirer- 


JACKSON.  MISS. 

Clarion  Ledger-m  _  914,575 

jCUrion  ledger  & 

-News-S  .  315,948 

Daily  News-e  .  747,459 

State  Times-e  .  543,307 

State  Times-S  .  190  509 


MIAMI.  FLA. 


Herald-m 
329,559  SHerald-S 
745,044  News-e  .. 


..  1,215,013  1,271,559 


Grand  Total 


2,732,018  2,753.235 


SIMM  tNews-S  .  AiJMS  AV.'nO  Long  Island  Press-e 

_ : Grand  Total  .  4,429,041  4,491,490 


Grand  Total  .  7,788,004  7,703,248 

ENS).  N  Y  NOTE:  Part  run  adv.  Included:  Inquirer- 

1,794,544  1,818.354  T, 

541,402  419,075  >".914). 


JACKSONVLLE,  FLA. 

Jmes-Union-m  .  2,447,121  2,027,480 

(Times-Union-S  .  775,748  744,920 


NOTE:  Part  run  adv.  included;  Herald-m 
1959—3,499,397  (81,434).  1958—3,407,181  (42,- 
071).  Herald-S  1959-1.257,314  (74.442). 

1958—1,334,740  (98,487). 

MILWAUKEE.  WI5. 


Grand  Total . 


2,358.148  2,437,431 


NEWPORT  NEWS.  VA. 


1,507.153  1,249.445  Saiette-e 


PHOENIX.  ARIZ. 

Republic-m  2,754,747  2,392,944 

(Republlc-S  843,934  741,581 


3  242  849  2  772  400  Sentinel-m  .  1,357,874  1,309,419 

•C.nttn.l-C  174  4A7  375  7M 


JERSEY  CITY.  N.  J. 

Journal-e  .  1,347,750  1,370,247 

NOTE:  Part  run  adv.  included;  Jersey 
^al-e  1959—1,347,750  (152,754).  1958— 
1.370,247  (  253,754). 


’Sentinel-S  .  274,442  375,784 

Journal-e  .  3,717,895  3,417.791 

(Journal-S  .  1,597,375  1,444,930 


SPress-S  .  345,584  373,449 

Times-Herald-e  .  1,259.853  1,243,722 

Grand  Total  .  3,132.590  2.884.854 


2,440,178  2,412,434 
4,258,841  5,547,143 


NIAGARA  FALLS,  N.  Y. 


Grand  Total  .  4,947,404  4.570,124 

”Gaiette-S 


MINNEAPOLIS.  MINN.  Grand  Total 

KANSAS  CITY.  MO.  Tribune-m  .  icH'w 

1.874.783  2,029,414  fTribune-S  .  1155  157  1,089,293  ,  .  - 

955,421  881  214  '  '  Ledger-Dispatch  A 

I  951  248  1  873  424  _ i  v-a.i  cila -nt  cioiiie  ...Portsmouth  Stare 


3,132.590  2.884.854  PITTSBURGH,  PA. 

Post-Gaiette-m  .  1,303,745  1,241,427 

.S,  N.  Y.  Press-e  .  2,058,287  2,149,028 

1.227,949  1,313,714  (Press-S  .  982,170  1,002,920 

182.247  191,497  Sun-Telagraph-e  .  903,041  944,412 

-  -  ’Sun-Telegraph-S  .  394,002  431,802 

1,410,234  1,505,213  -  - 

Grand  Total  .  5,443,285  5,811,789 


NORFOLK,  VA. 


PORTLAND.  ORE. 


Grand  Total  .  5,444,222  5,193,119  •• 

(Vlri^nla^-Pilit  A . 


4,783,452  4,784,252  yig^g  (154,408).  1958-2.544,732  (132,944).  Portsmouth  Star-S  ...  787.423 


2.lt8,66S  2.012,704  Oregonian-m  . 
2.408.942  2.165.935  |•0?.gonian.S 


KNOXVILLE.  TENN. 
Journal-m  A4I  xa 

?**'‘-S«''ti>el-e  I,243!3! 

jNews-S-n»,iel-S  .  374.55 


-.A  FA.  Oregon  Journal-e  . 
740,583  (Oregon  Journal-S 


TENN.  MODESTO,  CALIF. 

441,483  419,770  b««..  743  807 

1,243,355  1,317,574  §Ke!s  '  T.' !  i'.: ! 215,947 

CAO  9oa  aaa  . 


Grand  Total 


2,259.437  2,334,335 


LAWRENCE,  MASS. 

E4gle-Tr;t.ne-e  .  1.110,341  1,112,110 

LITTLE  ROCK.  ARK. 


Grand  Total  .  959,749 


MONTREAL.  CANADA 

1959 


Grand  Total  .  5,315,230  4,939,222  tmaI 

747  443  NOTE;  Part  run  adv.  included:  Ledger- 
lao'gao  Dispatch  A  Portsmouth-Star-e  1959 — 2,118,- 

445  (479.022).  1958-2,012.704  (474,928).  Vir-  POU 

eeeiei  ginian-Pilot-m  1959—2,408,942  (  333,092).  New  Yorker-e 

’“■"J  1958—2,145,935  (284,954).  Virqinian-Pilot  A  vYser 

Portsmouth-Star-S  1959-787,423  (159,127).  " 

1958-740,583  (184.375).  T«tel 


2,044,034  1,873,953 
854,387  804,430 

1,519,818  1.305,331 
411,175  401,123 

4,851,414  4,384,837 


POUGHKEEPSIE.  N.  Y. 


...  1,030,414  1,081,094 
...  325,441  334,845 


Grand  Total  .  1,354,057  1,417,959 


(’Ster-e  .  3,047,918  3,043,298 

Gaiette-m  .  1,479,338  1,714,447 

La  Presse-e  .  3,015,444  1.874.143 


OAKLAND.  CALIF. 


_  ■  ta  rresse-e  . 

Arzansa:  5aiette-m  ...  1,123,213  1,072,403  La  Patrie-S  . 


.  1,479,338  1,714,^7  Tribune-e  .  2,074.541  1,928,391  ,  . 

.  3,015,444  1,874,143  ITribune-S  .  800,452  703,791  •ulletin-e  . 


PROVIDENCE,  R.  I. 


lArkan!.;  GaieHe-S 
Gram  'otal  . 


434,144  Le  Petit  Journal-S .  237,744 


..  1,555,443  1,508,549 


EDI  I  C3R  ac  PUBLISHER  for  December  5,  1959 


.  8,154.777  7,154,189  1959—2.074.541  (90,831). 


.  Journal-m  .  1,298,895 

Grand  Total  .  2,875,013  2,432,182  (Journal-S  .  *’’■*” 

NOTE;  Part  run  adv.  Included:  Tribune-e  _  f  i  a  nve  fci 


1,959,957  2,081,139 
1,298,895  1,244,778 


4,078,452  4,132,437 

57 


READING,  PA. 


SAN  FRANCISCO,  CALIF. 


Eagle  (See  Note)  .  1,228,145  1,290,450  Chronicle-m  . 1,442,533  1,349,704  linage 


NOTE;  (*)  Includes  Weekend  Magazine 


FIGURES  SUPPLIED 
BY  PUBLISHERS 


Eagle-S  . .  214,804  210,492  fChronicle-S  .  475,350 


Part  run  adv.  included;  Telegram-e  1959 


Grand  Total .  1,444,949  1,501,142  •E»aminer-S  . 

NOTE;  Eagle  Evening  and  Times  Morn-  Call-Bulletin-e 

ing  sold  in  combination.  Linage  of  one  News-e  . 

edition  (Eagle  Evening)  is  shown.  News-Call-Bulletin-e 


E»aminer.m  .  2,273,314  1,939,845  -2,935,092  (  50,047).  1958-2,747,424  (  45,- 

•E»aminer-S  .  925,043  880,705  ^24). 

948,894 


RICHMOND,  VA. 


,1  B  ,1  itvanio  TRENTON,  N.  J. 

ews-Call-Bulletin-e  ...  1,574,028 

J _ L_  _  Evening  Times-e  .  1,215,003  1,387,159 

Grand  Total  .  7,090,248  4,599,234  ’•Times  Advertiser-S  ..  399,714  380,419 


News  Leader-e  . 1,950,582  1,848,930  NOTE;  Part  run  adv.  included;  Chroni-  Trentonian-m  .  879,974 


Times  Dispatch-m 


(Times  Di$patch-S  .  805,429  838,144 

Grand  Total  .  4,412,495  4,230,544 

RIVERSIDE.  CALIF. 

Press-Enterprise  .  1,484,040  1,319,831 

(See  Note) 

§Press-Enterprise-S  _  349,048  310,833 


1,454,484  1,543,492  cle-m  1959—1,442,533  (48,512).  1958—1.349 


838  144  704  (44,451).  Chronicle-S  1959—475,350. 

_ : _  1958-448,112  (22,232). 


SAN  JOSE.  CALIF. 


TROY.  N.  Y. 


1,484,040  1,319,831  News-e 

§Mercury-News-S 


1  na?  ze?  z  nzc  zzz  Record  (See  Note)  _  1,203,435  1,227,238 

l'979  92l  l'970  108  Moaning  and  Times-Rec- 

'zco'con  'izz'cnz  ord  Evening  sold  in  combination.  Linage 
^441^  4/4,504  edition  (Record  Morning)  is  shown. 


-  -  Grand  Total  .  4,484,893  4,448,937 

Grand  Total  .  1,833,088  1,430,444  NOTE;  Part  run  adv.  included;  Mercury-  TULSA.  OKLAHOMA 

NOTE;  Press-Enterprise  Morning  8  Eve-  nz  1959 — 2,047,382  (98,835).  1958 — 2,025,323  .  I  eni  Z9&  IAZ4R7I 

ing  sold  only  in  combination.  The  Full-  (31,144).  News-e  1959-1,979,921  (98,835).  .  •S'i! 

,k _ _ *1..*  -I  «.I..  lecB—i  970  lOR  fzi  laat  wor  d-m  .  '.”6,4/4 


ning  sold  only  in  combination.  The  Full-  (31,144).  News-e  1959 — 1,979,921  (98,835) 
Run  Linage  shown  above  is  that  of  only  1^58 — 1,970,108  (31,144). 


one  edition  (Press-Enterprise-Morning). 
Part  run  adv.  included;  Press-Enterprise 


SAN  RAFAEL.  CALIF. 


1959 — 1,484,040  (  34,341).  1958 — 1,319,831  (27,-  Independent-Journal-e  1,013,581  1,134,818 

248). 


ROANOKE,  VA. 


SCHENECTADY,  N.  Y. 


World-S  .  524,743  549,100 

Grand  Total  .  4,381,421  3,825,597 

UNION  CITY,  N.  J. 


Times-m  .  1,141,403  1,144,451  “Union  Star-e  .  949,173 


.  1,305,501  1,333,474  Hudson  Dispatch-m  ...  954,594 


STimes-S  .  338,205  408,813 

World-News-e  .  1,150,873  1,170,410 

Grand  Total  . 2,450,481  2,743,874 

ROCHESTER.  N.  Y. 

Democrat  & 


Grand  Total  .  2,254,474  2,318,885 

SCRANTON.  PA. 

Times-e  .  1,254,523  1,294,244 

SEATTLE,  WASH. 


UTICA.  N.  Y. 

Observer  Dispatch-e  ...  1,229,895  1,213,150 
’’Observer  Dispatch-S  323,700  352,217 


Grand  Total  . 3,044,734  2,994,277 


Chronicle-m  .  1,781,924  1,742,438  Post-Intelligencer-m 


(Democrat  & 

Chronicle-S  .  857,751 


Times-Unlon-e  . 
Grand  Total 


1,423,371  1,474,144 

’Post-Intelligencer-S  ..  441,804  497,444  WASHINGTON,  D.  C. 

835,317  Times-e  .  2,111,778  2,197,317  ifco  •lacg 

“mes-S  .  731,477  737,457  ^ews-e  .  1.243,893  1,219,524 

Total .  4,728,430  4,904,384  5  ?;iro:w  *  92I [w 


...  2,205,542  1,995,435  Times-S  .  731,477 

.  4,845,217  4,573,390  Grand  Total  .  4,728,430 


ROCKFORD.  ILL.  SHREVEPORT.  LA. 

Star  (See  Note)  .  1,271,929  1,314,454  . 

Star-S  .  499,941  454,589  . 

__1_  Times-S  .  413,379  378,333 


Grand  Total  .  1,771,870  1,749,045 

NOTE;  Star  Morning  and  Register-  Re¬ 
public  Evening  sold  in  combination.  Linage 
of  only  one  edition — Star  Morning — is 
shown.  Star  Morning  published  five  week 
days  only,  excluding  Monday. 


SACRAMENTO.  CALIF. 

Bee-e  .  2.332,210  2,358,202 

§Bee-S  .  458,581 

Union-m  .  730,199  444,033 

“Union-S  .  345,539  383,790 


Grand  Total  .  3,135,399  2,895,033 

SOUTH  BEND.  IND. 

Tribune-e  .  1,731,050  1,582,140 

Tribune-S  .  573,394  514,347 

Grand  Total  .  2,304,444  2,094,487 


8»Post-S  .  1,070,047  921,737 

Itar-e  .  3,084,471  3,097,443 

(Star-S  .  1,048,037  985,344 

Grand  Total  .  9,412,477  9,045,911 

NOTE;  (’)  News  and  Star  on  strike 
October  2,  1958. 

WATERBURY,  CONN. 

Amerlcan-e  .  1,371,837  1,303,751 

Republican-S  .  351,803  348,944 

Grand  Total  .  1,723,440  1,472,497 


Grand  Total  .  3,844,529  3,388,025 

Grand 

ST.  LOUIS.  MO. 

Globe  Democrat-m  _  1,481,113  1,403,103 

(’Globe  Democrat-S  ..  517,544  457,190  Record-e 

Post  Dispatch-e  .  2,417,542  2,442,442 

§Post  Dispatch-S  .  1,144,929  1,077,179 


SPOKANE.  WASH. 

444,033  Spokesman-Review-m  .,  948,248  1,034,333 

383,790  (Spokesman-Review-S  472,397  477,401 

.  Chronicle-e  .  1,124,494  1.189.358 


STOCKTON.  CALIF. 


SYRACUSE.  N.  Y. 


5,781,148  5,799,934  Herald-Journal-e  .  1,990,042  1,953,913 


/ash.  WESTCHESTER  COUNTY 

948,248  1,034,333  MACY  GROUP,  N.  Y. 

472,397  '477^40 1  Mamaroneck  Times-e  .  854,943  834,414 

1,124,494  1,189,358  Mount  Vernon  Argus-e  1,058,797  1,024,033 

-  ! —  New  Rochelle 

2,545,341  2,703,092  Standard-Star-e  .  1,159,508  1,053,377 

Ossining  Citizen- 

v-Aiic  Reqister-e  .  834,572  819,922 

Peekskill  Star-e  .  775,141  802,023 

1,571,185  1,472,959  Port  Chester  Item-e  ...  1 ,033,235  1,014,205 

Tarrytown  News-e .  879,331  829,545 

N.  Y.  Yonkers  Herald- 

I  94n  nz?  I  eczeiz  Statesman-e  .  1,124,494  1,132,948 


NOTE;  Part  run  adv,  included;  Globe  §’Herald-American-S 


Democrat-m  1959—1,481,113  (134,599).  1958  Post-Standard-m  .  1,134,995  1,034,031 


440  958  White  Plains  Reporter 


—1,403,103  (  244,095). 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1,425,733  1,280,928 

’Pioneer  Press-S  .  844,915  803,158 


(Post-Standard-S  .  388,408  299,370 

Grand  Total  .  4,140,050  3,950,272 

TACOMA.  WASH. 


Dispatch'd  .  1, 264, M2  1,286,477 

Grand  Total  .  8,984,703  8,802,984 


1955 

I9SI 

ABERDEEN, 

S.  D. 

American-News-e . 

370  608 

473,04 

American-News-S  . 

155,554 

139,311 

Grand  Total  . 

524,142 

407.932 

ALTOONA. 

PA. 

Mirror-e  . 

1,144,297 

I.l4i.la 

APPLETON-NEENAH-MENASHA, 

.  WIS. 

Post-Crescent-e  . 

1,583  134 

I,430.S2I 

BATTLE  CREEK.  MICH. 

Enquirer  S  News-e  .... 

1,085,244 

l.l)7l.9K 

Enquirer  &  News-S  _ 

235,984 

210,77? 

Grand  Total  . 

1,321.250 

1.342217 

BURLINGTON,  VT. 

Free  Press-m  . 

839,789 

0I2H! 

CANTON. 

OHIO 

Repository-e  . 

1,844  432 

I.I7I,K 

Repository-S  . 

477,992 

4U.I0I 

Grand  Total  . 

2,524,424 

2,530,04 

CARBONDALE-HERRIN-MURPHYSBMO, 

lU. 

Southern  lllinoisan-e  .. 

520,224 

511,24 

Southern  Illinoisan-S  .. 

81,102 

77,24 

Grand  Total  . 

401,328 

500,54 

CHAMPAIGN-URBANA.  ILL. 

Courier-e  . 

724,248 

409,14 

Courier-S  . 

220.554 

207,302 

Grand  Total  . 

944,804 

OH, 51! 

CHILLICOTHE.  OHIO 

Gazette-e  . 

848,172 

00l.4l< 

CORPUS  CHRISTI.  TEXAS 

Caller-m  . 

1,809,010 

l.t9I.SK 

Caller-e  . 

1,740,172 

1.420.54 

•Caller-S  . 

411,600 

«I.3I2 

Grand  Total  . 

3,940,782 

3,411,34 

’Include  AMERICAN 

WEEKLY. 

DAVENPORT 

.  IOWA 

Times-e  . 

1,314,148 

1,175.924 

Democrat-S . 

1,037,142 

10124 

Democrat-d  . 

374,208 

390,544 

Grand  Total  . 

2,729,538 

2,905.24 

DAYTONA  BEACH,  FLA. 

News-e  . 

.  904,134 

701,15C 

News-Journal-S  . 

175,448 

109,141 

Journal-m  . 

872,186 

737,352 

Grand  Total  . 

1,953,770 

1, 712,24 

DECATUR.  ILL. 

Herald  &  Review-me  . 

,  1,044,920 

1.255,21: 

Herald  S  Review-S  ... 

.  314,454 

352,958 

Grand  Total  . . 

.  1.343.374 

1,407,732 

Dispatch-e  . 2,129,892  1,924,794  News-Tribune-e  .  1,540,914  1,453,298  ’Beacon-S  .  295,327  _  _ 

-  -  News-Tribune-S  .  434,543  425,443  Eagle-m  .  1,495,844  1,494,159  JnSal  tcioiT  715^ 

Grand  Total  .  4,422,540  4,010,880  -  -  (Eagle-S  .  441,545  452,710  Total  .  753,017  m. 

NOTE;  Part  run  adv.  Included;  1959 — 2,-  Grand  Total  .  1,995,477  2,078,941  Eagle-e  .  1,372,909  ' 

129,892  (144,179).  1958—1.924,794  (120,971).  - 


WICHITA.  KANSAS  EAST  ST.  LOUIS.  lU 

Beacon-e  .  1,148,391  1,049,552  .  ??!  IP* 

795  327  312  712  Joumal-S  .  171,383 


ST.  PETERSBURG.  FLA. 

Independent-e  .  480,404  740,754 

’’Independent-S .  239,593  184,144 

Times-m  .  2,459,731  2,314,829 

§Times-S  .  484,591  700,299 


TAMPA.  FLA. 

Tribune-m  .  2,209,593  2,295,942 

740,754  (nribune-S  .  848,995  744,582 

184,144  “Times-e  .  870,552  725,415 


...  1,995,477  2,078,941  Eagle-e  .  1,372,909  1,404,299 

»  FLA  Grand  Total  .  4,954,018  4,933,432 


J _ : _  _ _  GREEN  BAY.  WIS. 

4,954,018  4,933,432  Press-Gazette-e  .  1,375  448  ins’* 


imes-S  .  484,591  700,299 

Grand  Total  .  4,044,319  3,940,030 

SAN  ANTONIO.  TEXAS 


.  WINSTON  SALEM.  N.  C. 

Times-e  .  870,552  725,415  ,  ,  .  itbavz  i  zzz  iza 

-  ■  Journal  (Sea  Nota)  ...  1,178,472  1,236,164 

Grand  Total  .  3,929,140  3,784,139  Journal  4  Sentinel-S  .. .  343,492  350,381 


GREENWICH.  CONN. 

Time-e  .  579,444 


TOLEDO.  OHIO 
’1959 

Times-m  .  741.533 


^  '  '  HAVERHILL.  MASS. 

Grand  Total  .  1,542,144  1,584,545  Gazette-e  .  484  940 

NOTE;  The  Journal  Morning  and  Sentinel 
Evening  are  sold  in  combination.  Linage  HUNTINGTON  W.  VA. 


wniw.  icAno  Times-m  .  741.533  841,714  of  one  edition  (Journal  Morning)  is  shown.  'iB.ancj  lOMIW 

Express-m  .  1,382,448  1,281,974  Blade-e  .  2,151,891  2,134,439  n"'*  i  u .  R5I  IIOI  K 


aress-News-S  .  724,741 


News-e  .  1,702,050  1,539,810 

Light-e  .  1,854,459  1,844,435 

’Light  s  .  474,893  409,137 


458,957  Blade-S  .  918,251 

231,838  - 


Grand  Total  .  3,831,475  3,891,131  x.I.rirAm  S 

1,854,459  1,844,435  NOTE;(’)  Effective  as  of  May  9th  the  t.  m .  I  OM  zjin  I  OCc'tTc  y"  am 

••••••••••■••  ''TOSiw  1:334:093  ,inir(’l9r9):  4^4^^  itnes.S 


WORCESTER.  MASS. 


Herald-Dispatcii-m  _  1,125  821 

’Herald-Advertiser-S  .  302.790  j 

Grand  Total  .  2,523  645  2,4«.«j 


Grand  Total  .  4,708,220  4,148,351 


Grand  Total  .  2,844,947  2,922,444 


TORONTO.  CANADA 

SAN  DIEGO.  CALIF.  Globe  S  Mall-m  .  1,770,520  1,427,451 

Union-m  .  1,924,471  1,833,293  }’Telegram-e  .  2,935,092  2,747  424  YOUNGSTOWN,  OHIO 

§Union-S  .  959,947  842,733  Star-e  .  3,104,970  2,943,729  Vindicator  Telegram-e  1,404,945  1,752,217 

’Tribune-e  .  2,487,459  2,451,824  Star-w  .  115,803  109,592  §Vindicator  Telegram-S  743,414  837,180 


8,144  lines  (1959');  4,840  lines  (1958). 

HYANNIS.  MASS. 

Cape  Cod  Standard-  .Mcr 

rimes-e  .  «9  918 


Grand  Total  .  5,574,097  5,147,850 

58 


Grand  Total .  7,928,385  7,448,398 


e.'.iov  JOHNSTOWN.  PA 

Grand  Total  .  2,370,381  2,589,397  Trlbune-Democrat-d  ...1,041  778  1.^7, 

EDITOR  8C  PUBLISHER  for  Decem'nr  5,  195^ 
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195? 

KINGSTON.  N.  Y. 


1958 


1959 


1958 


Fr»«man-e 


864,290 


TUCSON.  ARIZ. 

847,168  Slar-m  . 1,812,024  1,665,013 

Star-S  .  333,735  283,370 

LINCOLN,  NEER.  Citiian-a  .  2,035,544  1,812,335 

Star^n  .  1,174,894  1,154,692  -  - 

Jotirnal-a  .  1,105,566  1,153,040  Grand  Total  .  4,181,303  3,760,718 

•Journal  8  Star-S  ....  188,944  204,106 


WAUKEGAN.  ILL. 

Grand  Total  2,469,404  2,511,838  News-Sun-e  .  1,305,598  1,293,446 


•Includes  PARADE  53,353  lines  (1959); 
53,254  lines  (1958). 


LOCKPORT,  N.  Y. 

Union-5un  &  Journal-e  613,046 


WILMINGTON,  DEL. 
News-Journal-me  .  1,808,098  1,814,057 


602,938 


MADISON.  WIS. 

Capital  Times-e  .  1,362,074  1,296,414 

State  Journal-m  .  1,422.967  1,301.692 

State  Journal  s  .  429,779  464,191 


WOONSOCKET,  R.  I. 

Woonsocket  Call-e  ....  750,254 


Grand  Total 


3,214,820  3,062,297 


•Includes  PARADE  52,850  lines  (1959);  10  1958) 

75,481  lines  (1958). 


CANADA 
BARRIE.  ONT. 

Barrie  Eiaminer-e  .  491,260  334,754 

(Converted  to  daily  publication  Nov. 


MOLINE-ROCK  ISLAND,  ILL. 

Argus-e  ....  1,116,220  1,170,904 

■■  .  1,232,126  1,129,800 


CALGARY,  ALTA. 

Herald-e  .  2,236,580  2,192.632 


Dispatch-e 


CHARLOTTETOWN.  P.  E.  I. 


Total  .  2,348,346  2,300,704  ,  .I !  ] ! ! !  w;m6 


511,298 

391,718 


MONTGOMERY,  ALA. 

Advertiser-m  1,094,475  1,087,954 

Adverti$er.5  .  289,075  325,892 

Journal-e 


Grand  Total  .  1,041,521 


CHATHAM.  ONT. 

1,101.520  .  g„  5„ 


903,016 

879,984 


Grand  Total  .  2,467.584  2,515,366 


NORRISTOWN.  PA. 

TImes-Herald-e  .  .  842,930 


CORNWALL.  ONT. 

Cornwall  Standard- 
Freeholder-e  .  682,133 


788,946 


OGDEN.  UTAH 

Standard-Esaminer-e  .  927,934  870  586 
Standard-E»aminer-S  .  227,444  217^304 


EDMONTON.  ALTA. 

2,161,733  2,123,756 


GALT,  ONT. 
.  869,652 


Grand  Total  .  1,154,378  1,087,890  Reporter-e 

Includes  FAMILY  WEEKLY  39,758  lines 
(1959);  45.134  lines  (1958). 

Mercury-e 

OIL  CITY-FRANKLIN.  PA. 

Derrick-m  611496  562  698  HAMILTON,  ONT. 

News-Herald-e  .  427^433  44li685  Spectator-e  .  2,670,828  2,502,314 


GUELPH,  ONT. 

.  965,790 


791,603 

842,884 


Grand  Total 


.  1,038,929  1,004,383 


KAMLOOPS.  B.  C. 

Sentinel-e  .  434,784 


PADUCAH.  KY. 

Sun-Democrat-e  747,908  738,304  KELOWNA.  B.  C. 

Sun-Democrat-S  260,890  235,438  Courier-e  .  279.621 

(Began  as  daily  Sept.  9,  1957) 


380,545 

255,591 


Grand  Total  1,008,798  973,742 

Includes  FAMILY  WEEKLY  39,998  lines 
(1959);  45,570  lines  (1958). 


KIRKLAND  LAKE.  ONT. 

Northern  News-e  .  363,614 

PASSAIC-CLIFTON.  N.  J.  MEDICINE  HAT.  ALTA. 

Htrald-News-e  1,338,094  1,312,264  News-e  674,273 

PENSACOLA.  FLA.  NANAIMO,  B.  C. 

u  1.280.552  1,251,460  c--.  p......  559  186 

News-Journal-S  .  328,902  284;620  ^  ' 

684,838  MOOSE  JAW.  SASK. 


News-i 


Grand  Total 


2,387,798  2,220,918  TImes-Herald-e  .  673,152 


PINE  BLUFF.  ARK. 

Commercial-e  728,504  679,364 

•Uimmerclal-S  .  131,082  145,782 


NORTH  BAY.  ONT. 

Daily  Nugget-e  .  843,418 


396,390 

617,214 

516,955 

571,931 

721,610 


Grand  Total  .  859,586 


825,146 

WEmV"”*  include  39,758  lines  FAMILY 


ORILLIA.  ONT. 

Packet  ft  TImes-e .  402,796 


POTTSTOWN.  PA. 

Mercury-m  861,350 


OSHAWA,  ONT. 

Times  Gazette-e  .  1,086,168 


378,174 

972,739 


955,388 


OUINCY,  ILL. 

Herajd-WhIg-e  .  689,808 

Herald-Whig-S  .  211,050 


OTTAWA,  ONT. 

Citiien-e  .  .  2,216,206  2,076,493 

Includes  WEEKEND  MAGAZINE  ft 


203,896  COMIC  Section. 


Grand  Total 


900.858  818,118 


RAPID  CITY.  S.  D. 

J^rnal-d  640,724 

Journals  I45O40 


612  360 
153,594 


PEMBROKE,  ONT. 

Observer-e  364,079  310,764 

(Began  at  daily  April  22,  1957). 


Grand  Total 


PENTICTON.  B.  C. 


785,764 


SALISBURY,  N.  C. 

Solisbury  Post-e  .  619,598 

Salisbury  Post-S  .  181  762 


765,954  Herald-e  281,083  280,840 

(Began  as  daily  Sept.  9,  1957). 


662,900 

160,006 


Grand  Total  .  801,360 


PORT  ARTHUR.  ONT. 
News  Chronicle-e  .  •  .  1,077,449 


SIOUX  FALLS.  S.  D. 

j^Ous-Leader-e  .  775  740 

Argus.L^ider-S  .  245,616 


PRINCE  ALBERT,  SASK. 

Herald-e  .  673,152 


942,767 

571,931 


761  838 
222,502 


Grand  Total  . 


QUEBEC  CITY,  QUE. 
Chronicle-Telegraph-e  .  472,207 


1,021,356  984,340  L'Evenement-Journal-m 


477,566 


,247, « 

1959 


Telegr. 


SUPERIOR,  WIS. 


SARNIA.  ONT. 

670,306  666,736  Observer-e  .  1,002,874  I.02S.32I 

editor  ac  PUBLISHER  for  December  5,  1959 


1959 

1958 

SASKATOON. 

,  SASK. 

Star-Phoenix-a  . 

1,144,705 

1,065,105 

SUDBURY, 

ONT. 

1,238,260 

ONT. 

1,002,811 

TIMMINS. 

Pr«$$-e  . 

512,529 

551,558 

TROIS  RIVIERES,  QUE. 

LeNouvellist«-«  . 

859,001 

842,656 

VANCOUVER 

.  B.  C. 

Sun-a  . 

Provinca-m  . 

2,932,479 

1,470,349 

2,875,652 

1,435,898 

Includas  WEEKEND  MAGAZINE  155,920 

lines  (1959);  135,665  lines  (1958). 


WELLAND. 

ONT. 

Tribune-a  . 

845,015 

800,216 

WINNIPSG. 

MAN. 

Tribuna-e  . 

1,794,716 

1,577,772 

WOODSTOCK,  ONT. 

StntIn«|*Review*e  . 

608,804 

595,000 

ADVERTISING 

LINAGE  SERVICE 

BLUEFIELD, 

W.  VA. 

Talegraph-m  . 

519,871 

565,372 

•Telagraph-S  . 

163,497 

185,189 

Grand  Total  . 

683,368 

750,561 

•Includas  FAMILY  WEEKLY  39,799  linas 

(1959);  45,302  Unas  (1958).  NOTE;  Tala- 

gram-S  sold  in  combination  with  Sunsat 

News-a. 

COLUMBIA.  S.  C. 

State-m  . . 

1,068.224 

984,657 

*Stata-S  . 

416,865 

415,717 

Racord-m  . 

810,634 

773,848 

Grand  Total  . 

2,295,723 

2,174,222 

•Includas  AMERICAN  WEEKLY  32.623 

linas  (1959);  43,670  linas  (1958). 

JAMESTOWN.  N.  Y. 

Post-Journal-a  . 

1,031,294 

1,044,305 

LAS  VEGAS.  NEV. 

Nevada  Sun-m  . 

941,146 

Nevada  Sun-S  . 

139.607 

Grand  Total  . 

.  1,080,753 

LEVITTOWN,  PA. 

Times-e  . 

983,218 

1.034,026 

NOTE:  Sold  in  combination  with  Bristol 

Courier. 

MONROE.  LA. 

World-m  . 

893,621 

754.881 

World-S  . 

256,035 

231,565 

News-Star-e . 

834,850 

751,511 

Grand  Total  . 

1,984,506 

1,737,957 

NEW  YORK.  N.  Y. 

El  Diario  De 

Nueva  York-m  . 

306,249 

El  Diario  De 

Nueva  York-S  . 

57,120 

Grand  Total  . 

363,369 

NORWALK. 

CONN. 

Norwalk  Hour-e 

.  1,005,094 

PATERSON 

.  N.  J. 

Call-m  . 

1,068,382 

995,951 

News-e  . 

1,350,473 

1,348,080 

Grand  Total  . 

2,418,855 

2,344.031 

QUINCY, 

MASS. 

Patriot  Ledger-e 

988,154 

SALEM. 

ORE. 

Capital  Journal-a  . 

979,173 

1,042,751 

Oregon  Statasman-m 

882,800 

910,105 

Oregon  Statesman-S 

211,668 

215,129 

Grand  Total . 

.  2,073,641 

2.167,985 

SCRANTON.  PA. 

Tribuna-m  . 

597,487 

586,164 

•Scrantonian-S  . 

343,047 

391,012 

Grand  Total  . 

.  940,534 

977,176 

•Includes  PARADE  53,205  lines  (1959); 
74,447  lines  (I9S8). 


1959 

1958 

WIUES- 

BARRE.  PA. 

Record-m  . 

.  753,862 

768,422 

TImes-Laader-e  ... 

.  1,259,251 

1,383,328 

•Independant-S  ... 

.  620,895 

591,772 

Grand  Total  . . . . 

.  2,634,008 

2,743,522 

•Includes  FAMILY  WEEKLY  39,799  lines 
(1959);  45,302  lines  (1958). 

• 

Baseball  Clubs 
Urged  to  Advertise 

St.  Petersburg,  Fla. 

Widespread  use  of  newspaper 
advertising  was  recommended  to 
baseball  teams  at  the  annual 
convention  here  this  week  of 
the  National  Association  of  Pro¬ 
fessional  Baseball  Leaprues. 

Nick  Popa,  vicepresident  and 
public  relations  director  of  Byer 
&  Bowman  Advertising  Agency 
of  Columbus,  unveiled  the  1960 
“It’s  Fun  To  Be  a  Fan”  promo¬ 
tion  kit  containing  suggested 
full-page,  two-color  opening  day 
newspaper  ads  along  with  10 
institutional  and  more  than  a 
dozen  small-space  ads. 

Byer  &  Bowman,  working  with 
George  M.  Trautman,  NAPBL 
president,  and  Carl  Lundquist, 
NAPBL  public  relations  direc¬ 
tor,  developed  the  second  annual 
kit  for  u.se  by  some  150  baseball 
clubs  next  year. 

Presentation  of  the  kit  was 
made  during  a  day-long  promo¬ 
tion  panel  moderated  by  Ed 
Doherty  of  Denver,  president 
of  the  American  Association  and 
former  Pro r/dence  (R.  I.)  Bulle¬ 
tin  sports  editor. 

• 

(]ily  Law  Reslricls 
Alls  by  Craflsiiieii 

Dallas,  Tex. 

A  proposed  city  ordinance 
that  would  have  forced  newspa¬ 
pers  to  police  the  qualifications 
of  cei-tain  craftsmen  was  modi¬ 
fied  by  the  Dallas  City  Council 
before  its  adoption. 

As  passed,  the  oi'dinance  pro¬ 
hibits  false  advertising  by 
craftsmen  not  qualified  by  city 
or  state  license.  But  the  adver¬ 
tiser  alone  is  puni.shable  by  a 
$100-a-day  fine. 

The  ordinance  was  drafted,  it 
was  understood,  mainly  to  hit  at 
telephone  book  advertising  by 
unlicensed  craftsmen  such  as 
plumbers.  But  the  wording  of 
the  ordinance  would  have  in¬ 
cluded  newspapers,  radio  and 
television  stations,  and  all  other 
advertising  media. 

Protests  led  by  City  Council¬ 
man  Walter  H.  Cousins  Jr., 
publisher  of  a  trade  journal, 
brought  about  the  amendment 
to  the  ordinance,  which  was  ap¬ 
proved  by  an  8-1  vote. 
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Pulitzer  Policy 

(Continued  from  page  14) 


We  are  particularly  anxious 
that  a  greater  representation  be 
given  in  this  category  to  the  de¬ 
partmental  aspects  of  newspa¬ 
per  work,  particularly  such  spe¬ 
cialized  areas  as  w'omen’s  pages, 
religion,  finance,  amusement  and 
culture,  and  sports. 

IV— National  Reporting 

Comment;  Ever  since  the 
recognition  of  national  report¬ 
ing  as  a  separate  category  in 
1942,  it  has  tended  to  become 
synonymous  with  Washington 
reporting  and  various  phases  of 
political  coverage  in  the  nation’s 
capital.  In  eighteen  years  all  but 
four  National  Reporting  prizes 
were  awarded  to  Washington  re¬ 
porters. 

There  is  an  enormous  range 
of  developments  in  industi-y  and 
labor,  science,  education,  reli¬ 
gion,  cultural  activities,  sports, 
finance  and  military  affairs  that 
belongs  in  national  reporting  as 
properly  as  any  Washington 
political  stoi’y.  Nor  can  w’e  put 
up  the  bars  against  the  many 
brilliant  specialists  and  com¬ 
mentators  w’ho  have  analyzed 
national  political,  economic,  mili¬ 
tary,  sociological  and  cultural 
developments  with  sometimes 
profound  effect. 

We  also  hope  that  the  jurors 
in  Category  IV  will  inspect  with 
equal  care  any  multiple  exhibits 
that  may  be  submitted  by  the 
wire  services,  as  well  as  news¬ 
papers. 

V— International  Reporting 

Comment:  For  all  except  four 
of  the  past  20  years,  Pulitzer 
Prizes  in  international  reporting 
have  gone  to  distinguished  cor¬ 
respondents  from  the  war 
fronts  ahd  from  Russia.  The 
only  other  subjects  that  have 
been  the  basis  for  awards  dur¬ 
ing  these  two  decades  were 
events  in  Argentina,  India,  Can¬ 
ada.  and  Cuba. 

Three  years  ago  we  attempted 
to  convince  the  jurors  that 
United  Nations  correspondence, 
whether  it  originated  in  New 
York  City  or  abroad,  was  well 
worth  considering  in  the  pre¬ 
liminary  inspection  of  the  ex¬ 
hibits  in  Category  V.  However, 
it  has  been  our  experience  to 
date  that  disappointingly  few 
nominations  have  been  made  for 
distinguished  correspondence 
dealing  with  United  Nations 
political  affairs,  or  the  other  in¬ 
ternational  efforts  to  increase 
the  well-being  of  mankind. 

The  test  of  international  cor¬ 
respondence  is  substance,  not 
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datelines.  It  is  worth  pointing 
out  that  the  1959  Pulitzer  Prize 
in  international  affairs  went  to 
two  New  York  City  reporters 
who  learned  the  truth  about  tbe 
Castro  revolution  and  published 
their  findings  in  a  series  of  ar¬ 
ticles  without  a  dateline.  That 
was  a  welcome  deviation  from 
familiar  patterns. 

VI — Editorial  Writing 

Comment:  Five  years  ago,  a 
juror  estimated  that  nearly 
10,000  editorials  had  been  sub¬ 
mitted  in  a  single  year  in  Cate¬ 
gory  VI  and  despaired  of  mak¬ 
ing  a  reasoned  judgment.  For 
that  reason,  the  Advisory  Board 
has  since  recommended  that  the 
number  of  editorials  submitted 
by  a  single  nominee  be  limited 
to  a  dozen  so  far  as  possible  and 
that  the  major  ones  be  indi¬ 
cated. 

We  do  not  lack  for  righteous, 
moral  and  clearly  reasoned  edi¬ 
torials,  some  of  which  appear  to 
have  the  power  and  influence 
suggested  as  requirements  in 
the  definition.  Nor  is  there  any 
failure  of  courage  to  be  found 
in  the  editorial  character  as  a 
whole.  But  we  found  relatively 
few  editorials  that  have  the 
freshness  of  subject  and  are 
written  in  such  a  remarkable 
manner  as  to  be  remembered 
and  quoted  for  years  afterward, 
such  as  William  Allen  White’s 
“To  An  Anxious  Friend.”  The 
admirable  use  of  language  and 
a  heart  brimming  with  good  will 
are  no  substitutes  for  the  uni¬ 
versality  of  appeal  which  is  the 
hallmark  of  the  greatest  writ¬ 
ers,  whether  or  not  they  are 
journalists.  This  is  the  quality 
for  which  all  juries  search,  and 
which  we  are  proud  to  say  we 
have  been  able  to  recognize  in 
lists  of  Pulitzer  Prize  winners. 

Editorial  Commentary 

Yet,  because  of  the  rarity  of 
the  meaningful  editorial  with 
such  universality  of  appeal,  we 
believe  that  the  materials  eligi¬ 
ble  for  consideration  in  this 
category  should  be  broadened  to 
include  editorial  commentaries 
and  perhaps  some  species  of  edi¬ 
torial  columns. 

Purely  individual  comments, 
made  in  the  name  of  and  on  the 
sole  responsibility  of  a  w'riter, 
whether  or  not  he  is  published 
on  the  editorial  page,  would 
seem  to  be  more  in  the  nature  of 
interpretive  writing  rather  than 
work  which  the  newspaper 
espouses  to  further  its  own  poli¬ 
cies. 

Our  preference  is  for  the  sin¬ 
gle  editorial,  or  series  of  edi¬ 
torials,  that  qualifies  under  the 
definition  of  Category  VI.  But 
if  none  are  so  outstanding  as  to 
impress  the  jurors,  then  it  is  ob¬ 
vious  that  they  should  consider 


not  only  the  editorials  that  have 
been  submitted  but  “the  whole 
volume  of  the  w’riter’s  work 
during  the  year”  and  his  career, 
as  well.  This  undoubtedly  will 
impose  a  hardship  on  younger 
or  lesser  known  editorial  writers 
whose  w'ork  is  not  widely 
known,  and  who  will  have  to 
be  judged  only  on  the  basis  of 
the  dozen  or  so  editorials  they 
have  submitted.  But  if  a  jury 
is  truly  interested  in  one  of 
these  younger  writers,  surely  it 
is  conceivable  that  reliable  and 
authoritative  estimates  can  be 
gathered  rather  quickly  of  the 
usefulness  of  his  year’s  work 
and  his  career. 

VII— Editorial  Cartoons 

Comment:  The  memorable 
editorial  cartoon,  like  the  edi¬ 
torial  of  universal  appeal,  is  a 
rarity  even  in  the  files  of  the 
Pulitzer  Prizes. 

However,  it  has  seldom  been 
easy  to  find  a  great  cartoon 
worthy  of  a  Pulitzer  Prize. 
During  the  past  half-dozen  or 
more  years,  in  particular,  the 
cartoon  prize  has  been  awarded 
only  after  personal  inspection  of 
the  exhibits,  not  only  by  the 
jurors,  but  also  of  the  individ¬ 
ual  members  of  the  Advisory 
Board  as  well.  Agreement  has 
not  been  easy  to  attain. 

Jurors  in  Category  VII  may 
well  ask,  “What  is  the  funda¬ 
mental  difficulty?”  As  nearly  as 
we  can  determine,  it  rests  with 
the  state  of  the  art  rather  than 
its  individual  practitioners. 
There  are  few  newcomers  to  the 
field  of  editorial  cartooning. 
Many  newspapers  prefer  to  pub¬ 
lish  the  work  of  the  established 
artists  through  syndicated  ar¬ 
rangements  rather  than  employ 
one  of  their  owti.  Moreover,  as 
even  the  greatest  of  our  car¬ 
toonists  will  testify,  it  is  not 
simple  to  come  by  fresh  ideas 
and  strikingly  novel  methods  of 
presentation — particularly  after 
a  lifetime  in  the  business  of 
turning  out  a  cartoon  either 
daily  or  several  times  a  week. 

Great  Art 

We  are  not  impressed  by  ob¬ 
servations  that  some  cartoonists 
may  be  hobbled  by  their  news¬ 
papers,  or  that  the  field  as  a 
whole  suffers  from  conserva¬ 
tism  and  timidity.  If  this  were 
so,  why  would  such  newspapers 
in  many  instances  display  inde¬ 
pendence,  vigilance  and  courage 
verging  on  recklessness  to  take 
editorial  positions  directly  op¬ 
posed  to  their  owm  best  com¬ 
mercial  interests  ?  There  may  be 
a  few  newspapers  with  house- 
broken  cartoonists  who  are 
afraid  to  call  their  souls  their 
own,  but  we  do  not  believe  they 
are  respected  either  in  the  pro¬ 
fession  or  by  the  public  at  large. 
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Let  us  face  the  facts.  Great 
art  is  rare.  And  wheie  art  is 
combined  with  editorial  self-ex¬ 
pression  on  the  issues  of  the 
day,  as  is  the  case  with  editorial 
cartoons,  it  is  self-evident  that 
works  of  genius  will  not  emerge 
all  over  the  place.  But  we  be¬ 
lieve  that  we  have  a  right  to 
expect  the  best  artistic  concep¬ 
tions  and  draftsmanship,  fresh 
ideas,  new  subjects,  independ¬ 
ence,  forthrightness  and  cour¬ 
age. 

VIII — News  Photography 

Comment:  Juries  may  select  a 
single  photograph,  several  pho¬ 
tographs  arranged  in  a  series  or 
“picture  story,”  albums  present¬ 
ing  a  rounded  concept  of  a  pho¬ 
tographer’s  work  or  portfolios 
representing  the  year’s  work  of 
an  entire  newspaper  staff.  All 
have  figured  in  the  award  of  the 
Pulitzer  Prize  for  Photography 
since  it  was  established  in  1942. 

We  have  not  alw’ays  found 
the  great  diversity  and  appeal 
in  these  examples  of  the  pho¬ 
tographic  art  that  exist  either 
in  the  files  of  most  newspapers 
or  in  life  itself.  The  lucky  dis¬ 
aster  shot  of  the  moment,  the 
artificial  posed  illustration  of 
some  headine  story,  the  busi¬ 
ness-like  news  picture  of  the 
day  all  seem  to  dominate  the 
exhibits  year  after  year.  Little 
thought  seems  to  be  given  to 
originality  of  subject  matter  or 
composition,  except  in  the  ranks 
of  the  prize-winners  and  some 
of  the  runners-up,  nor  are  ef¬ 
forts  made  to  depict  the  less 
sensational  but  more  typical  as¬ 
pects  of  American  life— the 
school,  the  church,  the  home, 
the  small  business  and  farm,  the 
laboratory,  the  playing  field, 
forest  and  mountain.  These,  too. 
figure  in  the  news  of  the  day 
although  they  do  not  neces¬ 
sarily  make  for  sensation. 

It  is  for  this  reason  that  the 
Pulitzer  Prize  in  photography 
w'as  opened  to  amateurs,  pm- 
vided  their  work  was  published 
in  a  newspaper,  Tw'o  out  of  the 
nineteen  photographers  who 
have  been  honored  thus  far  were 
amateurs,  but  relatively  few  en¬ 
tries  have  come  from  then' 
ranks  despite  that. 

We  ask  the  jurors  to  consider 
the  unusual  subject  as  well 
the  familiar  one,  the  picture  of 
universal  interest  that  may  not 
be  w'idely  used  as  well  as  the 
compelling  Page  1  photogra^ 
of  today  that  may  be  outdated 
tomorrow. 

• 

Bitz  Goes  to  Jail 

Irving  Bitz,  56,  has  begun 
serving  a  five-year  sentence  for 
conspiracy  and  extortion  in  the 
newspaper  -  magazine  distribu¬ 
tion  business. 
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Colonel  Slover  Dies; 
Newspaper  ‘Doctor’ 


Norfolk,  Va. 
Col.  Samuel  LeRoy  Slover, 

86,  chairman  of  the  board  of 
Norfolk  -  Portsmouth  Newspa¬ 
pers,  Inc.,  died  Nov.  28  after 
two  years  of  declining  health. 

He  had  made  a  career  of  find¬ 
ing  sick  newspapers  in  Virginia 
and  turning  them  into  healthy 
ones. 

At  his  death  he  was  chair¬ 
man  of  the  board  of  Norfolk- 
Portsmouth  Newspapers,  Inc., 
owner  of  the  Virginian-Pilot  and 
the  Norfolk  Ledger-Star,  and  of 
the  WTAR  radio  and  TV  cor¬ 
poration.  At  one  time  he  also 
owned  or  controlled  the  Rich¬ 
mond  Times-Disgatch,  the  Ports¬ 
mouth  Star,  the  Petersburg 
Progress-Index  and  the  Newport 
News  Times-Herald. 

Asked  to  Take  Over 

At  the  peak  of  his  owner¬ 
ships,  about  1930,  he  frequently 
had  invitations  to  take  over  the 
management  of  and  share  in  the 
ownership  of  newspapers.  In¬ 
stead  he  attempted  to  retire, 
distributing  blocks  of  stock  in 
his  principal  property,  the 
Ledger-Dispatch,  to  his  top 
lieutenants.  Not  until  three 
years  ago  was  he  able  to  retire; 
his  associates  kept  calling  him 
back. 

In  1933  the  Norfolk  City 
Council  called  upon  him  to  serve 
as  Mayor  during  the  worst  pe¬ 
riod  of  the  depression.  He  was 
chairman  of  the  board  of  the 
Merchants  and  Planters  Bank  in 
Norfolk  until  its  merger  with 
the  National  Bank  of  Com¬ 
merce  in  1957.  For  many  years 
he  was  a  director  of  the  Na¬ 
tional  Bank  of  Commerce,  the 
Norfolk  and  Western  Railway 
Co.,  and  the  Newport  News 
Shipbuilding  and  Dry  Dock  Co. 

Col.  Slover  was  bom  in  An¬ 
derson  County,  Tennessee,  and 
there  he  owned — for  90  days — 
his  first  newspaper,  the  Clinton 
G^ette.  Ninety  days,  he  ex¬ 
plained  in  later  years,  was  the 
longest  jteriod  for  which  a  bank 
Would  accept  a  note.  He  became 
wvertising  salesman  and  later 
busine.‘!.<  manager  for  the  Knox- 
^dle  Journal,  As  business  man¬ 
ager  ht'  had  to  confess  failure 
in  a  stt-nuous  effort  to  make 
the  newspaper  profitable.  He 
left  Kr.c  .xville  owing  $36,400 
which  1,.  later  repaid. 

^eiit  \head  from  Failure 

After  the  Knoxville  failure, 
every  -*.•))  Col.  Slover  made  was 


a  successful  step  forward.  He 
sold  advertising  on  a  commis¬ 
sion  basis  for  the  Richmond 
Times — and  sold  so  much  adver¬ 
tising  he  created  a  morale  prob¬ 
lem  for  the  rest  of  the  staff.  In 
1902  he  was  offered  the  pub¬ 
lisher’s  job  and  half-interest  in 
the  Newport  News  Times-Her¬ 
ald  if  he  could  put  the  paper  in 
the  black.  He  accepted  and 
brought  with  him  the  late  Har¬ 
vey  Laird  Wilson,  city  editor  of 
the  Richmond  Times.  Mr.  Wil¬ 
son  became  the  editorial  part¬ 
ner  in  Slover  enterprises. 

Successful  in  Newport  New’s, 
he  turned  his  eyes  toward  Nor¬ 
folk,  purchas^  the  Public 
Ledger  and  after  spirited  com¬ 
petition  merged  the  Ledger 
with  the  Norfolk  Dispatch, 
owned  by  the  late  James  M. 
Thomson. 

Earlier  than  most  publishers, 
he  saw  the  economic  wisdom  of 
merger  and  consolidation.  He 
also  was  a  pioneer  advocate  of 
continuity  in  advertising  and 
volume  discounts. 

To  his  trusted  associates  he 
delegated  almost  complete  au¬ 
thority.  C.  E.  Boggs,  head  of  the 
Norfolk  paper’s  mechanical  de¬ 
partments  for  many  years,  once 
recalled  that  he  purchased 
presses  for  the  Portsmouth  Star 
and  had  them  running  for  three 
w'eeks  before  he  could  persuade 
Col.  Slover  to  take  a  look  at 
them.  “They’re  w’orking  okay, 
aren’t  they?”  Colonel  Slover 
asked. 

Poker  Player 


He  loved  to  play  poker  and  on 
one  notable  occasion  w’as  as¬ 
tonished  by  his  success.  That 
was  at  a  session  at  the  South¬ 
ern  Newspaper  Publishers  Asso¬ 
ciation  convention  in  Asheville, 
N.  C. 

He  and  one  of  his  friends — 
the  late  Curtis  Johnson,  pub¬ 
lisher  of  the  Charlotte  (N.  C.) 
Observer — entered  a  game  and 
found  the  stakes  exceeding  the 
limits  of  sensible  betting.  Be¬ 
fore  long  newspaper  properties 
were  on  the  table  to  cover  bets. 
At  dawn  Col.  Slover  and  Mr. 
Johnson  were  the  big  winners, 
but  after  a  conference  they  de¬ 
cided  to  call  the  whole  thing  off. 

Until  he  was  80  he  played  18 
holes  of  golf  twice  a  week. 

His  wife,  the  former  Fay 
Martin,  survives.  A  nephew, 
Frank  Batten,  is  publisher  of 
the  Virginian-Pilot  and  Norfolk 
Ledger-Star. 


Official  Picks 
Non-Pu  hlish  ing 
Day  to  Resign 

St.  Louis 

Elwood  Long,  Missouri  state 
purchasing  agent,  resigned  Nov. 
25  following  a  series  of  Post- 
Dispatch  stories  critical  of  oper¬ 
ation  of  his  office. 

The  resignation  story  bi-oke 
on  Thanksgiving  eve,  in  time  for 
the  front  page  lead  of  the 
Thanksgiving  issue  of  the  morn¬ 
ing  Globe-Democrat.  The  P-D 
did  not  publish  on  the  holiday. 

Mr.  Long’s  letter  of  resigna¬ 
tion  to  Governor  James  T.  Blair 
gave  as  one  of  his  reasons  “that 
the  purpose  of  one  of  the  city 
newspapers  was  to  accuse  me 
until  it  drove  me  from  public 
office.” 

The  P-D  infoi-mation  on  state 
purchases  was  dug  up  by  Theo¬ 
dore  C.  Link.  Another  staffer, 
Edw'ard  H.  Thornton,  also 
w’orked  on  the  series. 

• 

Hearst  Files  New  Suit 
Against  Guild  in  D.  C. 

Washington 

On  the  heels  of  a  jurisdic¬ 
tional  challenge  in  a  previous 
filing  of  a  suit,  Hearst  Consoli¬ 
dated  Publications,  Inc.  this 
week  sued  the  American  News¬ 
paper  Guild  and  some  of  its 
officers  for  $6,000,000  in  Federal 
Court  here. 

The  guild’s  attorneys  had 
moved  to  invalidate  the  earlier 
complaint,  asking  $3,100,000,  on 
the  ground  that  Federal  Court, 
New  York,  lacked  jurisdiction, 

Hearst  is  seeking  damages  for 
guild  publicity  given  to  a  rumor 
of  consolidation  of  the  New 
York  Journal  American  and 
World  -  Telegram  and  Sun. 
Hearst  asserts  the  inimor  is 
completely  without  foundation 
and  is  false. 


Loye  W.  Miller  Jr. 

Joins  Time  Staff 

Washington 

Loye  W.  Miller  Jr.  has  re¬ 
signed  from  the  Charlotte 
(N.  C.)  Observer  to  join  the 
Washington  staff  of  Time  maga¬ 
zine.  Mr.  Miller  is  the  eldest 
son  of  the  editor  of  the  Knox¬ 
ville  (Tenn.)  News-Sentinel. 

During  his  four  years  on  the 
Observer,  Mr.  Miller  was  a  state 
desk  editor,  reporter  and  capitol 
correspondent.  South  Carolina 
editor  and  assistant  city  editor. 
He  received  an  A.  B.  degree 
from  Dartmouth  in  1951  and  a 
master’s  degree  at  Columbia 
University  Graduate  School  of 
Journalism  in  1952. 


Kansas  Use 
Tax  Fought 
By  Publishers 

Topeka,  Kans. 
The  validity  of  a  2*^  percent 
tax  on  newsprint  and  ink  used 
in  publishing  newspapers  is 
being  challenged  in  Shawnee 
County  District  Court  here. 

For  many  years  Kansas  news¬ 
papers  have  been  exempt  from 
the  sales  tax  as  well  as  the 
“use”  or  “compensating”  tax 
which  applies  in  cases  where 
collection  at  point-of-sale  is  not 
feasible. 

The  court  challenge  is  the 
latest  in  a  series  of  skirmishes 
between  John  E.  Kirchner,  Di¬ 
rector  of  Revenue,  and  the  pub¬ 
lishers. 

The  tax  exemption,  which 
both  subscribers  and  publishers 
enjoyed,  was  ended  by  the  state 
declaring  the  tax  applicable 
under  the  use  or  compensating 
tax  provisions  in  the  original 
sales  tax  act. 

The  1959  session  of  the 
Kansas  Legislature  passed  a 
concurrent  resolution  which 
negated  the  Department  of 
Revenue’s  regulation.  However, 
the  state’s  attomey  general  was 
of  the  opinion  that  the  resolu¬ 
tion  was  not  valid,  and  issued 
an  official  opinion  to  that  effect. 
Whereupon,  the  Department  of 
Revenue  again  issued  a  “Pub¬ 
lishers  Tax  Notice.” 

Representing  Kansas  news¬ 
papers  are  the  following  plain¬ 
tiffs  in  the  action:  Gamett  Pub¬ 
lishing  Co.,  Inc.,  publishers  of 
the  Garnett  Anderson  Countian; 
Bill  B.  Blair,  publisher  of  the 
Oswego  Independent;  William 
W.  Tennal,  publisher  of  the 
Sabetha  Herald;  Will  Morton, 
publisher  of  the  Burr  Oak  Her¬ 
ald;  J.  B.  Lawrence  and  Don  A. 
McNeal,  publishers  of  the  Coun¬ 
cil  Grove  Republican;  and  Globe 
Publishing  Co.,  Dodge  City,  pub¬ 
lisher  of  the  Dodge  City  Globe. 

The  Department  of  Revenue 
estimates  that  the  tax  will  add 
from  $250,000  to  $350,000  an¬ 
nually  to  the  state’s  coffers. 

The  newspapers  have  empha¬ 
sized  that  they  are  not  seeking 
to  avoid  payment  of  any  tax; 
they  are  only  insisting  that  the 
sales  tax  be  imposed  and  paid 
on  the  proper  basis  and  on 
proper  items  of  tangible  per¬ 
sonal  property.  They  contend 
that  a  newspaper  is  a  manu¬ 
factured  product,  sold  at  retail 
to  the  ultimate  user  and  con¬ 
sumer,  who  is  subject  to  the  pay¬ 
ment  of  a  sales  tax  under 
Kansas  law. 
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Pupils  Keep 
Fingers  on 
Pnblic  Pnlse 


Senate  Payroll 

(Continued  from  pofie  12) 


3  Questions 

(Continued  from  pane  11) 


to  address  a  “petition  of  re¬ 
dress”  to  the  Senate  and  House 
requestin}?  an  end  to  sKTecy  in 
this  field.  The  “petition”  was 
filed  by  ASNE  President  J. 
Russell  Wiggins,  executive  edi¬ 
tor  of  the  Wnsltinf/ton  Post,  on 
May  22. 

In  the  meantime,  the  Freedom 
of  Information  Committee  of 
Sigma  Delta  Chi,  entered  the 
law  .suit  on  Mr.  Trimtde’s  side. 
On  June  2,  Feeleral  Judge  Alex¬ 
ander  HoltzoflF  dismissed  the 
case,  claiming  that  Mr.  Trimble 
and  Scripjrs-Howard  had  no 
“legal  standing.” 

But  by  this  time  pres.surewas 
building  up  throughout  the  U.  S. 
and  corrective  steps  were  taken. 

Mr.  Trimble,  46,  and  a  former 
managing  wlitor  of  the  Houston 
Press,  is  back  on  the  desk  at 
the  Scripps-IIoward  Bureau. 

“We  think,”  he  said  this  week, 
“we  have  demon.strated  that  a 
bad  situation  exists  and  it’s  now 
up  to  the  voters  back  home  to 
act.” 


Testimony  showed  that  Sidney 
Cook  and  Mary  Gallagher,  of¬ 
ficials  of  Republican  Publishing 
Co.,  had  bought  $25,000  worth 
of  stock  in  the  company  in  be¬ 
half  of  the  Sprin^^eld  news¬ 
paper’s  employee  pension  fund. 

Several  publishers  told  how 
they  bought  stock  as  an  invest¬ 
ment  on  a  solicitation  made  by 
William  B.  Parry,  business  man¬ 
ager  of  the  New  England  Daily 
Newspaper  Association. 

John  H.  Costello,  publisher  of 
the  Lowell  Sioi,  admitted  he 
bought  $60,000  of  the  stock  for 
his  publishing  company  after 
attending  a  meeting  of  pub¬ 
lishers  where  the  Haverhill  situ¬ 
ation  was  discussed.  He  said  he 
long  had  entertained  the  idea  of 
buying  a  .share  in  another  news¬ 
paper  propeidy. 


Thomas  F.  Farrelly 
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FTC  Will  Police 
Ads  In  All  Media 


Koehler 


Circulator  Job 
Will  Be  Shared 


Too  Generous  Gifts 
Must  Be  Returned 

CHICitfiO 

A  bulletin  Iroard  letter  to  C*i- 
caffo  Daily  Xews  editorial  staff 
members  warned  them  any 
Christmas  gift  “that  .seems  un¬ 
reasonably  generous  must  be  re¬ 
turned  with  a  courteous  note." 

Basil  L.  Walters,  editor, 
stated:  “It  would  seem  wise  for 
all  of  us  to  be  on  guard  particu¬ 
larly  at  the  Christmas  seasor. 
lest  we  lay  ourselves  open  to 
criticism.  .  .  . 

“I  am  certain  it  is  unneces¬ 
sary  to  remind  anyone  on  the 
Daily  News  that  under  no  cir¬ 
cumstances  is  money  ever  to  be 
accepted  fram  a  news  source 
The  .same  goes  for  gift  certifi¬ 
cates.” 


Providence,  R.  I. 
Thomas  F.  Farrelly,  who  at 
nine  entered  the  newspaper  busi¬ 
ness  in  1898  as  a  delivery  boy 
for  the  Providence  Journal-Hul- 
letin  and  rose  to  be  its  business 
manager  and  ciiTulation  man¬ 
ager,  retired  this  week. 

His  duties  in  the  circulation 
deirartment  will  be  taken  over 
by  James  R.  Darke,  foimer  as¬ 
sistant  circulation  manager,  as 
circulation  director  and  Edward 
A.  Koehler,  foimer  assi.stant  to 
the  circulation  manager,  as  cir¬ 
culation  manager. 

The  title  of  business  manager 
has  been  alxili.shed. 

Mr.  Farrelly  has  seiwed  as 
president  of  the  New  England 
Association  of  Circulation  Man- 
agei’s  and  as  a  director  of  the 
Intemational  Association  of  Cir- 
you  culation  Managers. 

‘‘Has  One  of  Mr.  Fari-elly’s  greatest 
;  em-  concerns  has  been  .safe  driving 
your  by  his  delivery  men. 
jr  of  He  used  to  feel  so  emotional 
ircle,  on  the  subject  that  he  .says: 
want  “I  used  to  get  them  (his  audi- 
ment  ence)  crying  on  w'hat  someone 


Rockefeller 
Kennedy  . 


Rockefeller  ...60%  63.9% 

Stevenson  ....31  36.1 


Nixon  . . 
Stevenson 


Military  To  Talk 

WASHINGTON' 
The  new  Secretary  of  D*" 
fense,  Thomas  F.  Gates  Jr.,  ou 
taking  office  this  week,  said  he 
would  encourage  the  Secretaries 


Hanson  Plea 
On  Ads  Hits 
Resistance 


Washington  j 
The  plea  by  the  American  : 
Newpaper  Publishers  Associa-  j 
tion  for  a  law  to  allow  the  cost  1 
of  all  advertising  as  a  business  i 
deduction  for  income  tax  pur-  | 
poses  was  received  cooly  at  a  ! 
House  Ways  and  Means  Com-  | 
mittee  hearing  this  week.  j 

The  chairman,  Rep.  Wilbur  j 
D.  Mills,  Arkansas  Democrat, 
said  he  had  serious  reservations  | 
to  the  suggestion  made  by  | 
ANPA  coun-sel  Elisha  Hanson. 
(E&P,  Nov.  14.)  Such  a  blanket  j 
recognition  of  advertising  as  a  I 
necessary  business  expense,  the 
Congressman  said,  would  open 
the  door  to  claims  for  deduct- 
ability  of  many  other  business 
expenditures. 

Mr.  Hanson  argued  against 
bureaucratic  exercise  of  the  tax¬ 
ing  power  by  the  Internal  Reve¬ 
nue  Service  to  penalize  a  firm 
for  advertising  expenditures. 
He  referred  specifically  to  rul¬ 
ings  disallowing  advertising  ex¬ 
penses  of  private  power  com¬ 
panies  in  a  newspaper  campaign 
which  comnared  private  opera¬ 
tion  with  government  operation 
of  power  plants. 

Coming  to  another  point.  Mr. 
Hanson  told  the  committee, 
which  is  studying  revision  of 
the  tax  laws,  that  business 
never  advertises  “in  vanity,” 
but  runs  ads  only  when  it  is 
necessary  to  its  interest. 

Rep.  A.  J.  Forand,  Rhode 
Island  D«*mocrat,  asked  if  de¬ 
duction  allowance  .should  be 
given  for  ads  that  are  reprints 
of  other  ads  or  editorial  col¬ 
umns.  Mr.  Hanson  said,  “defi¬ 
nitely  so,”  because  the  reprints 
constitute  an  adroit  and  subtle 
means  of  advertising  a  business. 
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Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS  ANNOUNCEMENTS  « uD.is.ier.  _ 

- r - - - ;; -  - .  .. - : - : - — -  well  established  Weekly  in  sub- 

netcspaper  Brokers  Fublications  for  Sale  urb  of  New  York.  Area  fast  Krowimr. 

— '  \  lllnesw  reason  for  selling.  Box  5048, 

WE  HANDLE  only  proven  properties  EXCELLiINT  OPPORTUNITY  to  own  '  Editor  &  Publisher. 

in  flourishinK  mid-west.  Herman  Koch,  ,  your  own  weekly  newspaper  Krossing  .  -  — 

2923  Virginia  St.,  Sioux  City,  Iowa.  luO.OUU  with  no  back  shop  worries.  I  Fublications  Wanted 

_  - - j  We'll  do  the  printing  for  you.  Ideally 

★  ★  LET  US  help  you  find  a  sound  i  locat^  in  growing  Ohio  town  of  45o0  PACIFIC  NORTHWE.ST,  MONTANA, 
property  in  the  West.  Arthur  W.  |  I>oPulation.  Priced  at  $5,000  for  quick  ,  Wyoming  wi>ekly.  semi-weekly,  small 
Stypes,  625  Market  Street,  San  Fran-  due  to  illness.  Contact  G.  L.  Bren-  |  ,i.,i|y  ,;rossing  $75,000  to  $100,000. 

cisco  5,  California.  ^  neman.  Phone  143  or  390,  Carrollton.  Qualifie<l  buyer  has  $25,000  to  $35,000 

- - - ,  j  cash  down.  RAY  E.  MOHLER  &  AS- 

MOUNTAIN  STATES  and  Southwest  _ _ _  .  1  SfKUATES.  828.17th  St.,  Denver  2, 

Dailies  and  Weeklies.  £2xperienced,  con-  FOR  SALE:  Wisconsin  72-year-old  |  Colorado. 


ANNOUNCEMENTS 

Fublications  for  Sale 

WEEKLY  NEWSPAPER  in  Central 
Ohio.  Successful  for  over  80  years 
and  plenty  of  commercial  printing. 
Must  sell  at  once.  Reasonable  down 
payment.  Can  finance  balance  if  nec¬ 
essary.  Write  Box  5054,  Editor  & 
I  Publisher. 


Publications  for  Sale 


Fublications  Wanted 


Newspaper  Brokers 


property  in  the  West.  Arthur  W. 
Stypes,  625  Market  Street,  San  Fran¬ 
cisco  5,  California. 


MOUNTAIN  STATES  and  Southwest 
Dailies  and  Weeklies.  Experienced,  con¬ 


fidential  brokers.  RAY  E.  MOHLER  &  weekly  newspaper  about  40  miles  from 


ASSOCIATES  Suite  305.  828  Seven-  Madison,  slate  capitol.  Owner  died  re-  SMALL  WEEKLY  with  good  printing 
teenth  St.,  Denver  2.  Colorado.  cently  and  family  wishes  to  sell  to  contract  and  growth  potential  in  Chart 

- - -  competent  party.  Excellent  community  I  Areas  1  or  2.  Box  5012,  Editor  &  Pub- 

THE  MARKET  PLACE  for  Southern  i  J?]!?*®,  _ _ 

newspapers.  Newspaper  Service  Co..  >  I'Sm  for  50  years.  n  -  rt  . 

601  Ga  Savimrs  R^k  Bldir  Atlanta  1  **•  opportunity  for  i  ftiisiness  Opportunities 

^1  Ga.  Savings  Bank  Bldg.,  Atlanta,  |  newsman.  $17,600  for  plant,  _ — - 

'  _ ;  building,  modem  3-bedroom  upstairs  MARKET  RIPE,  staff  ready  to  start 

WAXTP  A  r’AiirnpMiA  »P»rtment.  completely  furnished.  Steam  I  weekly,  big  Chart  Area  4  city.  Active  or 

WANT  A  CALIFORNIA  or  Arizona  heat,  first  time  offered.  Call  or  write  '  giient  ^ckinir  want^  Box  5033,  iuitor 
newspaper?  \Ve  have  them  from  large  Glenn  L.  Hagar,  Gays  Mills,  Wis-  i  &  pubUshe"^ 
dailies  to  smsil  weeklies,  GABBERT  &  consin.  ' 


HANC»CK.  3709-B  Arlington  Ave., 

Riverside,  California.  OTHER  INTERESTS  NECESSITATE 

sale  of  long-established,  small,  national, 
CONFIDEINTIAL  INEDRMATION  bi-monthly  literary  review  magazine. 
Daily  Newspaper  Properties  j  Can  he  oiie  man  operation  or  part  of 

W.  H.  Glover  Go.,  Ventura,  Calif.  |  multi-publication  schedule.  $5,000  total 

- -  1  price.  Box  4810,  Editor  &  Publisher. 

WESTERN  NEWSPAPEaiS - 

Joseph  A.  Snyder,  2234  Elast  Romneya  ALABAMA  WEEKLY.  Exclusive  in 


Drive,  Anaheim,  Calif.  Day  or  Nile. 
Phone:  KEystone  3-1361. 


county.  $30,000  cash  down  or  will  give 
good  working  partner  opportunity  to 
earn  part  ownership.  Excellent  iioesi- 
biliticB.  Box  5032,  Eklitor  and  Publi.sher. 


THE  DIAL  AGEINCY  Diiiiios.  box  ooaa.  ciuitor  and  rubiisher. 

‘‘America’s  No.  1  Newspaper  Broker”  —  - 

I  15  Waverly,  Detroit,  Mich.  TO.  5-5864  :  CALIFORNIA  ErXCLUSIVB  WEEKLY 
j  ^  Pretty,  tree-shaded  rural  town  in  fer- 

MAY  BROTHEIRS,  Binghamton,  N.  Y.  tile  farm  country,  isolated.  Good  plant. 
Established  1914.  Newspapers  bought  I  reasonable  rent.  Price  $50,000,  $13,500 
I  and  sold  without  publicity.  i  down.  This  is  a  paper  that  will  sell 

_ _ _ I  to  first  one  who  sees  it.  Hurry !  Jos. 

SALES-PURGHASES  handled  with  Ana^e!‘r' criff 

1  discretion.  P.  T.  Hines.  Publishers  ^234  E.  Romneya  Dr..  Anaheim.  Calif. 

{  Service,  Box  3132,  Greensboro,  N.  C.  hb,  mmm  m^mm 


NEWSPAPER  SERVICES 

Press  Engineers 

UPECO,  INC. 

Move-  -Erect — Anywhere  .  .  . 

Specializing  in  Newspaiier  Presses. 
Duplex  and  Goss  E3atbed.s 
Rotaries—  Tubulars 
Cylinders. 

Lyndhurst,  N.  J.  Phone  GEneva  8-3744 
20  minutes  from  New  York  City 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
5.5-59  Frankfort  Street 
NEW  YORK  .38.  N.  Y. 

BArcliiy  7-9775 


IT'S  NOT  the  down  iMiyment  that 
buys  the  newspaper — it's  the  person¬ 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact  j 
selling. 

LEN  FEHGHNER  AGENCY 
Box  192  Mt.  Pleasant.  Mich. 

Newspaper  Appraisers 

MORE  THAN  200  VALUATIONS 
j  of  newspapers,  subsidiaries,  televi- 
’  sion,  radio  and  syndicates  to  date 
for  tax  and  other  purposes.  By  mail 
if  desired  upon  receipt  or  required 
I  data.  Comprehensive  reports  sub¬ 
mitted.  Qualified  court  witness. 

A.  S.  VAN  BENTHUYSEN 
i  321  Fifth  Avenue.  New  Rochelle.  N.  Y. 

Publications  for  Sale 

EXORIDA  WEaiKLJES,  4  in  Central 
ETorida.  "Your  Florida  Broker”  A.  C. 

1  Santo,  742  N.  Mills  St.,  Orlando,  Fla. 


Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  &  ASSOCI- 
ATEiS,  Suite  600-601,  6381  Hollywood 
Blvd.,  Los  Angeles  28,  California. 


EAST  Nat‘1.  Trade  Journal  $  11,000* 

S.E.  Small  Weekly  &  Job  55,000* 

FLA.  Small  Weekly  30,000* 

GA.  Medium  Weekly  50.000* 

FLA.  Medium  Weekly  14,000* 

S.E.  Med.  6  weeklies  &  job  426,000* 

E'LA.  Met-Suburban  Weekly  8,000* 

TI?NN.  Met-Suburban  Weekly  28,000* 

N.W.  Small  Daily  125,000* 


CHAPMAN  COMPANY 

INCORPORATED 
MEDIA  BROKERS 

Atlanta 

Chicago  Please  addres.s: 

New  York  1182  W.  Peachtree 

San  EVancisco  Atlanta  9,  Ga. 


Clip  and  mail! 


Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for - 

insertions. 

CLASSIFICATION: _ 


I  I  Assign  a  box  number  and  mail  my  replies  daily! 


ACCOUNT  OF: 


ADDRESS _ 

CITY,  STATE _ _ 

Authorized  BY - — 

(For  Situsfiont  Wanted  Adt,  Kindly  anclota  ramittancs  with  ordar 
taa  Clauifiad  Advartitin^  Rata  Box) 


editor  Sc  publisher  for  December  5,  1959 


E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


L 


J 


Composing  Room 


MODEL  G-4-4  INTERTYPE.  Serial  No. 
15398.  Excellent  operating  and  mechani¬ 
cal  condition,  4  main  mags.  (2  72-chan. 
&  2  90-chan.)  4  wide  34  chan.  aux. 
mags.,  6  pocket  mold  disk  with  6 
molds,  quadder,  Mohr  saw,  blower,  elec¬ 
tric  pot,  feeder,  AC  motor.  Available 
now.  INLAND  NEWSPAPER  SUPPLY 
CO.,  422  W.  8th,  Kansas  City,  Missouri. 


THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  &  B.  Heavy  Duty  Newspaper 
Turtles — $84.50  to  $97.50,  fob  Elkin. 
Write  for  literature.  L.  &  B.  Sales 
Company,  113  West  Market  Street, 
Elkin,  North  Carolina. 


Newsprint 


NEWSPRINT  —  All  Sizes 
BEHRENS  PL’X.P  &  PAPER  CU. 

70  E.  45  St..  N.  Y.,  N.  Y.— MU  6-5675 


Press  Room 


HOE  5  UNIT  PRESS 
ROP  COLOR 

6--16  Page  Units  j 

Roller  Bearings,  Steel  Cylinders  | 

1 — Double  Color  Couple 

1 — Double  Folder  22%  Cutoff  ' 

Balloon  Former  ! 

Substructure  &  Reels 
150  HP  AC  motor  j 

JOHN  GRIFFITHS  CO.  INC. ! 

415  Lexington  Ave.,  New  York  17,  N.Y.  i 


Make  Offer  —  All  or  Part 

MUL’n-OOLOR  SCOTT  PRESS 

Available  Immediately 

Angle  bar  newspaper  press  with  22%  I 
inch  cut-off.  Operates  up  to  40.000  ' 
copies  per  hour.  6  arch  type  units,  2 
folders,  2  color  cylinders,  portable  color 
fountains.  Press  recently  overhauled. 
Complete  stereotype  equipment.  Double¬ 
truck  casting  box.  EXCELLENT  OP-  , 
ERATING  CONDITION.  | 

San  Francisco  Shopping  News  I 

851  Howard  Street 
San  Francisco,  California 


PRESS  MOTOR  DRIVES  of  25.  40 
60,  60,  75,  100,  1.50  H.P.  AC.  George 
G.  Oxford,  Box  903,  Boise.  Idaho. 


Advertising  Rates 

CLASSIFIED 

Lin*  Rates  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  55c  per  line  each 
insertion;  3  times  @  70c;  2  ®  80c; 

1  ®  95c.  Add  25c  for  Box  Service. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms  | 
hy  sendinp  self-addressed  Sc  stamped 
envelope  to  E&P  Classified  Dept. 

ALL  OTHER  CLASSIFICATIONS: 

4  times  @  $1.00  per  line  each  insertion; 

3  times  ®  $1.15;  2  times  ®  $1.30;  1 
time  @  $1.45  per  line.  3  line  minimum. 

Add  25c  for  Box  Service. 

•  1.00  SERVICE  CHARGE  FOR  AIRMAIL 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Wodnosday,  4  p.m. 
Count  30  units  per  tine,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy. 

Editor  &  Publisher 

1700  Times  Tower  N.  Y.  36,  N.  Y. 
Phone  BRyant  9-3052 
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Mechanical  Equipment 


SCOTT  PRESS  21 V2" 
(DC) 

6  Units — Unityi>e“  2  Folders 


HOE  PRESSES  21 V2" 
(DC) 

6  Octuple  Presses — 12  Folders 
6  Sextuple  Presses — 12  Folders 
2  Quadruple  Presses — 4  Folders* 

•(Extra  set  of  cylinders  used  for 
color) 


GOSS  PRESSES  21 V2" 
(DC) 

2  Octuple  Presses  —  4  Folders — 
Complete 

2  Octuple  Presses — 4  Folders  (With¬ 
out  roll  stands) 

8  Portable  ink  fountains 

CH  Conveyors,  conveyor  tables, 
portable  tables 

ENGRAVING  ROOM 
EQUIPMENT 

Cameras,  trimmers,  bevelers.  saws, 
etcher. 


COMPOSING  ROOM 

All  steel  makeup  tables  (various 
sizes),  stora^ce  cabinets,  chases, 
galleys,  material  cabinets,  steel 
proof  readinjf  desks,  mats,  ma^n- 
zines,  etc. 


STEREOTYPE 

EQUIPMENT 

Steel  plate  trucks,  shavers,  mat 
racks,  routers,  nickeling  tanks. 


INVENTORY  ON  REQUEST 


Above  equipment  formerly  used 
by  (CHICAGO'S  AMERICAN,  now 
being  printed  at  Chicago  Tribune 
Plant 


Please  write  or  phone  inquiries : 


EDWARD  J.  MEYER 
CHICAGO'S  AMERICAN 

326  W.  MADISON  ST. 
CHICAGO  6,  ILLINOIS 
Phone:  ANdover  3-1234 


I 


Press  Room 


COLOR ! ! ! 

3  UNIT  HOE 

with  1  color  cylinder  and  3  Pan¬ 
coast  Color  Ck>uples — Double  Feeder 
—  22^^  — “  on  Substructure  with 
Reels  and  Pasters  —  AC  Drive  — 
Available  immediately. 


LIQUIDATION  i 

Complete  Mechanical  Plant  | 

equipment  of  the 

CHARLOTTE  NEWS  j 

7  LINOTYPES— 8-14-18-36 
LUDLOW  Mats 

Ad  Makeup  Cabinets  —  Remelt  Pot 
with  Molds  —'Turtles — Chase.s — Flat 
Stereo. 

6  Unit  Duplex  Metropolitan  Press. 
22%"  cutoff  —  all  AC  equipped 
Double  Folder  —  CH  Conveyor 
Portable  color  fountain. 


DUPLEX  PRESSES 

21  Metropolitan  N  Type  Units 
.*)  I^nits  wdth  color  humps 
5  Folders  with  balloon  formers 
21  Kohler  3  Arm  reels  with  run¬ 
ning?  belt  tensions 
Will  sell  any  part  of  the  above. 
Out  of  St.  Louis  Globe-Democrat. 


SCOTT  PRESSES 

5  Identical  Octuple  Presses 

Each  Press  consists  of  4  Steel 
(Cylinder,  ^  Roller  Bearintr  Units 
with  1  Unit  Reversible  and  1  Color 
Cylinder.  Heavy  Duty  3  to  2  Dou¬ 
ble  Folders  with  (j-H  (^onvevois, 
3  Arm  Reels  and  Automatic  Ten¬ 
sions. 

Trackajre  and  Turntable.  Steel 
Floor  Deckinjjr.  Color  Fountains. 

Located:  BOSTON  HERALD- 
TRAVELER. 

Available :  Immediately. 


HOE  PRESS.  23  9  16" 

6  Unitr— Double  Folder  -  C-H  Con¬ 
veyor? — AC  Motors — Portable  Color 
Fountains-  -Reels.  Complete  Stereo. 

Located:  TRENTON  TIMES 
Available :  Immediately 


DUPLEX  TUBULAR 
PRESSES 

24  Papre — Delivered  new  1948-1953 
— Full  Color  FTexibility — Complete 
Stereo— AC  Solonoid  Drive — Avail¬ 
able  Now 

24  Pajre  1  to  1 — Quarter  Folder 
—  AC  Drive  —  Stereo  —  Available 
Now 

16  Pape  —  2  to  1  —  Located  San 
Diepo — AC  Drive — Stereo  —  Avail¬ 
able  January  1,  1960. 


8  PAGE  FLATBEDS 

DUPLEX  A — Misacuri 
DUPLEX  AB — N.  Carolina— Utah 
DUPLEX  E — S.  Carolina 


BEN  SHULMAN 
ASSOCIATES 

60  EAST  42nd  STREET 
NEW  YORK  17.  NEW  YORK 
Oxford  7-4590 

EDITOR  8C  PU 


Press  Room 


GOSS  tubular,  24-page.  2  t>>  1  model 
No.  707,  60  H.P.  AC,  C-W  drive,  color 
fountains,  complete  8tereoty|>e.  Avail, 
able  December  1959. 

DUPLEX  tubular,  16-pag<  2  to  1 

model.  No.  359,  40  H.P.  .\C,  GW 
drive,  color  fountains,  complete  stereo¬ 
type.  Available  April  1960, 

(X)SS  3-unit,  arch  type,  No.  1J41, 
double  folder.  22%"  cut-off,  color  hump, 
reverse  cylinder,  end  feed.  75  H.P. 
AC,  C-W  drive,  two  CAPCO  foun¬ 
tains.  Available  March  1960. 

GOSS  4-unit,  arch  type  press,  double 
folder,  22% "  cut-off,  color  hump,  ro 
verse  cylinder,  end  feed,  100  H.P.  AC, 
C-W  drive,  four  CAP(X)  color  foun¬ 
tains.  Available  March  1960. 

LOYAL  S.  DIXON  CO. 

11164  Saticoy  St.  Sun  Valley,  Calif. 


1  COLOR  HUMP  UNITS 

I  for  Goss  or  Hoe  unit-type  pram, 
j  22%"  page  cutoff. 

I  GOSS  and  HOE 

j  DOUBLE  FOLDERS 

I  warehoused  in  East,  22%"  page  entot. 
Good  Units. 

I  4  CLINE  REELS 

‘  Warehou-sed  in  the  East. 

Newspaper  Equipment  Services,  lae. 
Jerome  Feldman.  President 
Installers,  Engineers,  Press  Sake 
I  305  Cupertino  Way  San  Mateo,  Cellf. 


3  UNIT  HOE  PRESS  from  PhilaW- 
phia  Bulletin.  22%",  double  folder,  nitu 
inking,  roll  arms,  drive,  control  paiwl. 
Same  Bulletin  units  installed  thrngb- 
out  country.  Save  thousands  baeon 
price  includes  crating.  Available  u* 
in  Philadelphia.  Sun,  Walnut  Cnet 
California. 


ff  anted  to  Buy 


NEW.SPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


BEN  SHULMAN  ASSOCIATES 


60  E.  42  St  New  York  17  Oxford  7-45f« 


NEWSPAPER  EQUIPMENT 


NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows- Elrods — Mat  Rollers 


COMPLETE  PLANTS 


INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th  Kansas  City  6.  Bo 


WANTED :  8-page  Duplex  or  Gooi  d# 
bed.  Advise  serial  no.  and  when  ivur 
able.  Northern  Machine  Works,  to 
N.  4th  St..  Phila.  6.  Pa.  _ 


Linotyiies — Intertypes 
PRINTCRAFT  REPRESENTATIVE 
New  York  7,  N.  Y 


277  Broadway 


G-4-4SM  MODEL,  mixer.  10  year* 


oU 


or  less.  Six  mold,  10  pt  to 
ems  with  Mohr  saw  and  quadw.  ^ 
volt.  (Jwrge  Bauer,  Her;-ld-Tnl)U»*' 
Sarasota,  PTorida. 


WANTED :  We  are  intert  ^-ted  in 
curing  two  units  of  a  Goss  Dupi® 
Unitubular  Press.  We  are 
ested  in  a  16  or  24  page  Goss  t'W’T 
Unitubular  Press  that  would  be  sa*P 
table  to  twinning  with  ano'her  24iw 
Unitube  Duplex.  Need  at  or.ee  DopW 
curved  Router.  Write  all  :nfomstw“ 
as  to  shape  and  condition  witn  y 
asking  price  to  H.  L.  Higyms,  Brosp 
Moore  Newspapers,  Inc.,  Cai  ton,  Ob'*' 

BLISHER  for  December  5,  1959 


EMPLOYMENT  OPPORTUNITIES 

A  national  guide  to  positions  in  publishing  and  related  fields. 


Adminiatrative  \ 

assistant  general  manager,  j 

To  put  in  system  and  operation  of  ' 
composinK  room.  Wonderful  opportunity  i 
for  experienced  composition  room  fore¬ 
man  with  executive  ability  to  work  | 
from  front  office.  Open  Shop.  Chart 
Area  2.  Box  4920,  Editor  &  Publisher.  | 

BUSINESS  MANAGER  | 
WANTED  i 

Opening  for  a  Business  Man- 
SRer  on  a  6,000  to  7,000  cir¬ 
culation  daily  in  the  North¬ 
east.  The  man  we  seek  should 
be  familiar  with  advertising 
sales,  doinR  a  (creat  deal  of 
sellinR  himself.  Also  familiar 
with  production.  Must  have 
abil'*''  to  take  over  durinK  fre- 
qurn-  absence  of  the  Publisher. 

Send  resume  and  pay  ex|>ected 
to  Box  5018,  Editor  &  Pub¬ 
lisher. 


Circulation 


aRCULATION  MANAGER  —  Leading 
Chicago  Community  Newspaper.  Give 
age,  expBSrience  and  salary  desired. 
Qarfieldian  Publications,  3936  Wash¬ 
ington,  Chicago,  Illinois. 


WEST  COAST  NEWSPAPER  in  highly 
competitive  area  needs  experienced 
district  managers.  Must  be  good  pro¬ 
ducer.  Opportunity  to  move  up.  $5,500 
per  year  to  start :  car  allowance; 
bonuses  ;  good  employee  benefits.  Write 
in  confidence  to  Box  4905,  Editor  & 
Publisher. 


OOJTOTRY  CIRCULATION  MANAG- 
must  be  ambitious  and  a  hard  hit¬ 
ting  promoter.  Give  reference.  Chart 
Area  II.  Box  5007,  Editor  &  Pub- 
iieher. 


_ Claatified  Advertiaing 

CLARIFIED  MANAGER  —  F'astest 
growing  Florida  Gold  Coast  weekly, 
srith  greater  frequency  planned  ne^s 
rissmfied  manager  with  display  experi¬ 
ence,  to  revamp,  improve  classified  de¬ 
partment.  Must  be  able  to  make  good 
layouts  and  divide  time  in  classified  and 
diiplay.  S«-nd  experience,  references, 
age,  marital  status,  salary  or  salary- 
commission  to  sUrt.  Box  5042,  Editor 
and  Publi-her. 


liiaplay  Advertiaing 


Diaplay  Advertiaing 


MUST  ADD  highly  competent  man 
with  4  to  6  years  daily  experience.  I 
Permanent  position  with  unusually 
bright  future  in  rapidly  growing  city 
of  30,000.  Starting  pay  for  right  man 
is  $7,700.00.  Excellent  climate,  schools, 
living  and  recreational  facilities.  Write 
full  experience  details  and  current  ref¬ 
erences  to  Charles  T.  Patten,  Farm¬ 
ington  (New  Mexico)  Times. 


ADVERTISING  MANAGER  —  Chart 
Area  1  daily.  25,000  circulation  bracket. 
Good  opportunity  for  organizer,  pro¬ 
moter,  and  producer  with  ideas.  Send 
complete  Stalls  to  Box  5038.  Editor 
&  Publisher. 


CHART  AREA  10  DAILY  has  opening 
for  display  man  with  minimum  5  years’ 
experience.  Competitive  sales,  attention 
to  detail,  typing,  and  ability  to  pre¬ 
pare  and  present  neat  professional  lay¬ 
outs  essential.  Must  be  personable, 
financially  sound,  and  resigned  to  work 
without  undue  supervision.  Prefer  mar¬ 
ried  man  experienced  in  10,000  to  50,000 
circulation  market,  familiar  with  both 
regular  servicing  and  promotional  ac¬ 
tivity.  Although  we  do  not  prefer  a 
beginner,  will  consider  a  man  with 
slightly  less  experience  who  can  al¬ 
ready  sell  and  make  attractive  (not 
crude)  layouts  and  merely  needs  op¬ 
portunity.  All  replies  will  be  kept  con¬ 
fidential.  Air  mail  references  and  back 
ground  to  Box  5052,  Editor  &  Pub¬ 
lisher. 


IMMEDIATELY  —  DISPLAY  SPACE 
SALESMAN  with  managerial  experi¬ 
ence.  Ocean  County  Citizen,  Lakewood, 
New  Jersey. 


WANT  TO  STEP  UP  to  Retail  Man¬ 
ager?  A.B.C.  aUernoon  daily  in  Chi¬ 
cago's  fastest  growing  suburban  area. 
All  fringe  benefits.  Immediate  open¬ 
ing.  Salary  and  bonus.  Box  5028,  Edi¬ 
tor  &  Publisher. 


WANTED:  Man  to  establish  and  head 
a  National  and  Retail  Food  Depart¬ 
ment  for  large,  growing  metropolitan 
daily.  Highly  competitive  situation. 
Prefer  man  who  has  experience  calling 
on  brokers,  distributors  and  retail  out¬ 
lets.  Tremendous  potential  for  right 
man.  Chart  Area  2.  Good  salary.  Send 
complete  resume  and  references.  Box 
5029,  Editor  &  Publisher. 


WORKING  ADVERTISING  DIRECTOR 
who  can  get  results.  Good  future.  20.- 
000  _  circulation.  (?hart  Area  3,  uni¬ 
versity  city.  Tell  all  in  first  letter,  in¬ 
clude  references.  Box  5021,  Blditor  & 
Publisher. 


Editorial 


Editorial 


UFE  BEGINS  AT  40.  10,000-20,000  j 
Midwest  daily  looking  for  two  mature, 
stable,  responsible,  accurate,  productive 
reiwrters.  Twenty  years  of  reporting 
experience  —  or  even  half  that  —  is 
neither  expected  nor  necessary,  but  40 
years  of  living  experience  is.  Send 
resume  to  Box  4814,  Editor  A  Pub¬ 
lisher. 


MIDDLETOWN  DAILY  RECOI^: 
Continued  expansion  of  this  morning 
newspaper  creates  3  vacancies.  Two 
involve  local  government  beats  for  ex¬ 
perienced  men  willing  to  work  hard. 
Third  opening  is  for  reporter  with 
minimum  experience— willing  to  learn. 
Contact  A.  N.  Romm,  Managing  Edi¬ 
tor,  161  North  Street,  Middletown,  New 
York.  Send  resume  and  clippings.  Will 
hire  only  after  personal  interview. 

NON-METTROPOLITAN  daily  in  Wash¬ 
ington  state,  seeks  news  reporter.  Give 
details  in  first  letter.  Box  4817,  Editor 
A  Publisher. 


REPORTER,  J-grad  or  experienced, 
Midwesterner  now  living  in  Chart  Area 
8,  for  Missouri  13,000  daily.  Photog¬ 
raphy  helpful.  List  education,  experi¬ 
ence,  military  status,  salary  exi>e^ed. 
Box  4806,  Editor  A  Publisher. 


CHART  AREA  2  morning  daily,  10,000 
circulation,  has  openings  for  two  men 
seeking  opportunity  with  growing  or¬ 
ganization.  Need  sports  man,  also  re¬ 
porter.  Five  day  week,  benefits,  chance 
for  advancement.  Give  resume  and  sal¬ 
ary  requirements.  Box  4912,  Eklitor  A 
Publisher. 


EMPLOYEE 

MAGAZINE 

Public  Relations  department  of  ex¬ 
panding  Philadelphia  drug  manu¬ 
facturer  desires  Editor  to  assume 
complete  resironsibility  of  pro¬ 
ducing  magazines  for  employees. 
Also  would  assist  in  various  phases 
of  employee  communications.  Pr^ 
fer  coliege  graduate  with  previ¬ 
ous  commercial  magazine  experi¬ 
ence.  Liberal  benefit  program  in¬ 
cludes  pension,  group  health  and 
life  insurance,  etc.  Include  salary 
requirements  in  resume  to  Box 
4907,  Editor  A  Publisher. 


GENERAL  Rin*ORTER  for  progressive 
Upstate  New  York  afternoon  daily  in 
16,000  class.  Five-day  work  week,  other 
benefits.  List  education,  experience, 
military  status,  salary  expected.  Box 
4919,  ^itor  A  Publisher. 


Editorial 


EDITOR 

Expanding  suburban  newspai>er  chain 
nee^  alert  young  man  for  general 
reporting  and  feature  writing.  Must  bo 
able  to  asifume  responsibility  and  exer¬ 
cise  initiative.  Prefer  college  journal¬ 
ism  graduate  with  ideas,  ideals.  Car 
necessary.  Paid  vacation).  Blue  Cross- 
Blue  Shield  comprehensive,  life  insur¬ 
ance,  new  offices.  Young  vigorous  staff, 
award  winning  papers.  Write  full  de¬ 
tails  on  background  vrith  clips  to 
Charles  Hayes,  Managing  Editor.  Pad- 
dock  Pid>lications.  Inc,,  Arlington 
Heights,  Illinois. 


EIDITOR.  New  York  weekly.  Experi¬ 
enced.  Excelient  opportunity.  Write 
Box  4906,  Editor  A  Publisher. 

E>^ER1ENCED  MEN 

Several  op^rtunities  for  good,  all- 
around  writing  newspapermen  may  de¬ 
velop  on  a  reinitable,  liberal,  respon¬ 
sible  metropolitan  daily  in  Chart  Area 
5.  Men  who  think  they  might  fit  are 
invited  to  apply,  with  full  particulars. 
Box  4901,  ^itor  A  Publisher. 

REPORTERS  for  Iowa  a.m.  daily.  Also 
vacancy  in  woman’s  department  for 
right  girl  who  has  a  flair  for  makeup. 
Give  full  details  of  your  background, 
salary  expected,  recommendations,  etc., 
in  letter  to  Managing  Editor,  Morning 
Democrat,  Davenport,  Iowa. 


COPYREADER,  experienced;  top  pay 
midwest  afternoon  metropolitan:  pen¬ 
sion  and  other  benefits.  Box  6001, 
Editor  A  Publisher. 

DAILY  in  pleasant  Central  New  Jer¬ 
sey  city  of  40,000  circulation  wants  re¬ 
porter  capable  of  covering  municipal 
affairs.  Night  work.  Minimum  five 
years’  experience.  Salary  $113.50. 

Also  ne^  reporter  to  cover  suburban 
town,  nights.  Minimum  three  years’  ex¬ 
perience.  Salary  $95. 

Five-day  week,  pensions,  and  other 
benefits.  Box  5016,  Mitor  A  Publisher. 


DESKMAN  AND  REPOR'TER  wanted 
immediately.  Liberal  earnings,  many 
fringe  benefits.  5  day,  40  hour  week, 
good  chance  for  advancement.  Write 
full  resume  to  Personnel  Manager.  Palm 
Beach  Post-Times.  West  Palm  Beach, 
Florida. 


EXCELLENT  OPPORTUNITY  —  For 
young  reporter.  General  reporting  with 
some  desk  work.  EIxpanding  chain.  Rap¬ 
idly  growing  city  of  28,000.  Write  John 
M.  McMillion,  Managing  Editor,  Clovia, 
New  Mexico,  News-Journal. 


1  ,  Advertising  CITY  EDITOR,  second  in  command, 

r.nn  •  Wisconsin  ,  Part  Urae  city  beat,  small  daily  (Jhart 

Suon  Pemanent  |  Area  6.  Desk  and  supervisory  experi- 

Som' ^  Hesirable.  SUte  aUrUng  salary 

once  Neil  Rothmann.  |  expected  and  full  references  to  Box 
Wausau  Record  4848.  Editor  A  Publisher, 
nerald,  Wausau,  Wisconsin.  ^ _ 


CALIPoovia  .  '  BEGINNING  REPORTERS -Male  and 

vouno  ^^^JA  BECKONS  —  To  the  |  Female.  Jobs  available  from  0>ast  to 
with  ^t^Msive  Display  Salesman  ,  Coast.  Send  resumes,  location  prefer- 
corr.ivetitive  sel  mg  experience.  To  |  ence.  availability  date.  Contact:  Bill 
w  Mn  who  eagOTly  thrives  on  dial-  I  McKee.  BIRCH  PERSONNEL.  67  E. 

«  salaiT,  bonus,  non-oon-  Madison  St.,  Chicago  2.  Illinois. 
Wiootory  profit  sharing  and  retirement  CE  6-5670. 

Wn.  Irri.  ance  etc.  Southern  California 
wli»  remarkable  growth  record. 

Wnte  B,.  4911,  Editor  A  Publisher. 


C^^VE  DISPLAY  AD  MAN  with 
—  ■  ■’*'’*  experience.  Outstanding 

5-day.  p.m.  daily  in  ideal 
f^orr,  a  -own  of  7,000.  (No  smog). 

"nlnry.  car  allowance, 
nroranr,  ,  bonus  and  exceptional  fu- 
..'■’'t  man.  Write  Chet  Becker, 
i  Robles.  Cali- 

'  elude  age,  salary  expected, 
etc. 


fomia 

experien 


AD  MK 

newsfiiii 

and  R. 


ncluding  classified,  for  daily 
in  Chart  Areas  6,  7,  8 
fnll«  "i  ■  J  Mountain  states.  Write 
7  i'"'*  I^sa  Association, 

south  .Larborn,  Chicago,  lilinois. 

Editor  sc  publisher  for  December  5,  1959 


EXECUTIVE  EDITOR  spot  oi>en  for 
man  on  the  way  up  who  has  a  news 
nose  and  love  for  this  thing  we  call 
newspapers.  Write  Ed  Brown,  General 
Manager,  Okmulgee  Daily  Times, 
Okmulgee,  Oklahoma.  | 

GOOD  ALL  AROUND  reporter  who  has 
sights  set  on  moving  into  management 
position  with  Texas  daily.  Above  aver¬ 
age  salary,  other  benefits.  This  job  for 
young  man  who  has  two  or  three  years 
experience  and  is  real  pro.  Also  have 
opening  for  desk  man  who  can  qualify 
as  city  editor.  Top  salary.  Prefer  South¬ 
erner  or  Southwestemer  both  jobs.  Per¬ 
sonal  interview  necessary.  Airmail  resu¬ 
me  to  Box  4821,  Editor  A  Publisher. 
Replies  confidential. 
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HELP  WANTED 

HELP  WANTED  j 

HELP  WANTED 

HELP  WANTED 

Editorial  I 

Editorial  i 

Printing  Consultant 

Promotion— Public  Relations 

EXPERIENCED  COPYREADER  for 
imaginative,  toivnotch  afternoon  and 
Sunday  daily  in  university  city  of 
35,000,  Chart  Area  9.  Give  complete  i 
details  on  back^ound  and  experience,  j 
list  references.  Box  5030,  Editor  & 
Publisher. 

EXPERIENCED  WRITER  -  PHOTOG¬ 
RAPHERS  as  part  time  correspondents 
for  new,  special  interest  consumer 
magazine.  Send  qualifications,  samples, 
editorial  and  photography  material  to 
Box  5003,  Editor  &  Publisher. 

GENERAL  ASSIGNMENT  reporter, 
some  sports,  farm  news,  etc.  Write  D. 
Grandon,  The  Daily  Gazette.  Sterling, 
Illinois. 

HIGH  CLASS  afternoon  daily  in  Chart 
Area  6  needs  a  young  reporter,  journal¬ 
ism  graduate  or  with  two  years  or 
more  of  practical  experience.  Pleasant 
working  conditions  with  congenial 
staff,  high  quality  supervision,  out¬ 
standing  benefits  on  top  of  liberal  sal¬ 
ary.  Modern,  growing  city.  Camera 
ability  helpful,  not  essential.  Write  rec¬ 
ord  of  education  or  experience  and 
references  to  Box  5023,  Editor  &  Pub-  j 
Usher.  | 

MEN  and  WOMBIN  for  all  departments  j 
of  daily  newspapers  in  Chart  Areas  G,  ! 
7.  8  and  Rocky  Mountain  states.  Write  | 
fully.  Inland  Daily  Press  Association.  | 
7  South  Dearborn.  Chicago,  Illinois.  | 

NATIONAL  WEEKLY  trade  paper  I 
needs  correspondents  in  Baltimore,  ! 
Pittsburgh.  Cleveland,  New  Orleans. 
San  Francisco.  Box  5002,  Editor  & 
Publisher.  j 

NEED  COMPETENT,  aggressive  man  | 
under  40  as  editor  5000  circulation  daily,  j 
All-around  ability  desirable,  ability  pro-  l 
duce  local  editorials  essential.  Perma-  . 
nent  opportunity  Indiana  county  seat  ; 
7,000.  Write  fully.  Box  5008,  Editor 
&  Publisher.  I 

NEWS  BUREAU  CHIEF  of  a  3-man 
staff  on  Daily  of  45.000,  open  January 
1.  Chart  Area  2.  Must  be  exi)erienced  ' 
reporter.  Box  5043,  Editor  &  Pub-  ] 
li^er.  I 

PENNSYLVANIA  DAILY  SEEKS  : 
young,  aggre.ssive  reporter  with  some 
basic  experience  and  desire  to  grow,  i 
Write  Box  5047,  Editor  &  Publisher,  j 

REPORTER-FEATURE  WRITER  i 
alone  on  4  p.m.-l  a.m.  shift,  for  alert 
13,000  afternoon  daily.  We  need  self¬ 
starter  who  will  tackle  anything.  Some  ■ 
sports.  Camera  helpful  but  not  essen-  j 
tial.  Must  have  car.  Good  future.  Salary 
and  hours  flexible.  Write  or  phone  Ben  , 
Leuchter  or  Ralph  Squillace.  Vineland 
(New  Jersey)  Times  Journal. 

REPORTER-PHOTOGRAPHER:  Fa.st- 
growing  daily  wants  young  man  (pref¬ 
erably  with  some  experience  or  jour¬ 
nalistic  training)  for  general  assign¬ 
ment  work.  Good  pay,  extra  oenefits.  i 
Send  resume  to  Jay  Gallagher,  Man-  I 
aging  Editor.  KEENE  EVENING  SEN¬ 
TINEL.  Keene,  New  Hampshire.  i 


REPORTER 

We  have  a  vacancy  for  a  reiwrter 
with  the  ability,  the  drive  and  the 
pride  in  his  work  consistent  with  the 
high  standards  of  our  present  staff  and 
our  newsp.aj)er. 

We  want  a  man  (or  woman)  who  by 
experience,  training,  and  instinct  can 
siwt  a  newrs  story  through  desire — not 
just  by  assignment. 

The  successful  applicant  for  this 
opening  must  fit  into  a  fast  moving, 
progressive  6  day  evening  newsjwper 
with  approximately  25.000  circulation 
in  Northern  Ohio  which  places  heavy 
stress  on  local  news.  Ideal  working  con¬ 
ditions  with  starting  salary  commensur¬ 
ate  with  ability  and  future  progress  on 
a  merit  basis. 

Please  mail  resume  to  Box  5027, 
Elditor  &  Publisher. 


REPORTER,  preferably  experienced,  j 
for  city  hall  and  ix>litical  beat.  Give 
I  resume  and  salary  requirements.  Fred 
j  G.  Eaton,  Managing  Editor,  The  Sara- 
I  togian,  Saratoga  Springs,  New  York. 

REPORTER  SEEKING  OPPORTUNI¬ 
TY.  Male  or  female.  Strong  weeklies. 
Car  required.  Nash  Newspapers,  Somer¬ 
ville,  New  Jersey. 

REPORTER  with  at  lea.st  two  years' 
experience  on  afternoon  daily  staff,  in 
pleasant  college  towm,  near  Blue  Ridge 
Mountains.  Prefer  man  with  Southern 
background  and  courts  and  police  beat 
experience.  James  A.  Hodges.  City 
Editor,  The  Daily  Advance,  Lynchburg, 
Virginia. 

WANTED :  Alert  bureau  manager — 
photographer ;  also  desk-rewrite  man  or 
woman.  Box  5025,  Editor  &  Publisher. 

WANTED  REPORTER— Western  Penn¬ 
sylvania  newspaper,  23,000  circulation 
class,  good  working  conditions,  pen- 
I  sion,  other  company  benefits,  5  day,  40 
hour  week,  references  will  ^  checked. 

I  Box  5020,  Editor  &  Publisher. 

1  WOMAN'S  EDITOR  to  take  over  page 
made  up  largely  of  personals  and  turn 
it  into  uptodate  woman's  news  page  on 
19,000  p.m.  in  Chart  Area  3.  Prefer 
1  person  working  in  Chart  Areas  3  or  4 
I  with  ability  to  use  camera.  This  is  a 
I  challenging  slot  for  person  with  ex- 
j  perience  on  smaller  paper  wanting  to 
I  step  up.  or  for  second  or  third  jierson  ! 

;  on  larger  daily  wanting  to  e<lit  own  1 
page.  \Vrite  Box  5017,  liditor  and  Pub-  1 
lisher,  idving  full  details  and  indication  ' 

I  of  salary  expected.  i 

j  WRITER.  Washington  Nows  Research 
I  Agency.  Young  man  for  top  job  in  se- 
I  rious,  thorough,  political,  congre.ssional 
I  writing.  Box  5()11,  Elditor  &  Publi.sher. 

YOUNG  REPORTER  now  in  Chart 
j  Area  G  ready  to  move  to  larger  paper. 
Ideal  for  J-grad  with  1-2  years’  experi¬ 
ence  wanting  variety  of  general  assign- 
;  ment.  some  sports  and  chance  to  learn 
:  use  of  camera  in  large  bureau  office 
I  in  adjoining  city  of  35,000.  Write  per- 
]  sonnel  department.  South  Bend  Tribune, 

;  South  Bend  2G.  Indiana. 

Free  Lance 

j  FREE  LANCERS!  Sell  your  photos  to 
I  the  huge  house  organ  market.  4.000 
'  com|>any  magazines  buy.  Payment  from 
$10  to  $100  for  single  pictures  and  cap¬ 
tions.  Free  information.  Gebbie  Press 
I  Pictures,  151  W.  48th.  N.Y.C.  j 

Mechanical 

EXPERIENCED 
COMPOSING  ROOM 
SUPERINTENDENT 

I  For  metropolitan  Midwest  daily.  Con- 
'  Crete  plans  for  conversion  to  tape  and 
I  new  processes.  Experience  in  tape  es- 
!  sential.  Excellent  salary,  liberal  com-  j 
I  pany  benefits.  Job  open  now.  Oppor- 
1  tunity  for  man  running  70  to  80  situa- 
I  lion  shop,  to  move  up  to  larger  re- 
I  sponsibilities.  Write  or  wire  Box  4838, 
^itor  &  Publisher. 

!,■  COMBINATION  PRESS  STEREO 
I  JOURNEYMAN.  Six  afternoons  and 
i  Sunday  a.m.  publication.  Excellent 
.  !  scale.  Hospital  and  retirement  plans. 

1  ;  hour  week.  Goss  Press.  Wood 

;  Pony.  Midwest  city  Approximately  60,- 
0(0  i)opulation.  Send  data  to  Box  5036, 

I  j  Hklitor  &  Publisher. 

•  I  CO-MPOSING  ROOM  FOREMAN 

1  WANTED 

r  I  Must  know  all  phases  of  composing. 
Young,  energetic  and  cost  conscious. 

•  Needed  immediately  for  6  day  daily  of 
i  '  7,000  circulation.  Ideal  town  and  cli- 

!  mate.  Union  shop.  Tell  all  first  letter 
,  '  to  A.  J.  Kalb,  P.  O.  Box  111,  Nampa, 
Idaho. 


PRINTING 

CONSULTANT 

For  Technical  De¬ 
partment,  large 
Pulp  and  News¬ 
print  Paper  Man¬ 
ufacturer.  Tech¬ 
nical  background 
preferably  in 
printing  field  and 
some  practical  ex¬ 
perience  in  news¬ 
print  press  room 
operation.  Salary 
com  mensu  rate 
with  qualifica¬ 
tions.  All  replies 
handled  in  con¬ 
fidence.  Send  de¬ 
tailed  resume  to 
Box  5000,  Editor 
and  Publisher. 


Promotion — Public  Relations 

PRESS 

RELATIONS 

Prominent  Philadelphia  drug  manu¬ 
facturer  has  an  opportunity  for 
a  person  with  two  to  three  years' 
Newspaper  or  Public  Relations  ex¬ 
perience  to  act  as  liaison  with  the 
Press.  Progre.ssive  salary  policies 
along  with  liberal  company  bene¬ 
fits  including  pension,  group  health 
and  life  insurance,  etc.  Send  com¬ 
plete  resume  including  salary  re¬ 
quirements  to  Box  4908,  Editor  & 
Publisher. 


SPORTS  WRITER— Young  man  for  EXPERIENCED  MEN  for  daily  news- 
medium-size  New  Jersey  daily.  College  paper  mechanical  departments.  Chart 
graduate  preferred.  Send  details  experi-  j  Areas  6.  7,  8  and  Rocky  Mountain 
ence,  background  and  .salary  require-  states.  Write  fully.  Inland  Daily  Press 
menu  first  letter.  Address  Box  5044.  I  Association.  7  South  Dearborn,  Chi- 


ASSISTANT  TO  SUPERVISOR  (Fe¬ 
male)  of  public  relations  and  technical  | 
editori.sl  office  of  modern  research  cen-  j 
ter;  college  graduate  (Journalism),  | 
‘2-5  years  experience  required;  includes  I 
news  releases,  press  and  community  ! 
relations ;  also  writing  for  company 
publications,  layout  and  production  de-  j 
tails. 

Please  submit  resume  to  Personnel  i 
Manager,  JOHNS  -  MANVILLE  RE-  I 
SEARCH  CENTER,  Manville,  New 
Jersey. 


i  PROMOTION  MANAGER  -  Fast«t 
growing  Florida  Gold  Coiist  weekly, 
I  with  greater  frequency  planned,  ne^ 
i  vigorous,  experienced  pronotion  man¬ 
ager  with  ideas,  who  can  make  and  tell 
excellent  layouts.  Send  un-publiahed 
layouts,  experience,  references,  age, 
marital  status,  salary,  or  salary-oom- 
I  mission  to  start.  Box  5041,  Editor  ud 
Publisher. 


SALES  MANAGER 

Newspaper 

Automation  Equipment 

Position  requires  10-15  years  sales  ud 
sales  management  experience  involnug 
the  sale  of  capital  equipment  for  coo- 
posing  and/or  mail  room  applieatiot: 
history  of  business  relationships  wHli 
top  executives  throughout  the  newips- 
per  and  graphic  arts  industry;  reioo- 
tion  to  Detroit.  Excellent  salary,  fringe 
be-nefits  and  incentive  program.  Se^ 
detailed  resume  and  salary  requiremnti 
to: 

Mr.  G.  Giza 

RADIO  CORPORA’nON  OF  AMERICA 
Newspaper  Automation  Equipment 
6.545  St.  Antoine 
Detroit  2,  Michigan 

SALES  MANAGER 

Specialized  Publications 

Po.siUon  requires:  Solid  financial  bicli- 
ground,  attention  to  detaii,  salen  and 
I  training  ability.  Free  to  travel.  Salarj 
;  above  $10,000.00.  Both  personal  inter- 
i  view  and  references  necessary.  Boi 
I  5024,  Editor  &  Publisher. 

_ INSTRUCTION 

C.lassified  .ddrertising _ 

BOOST  SALES  IN  CLASSIFIED 

380  Newspapers  Have  Enrolled 
Salespeople  and  Executivea 
In  Parish  Sales-Training 
Course  in  Classified  Advertining 

!  Sa'es  training  provided  by  the  He*- 
ard  Parish  Course  in  Clas-sified  Adw 
i  tising  shows  Classified  personnel  n^ 

I  to  square  right  up  to.  analyM 
'  solve  sales  problems  they  daily  e®* 
counter.  Classified  salespeople 
pertly  trained  (at  home-  on  TITO!' 

'  own  TIME),  developed  to  increane  tnec 
I  individual  sales  production  and  W! 

1  writing  skill  to  get  and  keep  non 
I  business. 

I  The  famed  Parish  Course  (ohlf  ^ 
in  existence)  has  proved  since  IW 
that  it  quickly,  thoroughly,  and  ^ 
cessfully  trains  beginners  —  broadb¬ 
and  refreshes  experienced  itersonnel. 

'  Put  the  Parish  Course  to 
!  you  now  to  slash  turnover,  heignw 
job  interest  and  satisfaction  aM  w 
velop  professional  pride—  all  white  n 
helps  you  develop  more  Claoo* 
faster. 

I  Enroll  as  many  of  your  staff  M  5 
want  to  have  these  benefits 
Your  only  investment  in  this  2W*™ 
sales-boosting  (bourse  is  $66  each, 
in  the  names  now  or  write  f* 
j  scriptive  brochure. 

I  SCHOOL  DIVISION  OF 

HOWARD  PARRISH 

j  ASSOCIATES,  INCORPORATED 

!  Classified  Advertising  voloptnjjd 
I  Services  for  Newspapers  Since  liw® 

2900  N.W.  79th  St.,  Miami  17.  Horid* 
i  Oxford  1-8331 


Linotype  School 


Editor  &  Publisher. 


ca^,  Illinois. 


WANTED:  Sharp  newspaper  promo-  ■  OHIO  LINOTYPE  S'.  H00l> 

tion  man  or  woman  (non-resident)  to  I  IX)GAN  4,  OHIO 

prepare  (irood-will  ads,  mailinjr  pieces,  Linotype,  Intertype  Iirunrtion 

etc.  Box  5026,  Editor  &  Publisher.  1  ^ee  Informatm 

EDITOR  ac  PUBLISHER  for  DccemTor  5,  19» 


a»  5f 
NO* 

4e»i* 

I. 


niD 

imM 

l»l« 

Florid! 


)L 

Jon 

1959 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Ailministratii'e 


Display  Advertising 


Editorial 


Editorial 


TOP  EXECUTIVE 

experienced  as  General  Manager,  Ad- 
eertiiing  Director,  Business  Manager, 
Editor,  Managing  Editor,  on  large  and 
imsll  chains  and  independents;  seeking 
new  aisociation  for  economic  reasons. 
AIk  experienced  utmost  in  all  unions 
and  handling  personnel.  In  early  40’s. 
Box  4822,  Editor  &  Publisher. 

DIVERSinED  CREATIVE 

Young  Business  Manager  wants  total 
responsibility.  Complete  advertising, 
promotional,  editorial,  mechanical  ex¬ 
perience  in  intensely  competitive  mar¬ 
ket.  Can  furnish  an  unbelievable  suc¬ 
cess  autobiography,  references,  tear 
sheets.  Replies  confidential.  Box  4922, 
Editor  and  Publisher. 


AD  DIRECTOR-GENERAL  MANAGER 
Mew  conditions  require  new  executive 
ideas.  Desire  contact  owners  who  agree. 
20  years  exiterience  competitive,  non¬ 
competitive  o|)erationa  producing  record 
volume  at  record  low  cost.  Knows  to¬ 
day’s  methorls  to  stimulate  organiza¬ 
tions.  Box  50.31,  Editor  and  Publi.sher. 


ADVERTISING  MANAGER  -  SALES¬ 
MAN  Mature,  experienced.  Excelient  20  > 
year  record,  iarge.  medium,  small  ; 
dailies.  Can  provide  professional  copy.  , 
layout,  promotion.  Chart  Area  2.  Box 
5019,  Editor  &  Publisher. 

FOR  LEASE  WITH 
LONG  TERM  OPTIONS 

1 — used  but  in  top  condition,  daily  ad-  ' 
vertising  manager-director.  Loaded  with  i 
extras.  Promotional  overdrive.  Power  I 
steering  (of  staff  and  accounts)  Auto-  i 
matic  starter.  Custom  sales  transmis¬ 
sion,  jKjwered  for  heavy  loads  with  high 
speed  gear  for  fast  efficient  delivery. 
(No  Brakes).  Past  performance  far 
above  factory  siieciffcations.  Wants  | 
bigger  load  to  carry  and  better  future. 
Lifetime  guarantee.  Complete  sjiecifi-  I 
cation  sheet  on  request.  Available  after 
first  of  year.  Prefer  Chart  Areas,  9,  10, 
11.  Box  5015,  Editor  &  Publisher.  , 


NEED  A  SALESMAN?-!  need  a  job! 
Classified  or  display,  20  years’  experi¬ 
ence.  N.  U.  Boyette,  517  W.  65th, 
Jacksonville  8,  Florida. 


Editorial 


(DMPETITION  GETTING  YOU 
D0)VN?  Manager-Publisher;  Ad  Direc¬ 
tor.  13  years’  successful  history  all  de¬ 
partments.  heavy  advertising  and  circu¬ 
lation;  weeklies,  medium  and  metro 
dailies;  can  build  your  o|K-ration  into 
solid  moneymaker.  Challenging  iiosi- 
tions  only,  any  size.  Box  5040,  Editor 
ft  Publisher. 


Artists— (,'artoonists 


AR'nST.  CARTOONIST,  with  5  years’ 
experience,  clippings  on  request.  Box 
5014,  Editor  &  Publisher. 

Circulation 

aRCULA’TION  MANAGER  now  em¬ 
ployed,  desires  change.  Excellent  back¬ 
ground  with  wide  experience  in  all 
phaM  of  Circulation.  Proven  record 
increase  circulation  and  revenue. 
Home  deiivery  and  promotion  special- 
ut  20  years  experience.  42  years  of 
»ge,  married.  Box  4813,  Editor  &  Pub- 
liAer. 

_ Correspondents 

ALASKA  CORRESPONDENT 

Top  coverage  with  photos  of  features, 
news  and  industrial  reports  by  experi- 
^neod  eeporter-i>hotogrnpher  familiar 
with  demands  of  newspapers,  magazines 
end  agencies.  Headquartered  at  South- 
eutern  Alaska’s  commercial  and  sports 
ashing  capital.  Will  travel  on  assign¬ 
ment  throughout  Alaska.  British  (5>i- 
nmbia  and  Washington.  Write  John 
Undop,  Box  1032.  Ketchikan,  Alaska. 


REPORTER,  woman,  thoroughly  expe¬ 
rienced  in  Washin^on,  D.  C.  and  ; 
United  Nations  coverage,  seeks  news  I 
representation  in  nation’s  capital.  12  I 
years  of  writing  experience.  References.  , 
Scrapbooks  available.  Box  4723,  Editor 
&  Publisher.  ! 

J-SCHOOL  GRADUATE,  naval  officer,  ' 
25,  wants  reporting,  layout  job  on 
small  daily  or  weekly  Chart  Area  2. 
Has  college,  military  experience.  Mar¬ 
ried,  has  car.  Available  in  December. 
Write  D.  J.  Davin,  6  Erie  Court,  Hor- 
nell.  New  York. 

SPORTS  EDITOR 

’Trapped  in  dead  end  staff  job,  seeks 
challenging  job  anywhere  on  metro¬ 
politan  or  medium  daily.  Mature,  ex-  ' 
perienced,  enthusiastic.  Tops  on  make¬ 
up,  features,  column.  Beet  references, 
resume  on  request.  Box  4722,  Editor  & 

'  Publisher. 

CAPABLE  newswoman,  young,  two 
years  daily  experience.  Municipal,  so¬ 
cial  and  features.  B.A.  degree.  Box 
4833,  Editor  &  Publisher. 

’  **EDITORS  &  REPORTERS**  ' 

National  clearing  house  for  comiietent 
personnel  coast-to-coast  at  no  charge 
'  to  employer.  Phone,  Write  or  Wire 
HEADLINE  PER.SONNEL  (Agency) 

6  E.  46  St.,  New  York.  OXford  7-6728 

OLD  1811  DIED 

Ohio  State  Journal,  Columbus  A.  M.. 
expired  November  8.  Mainstay  re¬ 
porter,  top  references,  needs  new  desk. 
Bob  Johnson  2397  Summit  Street. 


COPY  EDITOR 

Seeks  job  on  major  Eiastern  a.m.  daily 
as  rim  man  with  a  chance  to  advance. 
Ten  years’  experience  on  metropolitan 
copy  desks — seven  on  present  position. 
B.A.  Single,  38.  Good  references.  Box 
4902,  Editor  &  Publisher. 

MARRIED  VETERAN  26,  2  children  ; 
J-graduate.  Seeks  iiermanent  job  in 
Chart  Area  1  or  2.  Available  in  mid-  j 
February.  Car,  camera.  Box  4923,  Edi¬ 
tor  &  Publisher. 

NEWS  EDITDR  of  Harlem  weekly.  6  ; 
years  top  reporting.  Journalism  grad.  ' 
Box  4918,  Editor  &  Publisher. 

CHALLENGING  EDITORIAL  and/or 
management  slot.  35  mile  radius  New 
York  City  wanted  by  Managing  Ejlitor, 
Inrge  Connecticut  w^kly,  28,  single, 
J-grad,  vet,  car.  Available  February  1. 
Box  5009,  Editor  &  Publisher. 

EDI’TOR  OR  ASSOCIATE  EDITOR 
Editorial  Page  Editor.  36.  major  West 
(joast  daily.  Award  winner,  top  refer¬ 
ences.  Six  weeks’  availability.  Box  5022, 
Eilitor  &  Publisher. 

EDITOR  -  REPORTER 

Linguist,  10  years’  experience  on  Dutch 
daily.  Swks  position  as  editor  or  re- 
jiorter  on  publication  offering  substan¬ 
tial  remuneration.  Experience  includes 
writing-e<liting-photography.  Age  36, 
family.  Will  permanently  relocate  any¬ 
where  U.  S.  Box  5004,  Editor  &  Pub¬ 
lisher. 


REPORTER — 28,  married ;  4  year*’ 

daily  experience  hardworking,  dynamic 
pro  seeks  metroiwiitan  paper,  all  beat*. 
Box  5005,  Editor  &  Publisher. 


SPORTS  EDI’TOR  seeks  good  spot.  Vet. 
28.  J-Grad  in  F’ebruary.  Metropolitan 
experience,  also  edited  6.000  daily.  Top- 
notch  career  ix)tential.  Samples,  refer¬ 
ences  available.  Will  go  anywhere  for 
right  job.  No  camera.  Box  5046,  Editor 
&  Publisher. 


TEXAS  NEWSMAN,  seasoned  enough 
to  dig  out  a  good  story  and  young 
enough  to  get  a  kick  out  of  it.  wants 
job  with  wide-awake  paper  anywhere. 
8  years  on  fast  big  city  beats,  4  in 
smaller  towns.  Now  on  good  job,  but 
am  tied  to  desk.  Age  35,  family,  top 
references.  Bo.x  5045,  Editor  A  Pub¬ 
lisher. 

TOP  REWRITEMAN  and  all-around 
new,-m.m :  I’m  31.  la.«t  two  years  with 
one  of  nation’s  leading  p.m.  dailie* ; 
previous  six  years  with  Associated 
Press  in  major  domestic  and  overseas 
bureaus.  References  excellent.  Seek  in¬ 
teresting  city  anv  coast:  presently  get¬ 
ting  $155.  No  problems  except:  wife  and 
I  restless  in  recreationless  Midwestern 
city.  Box  5039,  E<iitor  A  Publisher. 


TRIPLE-THREAT  E<litor.  Writer.  Re¬ 
porter — 10  years'  experience — now  em- 
ployid  New  York  City — seeks  chal¬ 
lenging  job  with  newspaper  or  maga¬ 
zine.  Box  5010,  Editor  A  Publisher. 


EDI’TOR,  trained  in  highly  comt)etitive 
situation,  seeks  top  editorial  spot  on 
mtdium  sized  daily,  general  manager¬ 
ship,  small  to  medium.  Has  extensive 
management  ex|>erience.  Believes  com¬ 
munity  and  newspaper  are  best  served 
by  aggressive  editorial  leader.ship,  full 
local  coverage.  I.s  able  to  deliver  both 
for  publisher  who  offers  rewarding  i>o- 
sition,  in  U'rms  of  present  income,  fu¬ 
ture  possibilities.  Best  of  references,  in¬ 
cluding  record  of  circulation  growth, 
editorial  achieve-ment.  Box  5006,  Editor 
A  Publisher. 


LITERATE.  AMBITIOUS.  VERSA¬ 
TILE,'  young  reporter  has  one  eye  on 
Washington.  Seeks  wire  service  open¬ 
ing  .anywhere.  Now  top  of  six  reporters 
on  12,000  daily.  Fast,  accurate,  thor¬ 
ough,  Box  5050,  Elditor  A  Publisher. 


2  REPORTERS.  SiiorU,  News;  J- 
School.  college  eelitors.  vets,  one  naval 
public  information,  other  now  editorial 
e.ssistant  New  York  City  daily.  Box 
.5034,  Editor  A  Publisher. 

Mechanical 


COMPOSING  ROOM  SUPERINTEND- 
EINT  past  6  years  of  largest  daily 
newspaper  in  Northwest  now  available 
due  to  strike.  Proven  economical  and 
efficient  producer.  TTS  and  Cold  Type. 
Best  of  references.  Qualified  a*  and  pre¬ 
fer  Mechanical  Superintendent  or  Pro¬ 
duction  Manager  spot.  43  years  old, 
married,  sober.  F.  J.  Moyer,  Jr.,  221 
N.  E.  139th,  Portland  30,  Oregon. 


Photography 


NEWS  EXECUTIVE.  37.  now  editing 
large  weekly  but  with  wide  daily  back¬ 
ground.  widiee  to  relocate  in  Chert  Area 
12.  Seeks  poet  of  responsibility  with  fu¬ 
ture.  Box  5035,  Eklitor  A  Publisher. 


WASHINCTON  CORRESPONDENT 
"ceks  frci  lance  work.  Government, 
tapitol  Hill,  experienced  newspaper  and 

PuSer  * 


Display  Advertising 


^raTISING-BUSINESS  MANAGER, 


seeks 


t^rn.nnent,  responsible  position 


REH’ORTEHl-EDITOR.  26.  single,  vet, 
seeks  job  on  editorial  staff,  good  daily 
newspai>er,  U.S.  or  abroad.  BA,  4 
years  experience  all  phases  reporting, 
newswriting,  editing.  Currently  Man¬ 
aging  Elditor,  2  business  magazines. 
Cilippings,  etc.  on  request.  Box  4816, 
Elditor  A  Publisher. 


POLICE  REPORTER  on  Midwest 
I  morning  daily  wants  job  as  |x>lice, 

^  courthouse,  or  city  hall  reporter  on 
jiaper  in  Chart  Area  6,  preferably  In¬ 
diana.  Write  ^x  5051,  ^itor  A  Pub- 
i  lisher. 

REX^ENT  J-SCHOOL  gpuluatc  seeks  be- 
i  ginning  reporter  position.  John  B. 

!  Saunders.  1738  Georges  I.Ane,  Phila- 
I  deliihia  31,  Pennsylvania. 


PHOTOGRAPHEni.  vet,  single.  5  year* 
experience  as  free-lancer  and  public 
relations  photographer,  seeks  imsition 
in  photo  department  on  metropolitan 
daily,  in  or  outside  U.S.A.  Box  4S39, 
Editor  A  Publisher. 

Promotion— Public  Relations 

PUBLIC  RELATIONS— We  have  liun- 
dreds  of  publicity,  public  relations 
and  employee  communications  people 
on  file.  Send  us  your  job  spec*.  We’ll 
send  voii  resumes  to  match.  Contact; 
Bill  McKee.  BIRCH  PERSONNEL.  67 
E.  Madison  St.,  Chicago  2,  Illinois, 
CE  6-5670. 


SPORTS  EaJITOR 

Available  in  December.  Hard  working 
sports  editor  of  5,000  daily.  Five  years 
experience.  Veteran,  single.  Wants  job 
on  larger  paper.  $100.  Box  4820, 
Elditor  A  Publisher. 

SUNDAY  EDITOR.  FEATURE 
WRITER.PHOTO  EDITOR.  Now  in 
South.  Box  4806,  Elditor  A  Ihiblisher. 


on  small  Midwest  daily.  Capable,  ag- 
'■"’''^'ontious.  30  years  experi- 
^'^orences.  Write  Box  4802, 

“‘tor  A  Publisher. 

MANAGER 

SALE.SMAN— AVAILABLE  NOW 

—  ■f?**'*  rnetropolitsm  daily  suburban 
AH  phases.  Married, 
references.  Will 
Area  2.  Present 
ly  vote  for  funds  to  go  daily. 

?^Box  4701.  Editor  A  Publisher. 

SALES.  layout,  copy, 

'  publicity,  management.  11- 
JW  bncKground.  Top  professional 

*yito7’A  '’pSe?"^'''"- 
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REPORTER-EDITOR,  25.  single,  seeks 
job  on  editorial  staff  of  daily  in  Chart 
.Area  8  or  5.  BA,  4  years’  experience. 
Currently  city  editor.  E^ast  on  heads, 
copy  editing.  $100  to  start.  Box  5037, 
Eiditor  and  Publisher. 


IN  REPLYING  to  Editor  A 
Publisher  Box  Numbers, 
please  do  not  send  original 
material  or  bulky  packages. 


HOUSE  ORGAN  EDITOR,  former 
general  assignment-feature  writer  on 
daily  newspaper  now  house  organ 
staffer  wants  to  move  up.  Versed  in 
make-up.  head  writing,  can  use  cam¬ 
era.  Clips,  resume  available.  J-Grad., 
age  30.  Chart  Area  2,  Box  4900,  Editor 
A  Publisher. 


ALL-AROUND  newsman,  15  years  ex¬ 
perience  dailies  and  weeklies,  ready  for 
better  spot,  new  opportunities.  Prefer 
seacoast  but  will  seUIe  anywhere  except 
arid  region.  Good  references,  samples, 
etc.  Box  4916,  Elditor  A  Publisher. 


REPORTEIR  seeks  job  on  paper  in  Ari¬ 
zona,  New  Mexico,  ready  to  start  work 
immediately.  Box  5013,  Eiditor  A  Pub¬ 
lisher. 


SEEKING  EMPLOYMENT? 

For  any  job  in  pubUshing  your  best 
bet  is  a  Situations  Wanted  ad  in 
E  A  P.  The  cost  is  reasonsble  and 
your  ad  will  attract  national  atten¬ 
tion! 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Robert  U.  Brown 

The  Northwestern  University 
Law  Review  (May-June  issue) 
contains  an  interesting  and  sym¬ 
pathetic  discussion  of  “compul¬ 
sory  disclosure  of  a  newsman’s 
source”  and  offei’s  a  compromise 
proposal. 

The  article,  unsigned,  was 
sparked  by  the  recent  jailing  of 
Marie  Torre  of  the  New  York 
Herald  Tribune  for  refusing  to 
divulge  her  source. 

There  are  12  states  where 
privilege  statutes  protecting 
new’smen  have  been  enacted. 
“None  of  them  except  the  Ar¬ 
kansas  statute  in  any  way  quali¬ 
fies  the  privilege  which  it 
creates,”  the  article  states.  “If 
the  reporter  fits  within  the  me¬ 
chanical  application  of  the  stat¬ 
ute,  his  privilege  is  absolute.  No 
allowance  is  made  for  the  im¬ 
portance  to  society  of  the  pro¬ 
ceeding  or  the  necessity  of  the 
evidence  w'hich  the  privilege  ex¬ 
cludes.  Presumably  the  repoi'ter 
may  refuse  to  disclose  his  source 
whether  it  be  sought  by  the 
plaintiff  in  a  libel  suit,  the  de¬ 
fendant  in  a  murder  trial,  or  the 
district  attorney  in  a  grand  jury 
investigation  of  an  attempt  to 
assassinate  the  governor.” 

Bills  pending  in  Congress,  it 
is  pointed  out,  also  confer  abso¬ 
lute  privilege  on  reporters  ex¬ 
cept  where  disclosure  is  “neces¬ 
sary  in  the  interests  of  national 
security.” 

Stating  that  the  statutes 
should  contain  qualifications  or 
limitations  taking  into  account 
“the  importance  to  society  of  the 
proceeding,”  and  the  need  for 
the  evidence,  the  ai’ticle  recalls 
a  proposal  by  the  New  York 
Law  Revision  Commission  in 
1949.  Paragraph  2  of  the  draft 
statute  provided: 

“No  reporter  shall  be  com¬ 
pelled  to  disclose  .  .  .  the  source 
of  any  infonnation  procured  or 
obtained  by  him,  while  he  was  a 
reporter,  from  another  person.” 
Paragraph  4  then  stated: 

“In  any  case  where  a  reporter 
claims  the  privilege  conferred 
by  this  section,  the  body,  officer, 
person  or  party  seeking  the  in¬ 
formation  may  apply  to  the  su¬ 
preme  court  for  an  order  divest¬ 
ing  the  reporter  of  the  privilege. 
.  .  .  The  order  shall  be  granted 
only  when  the  court,  after  hear¬ 
ing  the  parties,  shall  find  that 
disclosure  is  essential  to  the  pro¬ 
tection  cf  the  public  interest. 
Any  such  order  shall  be  appeal- 
able  .  .  .  and  shall  be  subject 
to  stay.  .  .  .” 

The  article  in  the  Law  Re¬ 
view  contends  “the  inclusion  of 
the  word  ‘essential’  would  seem 


clearly  to  invite  inquiry  into 
such  questions  as  whether  the 
identity  of  the  source  really  has 
significant  probative  value, 
whether  it  could  not  be  learned 
by  other  means,  or  whether  that 
which  it  goes  to  prove  could  not 
be  established  by  other  evidence. 
The  meaning  of  ‘public  interest’ 
is  not  so  clear.  Since  the  Com¬ 
mission  indicated  that  it  had 
considered  and  rejected  limit¬ 
ing  the  privilege  to  a  particular 
kind  of  proceeding,  it  may  be 
assumed  that  ‘public  interest’ 
was  to  be  construed  realistically 
and  without  regard  to  foimal 
distinctions  such  as  whether  an 
action  were  civil  or  criminal. 
Under  such  a  construction  a 
sensible  balance  could  very  like¬ 
ly  be  achieved  betw'een  the  de¬ 
sirability  of  protecting  report¬ 
ers  from  unnecessary  hardship 
and  the  legitimate  requirements 
of  the  judicial  process.” 

The  compromise  suggested  by 
the  Law'  Review  is  a  statute 
along  these  lines: 

“It  is  hereby  declared  to  be 
the  public  policy  of  this  State 
that  no  person  engaged  in  the 
work  of  gathering  or  dissemi¬ 
nating  new's  shall  be  required 
to  disclose  before  any  proceed¬ 
ing  or  by  any  authority  the 
source  of  infonnation  procured 
by  him  in  the  course  of  such 
w'ork  unless  disclo.sure  be  es¬ 
sential  to  prevent  injustice  or 
to  protect  the  public  interest. 
In  granting  or  denying  a  testi¬ 
monial  privilege  under  this  Act, 
the  court  or  other  authority 
shall  have  due  regard  to  the 
nature  of  the  proceeding,  the 
merits  of  the  claim  or  defense, 
the  adequacy  of  the  remedy 
otherwise  available,  the  rele¬ 
vancy  of  the  source,  and  the 
possibility  of  establishing  by 
other  means  that  which  the 
source  is  offered  as  tending  to 
prove.  An  order  compelling  dis¬ 
closure  shall  be  appealable,  and 
subject  to  stay.” 

*  Hi  Ht 

Although  the  article  is  sym¬ 
pathetic  to  protecting  the  re¬ 
porter’s  “professional  or  eco¬ 
nomic”  interest  by  statute,  it 
questions  the  validity  of  the 
argument  that  the  privilege  is 
to  protect  the  “public’s  interest 
in  the  dissemination  of  news.” 

“Can  it  be  seriously  contend¬ 
ed,”  the  author  asks,  “that  the 
volume  of  news  available  since 
the  Torre  case  is  less  than  that 
available  before?  Students  of 
the  problem  have  long  since 
despaired  of  finding  a  difference 
between  the  flow  of  news  in 
those  states  having  privilege 


By  Trent 


"I  would  win  a  Journalism  Award  that  doesn't  have  a  cash  priit 


statutes  and  in  those  following 
the  common  law.  This  suggests 
that  the  interference  with  the 
flow  of  information  resulting 
from  a  denial  of  the  privilege 
is  less  than  de  minimis;  it  is 
imperceptible  or  non-existent.” 

We’re  not  so  sure  about  that. 
We  think  the  newspapers  of  this 
country  could  accumulate  some 
convincing  evidence  showing 
that  many  important  stories, 
particularly  those  involving  cor¬ 
ruption  in  government  and  else¬ 
where  that  have  w'on  Pulitzer 
Prizes,  etc.,  could  not  have  been 
written  if  reporters  had  not  pro¬ 
tected  their  sources.  The  fact 
that  in  only  a  few  cases  have 
reporters  either  been  protected 
by  statute  or  no  one  tried  to 
force  them  to  reveal  their  con¬ 
fidential  sources  has  little  bear¬ 
ing  on  the  argument. 

The  important  thing  is  that 
these  sources  felt  secure  in  the 
reporters’  assurances  they  would 
not  be  revealed  —  so  secure  that 
they  talked  freely. 


Knight  Paper  Mill 
Sold,  Shut  Down 

Norfolk,  N.  Y, 
The  St.  Lawrence  Paper  Com¬ 
pany  mill,  owned  by  Knigh: 
Newspapers  Inc.,  Akron,  0.,haj 
been  sold  to  Abe  Cooper,  of 
Watei’town,  a  northern  Sev 
York  industrialist. 

The  mill  shut  down  operations 
some  weeks  ago  and  its  1-52  em¬ 
ployees  were  released.  No  an¬ 
nouncement  has  been  made  as 
to  whether  it  wdll  open  again. 

The  mill  made  groundwoof. 
and  other  paper  for  commercia 
use  and  was  sold  because  “ther^ 
was  no  market”  for  its  product- 
a  Knight  official  repoi-ted.  Ht 
said  it  would  have  taken  be 
tween  one  and  tw'o  million  do. 
lai*s  to  put  the  mill  on  a  profit 
able  basis.  It  did  not  makr 
standard  newsprint. 

The  mill  w'as  purchased  it 
1950  for  a  reporteei  $2,500,00' 


ALLEN  KANDER 

NEGOTIATORS  FOR  THE  PURCHASE  AND  SALE 
OF  DAILY  NEWSPAPERS 
EVALUATIONS  •  FINANCIAL  ADVISERS 
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ADS  sell  groceries  fast 


E  ANGEMASTERS  make  ads  fast! 


TI1‘  RANGEMASTER  MODEL  35  LINOTYPE  is  Rangemaster  does  it  all  automatically!  As  you’d 

thf  nachine  that  sets  ads  faster,  better,  more  eco-  guess,  it’s  perfect  for  setting  news  headlines,  too. 

no?  cally!  It’s  the  one  machine  that  was  designed  Ask  your  Linotype  Production  Engineer  about  the 
fo?  1  work.  That’s  why  no  other  machine  has  the  Model  35  Rangemaster.  If  you  like,  he’ll  give  you  a 

Ra  emaster’s  giant  main  magazine  capacity.  No  free  survey  of  your  composing  room  that  will  show 

otl  machine  can  set  such  big,  black  type!  Without  you  new  ways  toward  more  efficient,  more  economi- 

si(  nagazines  you  can  set  through  normal  36-  and  cal  operation.  And  for  our  Rangemaster  booklet,  just 

CO  ?nsed  48-point.  And  no  time’s  wasted  on  costly  write  us.  Mergenthaler  Linotype  Company,  29  Ryer- 

“c  ing-in,”  underpinning,  and  hand  distribution —  son  Street,  Brooklyn  5,  N.  Y. 

H>  ines  in  36  point  Spartan  Black,  text  in  10  point  Corona;  set  on  a  Model  35  Rangemaster. 


P'  ’  in  U.S.A. 


"How  about  that  Harriet!” 


It’s  three  or  four  a.m.  when  Harriet  Van  Horne 
files  her  TV  column  on  the  Scripps-Howard  wire. 

Soon,  teletypes  clatter,  linotypes  rattle  and 
presses  roar . . .  bringing  Harriet’s  master  judgments 
on  “last  night’s  TV’’  to  millions  of  Scripps-Howard 
readers. 

They  delight  in  Harriet’s  precise,  perceptive  wit 
.  .  .  her  blood-curdling  sarcasm  (when  she  is  nice 
she  is  very  nice)  .  .  .  her  keen  appraisal  of  players 


and  presentation.  They  respect  her  .stalwart  TV 
ideas  (FOR  good  drama,  spectaculars  with  real  show¬ 
manship,  documentaries  .  .  .  AGAINST  audience- 
participation  shows,  most  daytime  offerings  and 
old  movies!)  They  comment  con.stantly  on  her 
columns,  frequently  quote  her  comments,  .some¬ 
times  reflect  their  admiration  with  words  along 
the  lines  of  “how  about  that  Harriet,  isn’t  she 
.something!’’ 

She  is.  And  she’s  ours. 


There’s  only  one  VAN  HORNE . . .  and  she’s  strictly 

SCRIPPS-HOWARD 


NEW  YORK  .  World  Ultqram  S  The  Sun  COLUMBUS . Cilieen- Journal  DENVER  .  .  .  Rocky  Mountain  New,  EVANSVILLE  .  . 
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